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The can industry: what 
it is, how it works and 
where it fits in packaging. 
First of a new series. 
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IMAGINATIVE PACKAGING: Carrots that can be cooked 
in boilable pouch of Mylar laminated to polyethylene. 


for any 
flexible 
PeVaaliat-tilela 


ADHESIVE BON DS —from boiiproof to zeroproof 


MATCH ANY NEED in flexible packaging. With rubber cements, lacquers and 
emulsions for any lamination from boilproof pouches of ‘‘Mylar’’* to polyethylene—to 
zeroproof wrappers of foil to paper. 


SELECT YOUR PROPERTIES in laminating film to film. Or film, paper or acetate to foil. 
These adhesives meet most any requirement. Bond tough or flexible. Withstand heat 
sealing and vacuum packaging. They're free of taste, color, odor. Field tested. 
in full production. 
WHICH SHOULD YOU USE — An Adhesive Specialist from National can help you 
decide. By analyzing the requirements of each package you have in mind. 

PRIMERS FOR EXTRUSION COATING 


n and lower extrusion temperatures—with National's primers for 


iting polyethylene on films, foil and paper. They're new. Ask about them. 


n 


RESYNS® 





Periodic progress reports of 
interest and value to 
the packing field 


New Savorlock cans for hygroscopic products 
combine long shelf life and positive reseal 


Intended to spur impulse sales of instant coffee and other “hard- 
to-hold” products, Continental’s newly announced Savorlock pyreenwigadpembemnepetieti i 

: : j a shopper an average of 4 seconds to choose 
cans are believed to be the first of their category to be made on an item from a grocery shelf. New Savorlock cans, 


high-speed lines for maximum economy. in 2 end 6-02. capacity, are spasieally 
& y designed for today’s impulse buying. 


Eye appeal is provided by brilliant lithography, plus 
unusual package proportions, established on the recommenda- 
tion of a well-known industrial designing firm. The two sizes 
— 204 x 315 and 305 x 507 — are pleasing in appearance, while 
getting as many units as possible into each running foot of shelf 
space. Additionally, the lightweight cans stack securely. 


Intensive store evaluations show no appreciable moisture 
pickup four months after stocking. After tamper-proof glassine 
inner seal is broken, the lock top gives a positive reseal in day- 
to-day home use. 





PERTINENT DATA ON THE NEW SSavorlock CANS 


The full opening and positive resealing features recom- ~ 

mend Savorlock for almost any powdered or granulated ee 

product, food or non-food. Evaluations have been con- ba yo ~ lock; j 
fined to instant coffee as being one of the most hygro- 7 

scopic of food products now marketed. Other products 

for which tests can be arranged include: 


Soluble tea and tea bags Peansit butter 
Chocolate and cocoa Pharmaceuticals 
Non-fat dry milk Laundry starch, bleach 
Dehydrated soups 


Also instant gravy mix, bouil- 
Prepared chocolate mix gravy 


lon cubes, powdered egg 
Baking powder and soda whites, dry coconut, prepared 
Spices dips for fried foods, bread 
crumbs, hard candy, cookies, 
Vegetable flakes dessert powders, dry rice, 
Brown and confectionery sugar _ instant potatoes, etc. 








CONTINENTAL E CAN COMPANY 


Eastern Division: 100 £. 42nd St., New York 17 
Central Division: 135 So. La Salle St., Chicago 3 
Pacific Division: Russ Building, San Francisco 4 
Canadian Division: 5595 Pore St., Montreal, Que. 








Retrospect and prospect 
Developments that loom largest out of 1956 and those of greatest prowhise for the year ahead. 


Big ‘M’ for Motorola 


Stylized initial for radio and TV cartons forms the basis for company-wide identity program 


Zip-foil for soap 
Camay adds tear-tape convenience to foil wrap. 


Packaged ‘coffee break’ 


Nestle’s vending-machine packs suggest vast new possibilities in high-speed, low-cost unit packaging. 
Cans 

Supplier-Industry Survey. Forty billion containers a year and pushing steadily forward 
Triple-use package 

Shipping case for plastic dinnerware is also a store display and a salesman’s kit 


Design Histories 
Polyethylene eye-tip tube Virgin Island handeraft . . . foil for Canadian oleo . . . Corday family. 


Polyethylene clinch pack 


Non-adhesive way of attaching paperboard to plastic film bag for soft goods 


Square jars 


For Stokely’s pickle line, shape saves shelf space, is better for shipping, stacking, display. 


Packaging Pageant 


Toy in egg-type carton .. . foil label for shortening . other selections of the month 


New flexibility for sheet wraps 
Springs Mills makes economical use of one size of wrap for all fold sizes. 


Packaging’s value: $15 billion 


New figures from Department of Commerce give basis for estimate covering all packaging expenditures 


Display Gallery 
Bras in flower cart flashing-lantern 


Header first 


Machine applies saddle label to bag. then fills it with drapery hardware from the bottom. 


unit Piel brothers in 3D... “white-glove” promotion 


Slide-track thermoform 
High-speed edge forming gives Carvel Hall sturdy acetate-covered package with slide-out paperboard base 


Double life 


Key-opening candy can has strip-off label and polyethylene cover, re-usable as a canister. 


Technical 


Radiotracer studies of PVA—I 


First of two reports on polyvinyl alcohol in packaging applications. By H. K. Inskip and J. H. Peterson 


Cathode-ray irradiation of cellophanes 
Modified coatings may be necessary for use with irradiation-processed foods. By M. Karel and B. E. Proctor. 


Questions and Answers 
Departments 


Equipment and materials 185 Manufacturers’ literature 
Plants and people 188 U. S. patents digest 
For your information 218 Index to advertisers 


Background for packaging. \ 


Modern Packaging Executive and Editorial Offices, 575 Madison Avenue, New York 22, N.Y. 

Modern Packaging published monthly by Modern Packaging Corp., at Emmett St., Bristol, Conn, Modern Packaging Encyclopedia Issue published 
ss second issue in November by Packaging Catalog Corp. at Emmett St., Bristol, Conm. Second-class mail privilege authorized at Bristol, Conn 
Subscription rates (including Modern Packaging Enacyclopedia Issue, which S. currency: In U.S., its possessions 
and Canada, 1 year $7, 2 years $12, 3 years $17; Pan-American countries, 1 year $10, 2 years $17, 3 years $24; all other countries, 1 year $20, 2 years 
(Show Isewe, $1) in U-S., its possessions, and Canada; all other countries $2 (Show issues, $2.50) 


® Reg. U.S. Pat. On 


is not sold separately). payable in 1 


$35. 3 vears $50. Single copies 75 cente each 
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Save many packaging dollars—in either high or 
low production—with this REDINGTON Adjustable 
Vertical Cartoning Machine... at low initial cost 


This versatile, rugged REDINGTON handles the widest range of carton 
sizes of any machine of its type. Each of its many other features has been 
similarly designed to give maximum production advantages in many 
different assignments. Exceptional flexibility, steady, trouble-free per- 
formance, practical design and Jow initial cost account for its extremely 
wide use by many of the most famous firms among packagers—and its 
equal popularity with many smaller volume producers. 


A left-to-right operating machine, the REDINGTON 9L fits easily into 
your line. There is a belt intake to facilitate bringing articles into the 
loading area. There is plenty of room for operators to stand and load 
cartons, as articles and cartons are conveyed along in a steady flow. You 
can change from your smallest to your largest size quickly, often in an 
hour or less—which means less profit-consuming down time. The ma- 
chine will accommodate reverse-tuck cartons all the way from 1%" to 8" 
in height—%”" to 4” in width—%" to 3%” in depth; and special varia- 
tions from this range are often possible. Also available for a needs 
are such added features as: strip-gluing mechanism for the bottom tuck 
flap—code-printing or impressing device—empty carton detector— 
caster-mounting for easy mobility. 

Type 9L cartoning is the money-saving way to package /ow-volume items 
—high-volume items where there is a wide variety of package sizes— 
special-sale combination deals. As basic equipment for faster, lower-cost 
packaging in many ger as a standby for emergency cuns in 
many other cases, this highly practical machine (built, like all 
REDINGTONS, in a 60-year tradition of uncompromising quality of 
materials and workmanship) can prove a mighty profitable investment 


f . 
eT & Send for detailed data on Type 91—and 44-page 
illustrated catalog of the full REDINGTON line 


siece ner F.B. REDINGTON CO. 


3010 ST. CHARLES ROAD, BELLWOOD, ILLINOIS .. 


REDINGTON Chicago Phone: AUstin 7-4200 








Verona, New Jersey CEnter 9-4608 





AUTOMATIC MACHINES fer 
CARTONING 
WRAPPING * SPECIAL PACKAGING 





REDINGTON Type 91 can package aimost any 
solid object with straight-line efficiency. Cartons, 
flat-stacked in the magazine, ere avtometically 
fed and expended, Then they ore loaded by 

operators as articles and cartons are conveyed 

slong, from left te right, in a steady flow. The 

9L automatically tucks in the end-fiap, and dis- 

charges the completed package at the right. 
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A new cover series 


Win this issue Mopern PACKAGING inaugurates a new series of cove 
stories which, in several respects, departs from the magazine’s customary 
editorial policy. 

Having just completed a series of 33 studies of leading package-consuming 
industries, which is quite in line with our traditional editorial objective, we 
turn now to a series on leading package-supplying industries, which is 
unusual. 

From the time this magazine was founded, 30 years ago, it has devoted 
itself strictly in articles to reporting what is being done by package users, 
because in that policy lie two important safeguards: (1) the fact of use is 
the one positive assurance that a new idea works; (2) the package user 

for whom, alone, this magazine is edited—can best interpret a new devel- 
opment by looking at it through the eyes of another package user. 

There is not and will not be any basic deviation from this policy. But it 
has seemed to us that package users have a legitimate interest, too, in the 
industries that supply them. The user of cans, for example, knows all about 
cans as they affect his particular product. But does he know all he should 
about the industry behind the can—of the years of research that solved his 
product problems; of the size, stability and basic policy of the can industry; 
of the new things now in the development stage that may affect his package 
planning for years ahead? 

The new cover series, then, swings deliberately to the other side of ihe 
fence. It will confine itself to the industries manufacturing the major, basic, 
unit-of-sale containers made of glass, metal, paper and plastics. It will look 
briefly into the history of the package and probe the philosophy of the in- 
dustry. It will search out most carefully the new developments and the 
trends for the future. Always, these articles will treat with the industry as 
a whole and not with individual companies as such. 

As cover designer for the new series, Mopern PACKAGING turns once 
more to Walter Allner, distinguished European artist now associated with 
Fortune magazine, whose covers in previous series have won for Mopern 
PACKAGING two blue ribbons from the New York Art Directors Club. In the 
present series, Mr. Allner introduces a new concept, combining abstract 


with photographic art, which we think you will find refreshing. 


Th, Swi 






Contents copyrighted 1957 by Modern Packaging Corp. All rights re 


served, including the right to reproduce this book or portion thereof in 

any form. The name Modern Packaging is registered in the U.S. Patent 

Office, Printed in U.S.A. by Hildreth Press, Inc., Bristol, Coun. Member 

Audit Bureau of Circulations. Member, Associated Business Publications 
n the Indwetrial Arts Inde 


Madern Packaging is reeularly indexed 
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i[Dlea at work... 


Dobeckmun Metalam® writes up faster sales for Paper- Mate. 


For any product where protection, convenience and easy-to-read directions add up to sales appeal, a colorful package 










like this can make a tremendous difference. Firm and strong, yet easy to open, printed Dobeckmun Metalam solves 
many a selling problem, and probably yours. Get in touch with your nearest Dobeckmun representative or write 


Dobeckmun direct. 








| Bobeckmun Company, Cleveland 1, Ohio + Berkeley 10, California 
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Gunning for garden bugs with this powder pump gun is the modern way to attack plant 
insects ... and the modern way to package Carac Rose and Garden Dust. HARCORD’S sealed, 
tamper-proof cylinder is the weapon which shoots to kill with an easy sliding motion! 
HARCORD packages like these have become indispensable sales weapons for alert mer- 
chandisers like The Carac Corporation. 


You Sell it Better... because You Say It Best with PAPER CANISTERS by 


j| HARCORD 


| HARCORD MANUFACTURING CO., INC. 


125 Monitor St., Dept. MP-1, Jersey City, N. J. 
| New York Telephone BArclay 7-5685 




















Paper Canisters KEEP THEIR POWDER DRY! 


AMMUNITION for insect 
control is one of the 
many areas where 
Harcord packaging 
plays a big and budget-con- 
scious job... because these 
adaptable paper canisters 
are so well suited to the 
insecticide field. Special 
“moisture-proof” processing 
helps maintain the free-flow- 
ing high potency of many 
powdered insect killers. Let 
Harcord engineering “know- 
how” produce the canister 
that will suit the precise 
purpose of your product... 
well within your budget! 





Sears Roebuck & Co. puts many 
a label on HARCORD containers. 
This fast-selling cross country 
Fruit Spray uses a square, 
sturdy shaker can. . . because 
it stands up well at the counter, 
in mail order shipment, on the 
garden shelf. HARCORD quality 
and competitive price protect 
the contents .. . and the profits! 





Acme Paints has attained excel- 
lent consumer recognition for 
6% Chlordane Dust packaged 
in a HARCORD paper canister 
Response indicates strong trade 
and consumer acceptance of 
this colorful package—a perfect 
eye stopper. 
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Protected by GER-PAK 














Polyethylene sheeting and tubing 


Here’s a homemade torture test we tried 
with our 8 day clock —and we invite 
you to try the exact same test with your 
own product . . . to dramatize the great 
packaging gains you can achieve with 
Ger-Pak polyethylene film! For Ger-Pak 
gives full protection — dependable pro- 
tection . . . against water, grease, acids, 


alkalis, dust and bacterial contamination. 
The tough, chemically inert film stands 


POLYETHYLENE FILM 
GERING PRODUCTS, INC. 


KENILWORTH, N. J 





Piones in modern plast cs for over 30 yeors! 





up against heavy abuse — and helps cut 
packaging costs to the bone . . . especially 
if you switch to the new lightweight ship- 
pers with Ger-Pak Liners. 


You'll find it easy to use Ger-Pak. This 
pure, uniform gauge polyethylene film is 
available in tubing and flat sheeting in 
any required widths and unlimited 
lengths. For full information, please write. 


Service +» Quality » Dependability 










frosting mix...easy to fix 


PILLSBURY'S NEW MILK CHOCOLATE 
FROSTING MIX USES RIEGEL'S 
POUCHPAK* FOIL LAMINATED 

TO SPECIAL POUCH PAPER, 
POLY-COATED DESIGNED TO RUN 
AT HIGH SPEEOS ON PNEUMATIC 
SCALE PACKAGING MACHINES 


Protecting the sales-winning qualities ot fine 

products is only one of the many functions of Riegel 
papers. Saving money is important, too. 

Riegel does it for you by creating the right combination 
of the most efficient packaging materials... 

and by ‘‘tailor-making"’ the paper to run and seal at 
high speeds on your machines. Tell us what you want 
paper to do for you. Riegel Paper Corporation, 


P.O. Box 170, Grand Central Sta., New York 17, N. Y. 


PROTECTIVE PAPERS FOR PACKAGING 
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SALES SERVICE DESIGN | RESEARCH DEVELOPMENT 


Combine a keen and personal interest in your products 
and your processes with our sincere desire to be of help . 
you have NATIONAL CAN’‘S — “Personal Service!” 

Why not let us survey your needs — you'll 

see how much more you get from NATIONAL CAN. 


NATIONAL CAN 


So @§ R Pe HR 2 Vos 


CHICA @ NEW YORK @ SAN FRANCISCO PLANTS FROM COAST TO COAST 








Resides looking well on the table, this handsome 
tomato juice decanter has at least two other design 
features that especially appeal to housewives: It’s 
easy to hold and pour from and it has a 
practical re-use as a water carafe. It also has 


added shelf appeal because of the Cel-O-Seal* 


Beautiful example of functional design 


neck label that leaves the body of the decanter 
free to display the product 

When you're planning a new package, our design- 
ers will gladly suggest ways imaginative design can 
be put to work to fit your particular sales situation 
Armstrong Cork Company, 


Lancaster, Penna 


Armstrong PACKAGING 


>DAY EVENING 


























- 





ole 3 ™, 


Making an indelible impression on the busy physician is the major promotional 
job of prescription medicine manufacturers. Consequently, when 

FE. R. SQUIBB & SONS developed Florinef, a new type of cortisone, they decided on 
Tri-State rigid plastic packaging to dramatize it to doctor and druggist. The unique 
package, in this instance, did more than “write” prescriptions. It helped the 
pharmacist’s relations with his customers, too. The gleaming, crystal-clear bonus 
case helped “soften” patient reaction to the necessary cost of this wonder drug. 


And it protects the tube from puncture, squeezing, damage. 


More and more, Tri-State crystal-clear protective packaging is playing a 


Tri-State hinged lid box no. 505 


promotional role in this and endless other fields. Its cost is so little, 4-1/2” x 1-11/16" x 7/8” 
3 : , From the world’s largest assortment 
its advantages are limitless. Whether you're selling peanuts, pins, or precision of stock sizes and shapes, or we will 
ie _ , , mold large quantitics to your 
instruments, it pays to package in Tri-State rigid plastic bonus boxes. specifications. 


AATRI-STATE PLASTIC MOLDING CO 


HENDERSON 6, KENTUCKY 


NEW York: 12 E. 4)st St.. MUrray Hill 3.8743 ¢ cutcaco: 176 W. Adams St., FRanklin 2-5367 © sr. tours: 1089 Francis Place, PArkview 5.1080 


peTrorr: 18401 EB. Warren Ave., TUxedo 5.5500 © san Francisco: 441 Folsom St., EXbrook 2-7664 ¢ Los anocetes: 5957 So. Western Ave., Pleasant 5-211) 





ALUMINUM FOIL SWEEPS 
1956 NATIONAL FLEXIBLE PACEAGING COMPETITION 


WITHS OUT OFG 


ALL-SHOW AWARDS 


Reynolds Wrap Aluminum Packaging 
takes First Prize, Second Prize and 
Two Honorable Mentions among All-Show 
Awards...also Honorable Mention for 
Bread Wrap in its Classification. 


QUALITY 
In this important competition, first of PROTECTED WITH 


its kind, aluminum foil sweeps the field for 
best design, best merchandising impact, 
best functional performance. 

Among the 5 Reynolds winners, the range 
of package types is wide. The Quaker Oats ALUMINUM 
Company’s first-prize winner represents 

convenience packaging at its best—using PACKAGING 
Reynolds Wrap both for the baking tray 
inside and for the protective outer wrap. Lux 
has a protective story plus dominant eye hele 2 THIS SEAL IS A WINNER, TOO 
appeal in its gold wrap. The SeaPak package 2 -+-FOR 7 OUT OF 10 SHOPPERS! 
offers high protection plus cook-in-the-bag 
convenience. Rice’s foil-wrapped Weekender  ¥ ani <AGih of gansh 
Loaf is a survey-proved success in foil- a eunaiets could identify the 
wrapped bread. And, Hiram Walker he SE Reynolds Wrap Aluminum Pack- 
represents the best in decorative packaging. (am aging Seal and 59.2% of these 
Whichever of these categories your product (70® women prefer food products 
fits in...see what Reynolds Wrap Aluminum that carry it! Powerfully pro- 
Packaging can do for it. Call the nearest ee by seeeene eager, 
Reynolds sales office (all principal cities) . am a =n ames 
Or write to Reynolds Metals Company, oe 


According to a nation-wide, 44- 











Louisville 1, Kentucky. 


See “Circus Boy”, Reynolds dramatic adventure series, Sundays, NBC-TV Network. 


REYNOLDS 88 ALUMINUM 
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Best of Show—First prize in the “Outstanding 
Packaging Applications” category (The President's 
Award). Also First Award in “Foil, Sheets & Rolls”. 


Second Prize in the 
Outstanding Packaging Applica- 
tions” category, also Honorable Menticn in "Foil, Sheets & Rolls’. 


SHRIMP 


Cocktails for Two 2 
Pe ee 
e:Gnt om Fron 


Second Award in “Foil Bags and Pouches’, 
also Honorable Mention in the “Outstanding 
Packaging Applications” category 


Second Award in “Foil, Sheets & 
Rolls’, also Honorable Mention 
in the “Outstending Peckaging 
Applications” category. 


ENRICHED BREAD 


Honorable Mention in “Foil, Sheets & Rolls’. 
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Re-usable plastic “packs” for cigarettes, see-thru con- 
tainers for adhesive bandages, kiddie crayons, disposable 
hot drink cups. All these, and hundreds of other ideas are 
now an economic reality with the opening of the fully auto- 
matic Gibbs molding operation. 


Complete automation, engineered by Gibbs, the pioneer 
producer of rigid plastic boxes, means faster production of 


better boxes ... at the lowest cost ever! The world’s most 








advanced equipment can produce shapes and sizes to meet 

the packaging needs of practically any product. Now, the 

self-service package, the glamour of ao bonus box can add 

their promotional and protective qualities to every product 
. and every product can afford it! 


Our packaging designers are ready to sit down with 
your engineers to work out the right rigid plastic box for 
your product... within your packaging budget. 


Automation. Makes ‘> bbs Rigid Plastic Boxes Costs Less 
For quick service, quality boxes, low quotes, cali or write: 


GIBBS AUTOMATIC MOULDING CORPORATION 


Henderson 3, Kentucky + Telephone: Henderson 9573 





Persuasive Packaging 


New from 
Lassiter 


Reduced packaging 
costs for Scripto 


. with this new Lassiter cello- 

phane package. Processed on 
fully automatic machinery, ’ 

which speeds 

production, 

cuts expense of 








packing refills. ay 
Original Scripto i 
paper envelope £ - j 
was hand filled ry AG 
hand stamped, > 

folded and sealed —a costly Best results when user 

operation ~ 

i, and package manufacturer 
Promoti e —s ) 
romotional packag merge skills into 


spurs multiple sales 
Life Savers’ 1956 Halloween 
package features a big, bright- 
orange Jack-O-Lantern. The 


design is the 'MP-¥-¥-30 4-1 ao al-leedat-lalelt-jial- m1 .4i 1 


\e a third developed 








packaging task force 





A 


by Lassiter for roy ol -Jal- mi iaalolelar-lal@eelenar-it 
Life Savers’ an- 

nual Halloween 

promotion. The 

cellophane over- 

# wrap, printed in 

three colors by flexographic 

process, is used over the stand- 

ard 20-roll Life Savers carton. 

It encourages full-carton sales, 

can readily be discarded by the 

retailer after Halloween. At- 


In almost every field of retailing, less than 

25 per cent of the outlets aceount for more 

than 75 per cent of sales. 

Chains ‘and other large-volume merchants 

who comprise the major and most profit- ji 
able part of your market, are the buyers 

most conscious of ‘packaging. 


Highly successful packages developed and 





tractive tie-in displays can be made by Lassiter have increased sales of ' 
set up in retailer’s window or many kinds of products — food and. non 
on the counter. food — through these key retail units. 


We should be able to make some constructive suggestions 


Samples build 
customer demand 


about vours. 


ae Send for these: Lassiter Package Evaluator for rating your 

Getting consumers to try your 

product is a major step in 

building br: and acceptance 
Sampling is a 
particularly ef- 


ad a LASSITER 2 IE 


own package; samples of, Lassiter-designed bags pertinent to 
your business. 


creates accept- 
ance for — and 350 FIFTH AVENUE + NEW YORK 1 


recognition of } 
F a.- i. ° S m. P ° seanebeors ~ 
your regular- Atlanta, Ga Chicago, | Cheitenha Pa ‘cla | tali-t-la- nan mee 


. ar talked ° n e. Vv: 
size package. A good example is nertotte, NG. Banv b dove 


this sample package, produced . Designers and Manufacturers of Packaging in 








by Lassiter for Burry’s Gauchos Cellophane + Polyethylene + Acetate + Paperboar 
sandwich cookies. Mylar + Foil + Laminations + Vitafilm + Paps 
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1,222 diferent sine pulleys ! ty 


Gh Cue ADJUSTABLE 
CARTONER 


® 


Products packaged 


The world's largest manufacturers of cast iron and pressed steel FHP V-belt economically on 


pulleys, Mauvrey Manufacturing Corporation, Chicago, Ill., package 1,222 different CECO Model 3901 
size pulleys on a single Model 3901 CECO Adjustable Cartoner. 
include: 


Pharmaceuticals 
Electric Appliances 
Macaroni Products 
Hardware 
Automotive Parts 
Dry Goods 
Building Supplies 
Dairy Products 
Chemicals 
Cosmetics 

Cigars 


Changeover time for each different size carton averages less than 30 seconds. 
Labor savings range from 30% to 70% over previous packaging methods. 


CECO OFFERS 3 TYPES of ADJUSTABLE CARTONERS 
INCLUDING SEMI-AUTOMATIC and FULLY-AUTOMATIC MACHINES 
each in the 


LOW PRICE RANGE 





Successfy/ 
cerns all Over 
Product insert 


and small con 


set Up and 
Cartons are 


on for large 
the world ja 


ion are manual 


closed automatically 
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All CECO Cartoners are adjustable quickly without special tools by unskilled help for a 
wide range of carton sizes. Economical for long or short runs. All models can glue-seal 
both ends, or seal one end and tuck the other, or tuck both ends. CECO Cartoners produce 
clean, square, stronger cartons at less cost and with less floor space. A CECO Cartoner gen- 
erally pays back its low cost in less than a year. Let us prove it. Send for details. 


Prefabricated standard 
components and modern 
assembly lines permit de- 
livery of some standard 
models within two weeks 


CONTAINER EQUIPMENT CORPORATION 


MEMBER, PACKAGING MACHINERY PHILADELPHIA * BOSTON * CHICAGO * DALLAS * JACKSON 
MANUFACTURERS INSTITUTE 78-88 LOCUST AVENUE, BLOOMFIELD 2, N. J. NEW YORK *SAN FRANCISCO * SAVANNAH * TORONTG 
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Superior strength, clarity, matchless pro- 
tection are all combined in this great 
new packaging film. 

It’s easy to tell a book by its cover, or a window 
shade by its color—when they re wrapped in clear, 

transparent VITAFILM. 

You can sense the texture of a product right 
through it. So hard to break, rip or tear — this 
newest Goodyear packaging film is ideal for hard- 
ware, paper products, textiles and a wide variety 
of similar items. 


ITS CLARITY IS OUTSTANDING—and its “feel”’ 
is better! It’s a fine sales booster because when 


oles one 
for the books - 


a good shade 
better! 


customers can see what they want, they're more 
likely to want what they see. It’s so strong it with- 
stands rough handling without splitting or tearing. 
But that’s not all. 

VITAFILM prints clearly —heat-seals easily — 
adapts readily to all kinds of packaging machin- 
ery. And it’s available in bags — perfect for 
sweaters, underwear, shirts and ties. 

How about finding out what ViTaFILM— 
a Polyvinyl! chioride—can do for you? Talk it over 
with the Goodyear Packaging Engineer. Write 
Goodyear, Packaging Films Dept. A-6418, 
Akron 16, Ohio. 


PACKAGING 
FILM 


\Jitahen a new § GoopAVEAR ) 


The Finest in Sheer Protection 
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* all types of 
flexible glues 


* folding box glue 
* tightwrap glue 


The only 131 year old 
manufacturer of printing press 
rollers in the world. 


Member of the only 
100 year old club in the world 


R.., on Bingham’s wide experience with 
specialized types of glues and adhesives, and assure your- 
self of trouble-free bonding and sticking. Bingham adhe- 
sives stem from the same thorough research and high- 
standard production methods that have established the 
Bingham organization as the leading manufacturer of 
printing press rollers. 


Packaging—Bingham supplies a range of adhesives for 
various packaging operations. All of these specially devel- 
oped glues and pastes are strong, long-lasting, non-warp 
bonding agents. 


Graphic Arts—Bingham manufactures adhesives for every 
pressroom need. An extensive knowledge of the graphic arts 
industry has enabled Bingham to develop bonding materials 
specifically tailored to the printer’s requirements. 


BINGHAM BROTHERS COMPANY 


EXECUTIVE OFFICES 
406 PEARL STREET, NEW YORK 38, N.Y. 


FACTORIES: 

Jersey City 2, N.J. e New York 38, N.Y. ° Philadelphia 7, Pa 

257 Brunswick St. 404 Pearl St 1315 Race St. 
Rochester 5, N.Y. ° Cambridge 42, Mass. Baitimore 18, Md. e Garwood, N.J. 
980 Hudson Ave. 23 Harvard St. ‘ 1011 Curtain Ave. 648 South Ave. 
SERVICE BRANCHES AND WAREHOUSES: 
Springfield, Mass. « New Haven, Conn Richmond, Va. 


SERVICE BRANCHES: 
Worcester, Mass Providence, R.! 
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THE RIGHT CHES-LAMINA 13 
TO SOLVE youp 
PACKAGING PROBLEMS! 


_ *, 
ee) tia Berne 
Se }.) Tees Soete me 


FOR CONVERTERS AND DIRECT USERS OF PACKAGING MATERIAL 


CHESLAM KB Polyethylene Coated Kraft Bleached 
CHESLAM KN Polyethylene Coated Kraft Natural 
CHESWRAP Polyethylene Coated Sulphites (Bleached) 
CHESROYALE POUCH Polyethylene Coated Pouch Paper (Bleached S.C.) 
CHESOPAQUE Polyethylene Coated Glassine Opaque 
CHESKLEER .. .Polyethylene Coated Glassine (Super Transparent) 
CHESLAM VP Polyethylene Coated Vegetable Parchment 


CHESFOIL Polyethyiene Coated Foil Laminated to any of the Above Combinations 


Al 
| CHESL AM combinations 


thes 
Highly rz ae ese tharacteri<s;, 
Ww Mer : 
MA Saree 
Vapor 
Extremely | 
M 


tr 
w 
VT. ratir 


TECHNICAL ASSISTANCE 


Cheslam’s completely 
equipped Testing Laboratory 
will aid you with your product 
packaging problem and make 
specific material recommenda- 
tions. 


“ 


CHES-LAMINATES 


mets |-t-m-V Meotel ite] 7 Wale]. m 


I am interested in a laminate combination for 
Please have representative call MP 157 
Firm — - 
Address aan Siliiaiieemin 
City 
Name 
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by IN TA-ROTO 


The New Super GM-1000-M is designed to laminate foil or paper 
to one or both sides of paperboard, coat, color or treat one side by 
Flexographic process as well as either side by Rotogravure process 


with provision for cutting into sheets or rewinding into rolls. 


The New Super GM-1000-M includes double unwinds for 30” 
O.D. rolls of paper, single unwinds for 18” O.D. rolls of foil, double 
unwind for 60” O.D. rolls of paperboard, two glue mounting units, 
one Flexographic and one Rotogravure printing station with drying 
tunnel, sheeter and layboy for 51” x 70” maximum size sheets as 


well as rewind for 63” O.D. finished rolls. 


The New Super GM-1000-M is equipped with constant tension 
controls, side guide controls, hydraulically operated impression 
units, electric eye on sheeter and layboy and is driven through syn- 
chronized electric motor drive with all controls and indicators 


mounted on a master console control cabinet. 


The New Super GM-1000-M is available in different widths and is 
designed for speeds up to 400/500 feet per minute. Additional de- 


tails are available upon request. Write today. 


Note: Super GM-1000-M installed at Morris Paper Mills, Morris, Til. 


INT TA-RO'TO 


MACHINE COMPANY. INC. 


P. O. BOX 454, BYRD AIRPORT, RICHMOND 3, VA. © PHONE: FAIRFIELD, VA., 4181 
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AUTOMATION? 
you name it...we'll tape it! 


The trend in industrial production is toward automation 

. and tape application is no exception. There are more 
than 75 different types of manual, semi-automatic, and 
automatic dispensers for “ScotcH” Brand Tapes. These 
basic types lend themselves to an infinite variety of adapta- 
tions. Chances are, wherever you use (or could use) tapes, 
we can provide a dispenser that will enable you to enjoy 
cost-saving, production-speeding benefits. 


DISPENSERS... to speed the application of the more than 
300 pressure-sensitive tapes for industry, trademarked . . . 


}. PAT. OFF 


SCOTCH 


BRAND 





Look what you can 
do with dispensers ! 











FLAT-SURFACE applicator, drarnatized by 
Artzybasheff at left, automatically ap 
plies predetermined lengths of tape to 
moving objects at production-line speeds 
of better than a unit a second. 


CARD items — do it automatically with 
“ScotcH” Brand Tape. Here, tubes 
and pre-printed cards are brought into 
position in “tape stapler’; printed, 
transparent, or colored tape auto- 
matically locks tube and card together. 


COMBINE two or more same-size pack- 
ages automatically with “Scorcn” 
Brand Tape and “Scorcn” Package 
Bundler S-69. Handles up to 75 com 
binations a minute; special cut-off syn 
chronizer available for printed tapes 


SEND FOR free folder describing auto 
matic, semi-automatic, and manual 
“Scotcu” Brand Dispensers for pro 
duction, packaging, and assembiy 
Write on your letterhead to 3M Co., 
Dept. EA-17. 


The term “Scorcn” ia a registered trademark of Minnesota Mining and Manufacturing Co., St. Paul 6, Minn. Export Sales Office: 99 Park Ave., 


New York 16, N.Y. In Canada: P.O. Box 757, London, Ontario 
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Vital Part Of Angther, 


Water-Base A erosol 


Packaging Success 
"i oP. 


“ 


a 


The new push-button bonanza for house- 
wives —Jet-Spray BON AMI is one of the 
latest pressurized products dispensed by 
a Risdon 5210 valve. 

This is a water-base product which can- 
not be mixed with the propellant; there- 
fore a three-phase dispensing system is 
used. This system calls for a 5210 valve 
equipped with a Risdon “Micro-Mist’”* 
actuator which produces a fine, atomized 
spray by a mechanical shearing effect. For 
conventional aerosols (2-phase) the valve 
is supplied either with standard Risdon 
actuators or with “Micro-Mist” actuators 
when a finer, drier, wider-cone spray is 
desired. 

The 5210 valve has proven an ideal 
control for virtually the entire range of 
aerosols. It uses no spring and is made 
entirely of nylon and rubber except for 
the metal mounting cup. It is suitable for 
vertical or horizontal sprays or for foam 
dispensing. This same basic valve is also 
available adapted for glass or plastic 
containers. 

* Patented 
eeeeeeoeveeeeeee 


RISDON VALVES FOR: 


Pressurized Products Packaged in 
Glass, Metal or Plastic Containers. 


DISPENSING: 


Conventional Aerosols, 3-Phase 
Products, Alcohol Base Products, 
Water-Base Products, Foam Proa- 
SEND FOR THESE FREE BOOKLETS  ¥¢ts, Powder Sprays, Metered 
Both the 5210 valve and its glass container Sprays, Ultra-Low Pressure Applica- 
counterpart, the GB valve, are described and tions, Products Containing Propel- 
illustrated in detail by these bulletins. The lant Emulsions or Dispersions, etc. 


“Micro-Mist” and other actuators are also 
covered. Ask for 5210 and GB valve bulletins. 


THE RISDON MANUFACTURING COMPANY 


Valve Division, Naugatuck, Conn. 
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Lower Cost Prckaqueg 


Is your company seeking ways to increase 





the efficiency of its packaging line? 


Perhaps Wright can help. We've been 
developing and manufacturing packaging 
machinery for 64 years. Our standard 
machines and systems are used by leaders 
in a number of industries. They vary in 
‘ ; ; Automatically applies revenue stamps 
functions but all have this common charac- over the necks of bottles. Standard 


Pe : equipment in all modern distilleries. 
teristic—they do a dependable job at lower Speeds up to 140 bellies per aaliaee. 


cost. Detailed literature is available. Also, 

don’t hesitate to write if you are interested 

in a tailor-made system to meet unusual Wright Weighers 

requirements. Your inquiry is invited. Precision accuracy 1s the key feature 
of Wright semi-automatic and automatic 


weighers. A variety of models available 
for handling most all types of products. 


Wright 
Wright Bagmaster 2-SG Cartoner 


Completel, .utm>atic. Opens and positions 
the bag. Precision weiehs end orniny fis, 
Transfers .4e bez to the sez! +. Speeds 

up to 55 bags per minuce. Potato chips 
crackers, cookies, caudy. 





Automatically forms the carton, 
weighs and fills the product, and 
closes the carton. Widely used in 
the candy industry. 


WRIGHT “3c 


ESTABLISHED 1813 . DURHAM. NORTH CAROLINA 
SUBSIDIARY OF SPERRY RAND CORPORATION 


District Offices: Ridgefield, N. J.; La Grange, Illinois 
Dallas, Texas; Durham, N. C 


Automatically stacks, wraps, seals and labels 
cracker sandwiches, fig bars, cookies. ve 
Speeds up to 120 packages per mimute. 13 East 40th Street, New York 16, BERY., U.S. A-Rables: ARLAB 


Export Department: Wright Machinery Company 
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Another addition to ee. facilities for service that never ends 


G. C. C. presents ... 
the Newest thing 
in PACKAGING! 


BERT bebee catty HT ITTITT uy 
HT iH Ht wilh mn ih 
Hi mi a nit 


' YE 
HAT 
| il 


Our new Jacksonville, 


FLORIDA PLANT 


SERVING EXPANDING AGRICULTURE 
AND INDUSTRY IN THE SOUTHEAST 


The first bold step in expansion of GCC Coming in early 


ene Soe Sennenreey Steer FULLERTON PLANT 


gated container plant at Jacksonville, 
Artist's sketch of new California plant now near- 
: : , ing completion, which will serve the vast citrus 
mate in modern protective packaging. empire and other Southern California industry. 


equipped and staffed to offer the ulti- 








Specialists in Corrugated and Flexible Packaging 


ARES ROWERS=CONTAINE NER Z 


~ GENERAL OFFICES: P.O. BOX [211 - SALINAS, CALIFORNIA 
SALES OFFICES: SAN FRANCISCO - LOS ANGELES, CALIF. PLANTS: SALINAS - FULLERTON, CALIF. * JACKSONVILLE, FLA. 






































26 MODERN PACKAGING 





Now, by Peerless, to meet a long-felt need, a 
purse or pocket size aluminum aerosol container 
for perfumes, colognes, deodorants and pharmaceutical products. 


Leak proof because of its seamless bottom and the 
small aperture at the top. Light in weight, much less than glass or 
plastic. Unbreakable. Withstands higher pressures. Greater capacity 


because of its thinner walls. Length, down to one inch. May be 
decorated in four colors on a base coat. 


For the drug industry, perfect for throat and nose sprays. 
For the cosmetic industry, ideal for perfumes, 
colognes, deodorants and many kindred products. 


NOW 
A NEW 


2OSOL CONTA 


; * { *4 rs “* 


Call Peerless for further information. 
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How test 


is made 


For the “Shock Comparison Test’’ a small iron disk is 
held by a magnet. Both are contained within a trans- 
parent capsule. The capsule is dropped in a glass tube 
onto a pad of cushioning material. The highest point from 
which the drop can be made without the magnet losing 
its hold on the metal disk is a direct measure of the shock 


absorbency of the cushioning material 


Check the effective thickness 
of your cushioning material 


The effectrve thickness of a cushioning ma- 


— —— terial is its thickness under a standard load 
& , 
Here's how you can check and examine 


a = j 
~ ug 
ra the effective thickness of the cushioning 


material you are now using. It’s easy and 


quick with this precision-made, aluminum standard weight 

which apples the 3 sound per square foot load required 
I I } 1 

berly-Clark offers this stand 


hioning 


by Federal Specification. Kir 
ard weight free co all packaging engineers and cus 


Directions are printed on the face. Just ask the 


syers 
Kimberly-Clark representative who calls on you or write 
t 
Kimberly-Clark, Dept. MP-17, Neenah, Wis 


KIMPAK 


Kimpak can absorb the shock of capsule dropped from height of 15” 


without separation of magnet and metal disk. 
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Shock Comparison Test 
proves superior 


cushion performance 


S GIVE visible proof of the shock absorbency 
of cushioning materials, packaging engi- 
neers at the U, S. Forest Products Laboratory have 
developed a “shock comparison test.” The device 
pictured here is the instrument used to make the 
test. It measures the cushion performance of one 
material against another, 


A variety of cushioning materials can be com- 
pared for shock absorbency by this simple test 
When KIMPAK is tested, you'll see positive evi- 
dence of the ideal consistency engineered into it. 
KIMPAK can often give you more shock absorp- 
tion than other cushioning materials of the same 


weight or cost because it has more effective thickness. 


Call or write Kimberly-Clark Corp, today for a 
Kimpak packaging engineer to see you, He'll gladly 
help you with your packaging problems and 


demonstrate the “Shock Comparison Test” for you. 


Kimberly Clark 


KIMPAK €3 


Kimberly-Clark Corporation 


Neench, Wisconsin 


MATERIAL “X” 


Only 9.2” is the maximum height capsule can be dropped on material of 


the same weight as KIMPAK without separation of magnet and metal disk 
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T hey re taking it 


apart because it runs so well 


You see a Kidder Press that is being made ready for 
shipment. Experienced craftsmen are dismantling it so it 
can be packed and shipped. 

“‘Why’’, some people ask, ‘“‘would it not be as well to 
assemble the press on the premises where it will be used?” 

This could be done, of course. But Kidder wants to 
know how each press it builds will perform. They want to 
have every needed adjustment made by the men who 
built the press originally and know how its running per- 
fection was achieved. 

Kidder presses operate so smoothly on the job because 
they are expertly designed, skilfully constructed and 
‘thoroughly tested before they leave the Kidder plant. 


Their endurance on high-speed long runs is matched only 
by the superior quality of their products. 


Letterpress, Flexoprinter® and Gravure Presses, Slitters and Rewinders 


N. H.—New York Sales Office: Empire State Building, 350 Fifth Ave., New York 1. 
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CONVOLUTE OR SPIRAL 
See CLEVELAND FOR CONTAINERS 


CLEVELAND CONTAINERS are made in a wide range of shapes 
and sizes. With bright metal ends and colorful labels, they present 
an outstanding, compelling “sales force” for your product. 


CLEVELAND CONTAINERS are made of high quality fibreboard 





providing rigidity and strength for your individual requirements. ILLUSTRATED are five 
Closures can be furnished in plug, sifter, dredge wheel or pouring examples of 

spout types. Slip covers may be either fibre or metal, embossed with C / 

trade mark or other identification. onvolute 
Liners may be moisture and grease resistant and anti-corrosive. They "ae hai 

can be furnished in parchment, glassine, aluminum foil, duplex ontainers 
kraft, cellulose acetate, polyethylene, ete. Let us explain the advan- 
Containers play an important part in selling your products. tages of these containers. 


CLEVELAND CONTAINERS are made to order for your 


particular requirements. 


Why pay more? For quality products . . . cali CLEVELAND! 


then “=. CLEVELAND CONTAINER ws2:-". 


CLEVELAND 


DETROMT COMPANY ® ma orenchech 
CONN 


CHICAGO 


memruis 6201 BARBERTON AVE., CLEVELAND 2, OHIO 


LOS ANGELES 
PLYMOUTH, WIS. « ALL-FIBRE CANS « COMBINATION METAL 


WU: fe 


for your copy 
of our new 
PACKAGING 
BROCHURE. 


JAMESBURG, N. J. AND PAPER CANS + SPIRALLY WOUND 
OGDENSBURG, N.Y. TUBES AND CORES FOR ALL PURPOSES 


CLEVELAND CONTAINER CANADA, LTD. 


Plants & Sales Offices: Sales Office: 
TORONTO AND PRESCOTT, ONT MONTREAL 
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How to capture a national market FAST! 


Come to Cellu-Craft for product-identifying 
packages that build impulse sales. Have a 
Cellu-Craft Packaging Consultant analyze your 
package today. There’s no obligation, of course. 


CELLU-cRAFT 


PRODUCTS CORPORATION 


Designers, Converters and Color Printers of Flexible Packaging Materials 
General Offices & Plant: 1401 4th AVE., NEW HYDE PARK, N.Y., PRIMROSE 5-8000 Branch Plant: ADDISON, ILLINOIS So/es Offices in principal cities 
PRINTED CELLOPHANE - POLYETHYLENE - PLIOFILM - FOIL - ACETATE - in ROLLS - BAGS - POUCHES - ENVELOPES - SHEETS 
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YOU can relax because the 
GIEL.DA EF \illing Mhachine never does. 


IT’S FAST 


filling up to 300 cans per minute! Speed is adjustable over a wide 
range to synchronize exactly with your other machines. 


IT’S ACCURATE 


. toa fraction of an ounce! Can save you a ton or more of 
material every day. 


IT’S FULLY AUTOMATIC 


Turn it on and forget it; numerous safety and protective 
devices make operation virtually foolproof. 


; 


Handles any powdered, granular or dry materials. Fills 
metal or fiber cans 4%,” to 7” in height . . . with 
change-over from one can height to another in seconds! 


END YOUR FILLING PROBLEMS. WRITE FOR DESCRIPTIVE FOLDER TODAY! 


Now manufactured by 


PotTTER & JOHNSTON COMPANY 


WTUCKET, RHODE ISLAND 


SUBSIDIARY OF PAW tvs WHITNEY COMPANY, INCORPORATED 


ER 








PUBLICATION 
PACKAGING 


Preferred by quality-minded printers 
everywhere who know they'll get consistently 
superior performance . . . sharp, clear reproductions . . . matchless 
beauty of color—every time! Developed and produced by the Celero Division 
of S&V, highly scuff-resistant gravure inks offer publication as well as packaging 
printers, unexcelled performance on a wide variety of surfaces — paper board, cellophane, 
foil, polyethylene, vinyl and other films. You, too, can depend on the controlled quality of 


S&V gravure inks. Be sure to specify them on the next job you run! 


At your disposal . . . 65 years of experience to assure you of precision quality. Today, S&V 
occupies an unquestioned position of leadership in the manufacture of printing inks. 


'ws cELERO Divistoon 


Sinclair enh Veléution. fla 


Main Office and Factory: 611 West 129th Street, N. Y. 27, N. Y. 
OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST: 
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all 


_ FROZEN FOODS 


or you sell 
r : deserve the protection of ~ 





Meets every requirement for perfect protective “billboard” packaging! 


More Sales Power Per Package 
.. with Waxed Paper 


thie billboard ~ 
tells and sells on 
your story J 


at home and a 
nm the estore! my 
t 


\ Cee 
Waxed Paper is more than a wrapper. It billboards 
your brand, merchandices itself, sells itself. 
Waxed Paper is an advertisement with genuine 


appetite appeal. in fact—it's an appetizemen!! 


WAXED PAPER MERCHANDISING COUNCIL, INC. 


All the protection, all the self-salesmanship 
packagers demand in modern frozen food wraps! 
No finer packaging known—and here's why! 


® Display—Every package displays itself, sells itself! Waxed Paper 
pictures the product in Crillient full-color realism, promises a grand 
table creat, makes shoppers reach out and buy! 

® Protection— Always uniform quality! Seals in, protects frozen 
freshness, flavor, texture, nutrition. Waxed Paper has low permeability to 
water-vapor and oxygen, bars the door to passage of liquids, 
impermeable to fats and oils. Resists acids and other corrosive food 
components as it excludes foreign odors and prevents 
transfer of food flavors! 

® Durability—A really rugged wrap! Good resistance to mechanical 
damage. Maintains high tensile, tear, bursting, and wet strength even 
at lowest temperatures. Unaffected by cold fluctuations! Won't crack, 
tear, frost over, or lose desired flexibility in zero refrigeration. Seals 
hold tight through tough tests of shipping, deep cold, in-store and 
consumer handling. Eliminates returns, lost sales! 

® Billboards your brand— Superior reproduction turns Waxed Paper 
wrappers into powerful palat-eliaile pieces! Each package is a 
billboard in the store and in the home sparking impulse sales and 

ulling repeat buyers with its strong appetite appeal, quick 

ead identification, proved selling features! 

© Low cost—Lower initial wrapping costs combine with steady, 
dependable supply and other Waxed Paper advantages, 
pay off in higher ner profits! 


/ 


» Waxed Paper teams up with the experience, facilities and 
services of America’s top converters, delivers modern 
design packaging and product protection that results in 
more frozen food business for you! 

Suggested traffic-stopping designs, sales ideas, actual ok 
samples, complete cost sheets—they're all yours for 

the asking! So for expert packaging help, see your PROTECTS 
Waxed Paper salesman today. Or write or FRESHNESS AND 
telephone us direct FLAVOR 


, 38 South Dearborn Street, Chicago 3, Illinois, Telephone: STate 2-8115 
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This is because Arkell & Smiths has the equipment 


and experience to design and manufacture in 


large or relatively small quantities packaging for » 
every conceivable product. ARKELL*» SMITHS 
The most important fact in today’s retail market- CASSUUNE GOPIGES: S00 FTE AUE., EW YORK 36 


. . . . ° ‘ Manufacturing Plonts ot: 
ing is that an attractive, informative, eye-catching [TH conojchorie, N.Y. * Wellsburg, West Virginio 


package can put a product into the nation’s shop- ee +) peee ee. O, F 


ping baskets quicker and cheaper than any other “The Oldest Name in Pape, Bags” 
form of promotion. Arkell & Smiths excells in pro- 

ducing just this type of package. 

At A&S you get a “packaged” service for all your packaging requirements. 


Send us a sample of your product, and we'll show you what we can do. 
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Just how impulsive jis so-called impulse buying in food stores? A 
Food Field Reporter study reported to the recent annual meeting of the 
Grocery Mfrs. of America indicates that unplanned purchases are, nine 
times out of 10, not impulsive, but the result of plenty of study of the 
package and what it has to say. The analysis of 4,848 purchases at a 
Star Market in Monroeville, Pa., showed that only 11% of unplanned 
purchases were actually based on emotional reasons. And brand reputa- 
tion was a decisive factor in four out of five unplanned purchases. 


Bottle deposits on returnable beverage bottles may go up from two 
cents to five, if sentiment expressed among bottlers at their recent na- 
tional convention takes hold generally. This would boost deposit outlay 
on a case of 24 bottles to $1.20—as much as the price of the product 
itself in some cases—and weuld likely react to the benefit of the no- 
deposit can and one-trip bottle. 


‘Despite all the lip service accorded merchandising in the latter years, 
the textile industry still retains the production attitude toward packag- 
ing, which, although it should he engineered from the production all 
through the distribution lines, is nevertheless a merchandising device 
in the final analysis.”"—America’s Textile Reporter. 


How important js package development? Just think what new specialty 
product developments have added to food industry’s sales in just the last 
few years: frozen juices, $230 million; frozen cooked foods, $261 mil- 
lion; concentrated coffee, $323 million; dry milk, $50 million; aerosol 
deodorizers and insecticides, $38 million. Not one of those new products 
would have been a market practicability without some special achieve- 
ment of packaging research. 


Aerosol packagers were taken to task at recent annual meeting for 
failure to exploit their market possibilities. Ralph A. Crane of Du Pont 
reported on a nationwide Starch survey indicating that only one-third of 
deodorant users, 4% of burn-preparation users and 38% of paint users 
have been made aware that such products are now available in aerosol 
packages. Increased selling, advertising and merchandising effort is 
needed, Mr. Crane said. 


Flexible packaging took a sudden downturn in September, as meas- 
ured by manufacturers’ census reports. Shipments of converted flexible- 
packaging products during the month were 9% below the figure of 
August, although they remained 3% above the September, 1955, total. 
Value of shipments this September was $31,749,000, as against $34,739, 
000 in the previous month. Does this reflect extra-heavy buying in August 


in anticipation of price increases? 


Advice to food manufacturers from Samuel Aidekman, president of the 
highly successful Good Deal Supermarkets chain: “Mrs. Shopper is say- 
ing to us and to the manufacturer, don't tell me how to make something 
different. You make it different and I'll serve it. Don’t give me homework 
to do; you do my work for me. I'll buy any food that is tasty if it saves 
me time in the kitchen.” 


New possibilities in the use of aluminum containers made by the 
low-cost impact extrusion method loom as result of Alcoa research dis 
covery, indicating that it is possible to produce [Continued on page 40) 














Big Boy...the St. Regis 
container that can carry 
1000 POUT, 5 vontenkunuins 


. some people might call it a “carton.” 
But it’s a big one and a strong one, a real giant, able to carry 1000 pounds. 


It was perfected for industry, to ship materials in bulk—safely and economi- 


cally without contamination. So far, it is the Big Boy of the St. Regis line. 


You'll hear of more and more unusual containers coming from St. Regis... 
bags with the strength of boxes and boxes that load like bags... and 


many other new developments. 


For St. Regis is rapidly establishing itself as the pioneer of new uses in 
the world of paper and paperboard, of film and plastic. Masters of the 
art of packaging, we’re constantly putting new ideas to work—to help 


Industry move its goods to market in better condition and at lower cost. 


If you have a problem that bothers you—in packaging, shipping, 
storing, wrapping—let us know about it. You may be surprised 
how much we can help you. St. Regis Paper Company, 

Dept. M-1, 150 East 42nd St., New York 17, N. Y. 


150 EAST 42no0 STREET, NEW YORK 17.N. 





a thin surface cladding for cathodic corrosion protection, better finishing 
and easier joining. It is also now possible to clad high-strength parts, 
such as aerosol bottles, with a different aluminum alloy more suitable 
for all types of decorative finishing. 


Packaging gripes of consumers were aired at a panel session of the 
United Fruit Co.’s Sixth Annual Food Forum. Home economists pointed 
out that food manufacturers are well aware of consumer complaints 
about hard-to-open and inconvenient-to-use packages and are working 
constantly to meet them, but are handicapped by costs, production equip- 
ment and facilities, and the fact that consumers still seem to ignore how- 


to-open instructions no matter how clear they are on the package. 


Earnings of most container companies failed to keep pace with the 
continued general prosperity and rising dollar sales volume in 1956, says 
Value Line Investment Survey. Rising costs of both materials and labor, 
plus cool-weather effect on summer merchandise and general lag in 
appliance sales, are cited as factors. With recent price adjustments up- 
ward. however, container industry's earnings prospects for 1957 are more 


favorable, the survey says 


Highlights from the seventh semi-annual Homemaker Survey by the 
Minneapolis Star & Tribune: Liquid shampoos continue to gain at ex- 
pense of cream shampoos; ice-cream buying shifts more heavily to food 


stores; fluoride tooth pastes made an impressive first-year showing. 


A prediction that output of corrugated board will increase another 
40% by 1965 comes from Battelle Memorial Institute. Leonard M. Guss, 


Battelle economist, estimates “conservatively” that by 1965 shipments of 
corrugated board should exceed 130 billion sq. ft. annually, in compar- 
ison with 93.5 billion sq. ft. in 1955. Continuing improvement in print- 
ability of corrugated containers, making them doubly useful as shipping 


and merchandising packages, is cited. 


Growth of aerosols in the pharmaceutical field finds 50 products 
already on the market and a prediction from Dodge & Olcott that there 
will be 100 within six months, ranging from sunburn creams to anti- 
biotics to steroid hormones. All types of aerosols will be used, says 


D & O, including glass, plastic, plastic-coated glass and metal. 


Something new in joint promotions is due to break in February. 
Quaker Oats has a new pitch to housewives in the suggestion that Aunt 
Jemima Pancake Mix doesn’t have to be stirred or beaten; just shake it 
in a plastic shaker. Wesson Oil joins in on cooking oil and stores will 
have a three-bin display fixture: one for Aunt Jemima, one for Wesson’s 
and one for plastic shakers—which retailers may purchase from any 
source. A big opportunity for rack jobbers. 


Never underestimate the spending power of the American woman. 
The chances are now three to two that she’s the target of your package. 
A recent issue of Fortune estimates that the woman makes about 60% 
of all U. S. personal-consumption expenditures. Among other things, she 
spends $78.6 billion a year for food and tobacco. 


New light on the advertising value of a package: “Each week three 
times as many people see the package of a nationally advertised product 
as read Life magazine. Every week the carton on a supermarket shelf is 
seen by four times as many people as read Reader’s Digest. Week after 
week, almost as many people continue to see the package as see the 
most spectacular of spectaculars on TV.”—Gustav L. Nordstrom, execu- 


tive director, Folding Paper Box Assn 


Background 


packaging 


[Continued from page 37] 
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FiRST PRIZE 


First award in the 1956 National Flexible Packaging Competition 
(Cellophane Sheet and Roll Classification) went to this eye catching Morgan- 
Jones package. Designed and developed by PACKAGE PRODUCTS, the unit 
contains dish cloths, towels, and pot holders, set in a plastic base suitable 
for re-use as a silverware tray. Overall wrap is durable 450 moistureproof 
cellophane, printed by flexographic process in striking gold, black, and white. 
For easy product identification, there’s a large, die cut insert label, printed 
in gold and black. 


Packaging like this — treating products from a merchandising view- 
point — wins prizes in sales, too. If your sales program can benefit from 
creative, sales directed packaging, get in touch with PACKAGE PRODUCTS. 
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Modern House Fittings 





[UPPER CORPORATION 





Do-It-Yourself Materials. 

















Outdoor Liwing Aids Containers & Packaging 


Symbols of your potential 
through Tupper Corporation 


@ Whatever your custom needs in plastics manufacturing, call on 
Tupper’s wide experience and modern manufacturing facilities. Our 
large, up-to-date plants, equipped with the best production machin- 
ery, are available for materials, injection molding, extruding, vacuum 
forming, blow molding—and other advanced processes. 


The Tupper Engineering Department has developed the greatest 
number of patents in the industry for polyethylene seals, closures, and 
dispensers—and other items in other plastics. This know-how can be 
tapped by you to place your plastic products in a position of leadership. 

Tupper seals and other Tupper products are protected against 
unauthorized manufacture by about 150 U. S. and foreign patents and 
patents applied for, plus numerous trademarks and copyrights. 


Manufacturers of: CONSUMER, INDUSTRIAL, 
PACKAGING and SCIENTIFIC PRODUCTS 
Factories, Laboratories and Sales Offices: 


Massachusetts, Rhode Island, Florida, Montreal, New York 


Address correspondence to 
Dept. MP-1 Dept. MP-1 
Tupper Corporation or Tupper Corporation 
Woensocket, 8. |. 225 Fitth Ave., N.Y.C. 
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NEW 
AUTOMATION 


MODEL DX FO ina 
PRODUCTION CONTROL — You can set up SMALL-ROLL 


any required schedule by the:hour, day, week 

or month and know that you leet it . . . e 

without operator fatigue and without..'extra” RO D U cri €3 Fa 
operations. Many Schultz Automatics aré-wsged 
‘round the clock! ™ 





In $mall-rcll production, Automation means 
complete, fully automatic control of both quality and 
quantity of your product. 


Right now, you can fut automation to work for you 
with a Schultz Automati¢-Rewinding Machine, 
designed in a wide range of inegels to meet virtually 
any specific requirement. ~~, 


>, 


™~ 
WHAT ARE THE MOST IMPORTANT AD 


wre 
po wore 
ad 
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QUALITY CONTROL ,-n-Schbffi” Automatics 
deliver uniformly neat, accurately measured 
rewound or fully labeled and wrapped rolls. 


IF YOUR PRODUCT STARTS WITH A WEB AND ENDS IN 
A ROLL, IT WILL PAY YOU TO CONSULT SEC. WRITE. 


FILMS ... FOILS . . . CELLOPHANES . . . GIFT, SHELF, = wee 
COATED, WAXED, CHART AND OTHER PAPERS a MODEL XPWB 





MANUFACTURED AND SOLD EXCLUSIVELY BY ECONOMY CONTROL pe Automatics, through auto 


mation and high constant production of quality rolls con 
produce your product at surprisingly low cost! The three 


Schultz Automatics illustrated typify the many models avail- 
wl tz able to meet your needs. 





Pioneers and Originators of Fully Automatic Rewinding Equipment 
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almost every meat product... 


has more glittering display value... 


% 


greater heat-and-serve consumer convenience... 


when it's in a proven-by-sales package by... 


EKCO-ALCOA CONTAINERS Ine. 


Wheeling, illinois 
trademark 


EKCO is the registerec trademark of Ekco Products Company, ALCOA is the registered trademark of Aluminum Company of America. 
The corporate name and combination mark, EKCO- ALCOA, is used under license to the manufacturer by each of these companies. 
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PARDON US, BUT... 
IT’S GONE TO OUR HEAD 


TROL would still be our favorite hair dressing 
even if we didn’t print the above label. How- 
ever, it is more than coincidence that the labels 
on so many of America’s best-liked products 
started their bright sales careers on EVER 
READY presses—to the pleasant hum of some 
twenty million labels each day. 

Labels are our business—our sole business— 


and have been so for over forty years. Our 


design facilities, research, production and de- 





, A 
LEVER |)! Qoady \ nBels § 
aPrara 


rd 


livery schedules are all concentrated on labels. 
One-stop-shopping for labels at EVER READY 
assures you experienced, dependable coopera- 
tion through every stage of your label problem, 
from basic idea to finished, professional con- 
tainer identification. We'd like to work with you. 


Let us send you, without the slightest obliga- 
tion, [] The Story of 8 Important Red-E-Stik 
Pressure Sensitive Applications [)] The Ever 


Ready Label Idea Kit Samples 


V4 —) — tt — 3 a a a ee — 


10 EAST 49TH STREET NEW YORK 17, NEW YORK 








LEADERSHIP! 





DIXIE'S 

RESEARCH STAFF 

and Packaging Specialists 
work together 


to give your 





Product 


more protection 
and your Dixie’s Team of Specialists have developed many innovations in 
the flexible packaging field, and are cor.stantly searching for new 
refinements and improved applications to produce for you the 
appeal finest protection for your product and the greatest sales appeal 
for your package. 


package more 


If your product calls for flexible packaging, why not call for Dixie, 
and let our Team of Creative Designers and Packaging Engineers 
offer our help. 





Ios} > Ss S 


DALLAS, TEX. ... MEMPHIS, TENN. .. . WASHINGTON, N. J... . BURLINGAME, CALIF. ... MEXICO, D. F. 
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SEFTON 


CAN CO. 


New ways to cut packaging costs, to 
improve product protection and sales 
the goals of continuing research in 


package engineering and design. 


St. Lowis «+ New Orleans 
Portland, Oregon - Piqua, Ohio 
Jeffersonville. Ind Rerkeley, Calif 
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Use Anchorglass containers 
sealed with A NCHO R* caps. 


4 OOD products move out in greater volume faster when 
packed in glass. There are three important reasons why 


the transparency, protection and convenience features in- 
herent in the glass package. It shows the contents with all 
their tantalizing eye and appetite appeal. It invites inspec- 
tion .. reveals quality and size ...whets desire . . . promotes > ~ 
impulse sales. It safeguards the purity, freshness and true ¢)3 Bi *t I N (> 
flavor of even the most delicately flavored foods. It’s a com- | ° , 
pletely sanitary package. And it’s easy to open, easy to use, 


dor GLASS CORPORATION 
easy to reseal ... leftovers can be safely stored in the original 


container. Surveys prove that women prefer glass- packed Lancaster, Ohio 


foods. Why not take advantage of this preference? You will 
move more of your products by doing so. 
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Thermometer Box 
Syringe Box 


for distinction 


and utility 


Canisters, round and square set-up boxes for every purpose 
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A LOW-COST Poly Bag M 


For 

- short runs 

- additional capacity 

- production fill-ins 
—at only $3330 © 
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AN INITIAL LOW-COST 
INVESTMENT Permits You 
To Add: (at a future date) 

1. ELECTRIC EYE for registered 


| | I “ - pzinted stock. 
popular machine that has proved itself as the “work-horse” of the industry. 2. Genie GaN ter torning bows 


Furnished without any accessory attachments it produces quality bags from from flatstock. 
tubing, to expedite small runs, added capacity or production fill-ins. Yet, any 3. AUTOMATIC STACKER for 


of the standard Simplex attachments can be installed at a later date, as the stacking and count-sorting produc 
tion runs. 


4. MULTIPLE HOLE PUNCH fo, 
oroper bag ventilation. 


*F.o.b, Oakiand All Standard Simplex Attachments 


The simple basic Simplex Standard Model 4-7 Poly bag maker, though 
low in cost is not built to a price —but for rugged performance. It is the same 


need rises. Investigate Model 4-7 today. Write for full details. 





SIMPLEX PACKAGING MACHINERY DIVISION 
FOOD MACHINERY AND CHEMICAL CORPORATION 
534 - 23rd AVENUE, OAKLAND 6, CALIFORNIA 
Forevgn Soles: FMC Export Dept. PO. Bex 760, San Jose 6. Colif (Cable Address FOOOMACHIN) 


REPRESENTATIVES IN ALL PRINCI 
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EVLON’S 
WINNING 


PNEUMATIC for cleaning, filling, 
capping and labeling 


There's a very practical side to REVLON’S brilliant success with 
its notably glamorous products. Smart advertising, promotion 
and merchandising has been matched by skilled production 
including, in the packaging phase, highly effective use of 
PNEUMATIC equipment. 


Cleaning, filling, capping and labeling of REVLON containers 
calls for precision performance, due to the “high style”’ nature of 
the containers, caps and labels. Gentle handling at uninterrupted 
high speeds is an in-built result of the advanced design and excep- 
tionally expert engineering that are the very heart and soul of 
PNEUMATIC machines, America’s leading producers of both 
wet and dry products use more PNEUMATIC equipment than 
any other make, by far simply because PNEUMATIC means 


. . ; ” “lower cost per container’ operation, every time 
Synchronized bottling line handling air cleaning, gravity filling al | laine! I ation, ry time, 


and rotary capping at Revion’s plant in Passaic, N. J. Pneumatic Scace Corp., Lrp.,82 Newport Ave., Quincy 71, 


Mass. Also: New York; Chicago; Dallas; San Francisco: Los Angeles; 
TTT 
LAM BAAR UPA 


Seattle; Leeds, England. Canadian Division: Delamere & Williams 
Company, Ltd., Toronto, 


JANUARY 19 
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MULTI PURPOSE AUTOMATIC WRAPPING MACHINES 


ARE SUPPLIED TO THE FOLLOWING TRADES — 


FOOD + TOILET REQUISITES + CONFEC- 
we AME exmiTing TIONERY + TOBACCO «+ SOAP, PERFUM- 


Packaging ERY & COSMETICS + ICECREAM + PHAR- 
Exhibition 
2 fama be MACEUTICAL + BISCUIT MANUFACTURE 


19s7 
Netivne! & Empire Holts 
OLYMPIA 
London 


STAND Ne. 2 JUST ONE OF A WIDE RANGE OF AW WRAPPING 


ROW A & PACKAGING MACHINES 
GROUND FLOOR 














TYPE “R’ 


TO ROLL-WRAP ALL TYPES OF TABLETS 
i.e, COMPRESSED LOZENGES, ROUND 
MOULDED CHOCOLATES and SWEETS, ETC. 


IN PAPER, FOIL, CELLULOSE FILM FED FROM 
THE REEL 


SPEED 70-90 PER MIN 








/NSTALLED 
THROUGHOUT 


THE FIVE 
CONTINENTS / 











For further particulars in the U.S.A. contact— 
WESTERN AGENT: ANDREW BROWN, 5743 LINCOLN AVE., HOLLYDALE, CALIFORNIA 
EASTERN AGENT: A. S. JEWETT, 505 FIFTH AVENUE, NEW YORK 17, MU 7-4759 


or write direct: 
AUTO WRAPPERS (NORWICH) LTD + EDWARDST + NORWICH + ENGLAND 
Telephone: Norwich 29222 Grams: Autowrap NORWICH 
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And now, with two high speed installa- 
tions already turning out colorful car- 
tons by the millions, Berles adds 
gravure to its list of modern facilities. 


Beautiful printing, faithfully reproduc- 
ing your art, gives food cartons mouth- 
watering realism .. . gives any ¢arton a 
richness of color never before thought 


possible. 


Capture the true beauty designed into 
your package with Berles gravure — 6 
color rotary printing — unmatched 
speed, precision, economy, and, above 
all, printing quality. 


May we show you samples? Write or 
phone for Berles’ new 24-page brochure, 
describing all the Berles facilities. 


FOLDING PAPER BOXES 


FOOD CARTON SPECIALTIES 
sirar conta Berles Carton Co., Inc. 
CELLOPHANE WINDOW CARTONS 
MOISTURE & GREASEPROOF CARTONS See Fifth Avenue, Paterson 4,New Jersey 


PARAPFINED CARTONS New Jersey: MUlberry 4-6430 New Yo ing 4.3983 
ied 








for Every Packaging Need! 


\ ‘ Then a folding carton solves your packaging problem, Cochran, as 
a result of its foil carton board development program, can help you 


choose the stoek that best satisfies the requirements of your product. 


Suitable for letterpress, offset or gravure printing, Cochran foil carton 
board is available from 15 pt. to 30 pt. in rolls up to 54” wide by 60” Q.D. 


so" 


or sheets up to — ute. 


Let us discuss the applications of foil carton board with you. Write for “Foil 
Carton Board Manual”, 1430 S. 13th St., Louisville 10, Ky., Dept F-1 


Cochvan FOIL, COMPANY 


PLAIN, LAMINATED, COLORED AND COATED FOIL FOR 
PACKAGING AND INDUSTRIAL APPLICATIONS © COILED ALUMINUM SHEET 


WATCH COCHRAN FOR NEW DEVELOPMENTS IN FOIL 
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Custom compounding and packaging of 
Liquids - Powders - Pastes - Solids 


Packaging in cans - glass - tubes - foils - 
films - papers - envelopes - bags - strips 
and combination materials 

Whether you’re processing millions of units 
or just a few thousand—-when you find your 
packaging requirements a nusiance, bother- 
some and costly —-CHEM-PACK can compound 
and package your liquids, pastes and solids 
on a temporary or permanent basis. CHEM- 
PACK’s modern equipment can package your 
products in every type of packaging con- 


tainer and material. 


CHEM-PACK’s operations include a _ wide 
range of modern, high-speed equipment for 
both compounding and packaging your prod- 
uct, fully utilizing your own merchandising 
methods. 


CHEM-PACK’s plant location assures quick 
and economic shipping to all major markets. 


Submit sample of your product for prompt 
quotation—no obligation on your part. 


CHEM-PACK, INC. 


408 Biade Avenue 


Manufacturing Chemists 


Cincinnati 16, Ohio 


Packaging Specialists 
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save space 
and money 


with new 


Stone-Cor 


CONTAINERS 


The added rigidity, toughness and strength of 
containers made of Stone-Cor is retained to a 
great degree even under the most extreme humid 
conditions. This development of scientifically 
treated board has enabled Stone to produce con- 
tainers with exceptional stacking strength. It 
also gives added product protection without in- 
creasing the container weight. Stone-Cor has 
solved the stacking problems for many of 
America’s leading companies. Find out how it 
can benefit your company, too. 


Send for free Stone-Cor data sheet 


Send for your copy of the special data sheet on 
Stone-Cor Corrugated Containers. It explains 
in full detail the many advantages of this new 
container development. 
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STONE CONTAINER CORP. 


4200 West 42nd Piace, Chicago 32, Illinois 
. Sales offices in most principal cities 
W. C. Ritchie and Company Western Paper Box Company 
Chicago, Illinois Detroit, Michigan 


and subsidiaries: Folding cartons, set-up boxes, fibre cans, tubes, spools, Corrugated containers, folding cartons 
cores, transparent boxes, and paper specialty displays and set-up boxes 


Other divisions 


ABLE-STIK CALENDAR—sticks without moistening to smooth, clean, dry surfaces. 
Bend tab, peel off backing, press in place on wall, desk, mirror, meme book, etc. 


300 


eood . _ 


10111213141516 


wishes 











set the tempo for '57— 











speed up your 
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WHICH OF THESE WOULD YOU LIKE? 
Use this no-moistening ‘Able-Stik’ calendar. Note 


how well it sticks to most clean smooth surfaces. [) 15 CASE STUDIES, showing interesting uses 
of pressure-sensitive labels 


(NY Check the ease and speed of application. Modern 
XK 6g NO-MOISTENING pressure-sensitive labeling can -] THE “ABLE LABELER” —4 times-a-year news- 
\ “7h be applied to many of your special and routine ~ letter—keeps feeding you fresh ideas 
has operations. May we demonstrate? Cl HISTORY OF LABELS—by Stanley C. Hollander, 


f Ph.D., University of Minnesota 
a Want extra calendars? They’re yours for the asking. 
() INTERESTED IN DEMONSTRATION 


Sales Offices: Boston, Detroit, Philadelphia 
‘Able Labels’ are manufactured and distributed in Ohio by Allen Hollander 
Midwest Corp., 812 Huron Rd., Cleveland 15. Phone: SUperior 1.0736. 


‘able labels’...to advertise, sell, ship or mark any product 
Dept. MP 385 Gerard Avenue, New York 51, N. Y. MOtt Haven 5-1818 





NOW AVAILABLE! 


A New Machine For A New Market! 


SIDE-WELD POUCHES 


WITH OR WITHOUT LIP 














FLAT AND SQUARE 


Especially Strong Beaded Seals tor Pouches. P () LY ETH Y L E \ E B A G S 


Pouches From Slit Tubing Or Sheeting — Bags From 
Flat Or Gussetted Tubing. Poly-Master provides the converter with the most 
simple, compact, economical means of making both flat 


Pouches Feature Adjustable Lip For Easy Opening and square bags and the new and very popular 
side-weld pouches (printed both sides) that are proving 


had Filing. so effective for textile as well as other products. 


Easy to adjust, versatile in application, far less 
Standard Equipment Includes Mechanical Counter, expensive than any other precision equipment of a 


Static Eliminator And Electric Eye. Perforator comparable nature — Poly-Master creates new 
markets and profit potentials in polyethylene. 


Poly-Master, companion machine to the well-known 
Poly-ette, is another essential adjunct to all 
converting operations. Write or call for 


an appointment at our N. Y. demonstration rooms. 
AL- 
GAN Divistoun 


CONAPAC CORPORATION 


SALES AGENTS FOR WALGAN MACHINE CORPORATION 
120 EAST 13th STREET, NEW YORK 3, N. Y. 
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We'll gladly give you detailed information 
about any of these time-proved BBD Inks 











Whenever you want authoritative information about 
flexographic printing inks, ask BBD. As flexo- 
graphic ink specialists we can give you the right an- 
swers to your questions . . . and the right inks to 
suit your special needs too. Specialized laboratory 
research and “shirt-sleeve” technical help right at 
your press are also available from BBD as valuable 
extra services. 




















HERE ARE BBD’S MOST POPULAR STANDARD INKS 


ct) EXCELLOPAKE e “400 Series’ EXCELLOPAKE @ EXCELLOPAKE “400 X-TRA" 
Opaque pigment ink for CELLOPHANE Multi-purpose pigment ink ...may be used Premium-grade multi-purpose ink featur- 
(except plain uncoated and Saran-coated), for CELLOPHANE (except Saran-coated), ing extra whiteness and opacity, stronger 
GLASSINE, BOXBOARD, KRAFT, POLYETHYLENE, ALUMINUM FOIL adhesion, greater resistance to blocking, 
SULPHITE and BOND PAPERS and PAPER heat, moisture and low temperatures 














EXCELLOBRITE @ TRANSLUSTRO HYDROTONE 

High-gloss_ multi-purpose ink for face- Transparent dye ink for printing on Water-type matte-finish ink for TISSUE 
printing CELLOPHANE (except Saran- GLASSINE, BOXBOARD and PAPER and other ABSORBENT PAPERS, CAR- 
coated), POLYETHYLENE, GLASSINE, Has very high color values TON and CUP STOCK. Withstands cor- 
FOIL and HARD SURFACE PAPERS rugation 















VELVATEX @ THERMOFAST @ FLEXOKRAFT 
Alcohol-soluble matte-finish ink for Heat-resistant ink for face-printing of Pigment-dye ink for KRAFT PAPERS, 
FEATHERWEIGHT TISSUE, other AB- CELLOPHANE that will be heat-sealed LINERBOARD, BOXBOARD, GLASS- 
SORBENT PAPERS and BOARD. Doesn't over printed areas INE, etc 
pucker stock; withstands corrugation 

@ PLIOPAKE @ ACETOPAKE @ FOIUBRITE 
Pigment ink for PLIOFILM, SARAN, Pigment ink for CELLULOSE ACETATE Transparent dye ink for ALUMINUM 
POLYSTYRENE and POLYVINYL filra FOILS. Exceptionally color-strong 


CHLORIDE films 


b 00 ¢ For FREE “TECHNICAL DATA 


SHEETS” on any of the BBD 


‘ — FLEXOGRAPHIC INKS described 
above, write to BENSING BROS. 


ard DEENEY, 3301 Hunting Park 
is Avenue, Philadelphia 29, Pa. 
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FOR ALL PURPOSES 


MODEL 690 UNWINDER 


THE ULTIMATE IN SHAFTLESS SURFACE 
CONSTANT TENSION UNWINDING 


For Slitters, Waxers, Laminators. 
Rewinders, Printing Presses, etc. 





. on Oe: panes ef fy oo 
MODEL 590 UNWIND STANDS 
HEAVY DUTY — AIR OPERATED 


For Slitters, Laminators, Waxers, 
and Printing Presses 


oe 


Can be provided with Roll-A-Way feature. 
This can be used in tandem for practic- 
ally continuous unwinding. 


The Dusenbery line of unwind stands is com- 
plete. Constant tension, continuous, shaftless 
surface or center unwinds are available for every 
purpose. A few typical machines are illustrated 
here. They are of the latest design, incorporating 
exclusive features which will improve operation 
of your present equipment. Complete informa- 
tion and literature available. 


MODEL 561 
CONTINUOUS UNWIND STAND 


For continuous unwinding into any web 
processing equipment. 


MODEL 704 
AIR OPERATED UNWIND STAND 


For extremely accurate edge guiding and 
tension control, when used behind Slit- 
ters, Printing Presses, Laminators, Coat- 
ers and any Web Processing Equipment. 


Send for Complete information Today! 


CONVERTING EQUIPMENT 


JOHN DUSENBERY CO., INC., 275 GROVE AVE., VERONA, N.J. Tel. CEnter 9-3900 
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PACKAGES PERMIT GREATER 


THAN OTHERS... 
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With Ready-Peel®—the patented new tube decoration by Wirz that peels off 
in seconds! Attractively labeled drug products can also become profitable 
prescription sales with a quick, easy label change by doctor or druggist. 


Labeling costs are cut right down the line—from manufacturer to retailer. 


Perhaps the versatility of Ready-Peel individualized tube decoration can broaden 
the profit margin for your products. It's readily adaptable to products outside 
the pharmaceutical field. Talk it over with Wirz tube representative. 


Write us today about your special packaging needs. 


M ‘ 


ALSO RIGID CANS AND IMPACT EXTRUSIONS BY AMERICAN EXTRUSION CORPORATION, DIVISION OF A HM. WIRZ, INC 


AH NVIRZ te 


4th and Cole Streets, CHESTER, PA. @ Also CARROLLTON, KY. 
wEW YORK CHICAGO = *— CLS. ANGELES) «6 *—s MEMPHIS «6 * SO AWANA 





TRY FOIL KRAFT! 


How did Foil Kraft get that way? Simply by taking 
pains to make every customer a satisfied customer — 
from frozen food's largest processors right on down. 


And that means Service. 


The sort of service you can count on for fast deliveries 
or technical help with your own production problems. 
The kind of convenience you expect in being able to 
choose from a complete line of top-quality rigid foil 
containers. The type of emphasis to your individual 
problems of design that spells extra sales, added 
economies. 

DISTRIBUTORS: Foil Kraft ads like this build business 
for you every month in major publications. Remember, 
with Foil Kraft, the business you get is the business you 
keep ...with customers large or small. Write now 
for our full-line catalog. 


See “THE KAISER ALUMINUM HOUR.” Alternate Tuesdays, 
NBC Network. Consul? your local TV listing. 





THEYRE THE LARGEST SUPPLIER 
OF RIGID FOIL CONTAINERS 
TO THE FROZEN FOOD INDUSTRY 


Laser Vominuna 
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PAMARCO 


MmIch 


The industry's Fastest, 
MICRO-LOK cylinders require mie 
sity 2 Gels seamen = 60h sC Most Accurate 


. Unskilled per 
mount and den 





PATENT PENDING 


PLATE CYLINDERS 


@ MOUNT AND DEMOUNT IN SECONDS 
@ NO SKILL REQUIRED TO OPERATE 
@ RETAIN ACCURACY IN CONTINUOUS SERVICE 


When locked, cylinders form one solid joint similar 
to integral cylinders. Micro-Loks require no special 
shafts and can be used on any width shaft. No skill is 
required to lock up. Simple, foolproof principle guar- 
antees the same close tolerance on accuracy, time after 
time, with just a twist of the wrist. Performance-proven 
at high speed on toughest printing jobs. New bulletin 
on request, write today! 


MICRO-LOK OFFERS EXCLUSIVE ADVANTAGES — ., 


®@ Highest accuracy—closest concentricity tolerances 
® Always integral with each cylinder and remain 

in cylinder permanently 
®@ Absolutely foolproof, no heating required— 

no fitting of “adapters” 
® Available in lightweight alloys or steel 
®@ Mounting tables, shafts and accessories available 


MICRO-LOK CAN BE UNLOCKED AND REGISTERED IN SECONDS WHILE IN THE PRESS — 
ee od 


When locked, cylinders form a solid A twist of the wrist unlocks the A time proven mechanical feature 

joint. Press-proven for accuracy at cylinders in a split second. Only a provides positive locking. Locking 

high speeds. Spanner wrench is required. device is integral part of cylinder, 
yet leaves end face flush. 


PAMARCO CUSTOM. 
CUT STEEL GEARS — Paper Machinery 


made in our own plant 


 Snonee gocuseae and Research -inc 


register. Specify them 


when ordering plate 1014 OAK STREET, ROSELLE, NEW JERSEY 


rolls 
PACRAGnG Sainte Oa 














with advantages 
that will help to 
further your 
product’s popularity 








ONE VALVE — different buttons 


to suit any product 


NEW VALVE ACTION—controls 
flow rate from 3/10 gram per sec- 
ond (hair spray—colognes) to | 
gram per second (insecticides — 
room fresheners ) 

NEW AND POSITIVE CONTROL 
of spray direction 

NEW LOW DISPENSING RATE 
—gives consumer economy with- 
out affecting Series 500’s fast load- 
ing properties 





Ghee 
as This new Pres-O 500 Series has met acclaim 
PRESSURE FILLING from all who have seen it. You too, will see it 


is for the WISE birds! as an important additional selling point for 
———" 
your product. 

Pressure filling with Pres-O equipment All over the world more and still more 
gives high speed, economical and SAFE manufacturers are turning to Pres-O because 
loading with any type of propellant. it offers advantages not found in any other valve. 

Pres) cuuinment te desianc sie eos . : 

Fee equigment t Cyigned and on Write today for full information on 
gineerea for use with propanes, butanes, 
aleohol and ois: <u.mbustible materials. 

No electrical controls. Air operated. Start ° 


and Ss op con rols are loca ec on ou sic e 
rage essence Pxea-O © THE BETTER AEROSOL VALVE 
nd ae 


of machine. Handles containers automat- 


ically, including crimping and evacuating. nf F 


OIL EQUIPMENT LABORATORIES, INC. / soo pean street 


ELIZABETH, NEW JERSEY 
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Economical semi-automatic labeling 
for short runs and frequent job changes 


PONY. 
LABELRITE 


Exclusive vacuum prin- 
ciple delivers fast, pre- 
cision labeling. Uniform 
label pick-up, precise 
label placement, com- 
plete elimination of ex- 
cess glue. 


Applies labels to re- 
cessed, paneled, convex 
or concave surfaces. 
Handles foil, varnished 
or embossed labels. Can 
be used with nearly all 
types of products or 
containers. 


Simple, low-cost change 
parts; 15 minute change- 
over. Ask for. details, 
proof, demonstration. 


ADAPTABILITY. Fits any standard pro- 
duction line. 


SPEED. Smaller work often permits 
two-at-a-time feeding. 


PERFECT REGISTER. Positive delivery of 
label from hopper to container. 


POSITIVE GLUE CONTROL. Twin rollers 
for uniform glue distribution. 


OPERATING ADVANTAGES 


OVER-ALL OR STENCIL GLUING. Over-all 
gluing standard; strip or pattern 
when desired. 


LOW OPERATING COST. No inspection 
and wiping, faster feeding without 
fatigue. 


QUICK CHANGE-OVER. Operator can 
easily make her own change-over. 


*nae. U. &. PAT. OFF. 


SELF-CLEANING FEATURE. Quick, simple; 
es less time from productive 
rs. 


VERSATILE. Works with amazing 
variety of sizes, shapes, materials, 
objects. 


PREVENTS EXCESSIVE ADHESIVE. Positive 
control of glue film, no wiping of 
containers. 


NEW JERSEY MACHINE 


Cc’? &.? -& 
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PACKAGING * PAPER BOX MACHINERY * MAKERS OF THE PONY LABELRITE 


AUTOMATIC LABELING i 


FACTORY SALES AND SERVICE BRANCHES: 


CHICAGO, CINCINNATI, LOS ANGELES GENERAL OFFICES AND PLANT; 1500 WILLOW AVENUE, HOBOKEN, N. J. 
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K about one 
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thing: Which 









FAS’ and create 

2 Precision engineered 

4 % C s to a minimum to 
: rial and TABER’S 

n AUTO- 


Kier Sabor costs. 
Get the facts 


TABER INSTRUMENT CORPORATION 


Section 12 
111 GOUNDRY Sf. ° N. TONAWANDA, N. Y. 


Taber also produces: 

@ 30” Thermatic Folder, Model 178 @ Continuows Type Folder, Model 172 
@ 18” Thermofolder, Model 103 @ 30” Thermocreaser 

@ Duplex Straight Edger, Model 144-2 @ Single Straight Edger 




















po 


Readily available 
to meet your immediate- 


and future - needs 


VENESTA | 


O f THE VENESTA PAC K 


VENESTA LIMITED, VINTRY HOUSE, QUEEN STREET PLACE, 


AGENTS IN U.S.A PARSONS AND WHITTEMORE, INC., 250 PARK AVENUE, NEW 


GING Divisiot 


Gooct/ 


LONDON, &.c.4, ENGLAND 
17, NLY. 








ALL THREE IN THIS ONE NEW ROLL-FED 
CHAMPLAIN CUTTER-CREASER 





HEAVY DUTY. 
ACCURATE ... 


‘ 
. 500,000-Ib. cutting load capacity 
with Micro-Tension Control 


VERSATILE... 





Exceptional new efficiency is built into Champlain’s 
new Cutter-Creaser for folding cartons. Cutting, creas- 
ing and automatic stripping are accomplished in only 
one pass...with an amazing number of impressions 
per minute! Although this machine is ideally used 
inline with Champlain printing units, it can be used 


HEAVY DUTY CONSTRUCTION 


Increased cutting load capacity (250 tons) with a high 
safety factor. 


up to 2400 cartons printed (any 
creased, stripped and 


When used inline, 
number of colors, 2 sides), cut, 
delivered per minute. 


Up to 12,000 impressions per hour. 


Three models, each giving 8,000-12,000 strokes per hour: 
26” with 28” x 36” chase; 36” with 37” x 36” chase; 
44” with 45” x 36” chase. 


ACCURATE 


Micro-Tension Control for constant tension of web into 


cutter-creaser from press or roll stand ...in conjunction 
with patented intermittent feed drive delivers excep- 
tional print-to-cut-register accuracy. Immediate visual in- 
dication of variables... 
manually or automatically (electric eye control) 


. adapts easily to almost any production requirement 
| 


economically to die-cut a plain or pre-printed web. 
Now better than ever, with unique new refinements, 
this heavy-duty equipment offers the best possible 
means for manufacturing high-quality, low-cost car- 
tons. You'll see why when you look over all its features. 


tension correction can be made 


VERSATILE 


Variable speed...slow belt delivery controls carton 
shingling, permits easy inspection. 

Automatic counting and delivery mechanism...can be 
pre-set for any number of blanks...groups and sorts 
cartons in any desired quantity. 

Adjustable chase tie bar...locates in various positions 
.. gives positive die lock-up... keeps chase square. 
New-type chase permits make-ready in back of cutting or 
score rule, as well as under cutting plate. 

Running register control... position of stripping can be 
brought into register with waste areas while press is 
running. 

Minimum spacing (4%4”") of waste extractor pins available 
for stripping the most intricate jobs. 


WRITE TODAY for your copy of the comprehensive new book . 
giving more facts akout Champlain Cutter-Creasers. 
CHAMPLAIN COMPANY, INC., 88 Llewellyn Ave.,; 

Bloomfield, N. J. Chicago Office: Sine ret 
520 N. Michigan Ave., Chicago 11, IHiL = 


~~ 
ah 
\G 





The one way to make 
your product 


PRE-EMINENT 


PACK IT IN 


~ JusterBoard 


THE BOXBOARD 
OF BRILLIANCE AND 
STRENGTH 


LusterBoard possesses the enviable ability to catch 


the public’s eye and to captivate its attention. 


LusterBoard wraps your product in glamour, sets 

it head and shoulders above your competition. 

Here are the reasons: 

* LusterBoard gives you a brilliant, mirror-like 
surface with an unequalled capacity for faith- 


ful reproduction of halftones 


LusterBoard has the ability to add gloss to gloss 


inks for extra radiance. 


LusterBoard has matchless affinity for metallic 


inks. 


LusterBoard permits faster ink setting and dry- 


ing, speeds printing and handling. 


LusterBoard folds smoothly, embosses with ex- 


quisite beauty. 


LusterBoard is not laminated. Lusterkoting is 
applied directly to the surface of high grade, 
extra-strong white base stock, producing 
strength that actually exceeds that of ordinary 


boxboards two to four points heavier 


LusterBoard provides a range of weights from 


14 points through 20 points. 


You wil! be delighted with the distinction in 
which LusterBoard clothes your product. Write 
now for samples, demonstration pieces, technical 


information 


S. D. Warren Company 
89 Broad Street 
Boston 1, Massachusetts 


Warren's 


STANDARD 


Printing Papers 


WARREN'S 





TOPS IN TACT 


l | C) Ci i¢ No need to offend during 
\ business or social hours. 
Briargate Deodorant Stick 
gives active men day-long 
protection from body odor 
with an added dash of pleas- 
ant spice aroma. A final touch 
of good grooming. 


JU oa 
Apply under arms. Safe for 


Sc ntedl 
normal skin, Will not damage 


# , or stain fabrics. Keep tightly 
closed. Do not expose to heat. 


deodorant 


NET WEIGHT 2% O7S. 


Dor U en 


WALGREEN CO., DISTRIBUTOR 
CHICAGO, ILLINOIS 
x es 
Walere packages its 
Br ite Men's Deodorant 
ig pomt LusterBdard 


. “* 





7; like show bus;, 
here's no busine® “ssf 


for MORE business... 


SPOTLIGHT .©< Jom 
your products ie’¥ i 





with... J 


KLEENSSTIK i 


ProtsunoSomitive tasers | 


“You ain't seen nothin " ... until you see what easy-on 
KLEEN-STIK Labels can do for your products, your 
business! It's the proved way of attracting and selling 
audiences at the point of sale. Large or small, almost any 
product becomes a star sales attraction when enhanced 
with a Kleen-Stik brand identification or sales-stimulating 
feature label. They stick tight almost indefinitely, yet 
remove when necessary. 


shoul k shels? Special dispensers 
and pressure-sensitive roll labels save time and 
money for any volume labeling job. Your roll 
label printer will supply you with exactly what 
you require. Ask him. 


K L E E hi on STi 1 4 P R 0 D U CTS, | N C . Mh 3: ee labels 
7300 WEST WILSON AVENUE . CHICAGO 31, ILLINOIS on-the-spot in your own plant. 


c Write todoy! 
Pioneers in Pressure Sensitives for Advertising and Labeling “— we 
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72 PIECE 


BIRTHDAY PARTY Kit 


os 
- 
- 
0 


SEE BACK FOR DETans 


GODCHAUK kIosS 


stuie Feontrl is « highly critical problem 

in the pacicaging of many food products. An excellent 

example is the packaging of brown sugar where 

loss of moisture can cause g severe caking problem. Solution 

to this problem is economitally found in a laminated 
Rhinelander paper using a micro-crystalline wax as the laminant 
Not only is a superb moisture barrier provided but the flexible 
nature of the laminate makes it possible to maintain 

this moisture barrier despite severe creasing of the sheet. 

We would be pleased to send you samples of wax-laminated 


paper for your particular application 


RHINELANDER PAPER 


Rhinelander Paper Company, Rhinelander, Wisconsin 


Subsidiary of St Regis Paper Company 





R. C. CUSTOM-DESIGNED FIBRE CONTAINERS 
CAN SOLVE YOUR PACKAGING PROBLEMS 


Easier Sealing Selling ...with 
Plastic-Spouted CAULKING CARTRIDGE 


J 


Spout is heat-sealed with a foil-lined polyethyl- 
ene patented seal — which extends shelf life in- 


definitely by preventing leakage and drying out of 
compound. 


Spice is Nice ...when packed in this 
Sliding-Dredge SPICE CAN 


No more broken fingernails, when the house- 
wife opens this can. Opens easily, even with wet 
hands. Spice can be sifted or spooned. 


|BX C See Your R.C. CAN-MAN 
MAIN OFFICE 9430 Page Bivd., St. Louis 14, Mo. 


and Factory 
Bronch Fectories: Arlington, Tex.; Rittman, O.; Turner, Kans. 
W. L. BENNETT, 126 S. Third St., Minneapolis 1, Minnesota © CAN SUPPLY COMPANY, 1006 W. Washington Bivd., los Angeles 15, California 
C. E. DOBSON, 1003 Carondelet Bidg., New Orleans 12, Lovisiana © 1. C. MORRIS CO., P. O. Box 8042 Station F, 1156 Daion Drive, N. E., Atlanta 
6, Georgia * S. W. SCOTT & SON, 608 McCall! Bidg., Memphis 3, Tennessee © R. C. CAN COMPANY, 225 W. 34th Street, New York City, N. Y. 


PALMER SUPPLIES CO., OF FLORIDA, Palmer Building, 209-211 E. Robinson, Orlando, Florida © JOE ROVIN, c/o Chicago Transporent Bog Co., 
4806 W. Chicago Ave., Chicago 51, Illinois. 
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Sates minded packagers in every industry are rap- 
idly swinging over to foil for all types of labels and 
wraps. They’re capitalizing on foil’s threefold ad- 
vantage—easy handling in the packaging line, at- 
tractive, sales-stimulating appearance, and consumer 
convenience. 


The Hygrade bag-header label is a typical example 
of a new application. The foil stock multiplies the 
eye appeal of the handsome printing, and sets the 
bag off to advantage in the supermarket. The foil 
stands up much better than paper, too, when the 
housewife puts the bag in her refrigerator. And the 
packager simplifies his operation, because foil heat 
seals so well in the production line. 


Rotogravure 
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Above are two new Hamilton can bodymaking lines, including the new 501 Hamilton Body- 
maker and Soldering Machine units, recently installed at Hershey Chocolate Corp., Hershey, Pa. 


Newly designed can bodymaker 
cuts down on shutdown time 


Hamilton’s newly aesigned No. 501 Bodymaker and 
Soldering Machine represents the latest development 
in can making equipment. One of its many features 
is a central drive shaft, which means less linkage, 
lower maintenance costs, and shutdown time reduced 
to a minimum. All crank-actuated motions are from 


this central drive shaft. Automatic stops are provided 


throughout as a safety feature if a jam should occur. 

Stop in at Booth 15 at the Canners’ Show, Feb. 
16-19, Conrad Hilton, Chicago. Get firsthand infor- 
mation on the Hamilton 501; see for yourself its big 
possibilities in making your operations more profit- 
able. And at the same time get a better understanding 
of the world’s most complete line of can machinery. 


Eiamilton Division. uanitton, onic 


BALDW IN - LIMA: HAMILTON 


Diese! engines * Mechanical presses * Can making machinery * Machine tools 








READY FOR 
ACTION 


protected by 
RONDO 








wiser 


RONDO ... safeguards smal! 
and delicate objectsin 
its cushioning flutes 


Typical among breakable articles is the medical am- 
pul, that miniscule shell of glass encompassing liquid 
life and hope. 

Pharmaceutical houses wanted a protective package 
to assure safe delivery at a nominal cost. RONDO 
solved this problem with a new packaging design. 
Each inserted item is held safely and firmly in fluted 
partitions with a spring-clip action, and require no 
additional padding. 

The tray at the left illustrates how an ampul can be 
held upright in the RONDO-lation while a syringe is 
being prepared. 

Besides packaging ampuls, cartridges and vials for 
the pharmaceutical: trade, the RONDO method has 
been rapidly adopted by various industries such as, 
cosmetic, electronic, art supply and many others. 
Send for illustrated brochure. 
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with accurate dust-free filling 


Stokes & Smith Model EG-1 
Universal Auger Filling Machine 





Semi-automatic operation with any of four filling methods... 
volumetric, pressure packing, gross weighing, or Auger-Vac. 
40% fewer working parts are all located above filling station 
for clean operation. Will accommodate a wide range of 
package sizes from 2 grams to 10 Ibs. at speeds up to 30 
units per minute. 


Ideal for Dry Milk Solids 


Stokes & Smith Auger-Vac as- 
sures clean, accurate fill with 
minimum dusting loss of 
whole or non-fat dry milk 
solids, hot chocolate powder, 
cocoa, instant coffee, etc. in 
cans or jars. 


Stokes & Smith Model HG-84 
Automatic Duplex Filling Machine 


Two filling stations operate automatically by auger feed with 
precision cam-control for accurate filling. Speeds up to 60 
units per minute. Also supplied with Auger-Vac equipment 
for fast, dustless filling of non-fat dry milk solids and other 
hard-to-pack powdered products. 


with fast, flexible packaging 


Stokes & Smith Model ‘‘BS”’ 

STOKESWRAP Machine 

From roll stock, automatically forms, accurately fills a wide 

range of powdered or granular products and heat-seals 

either pillow-type or four-seal package. Handles a wide 

variety of packaging films at speeds up to 120 units per 

minute. Ask about STOKESWRAP for non-fat dry milk solids, 
dry cream, etc. 


4 
“" ” Stokes & Smith STRETCHRAP Wrapping Machine 


Cheeses, meats and other odd-shaped products are wrapped 
at speeds of 12 or 15 units a minute in clear, sanitary, air- 
tight Pliofilm.* Reduces spoiling, handling damage, maisture 
loss. Tight wrinkle-free “skin” makes sales-appealing package. 


*T.M. The Goodyear Tire and Rubber Co., Akron, Ohio 
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Sy) STOKES & SMITH CO. 


4904-J SUMMERDALE AVENUE, PHILADELPHIA 24, PA. 
Pacific Coast: SIMPLEX PACKAGING MACHINERY, INC., 534—23rd AVE., OAKLAND 6, CALIF. 


SVOSIDIARY OF FOOD MACHINERY ANO CHEMICAL COPFORATION 
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MXXT 


A new type of “Cellophane” cellulose film 


for manufacturers whose products need: 


PROLONGED SHELF-LIFE % EXTRA SPAXKLE % NEATER, WRINKLE-FREE WRAPS 


MXXT is an outstanding new type of transparent, moistureproof, cellulose 
film, developed specially to satisfy the stringent packaging requirements of 
certain products. It is the outcome of eight years’ research and development. 


CHIEF PROPERTIES 

* MXXT is exceptionally resistant to the passage of water vapour. It 
is a better moisture barrier than any film of comparable thickness at 
present available in the world. 

* The moistureproofness of MXXT is not adversely affected by creasing, 
printing or heat-sealing. 

* Under normal changes of humidity MX XT will not shrink or wrinkle. 

* MXXT has an added sparkle. It gives packs a special eye-appeal. 

* MXXT is highly resistant to fats, oils, greases and solvents and to the 
passage of gases and odours. As with all colourless, moistureproof 
kinds of **Cellophane’’, the coating is anchored. 


USES : MXXT is particularly suitable for packaging foodstuffs which need 
an exceptional moisture barrier to maintain their freshness during shelf-life. 
It has distinct advantages as a direct wrap on certain products such as 
biscuits which may damage other films by abrasion, and also where a 
wrap is required that does not change dimensionally. 

SUPPLIES: At present. two kinds of MX. XT film are available MXX'1 
400 and MX XT 400/35. Supplies are limited, but we are increasing capacity 
to meet the growing demand. 

PRICE : MXXT costs more than established types of * Cellophane”. The 
price of rolls of both MX XT 400 and MX XT 400/35 in lots of 1 ton or over is 
5 /6d. per Ib. 


PATENTS: The manufacture of MX XT film is covered by the following 
British Patents : 
626536 651769 654342 655006 655732 663645 665479 
674728 677926 679727 682689 692154 693496 700619 
703010 714275 727414 731630 744669 744677 749276 
756851 and other patent applications are pending 

In addition, patent applications by British Cellophane Limited have been 

approved or are pending in the following countries : 

Austratia Belgium Canade France W. Germany 


India Mexico Sweden United States of America 


“CELLOPHANE” — the first packaging film — and the greatest ! 


BRITISH CELLOPHANE LIMITED 


Commercial Offices: 12,13 CONDUIT STREET, LONDON, W.1 
Reg. Offices & Factory: BATH ROAD, BRIDGWATER, SOMERSET 
Cellophane” is the registered trade mark of 


British Cellophane Limited and denotes the 
brand of cellulose film manufactured by them 








BARTELT * =e 
High Speed Automatic Packaging ‘meu 


Versatility is one important feature of the High Speed Bartelt 

Packaging Line, now in use packaging many of the best known national 
brands. The basic line (1) makes a bag from a roll of paper, film, or 

foil; (2) fills the bag accurately; (3) heat seals safely; (4) it can also set up 
cartons, insert the desired number of pouches and many premium items, 
glue and tuck ends. Bartelt also makes the Checkweigher and Filler shown 
below. All are fast, automatic, and designed for long years of operation 
with low maintenance. Write for complete information. 


FILLER 


The Bertelt 
Filler is a de- 
vice for accu- 
retely meas- 
vring and dis- 
pensing @ 

ined 
volume of 
powder, gran- 
vlated solids, 
viscous me- 
terials, semi- 
tiquids, or 

*. 


CHECK WEIGHER 


Bartelt Checkweigh- 
ers are capable of 


hendling packeges ~ 


up to 44" x 7%" 
bese size, and cans 
or glass jors up to 
5%" in diameter. 
Normal weight range 


termined range of 
plus or minus one 
gram. 


em POLTry FFTs 4 la ad | 
AAT, IBIGS ENGINEERING CO. 


1900 HARRISON AVENUE 
ROCKFORD, ILLINOIS 


New York Office, 370 Lexington Ave. 
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transparent Acetate containers and Orchids of Hawaii 


What could be more appealing than a give-away promo- 
; tional item of exotic Hawaiian orchids— encased in a glit- 
tering Acetate container? 

That's the reasoning of Kei Yamato and Ted Uchida, 
President and Vice President, respectively, of Orchids of 





How’~ii, Inc. This enterprising team agrees the success of 

ri “ chid operation is due in large part to the additional 
f glamour lent by sparkling Acetate containers and 
ib ve. »s¢ in stimulating package interest. 

y tate Sheeting is the finest material avail- 
le a arent containers. It can be deep drawn 
smented. o »ctronically sealed to meet the needs of any 
roduct or process. It is excellent for fast fabrication on 


utomatic machines. 
Give your product a competitive edge . . . make your 
package stand out on the shelf. Enlist the aid of Celanese 









EAP. a 


make a sparkling promotion 


Acetate Sheeting and the packaging versatility it affords 
the package designer. Write for the Celanese Acetate 
Sheeting Booklet. 

Celanese Corporation of America, Plastics Division, Dept 
108-A, 290 Ferry Street, Newark 5, N. J. Canadian affiliate 
Canadian Chemical Co., Limited, Montreal, Toronto and 
Vancouver. Export Sales: Amcel Co., Inc. and Pan Amcel 
Co., Inc., 180 Madison Ave., New York 16, N. Y. 


packaging films 


Celanese® 


















Packaging’s ABC’s 


Attracting Buyer’s Capital—whether in dimes or 
dollars—is packaging’s job today. For instance, 
your package in Gardner White Kromekote*, 
solid news back, will glisten with new beauty 
and appeal, and add sparkle to your sales 
performance, too. 


White Kromekote is one of a wealth of paper 


mar Man 
ie 


20 
caf 


boards and special finishes offered by Gardner. 
Whichever you choose—Gardner quality is 
always there, controlled through every step 
from pulp to finished package. 

Want carton samples? Or other aid leading to 
more productive, more profitable packaging? Call 
or write today. 


*Kromekote Brand Cast Coating by The 
Champion Paper and Fibre Company 


t products reach the consumer in “Cartons by Gardner” 


PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio; Springfield, Massachusetts (Gardner-Brooks, Inc.) 


SALES OFFICES in Chicago, Cleveland, Minneapolis, New York, Philadelphia, Pittsburgh, St. Louis, Greensboro, N.C. 


THE GARDNER BOARD AND CARTON CO. 


Middietown, Ohio 


SS Vanutacturers of Folding Cartons and Boxboards 


Gamonee 























FROM:THE GARDNER GALLERY OF FAMOUS AMERICAN PACKAGES 
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This distinctive wrap may be available for exclusive use in your area. 
Write to The Lonsdale Bakery Co., Saylesville, R. 1. for information. 





SELLS MORE BREAD 


Sales soared when the Lonsdale Bakery adopted this striking wrap, 
designed and printed by Nashua! Chances are, your product can make 
a better showing in today’s self-service selling — when it’s 

packaged for buy-appeal in Nashua Printed Packages. Let a Nashua 

representative show you “The Power of the Package”. Write 

Nashua Corporation, Dept. MP-1, 44 Franklin Street, Nashua, N. H. 


Sales offices in New York, Philadelphia, Chicago, San Francisco, 


and Peterborough, Ontario. 


40 YEARS OF CREATIVE PACKAGING 
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Retrospect 


and prospect 


Here, in the dual perspective 

of a year’s end, 

are the developments that loom largest 
out of the year past 

and those of greatest promise 


for the year ahead 


CCly 
10 prsjs* 
Lined 


Progress from research is symbolized by this 
comparison of two polyethylene test bottles. One, un- 
lined, is distorted by loss of internal vapor pressure 
within 24 hours. The other, lined with a new imperme 
able coating, holds its shape after a period of two years 
Lined squeeze bottles will be in evidence this year 


Ric, back, packaging development during 
1956 can be traced in two main lines of progress. 
One is the removal of more and more work from the 
pa kaged product before it leaves the factory. The 
other is the creation of packages offering greater 
display impact and improved self-selling efficiency. 

Looking ahead, it is apparent that these two basi 
trends will broaden and deepen during 1957, for the 
consumer mood and the merchandising situation 
demand them. The consumer wants still more con- 
venience: the merchant wants still more sales efh 
ciency. And there will be important new contribu- 
tions to these aims this year. 

Ihe things certainly ahead as this new year begins 
Ine lude: 
> Increased supplies of better-handling polyester 


film, plus new types of laminations and coatings. 


> The first volume uses of the new “harder” poly 
ethylenes. 
> More multi-unit packaging. 
> Better, whiter box and container boards. 
> Further improvements in color printing and color 
control. 
> Broader fields of use for aerosols. 
> Greater packaging use of aluminum in many 
forms. 
> Lighter-weight glass. 
> Further functional improvements in cans. 
> Big volume use of throw-away molded and formed 
plastic packages. 

Statistically, the general expectation is that the 
volume of packaging business this year will ap 
proach, if not exceed, the record levels of 1956 


The end of last year saw the first concerted upward 








hitch in container prices since Korea, with the re- 
sult that while physical volume of production of 
packaging supplies and equipment rose between 3 











and 4% over the previous year, dollar volume for 





1956 was up about 5%. The price increase was sig- 








nificant not so much in degree as in its widespread 








application, right across the board of packaging 








supply. While a few minor upward adjustments 








may still be made, there is reason to hope that pack- 








aging has now absorbed this new round of infla- 



















































































Convenience is the key word in food packag 


ng today. Prepared pancake batter now comes in 











paper milk cartons ready to pour. In this press 
party stunt, Walter S. Mack (left), president of 
C & C Super Corp., watches daughter Alice Ruth, 
0, pour a pancake while L. R. Hill, vice president, 
& C’s “Batter Up” is 
distributed by milkmen on their regular routes 


























smiles at daughter Susan. ( 


























tion and that-—barring reverberating effects of the 











Suez Canal stoppage—things may stay on a fairly 








even keel through 1957. 








What follows is a summation of what seems, in 








retrospect, to have been the significant packaging 








developments of 1956 











Top packages 








Near the top of any list of 1956’s distinctively 


new contributions to packaging would be the cook- 








in-bag container employing polyester film. A poly- 








ester-polyethylene film package launched Luchow’s 
famed New York restaurant on a marketing venture 
(March, p. 174)* that reportedly has experienced 
phenomenal success. And in only a few months this 
type of packaging has mushroomed into a major 
trend (Nov., p. 99). By the end of the year, a boil- 
able polyethylene: film had been announced. 

The new types of convenience packaging unques- 
tionably represent one of the biggest opportunities 
ever opened to food producers, processors and mer- 
chandisers. Taking the work out of the product and 
the package constitutes a trend that no food proces- 
sor can ignore.” 

Foil envelopes, foil trays and foil-lined cartons 
are also winning an important place for themselves 
in the growing heat-and-eat boom. The use of foil 
packages has involved more than a few advances in 
recent months. The ribbed foil cups adopted by 
Kraft Foods Co. for its line of “Party Snack” 
spreads provided one of the top individual packag- 
ing success stories of the year (Aug., p. 122). 

Prominent as it is now, it is hard to realize that 
the squeeze can, which combines a polyethylene 
body with metal can ends, was first seen in 1956 
(March, p. 142). It is now used for at least 24 prod- 
ucts, including many top-brand liquid detergents 
and insecticide powders. 

The aerosol, which regularly posts important ad- 
vances each year, opened no less than three new 
fields last year. Helene Curtis introduced a purse- 
sized vial that can be reloaded from a companion 
full-size aerosol can (Aug., p. 118). Riker Labora- 
tories, Inc., introduced the first internal medicinal 
aerosol, an inhalant used in relief of asthma (Sept., 
p. 84). Pharmaceutical aerosols already number 
about 50 and the number is expected to double this 
year. Finally, the Bon Ami Co. opened a new path 
to aerosol packaging of aqueous products with its 
use of a new hydrocarbon propellent and a special 
corrosion inhibitor that permits use of an unlined 
metal can for a three-phase, water-based, aerosol 
cleanser, 

Although the trend has been developing for some 
time, 1956 saw the first widespread recognition of 
the fact that molded plastics are aiming for really 
big-volume packaging with low-cost, light-weight, 
throwaway containers such as the injection molded 
trays now used by the millions for tomatoes (May, 
p. 128) and the expendable cups for ice cream. An- 
other expendable plastic item is the new polystyrene 
sheet lid for paper cups and foil pans (Sept., p. 
120). 
saran tube 


The miniature, single-use, squeeze 


{ Mopenn Packacine 
Foods,” Monegan Pack 


References in parentheses are t 1956 issues 
See “The Working Package and Convenien 
we Eney pedia Issue for 1947, p. 16 
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Heat-transfer label combines printing 


and labeling, using heat, pressure and a special 







machine attachment to transfer inked 






impressions from paper backing to cellophane. Result 


is similar to gravure-printed 






cellophane, but printing is done in packager’s plant 









Functional transparency is a new and 
important packaging concept to the industrial 







packager. GE’s acetate box 






for a TV-camera tube gets careful handling because 


it shows what’s inside 








Squeeze can is only a year old 


but already has dozens of users. It sprays liquids 







or powders, combines strength of steel 


and flexibility of polyethylene 










Miniature squeeze tube of impermeable 
saran tubing opens new single-dose opportunities 







for liquid and ointment products. 


Squeeze can 







Tetrahedral carton oi polyethylene 
coated paper is formed, filled and sealed in a single 






operation on a special machine in the dairy. 







Foil cup employed for Kraft’s Party Snack « heese 
spreads became an instant sales 
hit. Ribbed sides and six different lacquered colors 







bring new and exciting display features 










Tetrahedral carton Foil cup 





Corrosion-inhibitive carton used by 
General Motors for precision parts introduced 







new prince ple in the use of VCI chemicals Special 


linings and seals are eliminated 





ay 


Corrosion inhibitive 










Fluorescent carton letterpress printed in 


quantities of millions re presents new peak of progress in 








the use of fluorescent inks for packaging 





Pull-tab carton introduced by 


General Mills demonstrates how a fresh but logical 






approach to a widespread problem produced a 






simple solution and a very desirable new convenience 
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which appeared last year (Jan., p. 98) is a brand- 
new package type. Its distinguishing feature is the 
fact that it has no separate closure, but opens simply 
by squeezing. It is especially promising as a con- 
tainer for sample and unit-of-use items in the fields 
of personal products and pharmaceuticals. Notable, 
too, in 1956, was the advent of the leng-awaited in- 
terior lining of polyethylene tubes and bottles to 
reduce permeability (Feb., p. 84). 

Metal collapsible tubes showed up with a host of 
innovations, including Crest Tooth Paste’s intro- 
duction of a white urea neck assembled to a lead 
tube to avoid discoloration (Oct., p. 126); jellied 
paint dispensed like tooth paste from a tube (Dec., 
p. 136): the wide acceptance of peelable lithog- 
raphy, which solves the labeling probiems of phar- 
maceutical houses and those who retail ethical prod- 
ucts under their own label (Nov., p. 144) and 
metal tube-in-tube combinations that keep reactive 
chemicals separate until the moment of use (J/an., 
p. 130), Reported in this issue (p. 206) is one of 
the most intriguing ideas in years: a fitment that 
puts stripes on tooth paste. 

Other developments that packagers can look back 
to as points of departure include the new pull-tabs 
that General Mills has incorporated in all its con- 
sumer food cartons for easy opening (/an., p. 93) ; 
the first commercial use in this country of the Swed- 
ish tetrahedral paper milk containers, which are 


formed, filled and sealed in a single operation 


New conception of efficiency in retailing is 
this plastic “roll rack” supplied by Heinz to baby 
food dealers. Fed from the top, removed from the 


bottom, jars are always first-in, first-out. 


Ohba 4 4, . ” 
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(Nov., p. 234) and the several new types of plastic 


fitments and pour spouts which offer new conven- 
ience and sales appeal for preducts such as liquor 
(Sept., p. 88), syrup (Nov., p. 140) and a number 
of foods and household products (Feb., p. 108). 
One convenience feature worth watching is an in- 
tegral, pull-out pour spout formed right in the board 
of a folding carton, requiring only a special die in 


the blanking operation (Dec., p. 124). 


New materials 


The year produced more than its share of devel- 
opments in film materials. In addition to the lami- 
nation of polyester and polyethylene films that first 
made a boilable transparent film package, the year 
saw the development of three other films that should 
stand boiling and sterilizing temperatures: a poly- 
ethylene-coated poly ster and two new high-heat- 
resistant polyethylenes—a high-density film formu- 
lation from high-pressure resin and films made 
from the new low-pressure resin. 

The advent of hot-melt adhesives in rope or coil 
form seems to point to new efficiency and conven- 
ience for a wide range of bonding operations. Chief 
advantage of this adhesive, initially used in gluing 
a tray for baked goods (Aug., p. 168), is its sim- 
plification of the heating method and elimination 
of the glue pot and problems of clean-up, Control 
is less critical and quality of the hot melt is main- 
tained. Essentially, the reel-fed hot melt tends to en- 
hance the adhesive’s best characteristics and lessen 
its limitations. 

Paper and paperboards have been much in the 
news. The Maurice Lenell Cooky Co. introduced a 
tray for cookies employing a new anti-oxidant board 
treatment designed to control the development of 
rancidity (Jan., p. 118). Incorporation of a special 
low-molecular polyethylene additive in waxed coat- 
ings for overwraps brought color-printing realism 
to a high degree of perfection on overwraps for 
Thompson Restaurants’ new frozen meals (Feb., p. 
104). The corrosion-inhibitive cartons adopted by 
General Motors (May, p. 146) are worthy of note 
because they simplify the matter of using volatile 
corrosion inhibitors for precision parts and similar 


items. An anti-tarnish boxboard (Sept., p. 87) 
coated inside with polyethylene and outside with 
silver clay is an excellent example of today’s trend 
to the use of a multi-function single package that 
eliminates wrappers and liners and simplifies and 
improves the packaging operation. 

\ spray non-skid coating, adopted by Socony for 
corrugated shipping cases (Dec., p. 127), is an im- 


portant advance in the search for a simple means 


Monews Packacine - 


MODERN PACKAGING 





Throw-away plastic trays indicate new status 
of molded plastic packages, which, like cans, cartons, 
other volume containers, are now made at low 


cost for single-trip usefulness and easy discard 


Component pack is the baking-mix 
manufacturer's answer to the growing consume! 


demand for more convenience and greater variety 


Refillable aerosol is reloaded from 
a “mother” can of aerosol hair lacquer. Purse-sized 
vial can be carried 


by the user wherever she goes 


Boilable film, using polyester, makes it possible 
to provide new cooking convenience plus 

menu variety that includes dishes 

such as Luchow’s famous beef goulash 
Perforating skin of this packag 

for an electrical connector permits insertion of 
wires into aluminum sleeve 

that has been protected from corrosion by vinyl skin 


right up to instant of use 


Apothecary jar introduced for vitamins 
won instant popularity, is starting 


trend for candy, spices and other products, too 


Pour-spout carton uses nothing more 
than the boxboard itself to provide economica 


dispensing and reclosure device 


Apothecary jar 


Tear-off units of a multiple band 
afford distributors and 


retailers new convenience in handling 


Gift pre-wrap has quickly found widespread favor 
Technique is said to be still in its 
infancy, with new and better 


uses probable as the ethod grows 


Tear-off units 


Perforating skin 
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Restaurant names moving into the packaged, 


trozen, cooked-food business 


trends of 


pans in « 


represent one of big 


1956. Stouffer's specialties come in foil 


artons with waxed-paper overwraps 


of achieving effective, non-slip unitized pallet loads 
of boxes and bags without gluing or strapping. 
The year brought two developments of signif- 


cance to the future of glass containers: (1) 


an- 
nouncement of a new design and molding technique 
that can make wide-mouth food jars 20% lighte1 
with no loss of strength and (2) surface coatings 
for multi-trip glass containers which greatly reduce 
their susceptibility to life-shortening nicks and 
scratches. 

Developments in metal cans need not be cited 
here because they are fully covered in this issue 
in a survey article launching a new series of cover 
(see “Cans,” 


stories p. 102, this issue) 


Methods 


Packagers have good reason to mark the 1956 


advent of » brand new heat-transfer method of 
printing that permits low-cost, multicolor decora- 
tion of cellophane and other transparent bags and 
wraps as needed (Aug., p. 138). The advantages of 
the system include full range of colors; flexibility 
of copy; high-gloss, quality appearance, and consid- 
erable simplification of inventory demands. This 
system has important implications in an immense 
field that billion 


paper labels annually. 


now consumes an estimated 12 

Another milestone in graphic arts is the first full- 
scale successful printing of fluorescent inks on fold- 
ing cartons by letterpress. Warner Bros. was the first 
to use it, employing vivid daylight-glowing colors 
on new cartons for a line of girdles and bras which 
won counter-display position for this traditionally 


clerk-sold merchandise (April, p. 86). Even more 


significant, toward the end of the year, was the use 
of fluorescent letterpress printing on Chesterfield’s 
holiday gift cartons—an order which ran into the 
millions of boxes (Dec., p. 130). 

The gift pre-wrap as a packaging-merchandising 
technique won considerable additional acceptance 
during 1956—not only for liquors, but for many 
other items that are or can be sold as gifts (Feb., 
p. 79). The pre-wrap trend is so new and has de- 
veloped so fast that the packager can be sure it will 
be further extended this year. 

There was striking evidence during the year of the 
tendency for bright ideas in one field to spill over 
into other, totally unrelated product fields. The need 
for a package form that would make its product 
stand out from its numerous competitors caused J. 
Rokeach & Sons to borrow from the liquor field the 
idea of a glass decanter for borscht; now decanters 


are sweeping the whole borscht industry. Similarly, 


after Upjohn adopted a simulated apothecary jar 


as a package for vitamins, several other vitamin 
manufacturers took up the idea-—and now various 
versions of the apothecary jar are standard produc- 
tion items for several glass-container companies, 
used for their old-fashioned appeal on such products 
as candy and spices. 

Probably very little need be said about the onrush 
of thermoformed sheet plastics, for considerable 
notice has already been given this subject (May. 
p. 95). The growing popularity of blister, skin and 
contour packs is one of the most prominent move- 
ments in packaging. This is deservedly so, because 
thermoforming gives the packager a new world of 
dimensional freedom, plus a transparent packaging 
medium that is almost in the cost range of paper- 
board.‘ An important trend to note in connection 
with thermoforming is the fact that national brands 
and leading packagers are adopting formed sheet 
containers in a variety of styles and for a wide 
range of uses. Look for thermoforming to move 
even faster when advances in know-how, materials 
and equipment are pushed by volume users. 

Industrial packaging took some long strides for- 
ward during 1956. Among the trends was the grow- 
ing use of functional transparency, employing a 
range of plastic containers, as a means of aiding 
inventorying and speeding stock selection and the 
handling of parts in assembly, construction or re- 
pair jobs (April, p. 114). There were several out- 
standing examples of trademark redesign to achieve 
better package identification of the industrial prod- 
uct. The October issue of Mopern Packacinc illus- 
trated no less than three: Scovill’s four-color brand 
mark for the wrapping of brass-mill products (p. 


* See “Blister, Skin and Cont r Packs 


s Issue ! , 
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108): Jones & Laughlin’s new trademark for steel 
products (p. 118), and National Carbon Co.'s strik- 
ing new identity for carbon electrodes (p. 144). 


give more 


The industrial packager will want to 
attention to building function into his packages. 
Food packagers are deservedly quite excited about 
the built-in “maid service” they are supplying in 
their packaged merchandise. There is just as much 
opportunity—and in some instances even more 
for the industrial packager to devise containers that 
take a lot of work out of the product before it leaves 
the factory. A noteworthy example is the packaging 
of electronic parts in magazine-type packages for 
automatic feed to machines producing circuit panels 
Another 


excellent example of the “working” industrial con- 


for Admiral television sets (May, p. 134). 
tainer is the skin packaging for wire splicers 
adopted by Thomas & Betts Co. (Dec., p. 108). The 
electrician can stock the splicers in quantity and 
tear them from a strip as needed; he can insert 
wires into the splicer right through the package 
and is thus assured of a corrosion-free contact. 
Other highlights involving methods include the 
breaking down of baking mixes into separate com- 
ponent packages to meet the consumer demand for 
more convenience and more variety (July, p. 90) ; 
the standardization of folding carton tucks and flaps 
to obtain operating economies resulting from uni- 
form design (April, p. 92), and the resurgence of 
the set-up paper box resulting from new machinery 
and improved methods of fabrication on simplified 
automatic equipment (March, p. 156). 


Merchandising 


Packages are placing an increasing ber of 
acKkages are placing an increasing numper o 


non-foods in the supermarkets. At the same time, 





Spiral screw feed (circled) is currently the big new principle in automatic 


packaging machinery. It handles containers more gently at high speeds and is 


variety and department stores are making new de- 
mands for efficient modern packages that will speed 
self selection and help retain their traditional share 
of the consumer dollar (June, p. 85). 

Certain fundamentals of packaged-goods mer- 
chandising were underscored during the year in an 
important study of packaging attitudes and prac- 
tices in the food field. Highlights of this survey, 
made by the Folding Paper Box Assn. (July, p. 73), 
included these facts: (1) Display value is the one 
most important factor; cost ranks only seventh in 
the list of elements influencing the packaging deci- 
sion; (2) Food manufacture’. believe that a change 
in consumer packaging can of itself bring a meas- 
urable increase in sales; (3) Nearly half the food 
manufacturers now have packaging committees to 
approach packaging problems professionally and 
scientifically; (4) Food 
spending, on an average, 10% of their gross sales 


manufacturers are now 


income on packaging. 

The year just ended has seen increasing atten- 
tion to the product-identity problem and in food 
products it appears that consumer confusion may 
be forcing a trend away from ready-to-eat illus- 
trations back to literal product illustration and la- 
beling (Sept., p 79). 

The year was an outstanding period of growth 
for the multipack method of merchandising. Pack- 
agers in a number of product fields, particularly 
foods, soft goods and personal products (Dec., p. 
142), are searching out new ways to use carry car- 
tons, bands and other devices as a medium for in- 
creasing handling efficiency and/or sales. Numerous 
authorities believe multipack merchandising offers 


a new way of penetrating and developing markets 


[Continued on page 210} 


not previously served 


capable of variable speed adjustment. This continuous labeler in operation at 


MACHINE cORr 


JERSEY 


PHOTO COURTESY NEW 


Lea & Perrins handles output of three 60-a-minute bottling lines. 
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Self-contained billboard wherever it goes, the distinctive, abstracted bold “M” appears on all four sides of 
the corrugated containers. Cartons provide an attractive base for numerous display purposes 


Bis ‘MV’ 


for Motorola 


{ stylized initial 

that dominates carton design 

gives radio and TV sets new impact 

in the retail outlets and forms the basis 


for a company-wide identity program 


W.. into any major appliance store, television- 


radio department and you'll get the full impact of the 
maze of brands and fierce competition in the elec- 
tronics industry. Chances are you'll also be struck 
by the bold, new packaging design on Motorola 
cartons, 

This design, highlighted by a modern initial ““M,” 
which the compary calls its “M-signia,” is part of a 
complete company-identification program that be- 
gan about a year and a half ago with a coordinated 
package design. Motorola has just converted all 
packages for consumer products and industrial com- 
munications equipment to the new design and fur- 
ther package applications employing the recently 
established motif are now under way. 

About two years ago Motorola’s styling section, 
headed by Herb Zeller, asked management to con- 
sider a company-wide brand identification program. 
At that time packages were being ordered by each 
department, which designed its own cartons or 
bought artwork from outside sources. There was no 
unified, repeated design to identify Motorola pack- 
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ages among the company’s many different contain- 
ers. Only by chance were there design similarities. 

The compeny had previously made one attempt 
at an identification program, using a script logo- 
type and script “M” (nicknamed “the worm” by 
employees). One difficulty with the “worm-M” was 
that it did not lend itself to complete graphic treat- 
ment in letterpress printing, plastics molding, die 
stamping, etc. 

lhe company benefited from this first experience. 
Once a complete Motorola identification program 
had been approved, the styling section sought the 
outside counsel of graphic designers and companies 
which had undertaken such programs. A designer 
was chosen to originate a basic trademark and logo- 
type and to apply them to packages, letterheads and 
a new showroom. 

The final presentation of the trademark, the M- 
signia, was made after a considerable amount of 
The design 


work on the project. brought pro- 


Replacement-parts pack 
ages carry basic motif of the 
M-insignia and italic logotype 
igainst alternating panels of 
red, yellow, black and white. On 
folding boxes, the color differs 
from side to side; on envelopes 
and labels, color bands identify 
the Motorola brand. !n all cases 
the prominent areas left for 
narking the part number is in- 


tegrated with over-all design 


nounced reaction from company personnel (at first 
pro and con; now decidedly in favor of it). Two 
aspiring, triangle peaks arching into an abstractec 


“M” are the basis of the new mark. This was chosen 


by the company to typify the progressive outlook 


of Motorola in electronics, an industry which has 
little rooted tradition and is widening its horizons 
every day. 

The M-signia was designed to be not only a dis 
tinctive mark, but also a flexible one in reproduc- 
tion. It is adaptable to all forms of manufacture 
printing, casting, stenciling, molding, stamping and 
embossing ; it reproduces well in positive or nega- 
tive form and is attractive in nearly all colors. 

In working out the package symbol, the design 
consultant and company created a flexible panel 
arrangement that could be rearranged to meet Moto- 
rola’s growing needs and changing inventories, A 
two-color treatment was developed for shipping con 


tainers, using orange and black for television sets 


Old and new cartons show how improved cle 
sign dramatizes brand recognition. Old Motorola 
logotype (left) is barely distinguishable against 
checkerboard pattern and heavy “TV” lettering 
New carton (right) gives instant identity and is 
unified with other Motorola containers, Five simple 
picture-and-word opening instructions replace for 
mer solid paragraph of directions. Color arrows 


point to space for rubber-stamped model numbers 





Set-up boxes for remote-control tuners feature new 
M-signia and sans-serif italic logotype. Folding box for dis 


appearing antenna (lower left) has M-signia in reverse 


Foil box for transistor radio and set-up box with its cor 


rugated container for another such radio demonstrate the 


graphic quality of new identification program. Symbol re 


produces well on foil, enameled stock and corrugated board 


Flexible packaging application of the M-sig 
nia is used for portable radio. Polyethylene bag 
three-color printed, has the word “Roto-tenna” 


placed so that it is directly over that part of radio 


and blue and black for radios and phonographs. A 
three-color pattern of red, yellow and black was 
selected for folding cartons, envelopes and sleeves to 
hold replacement parts. 

In addition to the M-signia and logotype, the mo- 
bile panels and the color code, shipping cartons 
were provided with easily identifiable areas for 
model number imprinting and for shipping and in- 
ventory tickets. Carton-opening information was 
changed from a hard-to-read paragraph to five sim- 
ple steps broken into pictures and words. 

The first packages were laid out by the design 
group in close cooperation with Motorola’s styling 
section. After the initial packages were produced, 
the company’s graphic arts experts applied the basic 
principles to all Motorola packaging and are con- 
tinuing them for new packages being planned. 

In addition, the company identification program is 
being carried into all activities beyond packages and 
products themselves. A new functional and flexible- 
arrangement showroom, designed by the consultants 
for Chicago’s Merchandise Mart, translates the M- 
signia and logotype into spatial relationships. Sta- 
tionery, office forms, shipping labels, invoices and 
even men’s ties have been designed with the M- 
signia, new logotype and company color code. Moto- 
rola’s styling section is establishing standards for 
signs, trucks, water towers and architectural use. 

The new packaging design program has been 
termed a marked success by the company. Original 
objectives have been achieved for a unified com- 
pany identification. The larger shipping cartons are, 
in effect, four-sided billboards. They are clearly 
recognizable during shipping, delivery to stores and 
homes, and in stores. Many dealers use the corru- 
gated shipper as a base for displays. 

Recent additions to Motorola’s unified family of 
packages include a foi! set-up box for a high-quality 
transistor radio and a polyethylene bag used in 
combination with corrugated packing and carton- 
ing. Though polyethylene has often been used as 
additional protective packaging for radios, Moto- 
rola’s polyethylene bag is decorated and with a pur- 
pose, Artwork for the three-color printing is laid out 
to feature the M-signia and an imprint of “Roto- 
tenna,” positioned so that it reads directly over this 
part on the radio, utilizing the film’s transparent 
quality as an added merchandising feature. 

The basic pattern has been set for Motorola pack- 
aging. New packages can be designed to harmonize 
with existing unified packages. Motorola believes 
that the more the M-signia and logotype are used, 


the more recognition the company will gain. 


Credit: Design program by Morton Goldsheoll Design 
{ssociates, Inc., Corn Products Bldg., Chicago. 
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Zip-foil 
for soap 


Vew Camay adds a new convenience 
in the big swing to foil wrappers 
for toilet soaps: a tear tape 


that opens as readily as a cigarette package 


& tape is the latest consumer convenience 


feature to be thrown into the ever-increasing battle 
of foil Procter & 
Gamble is using a tear tape on its recently intro- 


Pink 


wraps on the soap shelves. 
duced pink-colored foil wrapper for new 
Camay. 

Development of the new wrapper went hand in 
hand with creating a new Camay soap. A dramati- 
cally new wrapper, incorporating familiar design 
features of “The Soap of Beautiful Women,” was 
needed to call attention to the essentially new soap 
product. For added product protection the company 
decided to use a thermoplastic-sealing foil wrapper 
which would seal tightly and help preserve soap 
quality and freshness. Success of foil to merchan- 
dise soap has already made its mark, of course. 

In looking at competitive foil soap wrappers, 
P & G found that these packages were difficult to 
open, a possible negative factor for the all-impor- 
tant consumer. The nation’s largest soap marketer 
approved foil for Camay that was functional both 
as @ protec tive wrappe! and as a convenient wrap- 
per for the housewife with its easy-to-open teat 
tape—familiar in the cigarette, chewing gum and 
a growing list of other industries. 

To open foil-wrapped Camay the housewife 
merely pulls the tape which completely tears off the 
end of the wrapper. A special die-cut finger tab 
slot is cut into the edge of the foil wrapper (in the 
lower right hand corner of the back side) to expose 
the leading end of the two-ply cellophane tear tape. 
The company determined that this was the spot 
most convenient for the consumer to reat h the 
white tape 

The tear tape is put on by machine during wrap- 
ping in the same way that this tape is put on cig- 
arette packages. A paperboard inner liner is first 
put around the bar of soap to help shape the fin- 


Finger-tab slot is die cut in edge of foil wrap 
per to expose leading end of the tear tape so that 


consumer may strip package open easily. 


ished package. Then the tear tape and thermoplas- 
tic-sealing foil label are wrapped around the bat 
and liner and the completed package is heat sealed. 


Credits: Tear tape by The Dobeckmun Co., P.O. Box 
6417, Cleveland 1. Wrappers by McDonald Printing 
Co., Inc., Arbor Place, Cincinnati 8, and The Specialty 
Papers Co., 802 Miami Chapel Rd., Dayton 1, Ohio, 
using foil supplied by Reynolds Metals Co., 2500 S. 
Third St., Louisville 1, Ky., and Aluminum Co. of 
{merica, 1501 Alcoa Bldg., Pittsburgh 19. 


Foil wrapper’s end is torn off completely by 
tear tape. Soap is conveniently removed from 
tightly wrapped foil. The new convenience device 


is on both regular-size and bath-size Camay Soap 





Packaged 


‘coffee break’ 


Vestle’s vending-machine packs 

of instant beverages, taking lost time 
out of office coffee time, 

suggest vast new possibilities 


in high-speed, low-cost unit packaging 


S  critican developments in unit packaging have 
made possible the ambitious new program of The 
Nestle Co.. Inc... to change the “coffee break” habits 
of the nation, They are taking packaged coffee, 
bouillon and cocoa right into the office or factory 
for dispensing from vending machines when and as 
employees want them. 

Because the instant beverages in powdered form 
are individually packaged in laminated foil and 
other types of packages which will keep them fresh 
for three months or more, the vending machine 
which occupies a mere 13-in. square of floor space 
can be stocked for 180 servings at a time and no 
further attention is required. The machine is de- 
signed to be used in conjunction with a water foun- 
tain equipped to provide either hot or ice-cold wate: 
for mixing. 

The necessity of catering to varying tastes in 
coffee—black, with cream, with or without sugar— 
has resulted in the most ingenious package of the 
lot, a three-compartment foil envelope which con- 
tains the three ingredients separately. 

When coffee or other beverage hot or cold—is 


desired, it is only necessary to put a coin in the 


Compact vending machine, 
placed next to water fountain that sup 
plies hot or cold water for mixing, 
dispenses single-service packages of 
Nescafe Instant Coffee, chicken or 
beef bouillon with crackers and Ever 
Ready Sweet Milk Cocoa 
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A three-in-one laminated, 
formed and heat sealed, par- 
titioned package provides for 
coffee to be enjoyed black or 
white, with or without cream 
and sugar. One compartment 
contains the coffee; one, the 
Nesereme; the third, the sugar. 
Folded foil 


wooden 


package with 
stirrer is placed in 
paperboard sleeve for rigidity in 


vending-machine use 


machine for delivery of the packaged instant drink, 
a paper cup and a wooden stirrer. Contents of the 


drink-powder package, as desired, are emptied into 


the cup, which is filled with either piping hot or 


cold water from the adjacent water fountain. For 
hot water, a heating coil jackets one water line. 

Initially, the vending machines are being stocked 
with single-service packages of Nescafe Instant Cof- 
tee, chicken or beef bouillon with crackers, and 
EverReady Sweet Milk Cocoa. Contemplated are 
snack items such as a foil-wrapped wedge of cheese 
with crackers, now being produced, Instant Nestea 
with crackers or cookies, etc. 

In the new vending-unit packages, the wooden 
stirrer is being enclosed along with the drink- 
powder packets in a paperboard sleeve or tray that 
provides the rigidity necessary for vending-machine 
handling. 

Low-cost, high-speed production of the packages 
is resulting in machinery developments that may 
well have far-reaching influence generally in the 
realm of unit packaging. 

7 oO produc e the kind of pac kages needed entailed 
more than a year’s development work on the part 
of The Nestle Co. in cooperation with Lehigh, Inc.. 
Easton, Pa., manufacturer of the vending machine, 
and two leading packaging machinery firms which 
are doing the packaging on a contract basis on ma- 
chines they have specially developed to produc e 
packages (1) of the desired constructions and (2) 
at speeds to meet the very low-cost requirements. 

The first major task was to find a practical means 
of producing the three-in-one instant-coffee package. 
\ contract packager accomplished this by modifying 
his standard unit-packaging machine so that for the 
first time it automatically forms, fills and seals in 


one operation a laminated aluminum-foil package 
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containing three separate sections—one for Nescafe 
instant coffee, one for Nescreme and one for fine 
granulated sugar. With this package, the vending 
machine patron may enjoy coffee according to 
choice, simply by using contents of one, two or all 
three of the separate sections. 

An essential for the bouillon and cocoa packages 
was equipment that would make economically at 
high speed a paperboard tray rigid enough for 
vending-machine handling. A package machinery 
supplier accomplished this feat by developing a 
machine which takes paperboard from a roll and 
cuts and forms it into a tray which, after filling with 
the specific d items, such as a foil pac ket of bouillon 
powder and acellophane-wrapped package of crackers, 
is overwrapped with cellophane and equipped with a 
tearing tape—all completely automatically. 

Most important consideration in the whole de 
velopment was the question of cost. The packages 
had to be made to sell from the vending machine 
at established vending prices which would assure the 
vendor his required gross margin. This meant that 
the Nestle line must sell at a price of approximately 
5 cents per unit, High-speed package production 
offered the only possible way to stay within this 


price limit. 
Coffee package 
which folds like 


a book along a perforation down the center, has a 


The three-in-one coffee package, 


three-dimensional section for instant coffee on 
one side and two separate three-dimensional com 
partments on the other for Nescreme and sugar. The 
packages, made completely automatically, are pro 
duced six at a time from two opposing rolls of 
material. One roll is vinyl-coated 0.002 aluminum 


foil. preformed by drawing as the web of material 
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Unit-packaging machine specially adapted by contract packager pro- 
duces three-in-one instant coffee packages at about 200 per minute. Packages 
ire made six at a time from two opposing rolls of material. Vinyl-coated alu 
minum foil is preformed to make three pockets. Pockets receive the three prod 
ucts from triple hopper. Opposing roll of printed, laminated foil covers pockets 


ind is heat sealed along the flanges. Completely formed, filled and sealed, the 


packages ire pertorated und cut as they emerge from the machine 


passes through the machine horizontally to make 
thrcse cavities o1 
pockets receive the 
three products, which are delivered from a spe- 
cially designed triple hopper on the same machine. 
After the three por kets are filled, the opposing roll 
of material covers them and the package is secured 
by thermoplastic sealing along the flanges. The 
covering roll of material is a combination of foil- 
paper-foil-vinyl, printed on the outside with a Nestle 
trademark pattern. 

After pertorat on tor easy opening and break- 
apart, the completed packages are cut as they are 
discharged from the machine, ready for folding, 
insertion of the wooden stirrer and hand loading 
into the paperboard sleeves, printed with brand 
identity and directions for use. 

Production at present is all done by the con- 
tract pac kager who developed the pac kaging equip- 
ment. Production speed is reported to approximate 


200 of the three-in-one packages per minute. 


The tray package 


rhe foil packet of Nestle granulated bouillon and 
a cellophane-wrapped package of crackers \sup- 
plied by the Sunshine Biscuit Co.) had to be 
enclosed in some kind of rigid paperboard unit. At 


first Nestle considered purchasing pre-cut carton 


por kets. In three stages, these 


premeasured charges of the 


blanks, and forming and filling them on carton set-up 
equipment. After considerable research, this pro- 
cedure was found to be too costly to stay within a 
profitable selling price. The only alternative was to 
develop a machine that would produce, form and 
cellophane wrap the trays less expensively. 

\ specially designed machine is now successfully 
cutting and forming the trays automatically from a 
roll of paperboard—a development which offers not 
only wide versatility for additional varieties of pack- 
aged items Nestle may wish to sell in vending ma- 
chines, but which, in principle, should have broad 
application for other in-plant carton-forming op- 
erations. 

The machinery firm which undertook the develop- 
ment work accepted the assignment on a contract 
basis as a service of its engineering division. At 
present, this division is actually producing all the 
packages and expects to do so until it is felt that all 
bugs are out of the machine, which then will be 
installed in Nestle’s own plant. 

The trays must be held to close length and width 
tolerances to fit the dimensions of the vending ma- 


chines, although depth may vary. The latter feature 


offers wide opportunities for combining other pack- 


aged food items for vending-machine dispensing. 
At present the automatically formed trays must 


be hand loaded as they come from the machine. 





prior to automatic application of cellophane wrap 
and tear tape. The machinery manufacturer, how- 
ever, hopes to eliminate even this manual step. 

The cocoa package utilizes the tray-forming pro- 
duction features developed for the bouillon-cracker 
package. The cocoa is initially unit packaged in a 
gusset-type glassine packet which is inserted into a 
vending tray with a stir stick and overwrapped. 

All of Nestle’s vending-machine packages are 
being planned for a sh £ life which is considered 
adequate for this new merchandising venture. 

The whole program is pointed out as an especially 
interesting example of the use of automation to de- 
velop new avenues for unit-packaged products, which 
would otherwise not be possible cost-wise without 
mechanical package production. 

Nestle’s “take-a-break” system grew out of the 


company’s desire to extend the use of beverages in 


powdered form. Compactness of the package-drink 


dispensing machine makes it acceptable ir locations 
where bulkier types of liquid-dispensing, hot-drink 
machines are inappropriate, not only for lack of 
space, but for insufficient number of people to sup- 
port this type of dispenser. In its three columns, 
the small machine holds a total of 180 packs. The 
dispensing machines will be serviced by vendors and 
may be set to receive dimes, nickels or no payment 
at all in cases where companies may wish to supply 
the beverages to their employees free. However, it 
is pointed out that use of coins is advisable to dis- 
courage needless waste through unscrupulous raid- 
ing of the machines. 

Need for the new packs and dispensers, according 
to The Nestle Co., is underscored by the fact that 
today an estimated 73% of all employees in office, 
factory and retail establishments take time off dur- 
ing working hours for a coffee break. The Pan 
American Coffee Bureau estimates this group com- 
prises 41 million people drinking 8 billion cups of 
coffee a year. Assuming the average time is 15 to 
30 minutes per “break,” the custom represents mil- 
lions of dollars in lost time per year. 

It is further pointed out that the new packs and 
dispensers fit ideally into such locations as gas sta- 
tions, motels, sporting-goods stores, college dormi- 
tories, airlines, grocery stores and many other es- 
tablishments with a transient trade where speedy 
service of beverages is appropriate. 

Both Nestle and the maker of the vending ma- 
chine are working closely with electrical manufac- 
turers to encourage the development of water coolers 
that supply hot as well as iced water, the latter, of 
course, being suitable for iced coffee and iced tea. 
They are also studying related “snack” items made 
by other companies that might be packaged with 


the Nestle beverage pac ks for sale in the dispensers. 


Credits: Coffee packages 
ing machine and contract packaging service by Mason- 
Keller Corp., Harrison Ave., Roseland, N. J. Printed 
laminated foil by Shellmar-Betner Div., Continental 
Can Co., Inc., 100 E. 42 St., New York. Vinyl-coated 
foil by Aluminum Co. of America, 1501 Alcoa Bldg., 
Pittsburgh, Pa., and Reynolds Metals Co., 2500 S. 
Third St., Louisville, Ky. Printed paperboard sleeve by 
Disbrow Mfg. Co., Inc., East Orange, N. J. Individual 
bouillon packets also produced by Mason-Keller Corp. 
Tray packages—Tray-forming and cellophane-wrap- 
ping machines by Scandia Mig. Co., North Arlington, 
N. J. Contract packaging by Bronander Engineering & 
Research Corp. (an affiliate of Scandia), North Ariing- 
ton, N. J. Paperboard by Disbrow Mfg. Co. Cellophane 
by E. 1. du Pont de Nemours & Co., Inc., Wilmington 
98, Del., and American Viscose Corp., Film Div., 1617 
Pennsylvania Blvd., Philadelphia 3, Pa. Glassine paper 
by Riegel Paper Corp., 260 Madison Ave., New York 
16. Tear tape by The Dobeckmun Co., 3301 Monroe 
{ve., Cleveland 13, Ohio, and Walsello Products, 
Inc., 132 Beckwith Ave., Paterson 3, N. J. Cocoa 
pouch—Contract packaging by Dumont Enterprises, 
Inc., 168 S. Van Brunt St., Englewood, N. J. 


three-in-one unit-packag- 


From a roll of paperboard, trays are scored, 


cut and formed completely automatically on 
specially developed machinery to produce eco- 
nomical vending-machine packages holding a foil 
packet of bouillon and celiophane-wrapped crack- 
ers. The trays are mechanically cellophane over- 
wrapped and are cquipped with a convenient, easy 
opening, cellophane tearing tape. 
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{n industry that produces 40 billion 
containers a year now covers by far 
the broadest range 
of packaging requirements 
and with the benefit of research 


pushes steadily forward 








T.. average American last year consumed the 
contents of 237 metal cans, With record production 
in 1956 of 40 billion units and sales pushing up 
toward $2 billion, the can industry is far and away 
the biggest supplier of rigid packages—approxi- 
mately twice as big, in units of production, as its 
historic and closest competitor, the glass-container 
industry. 

What makes the can, as a package, so important? 
How did the industry get where it is, what is it doing 
and where is it heading? 

The industry dates back to 1810, when Peter 
Durand in England received patents on the use of 
tinplate containers for preserving foods. But its real 
growth has come only since the turn of this century 
and, as a universal package, the can has made more 
progress in the last 20 years than it has in all of its 
previous history of 127 years. 





THE PACKAGE 











The metal can has two basic qualities which, taken 
together, are hardly challengeable by any other 
package form: it is rigid and unbreakable and 
it can be a perfect and virtually ageless barrier 
against the deteriorating effects of light, air and 
moisture transfer, Because of its sturdy unbreak- 
ability, the metal can is capable of the highest filling 
and sealing speeds known to packaging—as high as 
1,200 a minute. 

Other packages have some of the can’s other ad- 
vantages—-light weight, low cost, ease of attractive 
decoration, perfect liquid tightness and greaseproof- 
ness. Others have important qualities that the can 
cannot match. The rival glass container, for ex- 
ample, thrives on transparency, universal product 
compatibility and multi-trip re-use economy. But, 
on balance, as the figures show, the meial can is still 
regarded as the most widely useful package where 
product protection against all hazards is the primary 
consideration. 

Particularly is the can the dominant package in 
the hot-processed-foods industry; it is still “canning” 
despite the fact that glass containers have in recent 
years become competitive on certain products where 
visibility or reelosure may be overriding advantages. 

But so vastly has the can expanded beyond its 
original field that today only 58% of production 
goes to the processed-food industry. One out of five 
cans goes to a product field——beer and beverages 
that was penetrated only 20 years ago through a 
triumph of can research. Beer cans alone account 
for 16% of the market; they represent the biggest 


single use of cans today. (In 1955 the Americar 



























public drank about 8 billion cans of beer and ale.) 
Non-food products take 19% of total can production 
and pet foods 3%. 
The popular term “tin can” becomes steadily more 
and more a misnomer. Where tin is still used as a 
coating, it ranges down as low as % of 1% in 
weight of the can and many millions of cans are 
being produced today that require no tin at all—not 
even for solder. 
In trade terms, cans fall into two categories: 
“packers ” (or “sanitary”) cans and “general-line” 
cans. ; 
Most packers’ cans are used for vegetables, fruits, 
fish and juices. Corn is the leading canned vegetable, 
by a wide margin, and peaches are biggest in canned 
fruits. Tomato juice leads all other juices. 
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General-line cans comprise more than 500 sizes 
and styles, covering such products as meats, shorten- 
ing, beer, carbonated beverages, syrups, coffee, 
spices, tobacco, toiletries, surgical supplies, house- 
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hold products, paints, motor oils and disinfectants. 





Merchandising is stiroulated by multi-packs which offer General-line cans also include heavy steel containers, 
convenience to retailer, facilitate mass display at point of which are beyond the scope of this article although 


ule and encourage multiple purchase by the consumer they are necessarily included in the over-all indus- 
































try figures that are cited on the preceding page. 
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Although the can industry numbers more than 80 
companies, an estimated 80% of the annual produc- 
tion comes from the two largest, hotly competitive 
companies, 

Nevertheless, due to the decentralized nature of the 
food-canning industry and the fact that empty cans 
can’t be shipped economically for long distances, 
can-making facilities themselves are decentralized 
and some 277 plants are located in important 
food-processing or general-manufacturing sections 
throughout the country. Thirty-two per cent of all 
can production takes place in the Eastern states; 
1414,% in the Central states and 2314°% in the West. 
One plant can turn out as many as 10,000,000 cans 
a day and has manufactured over a billion cans in 
i BIRDS r ; a year. 

EYE The major can companies maintain research and 
development facilities which are among the finest 
BIRDS and most extensive in the entire packaging field. 

24: Chemical, metallurgical and mechanical research are 
responsible for the significant breakthrough of the 


Cemented seam not only reduces need for tin 
a big industry trend—but also improves appear 






ance by permitting decoration all around the can 
PHOTO COURTESY AMERICAN CAN Co. 
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industry into important new product areas. On the 
whole, the industry turns back 144% of income, or 
close to $40 million yearly, into research. 

Few supplier industries are more thoroughly or- 
ganized and equipped for customer service. From 
the beginning, it has been the practice for the can 
companies to develop, perfect, install and service in 
customers’ plants the can-closing machinery on 
which success of the package depends. Can makers 
have made many significant contributions, too, to 
filling and handling equipment, Nevertheless, an 
open market exists today in canning machinery, to 
the extent that any packager may, if he finds it ex 
pedient, set up his own can-manufacturing as well 
as filling and closing lines. 

Few packaging operations today, however, could 
justify the high-speed, fuily automated equipment 
which the can companies have developed in their 
ceaseless pursuit of lower costs. Some of these ma- 
chines now produce cans at the machine-gun rate 
of 600 per 


equipped to lithograph can bodies at approximately 


minute. Most can factories also are 


the same rate and to supply finished cans and lids 
at a daily rate in pace with peak production of the 
biggest canning plant. 

A recent trend in industry practice which will 
bear watching, for its possible contribution toward 
lower can costs, is the movement toward more fully 
integrated can production lines. The first can- 


manufacturer's plant devoted exclusively to the pros 


essing of tinplate is expected to be completed this 


spring. It will receive steel in large coils and perform 


several of the operations formerly executed by steel 
suppliers, largely eliminating the traditional use of 
pre-cut sheets of plate. 

At the other end of the line, there have been with- 
in the last year major improvements in the indus- 
try’s methods of delivery of cans to customers; 


random-packed bin loads can now be dumped from 
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Convenience feature which was recently introduced fe 
the self-tracking beaded rip strip which assures trouble-fre: 


opening by the consumer of key-opening cans 


Coil feeding of steel or tinplate strip, instead of sheets, promises even higher can 
production speeds. Some can plants now manufacture their own tinplate. 
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truck trailers directly into special conveyors and 
unscramblers that will feed the canning lines at high 


speed without human attention. 





DEVELOPMENTS 











Che only real enemy of the metal can is corrosion, 
Since a sufficient coating of steel with tin is a spe- 
cific answer to this problem, it is a tribute to the 
can industry's willingness to face up to the political 
and economic problems of the world today that the 
major portion of its research and development fo1 
the past 15 years has been directed toward eliminat- 
ing tin. 

The use of hot-dipped tinplate—which prior to 
1941 made practically all cans—has shrunk to a 
lew problem products, The electrolytic process, a 
World War II development which provides a thinner 
but more uniform coating, is used for the great bulk 
of food cans. And today the completely tinless can 

which seemed like a research man’s dream only 


two or three years ago—is a reality and is being 


Can of the future may be this experimental container, 
displayed by research chief, Dr. Roger H. Lueck, made of 
iluminum-coated steel with welded side seam. It not only 
eliminates all tin and solder, but makes a stronger can. 


Dell 
we. 


¥ - 
Be 


3 Weds! 


é 


PHOTO COURTESY AMERICAN CAN CO. 


used for such products as motor oil, antifreeze, 
coffee, detergents, etc. A synthetic cement used in 
place of solder to seal the side seam has eliminated 
the last need for tin in these cans, which do not need 
to stand heat processing. 

The last year has seen the large-scale use of 
enameled-steel-bodied cans for dog food and limited 
quantities of such cans have been produced for beer 
and frozen citrus concentrates. 

Altogether, the tin-reduction program since 1941 
has saved approximately 257,000 tons of tin, valued 
at close to half a billion dollars. But the monetary 
saving is secondary. Tin is a strategic material, 
world supplies are limited and there are no sources 
in North America. The can industry is determined to 
make itself completely independent of all foreign 
supplies. 

In place of tin, the can maker now has a whole 
galaxy of synthetic enamels to meet almost any 
product problem. 

There are the oleoresins, useful in the packing 
of fruits, vegetables and industrial products such 
as motor oil; also, as undercoats for beer and ale 
cans, There are the phenolics; resistant to animal 
fats, they are used for meats and fish products and, 
industrially, in cans for cosmetics, cleaners, denti- 
frices, medicinals, detergents and paints. There are 
the vinyls which, although low in heat resistance, 
are valuable for cold-processed products sensitive 
to metals and to off-flavor development. Among the 
newer coating materials are the epoxy resins, speci- 
fied for highly corrosive products such as some de- 
tergents and water-base latex paints. One of the most 
successful liners for carbonated beverages—a real 
problem product is a two-phase system consisting 
of a vinyl copolymer and an epoxy. Even waxes are 
now used inside cap-sealed soft-drink cans. being 
applied after the can is assembled. 

Actually, about three-quarters of all cans manu 
factured are lined today with one coating or anothe1 

from simple “sanitary” enamels to the expensive 
two-part linings typical of beer and beverage cans. 
It is estimated that between seven and eight million 
gallons of specialty coatings are consumed by the 
can industry yearly. 

The newest idea in coatings has as its objective 
not so much corrosion prevention as convenience. 
Classified as a “release agent,” this is a phenolic 
coating modified with fatty acid amides. Now being 
used ( ommercially for dog food, luncheon meats and 
other meat products to prevent sticking of the con- 
tents to the container, it may soon be extended to 
other products, including canned baked goods. 

An important plus value of the cemented side 
seam is that it permits all-around lithography, elimi- 


nating the bare-metal strip [Continued on page 196 | 


MODERN PACKAGING 





Triple-use 


package 


For molded plastic dinnerware 
First a shipper is sent to small outlets and dealers for 


and tumblers. it’s a shipping case, Cloverlane and Starlane melamine dinnerware. 


a store display and a salesman’s kit 


A three-in-one corrugated package for melamine 


dinnerware gets a lot of extra mileage. The new 
package is serving the Dinnerware Div. of Chicago 
Molded Products Corp. as a shipper, a carrying case 
and a display 

lo five oreatet! promotion to its ( loverlane 
dinnerware and Starlane tumblers, Chicago Molded 
Products decided to send a small display to outlets 
which could not afford the space required for the 
company’s larger display set-ups. These include 
conventional dealers who sell in commercial lots to 
such institutions as industrial in-plant dining rooms 
restaurants, cafeterias, drive-ins, schools, hospitals 
and churches. The company also had its eye on non 
conventional dinnerware dealers such as marine sup 
ply stores for boat owners where. space for non 


be ¢ products is 
ae hha sehpegte. Now a carrying case, corrugated box «till protects con 


The display unit fits into an outer corrugated tents and is convenient to transfer from one location to 


containe! ich can be formed into a convenient another. Built-in handle is sealed flat against top by tape 
carrying DY breaking the top gummed tape when container is shipped by Chicago Molded Products 
This relea i built-in boxboard handle so that 
a salesman can carry the same display he has in 
his showroom for presentation to an institution 
The three-in-one package is formed of two basi 
parts. The outer carton is a corrugated shipping 
container with built-in handle. which is sealed flat 
igainst the top of the carton. The inner unit is 
a die-cut tray which slides out to reveal nine pieces 
if Cloverlane dinnerware and a Starlane tumbler. 
The flexibility of this package has made it an 
deal shipper ind display for a wide range of 
dealers who previously received no such material. 
The company is finding new outlets and uses for 
the container which were not included in the orig- 


inal planning for this package ; 
Now a display. Inside the corrugated shipper the self 
Credit: Carton and inside display drawer by Bel! contained display slides out and is ready to do a consumer 


Fibre Pre “ orp Pudi 3 St Chicago selling job for the Clovwerlane and Stariane brands 





Polyethylene eye-tip tube 


Ihe polyethylene applicator tip on this collapsible metal 
tube for cream mascara sold by Avon Products, Inc., is an 
integral part of the container itself. Principal advantage 
claimed for polyethylene in this application—as well as for 
use by pharmaceutical firms in packaging ophthalmic oint- 
ments—is that the molded plastic tip eliminates the possibil- 
ity of any foreign substance, such as metallic dust or slivers, 
from coming into contact with the eye when the product is 
being used. The molded tip obviates the need of a liner in 
the tube cap. It is placed in the tube by the supplier in a 
semi-automatic operation. After extrusion, the tube is cut to 
the desired length and threaded to receive the plastic cap 
on multi-spindle trimming machines. By means of special 
jigs, the same machines insert the polyethylene tip, which 
s positioned manually and pushed into the tube neck by 
the jigs. The neck is seamed around the plastic tip. Cost is 
the same as that for metal eye-tip tubes, according to the 


ompany 


Credit: Collapsible tube polyethylene tip and plastic cap by 
Wheeling Stamping Co., 2100 Water St.. Wheeling, W. Va 
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Virgin Island handcraft 


Hand-woven wickerwork made by Virgin Islanders gives 
distinction to packages for two new products—St. Johns 
Bay Tale and St. Johns Bay Soap—trecently added to the 
line of men’s toiletries sold by the West Indies Bay Co 
Packaging for these products, which are imported fer sale 
n better department stores and men’s shops throughout 
the United States, gives them a quality appearance appropri- 
ate to their distinctive fragrance derived from the Virgin 
Islands’ bay tree. The metal container for tale has its body 
completely encased in wickerwork. Not only does this en 
hance the appeal of the package but it has a practical qual- 
ity in that the container is easy to grip without slipping 
Three cakes of soap nested in the hand-made wickerwork 
basket upgrade the product for gift sale. Pressure-sensitive 
tape imprinted with the word “imported” in stencil-like 
capital letters and embossed aluminum foil labels complete 


these decorative packages 
Credits: Metal containers by J. L. Clark Mig. Ce. Rockior 


lil. Tape by Top Flight Tape ¢ York, Pa. Labels by F. F 
VWason & Sons. Ratavia. NV. } 
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Corday coordinates family 


The essential of strong identity and family resemblance to 
meet the requirements of contemporary American cosmetic 
merchandising is indicated by four new packages for hath 
powders by Corday Parfums, Inc. The new package design 
not only coordinates four boxes for bath powders, which 
formerly were as diverse in appearance as the two old pack- 
ages illustrated, but provides a new shield-ribbon-and-bow 
logotype now adopted to give similar trademark identity to 
eau de toilet, eau de parfum, travel kits, perfume atomizers, 
and others 

Each fragrance is distinguished by a different package 
color scheme on the outer and inner band, and in the match- 
ing shield. Gold and a third color complete each package. 
The powder puff and ribbon are color correlated to the 
bands. Backgrounds are white. The distinguishing colors 
simplify fragrance selection for sales personnel and shop- 
pers as well as provide a gay effect in display. 
Credits: Design by Lane-Bender, Inc., 157 W. 57 St, New York. 


Box wraps by C. H. Forsman, 318 W. 39 St., New York 18. Boxes 
by E. N. Rowell Co., Inc.. Batavia, N. Y. 


Foil for Good Luck 


Effectiveness and flexibility in mass display have been 
achieved by Lever Bros., Ltd., for Good Luck margarine 
sold in the Canadian market with this new gold-colored 
aluminam foil wrap. The package presents a varied pattern 
and an eye-catching “front” that focuses maximum atten- 
tion on brand name. The design, repeated on all panels, 
assures brand identity no matter how the packages are 
stacked. Lever Bros. wanted to maintain Good Luck mar 
garine as a top-quality premium brand and the change 
to foil was prompted by the growing competition the prod 
uct was facing from low-priced competitors. A white grid 
panel at the left of the face of the new package carries 
the brand name in powerful farm-green logotype. Against 
the gold-colored foil are yellow-centered flower buds and 
the word, “margarine,” in yellow. Tear-strip opening and 


price-marking area complete the package. 


Credits: Foil wrap by Canada Foils, Lid., 1891 Eglinton Ave. E 
Toronto. Carton by Marathon Packages, Ltd., 100 Sterling Rd 
Toronto. Parchment inner wraps by Appleford Paper Products 
Ltd.. 200 Bay St. Toreato 
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Polyethylene 


clinch pack 


New non-adhesive way of 
attaching paperboard to plastic film bag 
suggests intriguing new possibilities 


for convenient retail handling of soft goods 


Flexibility for variety of complicated hosiery 
merchandising operations, apparently, is a big ad- 
vantage claimed for the clinch package. At R. H. 
Macy & Co. the package is winning enthusiastic 
acceptance for counter selling of two-pair units of 
nylon irregulars. Stock straightening-up and in- 
ventory are greatly simplified by clinch package. 


A new method of packaging soft goods designed 
to bridge today’s big gap between a box and a 
flexible transparent package appears to be gaining 
considerable favor as a means of solving difficult 
handling problems for retail “table operations.” 

The Chester H. Roth Co., New York, has already 
adopted this new method extensively for women’s 
nylon stockings. J. C. Penney Co. is using it for 
men’s zipper jackets. Burlington Mills has adopted 
it for a wide line of men’s hose. Another important 
user is Manchester Knitted Fashions for boys’ and 
girls’ wear. It has been adopted also by Scout-Tex 
for a wide line of infants’ wear. 

The patented package consists of a paperboard 
folder or boot of die-cut and scored folding-box 
construction, locked by specially positioned tabs 
and slots which clinch the open end of a polyethyl- 
ene bag inside the boot after the merchandise has 
been inserted. The securely locking feature is possi- 
ble because of the stretchable characteristic of the 
polyethylene, which clinches over slots in the paper- 
board without puncture or tearing. No sealing is 


Locking feature is possible becaus 
of the stretchable characteristic of poly- 
ethylene film bags, which clinch over 
special slots in paperboard folder. The 


package does not require sealing 
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required, Only a simple jig is needed to apply the 
paperboard piece has a squared base like a box, 





When in place on the polyethylene bag, the clinch- 





ing boot gives end rigidity and bulk for easy han- 





dling to an otherwise fully transparent package. It 





provides a place for trademark identity as well as 





any other desired selling messages. Because the 





paperboard piece has a squared base like a box, 





it permits complete end identification for stacks of 





the packages—-a problem heretofore unsolved. 





Chester H. Roth is finding the method economical 





and efficient for merchandising multiple pairs of 





nylon irregulars; for packaging chain-store, private- 





1 brand, limited-time offers, and for including a pre- 





mium, such as a rain bonnet. in with stockings. 





Biggest advantage, apparently, is ease of han- 





dling for the retailer. The package is as efficient for 





shelf stacking as for table operations. Because it 





provides a completely closed package, it eliminates 





all the straightening up and refolding sometimes 





involved in soft-goods merchandising. And _ all 





merchandise is completely protected from shop 





handling. For a special sale event, the packages 





may be placed right on the table; remaining stock 





goes back to the shelves like boxes when a sale is 





over. Inventory is simplified because stacked pack- 





ages with printed end data are easy to count. 





Hosiery can be packaged in multiple units for 





special events. Sometimes cellophane pre-wrapped 





single pairs are packed as multiples for return to 





stock later. Colorfully printed promotional pieces 





may be slipped into the bags with the merchandise 
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Three variations of the pack used by Chester H. Roth 
Co.: (left to right) nylon irvegulars sold by Macy's, Mojud 
rand with paperboard clinch at top for tiered display and 


three-pair Admiration unit with paperboard clinch to flag a 





me-cent sale. Colorfully printed inserts placed in polyethy] 


ene bags before paperboard clinch is applied reportedly save 






ig printing bills tor special wraps 


before the paperboard clinch is applied to show 
through the polyethylene, calling attention to the 
promotion without the cost of special wraps. 

By designing the boot with perforations, pre 
price tabs or seasonal promotions are made easily 
removable without disturbing the packages fo 
return to regular stock. A sweater firm designed 
one of the paperboard clinchers for a Christmas 
promotion with a tear-off section to eliminate the 
Santa Claus theme after the holiday season. 

By inserting a scored and die-cut chipboard 
easel through the back of the paperboard clinch 
the packages may stand up for angled display. 

For hosiery, Chester Roth says, the packaging is 
comparable in cost to other types, but the company 
is most enthusiastic about it because of the flexi- 
bility it offers for the complicated hosiery merchan- 
dising situation today. The new packages, according 
to the company, meet some requirements in prac- 
tically all types of outlets—self service, self selection 
or clerk service—as well as for a variety of selling 
events, Stores are enthusiastic because of the ease 
of handling that saves costly labor. 

The light weight of the packages saves an esti 
mated 50% on shipping cost, according to the sup- 
plier, and they can be designed to fit conveniently 
into practically any type of display fixture. 
Credits: “Poly-Clinch” 


packages developed and 


manufactured by M. Korn Packaging Co., 1225 Broad 
way, New York 1, using polyethylene film supplied by 
Chester Packaging Products Corp., 684 Nepperham 
fve., Yonkers 2, N.Y. 





Perforated tear-off tabs for seasonal pr 
motions are removable without disturbing pack 
ages for return to regular stock, Squared base of 
cline hing paperboard permits complete end identi 
fication of stacked packages. Bur-Mil Argylls pack 
age shows how chipboard easel slipped through 
back of paperboard clinch supports pack for an 


gled display position on counters or in windows 






















Square jars 


Stokely turns to square shape for its pickle line 


in an effort to conserve dealers’ shelf space and finds added 


benefits in better shipping, stacking and display 


Wow car 


EET PICKLE CHIPS 
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Interlocking feature makes square pickle jars easy to stack. New Stokely-Van Camp 
pickle jars nest snugly vertically or horizontally. Foil label is easier to read on a flat 


surface and square-shaped jar is more convenient to face towards the front. 


i, a concerted effort to help grocers make more 
efficient use of dwindling shelf space, Stokely-Van 
Camp is introducing square jars with interlocking 
tops and bottoms for its extensive line of quality 
pickles. This is believed to be the first complete 
line of food products to be packaged in this type 
ot jar 

With pickles the fifth most profitable section in 
grocery operations and national sales volume at 
more than 40 million cases (exceeding peas, corn 
or tomatoes), Stokely’s move is a significant one. 


The company’s new square jar enjoys a great 


many retailer and consumer advantages. Foremost 
is almost maximum use of shelf space—reportedly 
saving merchants from 7 to 14% of area used for 
comparable sizes of round jars. This space economy 
is achieved by the square shape and the top and 
bottom locking feature. Jars nest snugly and firmly 
both horizontally and vertically. 

Stokely finds that there is far less breakage in 
shipping because flat surface is nested against flat 
surface. Fewer jars are broken when they are 
stacked on shelves since they “lock” into place. 
Often a few jars will be left over after a case of 
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pickles is set up in a display. On top of a display 
such odd numbered jars are quite susceptible to 
breakage. The “Stokely square,” as the Indianap- 
olis packer terms the jar, is far less prone to being 
knocked off displays. Corrugated sheets between 
layers of jars are unnecessary, the company says, 
with this interlocking bottle. Elimination of these 
liners and the easily handled square shape have 
increased the speed of stocking shelves. 

The flat front gives greater selling surface which 


Stokely uses to advantage with a blue. red. vellow 


xe 
and white foil label to help emphasize the com- 
pany’s pickle quality reputation. The square jar 
offers greater assurance that the label will be faced 
front. 

Another important factor, again a result of the 
flat sides, is minimum visual distortion of the prod- 
uct itself. More of the product is exposed to the 
customer. By keeping the foil label near the bottom 
of the square jars, Stokely assures the customer a 
good view of the product. In the larger sizes, at least 
half of the front displays the product, which should 
assist in impulse sales. 

Stokely has found that in some instances there is 
also less physical distortion of the product in a 
square jar. 

Consumer advantages, of course, are as important 
as dealer considerations. Pickles are easily removed 
from the wide mouth. Customers, stock boys and 
checkout girls find the square shape easy to handle. 
The “Stokely square” stores neatly and conserves 
space on pantry shelves or in refrigerators. 

The jar has re-use value as a juice container. 
refrigerator jar and, particularly, as a condiment 
jar. Stokely is considering placing an attractive 
decal, such as a label for “cornstarch” on the back 
of the jar for an added re-use benefit. The house- 
wife could remove the front label and have an 
attractive looking bottle appropriately marked for 
spices, pepper, confectionery dex orations, cinnamon 
candies, tea, etc. 

Stokely is mere handising pickles and pi kle prod- 
ucts in five sizes of square jars—8, 12, 16, 22 and 
32 oz. The 16-0z. jar comes in two square shapes 
a tall jar and a shorter, fatter one. 

Most closures are twist-off, four-lug caps with 
flowed-on gasket. Products are sealed by vacuum. 

Stokely, impressed with the result of this change, 
is considering putting more of its products in square 


jars. 


Credits: Jar hy 
Caps by White Cap Co., 1819 N. Major Ave., Chicago. 
Foil label by Milprint, Inc., 4200 N. Holton St., Mil- 
waukee 1, using foil by Reynolds Metals Co., 2500 S. 


Third St., Louisville, Ky 


irmstrong Cork Co., Lancaster, Pa. 
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Six types of square jars range from the larg 
quart to the small 8-oz. jar. The pint jar comes 
in two shapes, the squat shape (on right of bot 
tom row) and the tall shape (at left on top row) 
Other sizes are the 22-07. and 12-02. jars. Twist-on 


lug caps are used on most bottles 


Space-saving economy is impressively il 


lustrated by comparison of top-view photo of new 


12-oz. square jars (above) with conventional 12-oz 


round jars. A dozen Stokely squares in the 12-02 


size save 14% shelf space over regular 12-oz. jars 


1 


This new type of cellophane-overwrapped tray 
package gives increased space for brand identity 
and extra strength for handling in self service to 
Christman Sausage Co.’s frankfurters. Package. 
Marathon Corp., Menasha, Wis 


Cellophane overwrapping is used to stimulate 
multi-unit sales of Strombeck-Becker Mfg. Co.'s 


Walt Disney plastic assembly models as a Disney- 


land Stage Coach kit, holding three boxes of the as- 
semblies on a white 14ply backing board. A paper 
band across one corner carries price spot and kit 
number. Cellophane, American Viscose Corp., Film 
Diy., Philadelphia, Pa 


Shoe polish is as easily applied as lipstick with 
this rigid, impact-extruded aluminum container- 


ipplicator. A twist of the base feeds polish to a 


foam rubber applicator, capped by a _ screw 
closure. Container, Aluminum Co. of America, Pitts- 
burgh. 


Private-mold fifth wine flask is a new idea by Alta 
Vineyards Co. Symbolic grape motif is molded 
around shoulder and base. These graceful bottles 
are designed for high-speed line operation. Bottles, 
Glass Containers Corp., Hayward, Calif. Labels, 
Lehmann Printing & Lithograph Co. and Schmidt 
Lithograph Co., both of San Francisco. Cel-O-Seal 
closure, E. I. du Pont de Nemours & Co., Inc., 
Wilmington, Del. Metal cap, Western Crown Cork 
& Seal Corp., San Francisco. 


T. L. Brice Co.’s line of pickles is now packed in 


easy-gripping oval jars sealed with metal lug clos- 
ures and glass barrel packages in quart and half 
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gallon sizes. Half-gallon size has a lithographed 
screw closure. Glass and screw caps, Owens- 
Illinois Glass Co., Toledo. Lug closures, White Cap 
Co., Chicago. Labels, Graphic Arts Label Co., Fort 
Worth, Tex., and Epsen Lithograph Co., Omaha 


To give quick identity, the green shamrock used 
on labels of H. E. Kelley & Co.’s canned sweet po 
tatoes is now printed on four sides of the product's 
new shipping containers. Shipping container, Stone 


Container Corp., Chicago 


Dramatic, flexographic-printed envelopes of heavier 


t+mil polyethylene replace light-weight, unprinted 


polyethylene bags for Sutson, Inc.’s “Record of the 


Month.” The new envelope won an award in the 


recent National Flexible Packaging competition 
Envelope, Wrapture, Inc., Flushing, N. Y 


- a 


x Nestle LeMur Co.'s new Nestle Liquid Creme 
Colorinse comes in flexible packages made of an 
acetate-foil-vinyl lamination. The colorful packages 
each holding enough product for one application 


are formed at high speeds and are economical to 
ship. Packages, The Dobeckmun Co., Cleveland 


The foil label has entered the shortening field with 
this striking package for Flair, a product of Ander 
son, Clayton & Co. Foods Div. The trade name is in 
gold against a white background and product illus- 
trations are in full color. Design, Raymond Loewy 
& Associates, New York. Label, Milprint, Inc., Mil 
waukee, Cans, American Can Co., New York, and 
Continental Can Co., New York 


10 Not eggs. but a toy is packaged in this egg-type 


carton. The two-piece egg-shaped acetate shells 
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hold a modeling material. Twelve pink and blue 
shells are suspended in the carton’s individual 
cells. Carton, Robert Gair Div., Continental Can 


Co., lac., New York. 


New shrink wraps provide longer storage life for 
Gambardella Mozzarella cheese. This new package 
was a winner in the recent National Flexible Pack- 
aging competition. Package, The Cryovac Co., Div. 
of W. R. Grace & Co., Newark, N. J.. 


Chemical Co.'s saran film. 


using Dow 


Greenwood Greenhouses’ potted plants are protected 
for shipment in this corrugated box with a special 
die-cut insert for holding 36 pots. With top re- 
moved, the box serves as a point-of-sale display. 
Container, Gaylord Container Corp., Div. of Crown 


Zellerbach Corp., St. Louis, Mo. 
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ackaging pageant 


Wonderland Fresh Sliced Frozen Apples marketed 


by Goldman Foods, Inc., are visible in transpar- 
ent, printed polyethylene bags. The 20-0z. gus- 
seted bags are unaffected by freezer temperatures. 
Bags, Cello-Foil Products, Inc., Battle Creek, Mich., 


using Visking Corp.'s Visqueen film. 


Polyester film is reported by La Premiata Maca- 
roni Corp. to have eliminated breakage previously 
experienced with packages for its 
spaghetti. The wrap is a 100-gauge sheet printed 
in three colors. Wrap, Milprint, Inc., Milwaukee, 


transparent 


using Du Pont’s Mylar polyester film. 


Rilling Dermetics Co.’s new Star Vanity Set con- 
sists of a metallized butyrate plastic vacuum-formed 
tray holding three bottles in a gift display box. 
Tray, Newhart Products, Inc., Devon, Conn., using 
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Mirro-Brite plastic by Coating Products, Ine., 
Englewood, N. J. Glass, Carr-Lowrey Glass Co., Bal- 
timore, Md. Foil labels, Foxon Co., Providence, 
R. I. Cap, Flyndustries, Inc., New York. Set-up box, 
Warner Bros. Co., Bridgeport, Conn. Ribbon, Par 
fait Promotional Packaging Co.. New York. 


\ die-cut paperboard tray with cellulose acetate 
sleeve gives full visibility to tiny reproductions of 
liqueur bottles on top of six cocktail sticks marketed 
by F. S. Richardson of London. Container, Elco, Ltd.., 


London, using British Cellophane, Ltd., acetate. 
I 


Foil labels are printed in seven colors for Grocery 
Store Products Co.'s three types of B in B Broiled 
in Butter Mushrooms. Design, Jim Nash Associates, 
Inc., New York. Labels, U. S. Printing & Lithograph 


Co., Cincinnati 
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_ Packaging pageant 


18 Cara Nome gift set of beauty soap, dusting powder 


and cologne is dramatized by a specially designed 
die-cut tray and sleeve. A Christmas decoration 
dominates the gold-colored foil cover paper. Pack 
age, W. C. Ritchie & Co., subsidiary of Stone 


Container Corp., Chicago. 


One-piece, die-cut cartons in a new, modern motif 
give a party-like appearance to Milk Maid Ice 
Cream Co.'s ice-cream tarts, pies and eclairs, Car- 
tons, Sutherland Paper Co., Kalamazoo, Mich. 


Cayuga Salt Sales follows a trend toward larger 
take-home packages with its new 25-lb. corrugated 
container for rock salt. There is a perforated 
pouring spout at the side of the container and a 
carry handle. Container, St. Regis Paper Co 


New York. 





Contemporary appearance is achieved by elimination of 
ld New 
Springs Mills packages 


he avy borders design coordinates a whole family of 


Informative copy is now positioned on 
woth the face and side panels of wraps to make identification 


ind selection easier for sales personnel as well as customers. 


New flexibility 


for sheet wraps 


By adopting ‘hourglass’ motif 

on tough polyethylene film 

Springs Mills gets rid of dated look 
and makes economical use of 


one size wrap for all fold sizes 


12-908 
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D. comes a time in the merchandising career 


of all packages when they seem to acquire a “dated” 
look. Realizing that its packages might be approach- 
ing this point, Springs Mills, Inc., New York, in co- 
operation with a leading design organization, under- 
took to re-evaluate its entire packaging program in 
relation to today’s over-all selling approach. 

The net result is the adoption of a complete house 
redesign program for Springs Mills that is establish- 
ing a new coordinated family of packages, contem- 
porary in appearance, sturdier for retail perform 
ance and produced at a very substantial over-all 
saving. The story should be of interest to all soft- 
goods packagers. 

Preliminary studies of the situation revealed that 


through vears of growth, expanding markets and 
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the addition of new products, nobody had taken the 
time to review or revise what already existed or to 
integrate the new additions. 

The transparent film wraps for Springcale, Spring 
Knight and Sumter sheets and pillow cases, with 
their heavy borders, had an outmoded look, it was 
thought—hard to define, but a potent factor in con- 
sumer acceptance or rejection. With the exception 
of the Spring Maid trademark there was no family 
consistency of lettering or decorative motif. 

A thorough check of retail outlets showed that 
one of the most costly problems was soiled and un- 
identifiable merchandise due to package failures. 
Retailers, extending self-service operations, also de- 
sired single wrapped sheets instead of pairs. 

\ check on packaging materials used showed that 
13 rotogravure cylinders were required to print the 
old designs for four standard sheet sizes under each 
of three brands, whereas a simplified design ‘motif 


could reduce the number to 15 cylinders as well as 


simplify inventory of the wraps required. 


Once a complete analysis of the problems had 
been made, it was possible to establish the broad 
design objectives. For Springcale, Spring Knight 
and Sumter brands. the objectives are: (1) contem- 
porary appearance, (2) design coordination, (3) use 
of stronger packaging material, (4) economy. 

First step was the replacement of all border de- 
signs with a new “hourglass” motif. Not only does 
this rid Springs Mills packages of a Victorian look. 
but it provides a quickly identifying family symbol 
that is practical and economical of application to 
all fold sizes, thereby reducing substantially the 
number of different printed wraps required. And 
with the new design treatment more of the merchan- 
dise is visible—a feature retailers want. 

Brand names are lettered in simpler, more legible 
styles and relocated so that they do not require a 
second look for recognition or recail. 

Importance of informative copy was clearly de 
fined in the market research. It is now positioned on 
both the face and side panels, planned not only for 
pleasing balance, but to make it easy for even un- 
trained sales personnel to fill a customer's request 
or for the customer to make a selection, whether 
merchandise is stacked at eye level or face upward 
on the counter. This arrangement also aids retailers 
in receiving, marking and distributing merchandise. 
All design elements-—“‘hourglass,” trademark and 
all copy—-now remain in constant position on pack 
ages for all three brands to give greater impact and 
memory value at the point of sale. 

Polyethylene film was selected as the material for 
the redesigned packages hee ause of its toughness 
which would reduce the number of broken packages 


and minimize soiled or unidentifiable merchandise. 


To meet growing retailer preference of singly 
wrapped sheets for self-service operations, Springs 
Mills also decided to supply one-sheet packages in- 
stead of pairs—thus reducing unsalable merchandise 
caused by opening packages to sell one sheet. 

These procedures imposed packaging production 
and cost problems that had to be overcome. 

Design flexibility offered by the simplified hour- 
glass treatment made the cost situation a lot brighter. 
This new design is more practical for printing on 
polyethylene film and eliminates many sizes. 

There are four standard sheet sizes under each 
of the brand names, excluding fitted sheets. In the 
old designs, a different-sized wrap was printed for 
each of the four sizes. With three different patterns, 
this meant that 12 wraps had to be printed. 

Now only three wraps are needed, where 12 
formerly were required. Unrestricted by a border, 
a single-size wrap of the new design will accommo 
date all fold sizes. This means a considerable reduc- 
tion in inventory. And it reduces the rotogravure 
cylinders required for printing from 43 to 15, a 
reduction of 28 cylinders. If fitted sheets are in 
cluded, it eliminates an additional 10 cylinders. 

Packages for Springcale, Spring Knight and 
Sumter lines are but part of the over-all program. 


Credits: Design program by Royal Dadmun & Asso 
ciates, Inc., 1118 N. Calvert St., Baltimore 2, Md 
Polyethylene wraps printed by The Dobeckmun Co 
3301 Monroe Ave., Cleveland 13, Ohio, and Milprint 
Inc., 4200 N. Holton St., Milwaukee, Wis., 
Visking polyethylene film 


using 


Effectiveness of the new design is strikingly 
illustrated by a comparison of the old and new 
pillow-case packages. Retailers like the greater 


product visibility offered by the new design. 





Packaging’s value: $15 billion 


Vew figures from the Department of Commerce give basis for estimate 
~ I 


covering all packaging expenditures; comparison 


with prior years shows packaging gaining in ratio to gross product 


Tie cost of packaging America’s products in 1954 
ran to more than $14 billion, and is today probably 
over $15 billion a year, making packaging, as an in- 
dustry, among the largest in the country. 

These are MODERN PACKAGING’s own estimates, 
based on preliminary official figures of the 1954 
Census of Manufactures supplemented by a special 
study made by the Containers & Packaging Div. of 
the Business & Defense Services Administration, 
L. S. Department of Commerce, results of which 
are being announced this month. 

The Department of Commerce total of $8,009.- 
990,000 for 1954 includes only the manufactured 
value of packages and components as shipped to 
packagers, omitting the considerable value added in 
the packaging plant by the cost of direct labor and 
overhead involved in assembling, filling, handling 
and shipping of packaged goods, as well as the pack- 
ager’s cost of design, testing, etc. The total of added 
costs in packagers’ plants can only be estimated, but 
it is MODERN PACKACING’s opinion, based on several 
studies of its own, that this will average about 
three-quarters of the original cost of the package. 


On this basis, an unofficial grand total of the over- 


Comparative growth index 
packaging versus gross national product 


” 
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all value of packaging in 1954 would be in excess 
of $14 billion. 

An over-all figure in that neighborhood is justi- 
fiable, in the opinion of the Department of Com- 
merce’s own packaging authorities. In an article on 
the report by his division in the current issue of the 
government’s Containers & Packaging quarterly, 
A. B. Clunan, of the Containers & Packaging Div.. 
says: 

“The over-all value of packaging has been vari- 
ously estimated recently in the trade press at from 
12 to 15 billions of dollars. The figures provided 
in (our) report, which cover only the manufactured 
sales value of the major containers and packaging 
materials appear reasonably to substantiate these 
estimates.” 

Mr. Clunan points out further that although com- 
plete dollar sales figures for container products are 
not yet available for 1955 and 1956, the depart- 
ment’s calculations indicate that there has been a 
further 5% increase in each of the years. That 
would bring the unofficial estimated figure for 1956 
in the department’s tabulation to $8,820,500,000, 
and by Mopern Packacine’s reckoning the all- 
inclusive value of packaging for 1956 would be 
close to $15! 2 billion. 

The Department of Commerce report compares 
container figures for the last three census years 
1939, 1947 and 1954 


(the total of all goods and services produced } for 


with Gross National Product 


the same years, and finds that packaging is gaining 
considerably faster than the economy in general. 
This appears to explode the long-accepted theory 
that packaging supply consistently maintains about 
the same ratio to the GNP. 

Actually, Mr. Clunan points out, the increase in 
expenditures for packaging supplies during the 15- 
vear period of 1939-54 was 341.2°, for an average 
gain of 22.7% per year, whereas the corresponding 
increase in GNP has been 292%, or an average of 
19.5% per year. When expressed in dollars, for the 
items of supply covered in the department's tabula- 
tion, the average annual increase in packaging 
amounted to $412.9 million. 
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Growth pattern for major 


packaging product groups 


a OF DOLL ARS 
——_—- —— 


If packaging could be considered as an industry 
(actually it is the combined product of many differ- 
ent industries), it is clear that it would rank near 
the top. In comparison with the combined Depart- 
Commerce-MODERN PACKAGING estimate 
for the census year of 1954 of over $14 billion for 


ment of 


packaging, government figures for the same year 
for 
biles, $8.7 billion for paper, $4.5 billion for rubber, 
billion $19.5 billion for 


chemicals. The entire sales of the advertising in- 


show sales of $8.3 billion passenger automo- 


$12.2 for textiles and 


dustry are Continued on page 212) 
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PACKAGING’S 341% GROWTH IN 15 YEARS, BY MAJOR PRODUCT GROUPS 


1939 1947 


Paper and Paper Board Containers 
92,210,000 
92,569,000 
20,032,000 
153,209,000 
833,858,000 
401,447,000 
210,671,000 
1,510,000 
137,374,000 
20,136,000 


Grocery and variety bags 

Spomeey Sey $ 96,571,000 

Other bags 

Paper shipping sacks 

213,523,000 
126,873,000 
73,941,000 
N.A. 
29,056,000 
N.A. 


65,199,000 


Solid fibre and corrugated shipping containers 
Folding paper boxes 

Set-up paper boxes 

Other paperboard boxes 

Sanitary food containers 

Paper caps, closures and lids 


Fibre cans and tubes 206,000 
Fibre drums 


75,000,000 206,000,000 


680,163,000 


Wrapping products—paper 

2,246,222,000 

Metal Containers 
Metal cans 


Steel shipping barrels and drums (over 12 gals.) 


619,406,000 
111,061,000 
$5,604,000 
8,011,000 
24,880,000 
15,918,000 
11,942,000 
60,429,000 
23,772,000 
9.276.000 


339,413,000 
42,611,000 
10,966,000 
N.A. 


Steel and aluminum beer barrels M.A. 


Steel shipping packages, kegs and pails (1-12 gals 


Fluid milk shipping containers 


Metal commercial closures 
Metal home canning closures 18,000,000 
Crowns (stamped) 

8.398.000 


13,000,000 


Collapsible tubes (metal) 


Compressed gas cylinders 


162,388,000 980,299,000 

Wooden Containers 
Nailed wooden boxes 
Wire bound boxes 
Box shook ( fruit, vege 


Fruit and vegetable baskets 


145,657,000 
72,859,000 
159,889,000 
31,741,000 
68,360,000 
90,453,000 


(including combination wood and fibre boxes 

126,019,000 
table and industrial) 
15,224,000 
light cooperage < 

34,569,000 

Slack cooperage 
75,812,000 
156,365,000 
110,504,000 


230,400,000 


508.959.0000 
422,963,000 
$34,545,000 
»40,300,000 


Glass Containers 

Pextile Bags 

Other Containers and Packaging Materials (Estimated) 
$1.815,.632,000 


lotal for packaging supplies $5,033,288,000 


Unofficial Mopern Packacine estimate of added expenditures in packagers’ plants, including 
contract packaging, consulting, package design, laboratory testing, research and engineering 
devoted to packaging, and the direct labor and overhead cost of assembling, filling, handling 
and shipping packaged goods 


GRAND TOTAL 


for meat ided and tormed pilast mtainer ey eze bottles ellulose eals alus 


es (packaging) adhesives 
ontainers wshioning aad packing materials 


apeules and ampoules 


gummed tapes (peckaging! 
labels 


valves 
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moided pulf 
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trays and scale oF tage 
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for peckaging and peper 
ribbons, ties 


1954 


(Preliminary) 


$ 159,708,000 
203,908,000 
13,509,000 
254,945,000 

1 259,313,000 
625,365,000 
219,790,000 
5,693,000 
440,352,000 
23,092,000 
107,665,000 
40,989,000 
312,000,000 


3,666,329,000 


1,312,244,000 
143,849,000 
54,769,000 
8,639,000 
2,618,000 
94,949,000 
17,673,000 
78,443,000 
44,128,000 
29,573,000 


1,776,885,000 


117,244,000 
90,578,000 
148,721,000 
31,602,000 
41,424,000 
15,310,000 


444,879.000 
628,916,000 
210,191,000 
1,282,790,000 


$8,009 990,000 


6,000,000, 000 


$ 14,009,990,000 
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Tastes best of all... because its Driest of all! 


. 


Piel brothers in 3D 


Bert and Harry, the comic cartoon characters created to 
boost the sale of Piels Beer through spot television commer- 
cials, are featured on a new three-dimensional, brightly 
colored counter display. 

The new sign is another example of the increasingly pop 
ular practice of tying in the advertising theme with the prod- 
uct at point of purchase. 

Designed to back up heavy promotion of the product on 
television, the display consists of cut-outs of the two figures 
flanking a reproduction of a can of Piels, with the advertis- 
ing message contained in two background balloons. 

Actually, the die-cut figures serve as a frame for a sample 
can of Piels Beer. “Enjoy Piels Beer tonight, folks!” says 
the taller figure labeled Harry Piel, while the short one. 
shown wearing a Bert Piel tag, says “Throatwise it’s deli- 
cious.” The slogan for Piels Beer appears on the base of 
the display: “Tastes best of all because it’s driest of all.” 
Point-of-purchase display will be used in retail outlets. 


Credit: Display by Lutz & Sheinkman, 421 Hudson St., Neu 
York. 


Display Gallery 


White-gloved hands change typewriter ribbon 


Five lithographed display pieces spotlight the new method 
of typewriter ribbon changing on Royal Portables. (See 
“Secretary's Friend,” Mopern Pacxacine, Oct., 1956, 
p. 124.) Grouped under the heading, White Glove Promo- 
tion Kit, the point-of-sale material demonstrates the ease 
and cleanliness with which the typewriter ribbon, encased 
in Twin-Pak polystyrene cartridges, may be inserted in 
Royal’s new portable. One large, die-cut display piece con 
sists of a reproduction of the new typewriter to which white 
gloved hand pieces are attached to give a third dimensional 
effect, made more realistic by use of an actual ribbon 
through slots in the display. Another piece consists of a 
card designed for insertion in the platen of an actual type 
writer for demonstration purposes. Die-cut hand pieces also 
are designed to hold actual ribbon cartridges. Other pieces 
in the kit include: an ad reprint to which a hand piece has 
been added; a paper window streamer, and two small die 


cut hand pieces with easels 


Credit: Display pieces by Forbes Lithograph Mfg. Co., P. O 
Box 51 ;. Boeston - 4 Vass 
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Bras from a flower cart 


\ self-service rack made in the shape of an antique flower 


cart and containing brassieres in new individual cartons 
has been developed for retailers selling garments manufac- 
tured by H. W. Gossard Co. 

The attractive rack, molded of polystyrene to resemble 
white-painted wrought iron, is designed to give impetus to 
self-service merchandising of the items by emphasizing con- 
venience of handling. quick accessibility and easy selection 
olf garment type. 

[he new cartons are imprinted with garment size, color, 
price and other information, eliminating time-consuming 
marking by the manufacturer. Attractively printed in three 
colors, the folding boxes can be stacked easily and can with- 
stand handling without damage to the contents. They are of 
straight-tuck design with a perforated tear strip on the top 
tuck imprinted with size and style number of the garment 


for easy retailer re-ordering. 


Credits: Flower-cart rack made by Bernard-Edward Co., 5252 S. 
Kolmar St.. ( hicago Cartons by Container Corp of America, 38 S. 


Dearhorn St.. Chi 0 3 


Flasher for brushes 


\ snow-encrusted, flashing lantern of old-fashioned design 
draws the gift shopper's attention to the graduated counter 
display designed for Jewelite Brushes manufactured by the 
Jewelite Div. of the Pro-Phy-Lac-Tic Brush Co 

Nine models of the gift-boxed brushes are compactly ex- 
hibited on three separate levels to assure a prominent posi- 
tion for each item, 

Illustrations of cavorting elves contribute a jovial touch to 
the display. Each elf is depicted as holding a card showing 
the price of one of the brush models and a suggested recip- 
ient-——“‘for mother,” “for dad,” “for sister,” etc. 

Topping the full-color display is a snow-covered sign em 
blazoned with the product slogan: “Jewelite, the gift that’s 
always right.” 

Use of graduated construction for the display, aside from 
the prominent position it guirantees each brush, provides 
for full utilization of limited counter space with an im 


pressive mass display effect 


Credit: Display by Consolidated Lithographing Corp., Carle 
Plac e P, i) Long Isla d \ i 





Co-ordinated Research 


Pure research into formulae and fab- 
ricaticn of glass, packaging research 
into processing and handling methods 
in customer plants, and market re- 
search into consumer attitudes, add 
up to greater specific valae for your 
packaging dollar. 


Engineered Design 


The package that takes your product 
to market must take three needs into 
account. Considerations of its func- 
tion in the retail store, its operating 
efficiency and its consumer utility all 
become a part of the prescription for 
an Owens-Illinois package. 


The Right Container 


Versatility of facilities enables Owens- 
Illinois to supply containers to meet 
special needs: Duraglas containers for 
almost any item; Libbey Safedge pack- 
ing tumblers or premiums; Kimble 
Ampuls and Vials; and a variety of 
Owens-Illinois plastic containers. 


A Good Package sells 


fester, fase” 
Retail Display’ 
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COMPLETE PACKAGING 


The Right Closure 


Tamperproof inner Tacseal, moisture- 

f li lorful lith hed clo- 
proof liner, colorful tithographed clo 
sure — Owens-Illinois’ know-how can 
help you choose the right combina- 
tion. Expert counsel in selection is 
one more help available in the com- 
plete O-I packaging service. 


GF 


Needed Fitments 


With emphasis on the word “needed,” 
Owens-Illinois specialists are keenly 
aware of sales benefits possible 
through use of plastic shaker and 
pour-out fitments which are not 
“gadgets” but which increase con- 
sumer satisfaction with your product. 


APPROACH 


Merchandising Cartons 


Modern cartons are developed only 
through systematic consideration of 
their opportunity to serve you in the 
retail store and retail warehouse as 
well as on your own filling line and 
in transit. Owens-Illinois is pioneering 
such developments. 


very last spoontul 





{xe 
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Owens-Illinois 


engineered containers 


keep “instants” at peak 


of flavor and appeal 


Duraglas packages for Instant Coffee 
are a typical product of Owens- 
Illinois engineering and research — 
geared to match the convenience of 
this great new product. 

The colorfully lithographed clo- 
sures for these packages strengthen 
and sell 


your brand _ identification 


DURAGLAS CONTAINERS 
AN (iD) PRODUCT 


from lower shelf positions. The Tac- 
seal inner liner provides a tamper- 
proof seal. Once opened, the jar can 
be resealed tightly after every use to 
protect the fresh, delicate aroma to 
the last spoonful 

Look to Owens-Illinois as a mar- 
keting-minded supplier for complete 


glass packaging service; Duraglas 
containers; sturdy cartons imprinted 
with your selling message; metal clo- 
sures with Tacseal tamperproof inner 
liners; effective label and closure de- 
signs. Call our local branch office 
now. They are ready to serve you 
and will welcome your call 


Owens-ILuINoIs 


GENERAL OFFICES - 


TOLEDO 1, OHIO 





Header first 


Vewell’s film bag for drapery hardware 
is automatically formed and filled 

on a machine that 

applies the saddle label first, 


then fills contents from the bottom 


Quality appearance and uniformity impos. 
sible with hand sealing are achieved with ma 
hine which feeds film and thermoplastic label in 
ontinuous webs, cuts, torms, se als and pune hes 


header label, then fills and seals bag from bottom. 


BA ore-appiies. printed saddle label and “upside- 
down” filling of film bags on an automatic ma- 
chine are the innovations that have doubled the 
packaging-line output per operator for six drapery 
hardware products of the Western Newell Mfg. Co., 
Freeport, JIL. 

Newell had already developed an eflicient pack- 
aging system and effective packages for its thou- 
sands of self-service outlets in variety stores. Smaller 
items like cafe and drapery rings, traverse cord, 
traverse carriers, cafe rod brackets, window-shade 
brackets, pleater hooks and drapery hooks were 
packaged in varying sizes of polyethylene bags to 
which top saddle labels, printed on both sides, were 
applied. These flexible packages could be mer- 
chandised on counter displays, revolving wire racks 
or hang-up pegboards. 

The heat-sealing and hang-up hole-punching 
equipment was designed mainly by Newell’s pro- 
duction department. Bags first had to be hand 
packed (requiring space for each packer’s supplies ) 
and then the saddle labels had to be individually 
applied in semi-automatic operations. The system 
had certain advantages, including the ability to 
handle varying bag sizes on the heat sealer. 

But Newell also ran into problems. With hands 
feeding the bag it was difficult to get perfect align- 
ment. Some labels would be on crooked. Also, the 
labels had to extend beyond the edges of the bag 
and could not be sealed along 1/4 in. of the lower 
edge in order to avoid hitting the polyethylene with 
the heat bar. Most important, a more automatic 
way had to be found to increase production and 
reduce costs. 

When the demand for self-service polyethylene 
bags turned many industries to this type of pack- 
aging, many poor-looking packages went on the 
market. To protect its “Newell decorator quality” 
reputation, the company started seeking new pack- 
aging methods that would offer a solution to this 
problem. Any new system had to produce a bag 
that would look like the saddle-type label bags then 
in use and be attractive. 

Working closely with an equipment manufac- 
turer's design engineers, Newell obtained a hori- 
zontal-type, central-cycle, shaft-driven machine 
that: (1) applies a top saddle, (2) heat seals the 
top of the bag, (3) punches a hang-up hole in the 
label, (4) forms and fills the bag with six (or 
more) pieces and (5) seals the bottom of the bag. 

The new unit forms the bag and top saddle from 
two webs that are fed into the line simultaneously. 
One web is polyethylene-coated cellophane; the 
second web is the label, which is treated for heat 
sealing on the unprinted side. The two webs are 
fed into the machine with the label web lying under- 
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Over-all view of machine, showing the web feed (left) of polyethylene-coated cello- 
phane (above) and label (below). The two webs run over a single V-plow that folds 


the film and the label together, forming a bag upside-down with the bottom open 


PHOTOS THIS PAGE COURTESY BARTELT ENGINEREING Co 


neath the film web as the webs go over a V-plow. 
\ “bottom” serrated heat seal is formed which in 
this case is really the top seal upside down. A hole 
is punched in the center of the label, sides are heat 
sealed and vertical cuts are made. At this point 
the saddle label and film are heat sealed together 
in register to form a secure top seal. These “upsids 
down” bags are fed to filling stations 

The bags are filled and the bottom seal (at the 
top on the filling line) is made. Coming off the line 
are uniform bags with saddle labels applied in per 
fect alignment across the top. The bags have a 
quality, machine-made appearance. 

On the present line there are two filling stations 
\t the first station a vibratory hopper feeds nails 


into a chute and these are dropped into the bag 








four at a time through a duckbill after the bag has 
Close-up of bag forming an ling section been opened by 


show . the « hute 


air injection and side suction 
fingers. At the second station a cup conveyor dumps 


a right and left red bracket into a duckbill, which 


punch waste; chute and duckbill (upper center 


leading from the vibratory feeder for nails, and ; 
the stages of opening and filling upside-down baz: drops them into the bag 


us they move around the machine to the rig! The cup conveyor is filled by two operators, one 











ee ea 


Teg ERE 


On a platform above the filling end of ma 
chine, two girls place brackets in the cups of con 


tinuous conveyor leading to final bag-filling station 


PHOTOS THIS FACE COURTESY BARTELT ENGINEREING CO 


Another view, from ma 
chine end of the brackets con 
veyor, shows cut-off switch, 
next to operator at right, 
which can stop and start the 
entire line. Note how brackets 
spill from bottom of storage 


bins behind operators 


View from rear of machine 
shows discharge end of cup 
conveyor (left) dropping two 
brackets in each bag, chute 
from vibratory feeder (right) 


to count and fill four nails 


placing a right-hand bracket in each cup, the other 
feeding left-hand brackets. The cups are designed so 
that they can handle a variety of different types of 
drapery hardware products in addition to the cafe 
rod brackets. 

The line is equipped with switches to stop opera- 
tions if a web runs out or if a bag fails to be fed to 
the filling stations. Newell also has added another 
piece of simple but useful equipment to record 
down time: an electric clock that runs when the line 
stops (normally scheduled breaks, of course, are not 
recorded ) ° 

The new line has saved space that would be 
needed for similar production under the former sys- 


tem and it has doubled the production per girl. For 


the first time, this type of bag comes off the produc- 


tion line formed, filled and sealed within only 30 
seconds after the raw materials have been fed into 
the machine. 

Newell is planning to maintain its previous bag- 
packaging method for packing schedules that do not 
warrant machine filling and as an emergency pro- 


duction safeguard. 


Credits: Bags made, filled and sealed on machine by 
Bartelt Engineering Co., 1900 Harrison Ave., Rockford, 
lll., incorporating attachments and parts by Brown 
Bag Filling Machine Co., Inc., Fitchburg, Mass.; 
Syntron Co., Homer City, Pa.; Electronic Machine 
Parts, Inc., 204 Lafayette St.. New York 1, and Indus- 
trial Electronics Co., Hanover, Mass. Polyethylene- 
coated cellophane by The Dobeckmun Co., P.O. Box 
6417, Cleveland 1. Saddle labels by Ever Ready Label 
Corp., 357 Cortlandt St., Belleville 9, N. J. 
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prestige 
product 
packaged 
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BURT 


Suave .. 
the world’s most popular 


woman’s hairdressing 


F. N. Burt Company, Inc. 

Manufacturers of Small Set-up Boxes, 

Folding Cartons and Transparent Containers. 
500-540 Seneca Street, Buffalo 4, New York. 
Offices in Principal Cities Or Write Direct. 
Canadian Division: Dominion Paper Box Co., Ltd. 
469-483 King St. W., Toronto, Canada. 
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Slide-track 


thermoform 


{ new high-speed method of edge forming 
gives Carvel Hall a sturdy 

cutlery package with acetate cover 

and slide-out paperboard base 


for quick loading. easy inspection 


Neat, tailored look sleps up appearance of 
completed package (left). Knife fits in contoured 
acetate and is held securely in place when the 


backer card is slid along tracks on each side. 


N.. “sliding tracks” on thermoformed acetate 


and paperboard packages adopted by Charles D. 
Briddell, Inc., Crisfield, Md., for Carvel Hall Kitchen 


Cutlery are indicative of the mechanical refinements 


available today in this popular form of transparent 
display packaging. The benefits in this case are im- 
proved appearance at lower cost and greater facility 
in loading and reclosing. 

The thermoformed cover is contoured to the ob 
ject being packaged and tracks are formed along 
each side to permit sliding the edges of a paper 
board base inside the tracks, thereby securing the 
object in the package between the plastic and the 
paperboard 


tailored look that takes full advantage of the in 


The completed package has a neat 


herent transparent beauty of the acetate 
No sealing 


base card slides back and forth for customer exam 


stapling or gluing is required. The 
ination of the product if desired 

The side of the card facing the plastic provides a 
place for printing trade name, product identification, 
price or any other desired selling information so 
that such data shows through the transparent ther 
moformed top. The reverse side of the card may be 


printed to carry additional product information and 


selling messages on the back of the package. 

The concept of the Carvel Hall packages is not 
entirely new. A few packages of this type have been 
produced with a track previously, but they have 
always been made by a bending operation which is 
slow and expensive. 

By a new mechanical method, the track is formed 
in one continuous automatic process, following the 
product-contour forming operation. This automatic 
step produces the plastic section at high speed and 
thus economically, according to the supplier. 
“track” 


sturdy, due to the rigidity of the paperboard held 


These new packages are strong and 
in the tracks. A hole punched in the top of each 
package provides for hang-up display. So far they 
have been used for individual items, although they 
could be made to package sets as well. 

Packages incorporating the same principle are 
already being developed for such diversified prod 
ucts as handkerchiefs, socks, cosmetics and medic- 


inal items. 


Credits: “Slideplax” 
16 Ave.., 
Celanese Corp. of 
VJ 


packages by Plaxall, Inc.. 
Long Island City, N.Y... using acetate 


{merica, 290 Ferry St... Newark 
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Door catch is kept untarnished and held tightly in 
place by snug skin of Krnene Cast Vinyl Film 


How 4 types of packaging 
with BAKELITE Brand Plastics 


Keep Products Sale and Saleable 


Clear, strong, and sparkling, Krene Cast Vinyl Film 


does a three-way job for “skin packaging.” It enhances 
both product and display ecard, holds the product firm- 
ly in position, and protects against handling, soiling 
and moisture. If “skin packaging” is a better way to 
package your product, Krene Cast Vinyl Film is the 


perfect material for doing the job 


(continued on next page) 









Sale and Saleable | 
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In polyethylene bags, 





“wiener sales up 50%” 






. according to Schwartzman’s Packing 
Company, New Mexico's largest sausage 
packing plant, at Albuquerque. Quoting 







Colombo Nasci, general sales manager: 







“By putting out a three-pound package 
in polyethylene, we were able to lower 






prices and also cut our cost of production. 






The idea was a budget-size or family-size 











pack, sold at an attractive price. Believe 
me, it clicked. Sales jumped up tremen- 
dously. Clarity of the package is a big 
factor. So is its greater flexibility. And, 
were saving money on the bags... 
getting a bigger package for basically 






the same price as our old one-pound 


package.” 






This polyethylene color-printed bag is supplied by 
Modern Pac kaging Co . 





Los Angeles, Calif 





Polyethylene-coated foil 
“seals off unpleasant odors” 


“Fly Bits” made by Black Panther Company, Sanford, 
N. C., have malathion as their active ingredient. Effec- 
tiveness is high, but the odor when concentrated in 
a small area is disagreeably strong. Store owners and 
customers objected to the smell seeping through or- 
dinary bags. 

By lining a paper bag with polyethylene-coated foil, 
the problem was solved. Besides good heat-sealing 
properties, the polyethylene resists most chemicals. 
It is widely used—as coating, film, and drum or carton 
lining —in the chemical industry. 


Polyethylene-coated packages are supplied by Dobeckmun. 
Company, Cleveland, Ohio. 


Ask your supplier about... 


BAKELITE 


BRAND 


PLASTICS 





Safe and Saleable 


(continued from preceding page) 





New low-cost packaging 


in high-transparency styrene 


In the molding process, the free-flowing qual- 
ities of BakeLire Brand Styrene SMD-3500 
permit faster molding cycles. Result: increased 
production for the plastics molder, lower costs 
for package users. This brings the benefits of 
deluxe packaging within reach of a host of 
products, and yours may be among them. You'll 
find packages molded from BaKkeE.ire Styrene 
SMD-3500 characterized by rigid, cleanly 
molded walls, crystal clarity that displays and 
enhances contents, and reusability features 
that appeal to the consumer. Ask your pack- 
aging supplier about the other plus-factors this 
material can bring to your package. 


Dont miss out on any of the benefits that 
packaging with Baxe.ite Brand Plastics can 
bring to your product. Talk to your packaging 
supplier, and write for a copy of our 1956 
“Guide to Improved Packaging” to Dept. 
WB-105. 


First in the world 


ae BAKELITE 


BRAND 


PLASTICS 


of plastics... 





BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation (fj 30 East 42nd Street, New York 17, N. Y. 


Phe terms Baxetrre, Knene, and the Trefoil Symbol are registered trade-marks of UCC. 
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Brand identification and product information ar 
presented on wrap-around label. Label covers only bot 


tom half of container to reveal colorful copper, silver and 


white decoration, free of trade data for re-use 


Double beading aids in winding tear strip neatly and tightly around opener 


Double life 


Lusk’s key-opening can for maximum 
protection of candies has strip-off label 
and polyethylene cover that makes it 


a permanently useful canister in the home 


I he dual-purpose canister can, already a market 


ing success for special promotions in the shortening 


industry, is moving into another food field with the 
a gift canister for Thinshell All- 


Filled Candies, manufactured by the Lusk Candy 


introduction of 


Co. of Davenport, lowa. 

Lusk’s metal canister holds 2%; Ibs. of candies 
and comes with a cream-colored, molded-polyethy] 
ene lid which is seated on top of the can. After 
removing this plastic cover, the user completely re 
moves the can’s metal lid in the usual way by a key 
that unwinds a double-beaded tear strip. The con 
sumer may use the metal or plastic lid as the cover 
until the candy is eaten. Afterwards the can begins 
its second life—that of a decorated re-use canister. 
The customer throws the metal lid away, puts on 
the polyethylene top and tears off the paper wrap 
around label to reveal an attractively printed can 
free of trademarks or advertising. 

Lusk went to this double-use container tor two 
reasons. First, the « ompany wanted an airtight pack 
ige to keep the hard candy fresh and moisture free 
Second, in keeping with today’s continuing expan 


sion of re-use packaging. the company also sought 


i “yoann . 
: = 
‘ 


With label removed, decorative copy-free canister is 
ready for many re-use purposes. Metal lid is replaced with 


polyethylene lid supplied as part of the package 


u container that might have a secondary purpose 
The canister offers many advantages, The cand) 
is hermetically sealed. The can offers shipping econ 
omy due to light weight. Its extra cost is considered 
worthwhile because of its re-use appeal. 

Success of the canister has prompted the com 
pany to consider using it with new designs for other 
candies. This combinatien can and polyethylene top 
suggests possibilities for packaging food and allied 


Credits: Lid by Artag Plastics Cor 853 W. Irving 
Pk., Chicago. Label by U. 8S. Printing & Lithographing 
Co., 340 Beech St., Cincinnati. Can design by Charles 
J. Lehr, 7017 N. Wolcott, Chicagz 





When this well known manufacturer developed this now famous sun tan product, 
he looked to the FLUID CHEMICAL COMPANY for his aerosol packaging. 

Here at FLUID, we have the technical “know-how,” the latest automation machinery, 
and efficient materials handling equipment to produce on time deliveries - - - all part of 
the every day “*Controlled Packaging” by FLUID. 


As we manufacture no products of our own, you are always assured the personal 
attention and service which your brands deserve. 


For your contract packaging needs, write or phone FLUID today 


“First in Contract Packaging” 
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883 MT. PROSPECT AVE. e NEWARK, N. J. 
TELEPHONE HUmboldt 5-2880 
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Methods 
Engineering 


Testing 


Radiotracer studies 


of PVA—1 


First of two reports on polyvinyl alcohol in packaging applications 


shows that the polymer is not significantly solvent 


in edible fats and oils of low water content 


Hi... tensile strength, low oxygen permeability 


and other physical properties of polyvinyl alcoho! 
indicate that it may be of value in the preparation 
of greaseproof paper food wrappers for such items 
as nuts, meats, vegetable shortenings and baked 
goods. 

As a means of determining whether polyvinyl al- 
cohol would be extracted from such impregnated 
papers, we have recently prepared samples of both 
high- and low-viscosity polyvinyl alcohol labeled 
in the polymer chain with carbon-14, the long- 
lived radioisotope of carbon. Films prepared from 
this material were placed in contact with typical 
edible oils under conditions representative of those 
which might prevail during the storage of packaged 
food and the recovered oils were analyzed for dis- 


solved polyvinyl alcohol, 


Experimental: materials 


The fats and oils tested were cottonseed oil, 
peanut oil, butter and “Vreamay” vegetable short- 
ening (Swift & Co.). To determine whether small 
amounts of polyvinyl alcohol ingested accidentally 
would be harmful, aqueous solutions of labeled 
polyvinyl aleohol were fed to rats and the vital 
organs and body wastes were assayed. 

Vinyl acetate. A 9-gm. sample of vinyl acetate 

* Electrochemicalse Dept. and ¢ Chemical Dept i I ja Poot de 


Nemours & ¢ Inc 


Niagara Falls, N.Y., and Wilmington, Del., reepe 
tively. This Contribution N« 377 


JANUARY 1957 


By H. K. Inskip* 


and J. H. Peterson’ 


containing 11.2 millicuries of carbon-14 in the 
vinyl group was obtained from Tracerlab, Inc., 
Boston, Mass. This was diluted with 2.0 gm. of 
highly pure unlabeled monomer and the mixture 
was fractioned through a 1-ft. column packed with 
nickel screens. The forerun (1.5 gm.) boiling in 
the range 67-71 deg. C. was discarded and the 
main fraction (7.8 gm.) boiling in the range 71-72 
deg. C. was collected. Four grams of unlabeled 
monomer were added to the distillation flask and 
an additio»al 4.3 gm. of material boiling in the 
range of 71.5-72 deg. C. were collected. The two 
fractions were combined and diluted to @ total of 
14 gm. with unlabeled monomer for use in poly 
merizations. 

Polyvinyl acetate, low viscosity. A mixture of 6.1 
gm. of labeled vinyl acetate, 6.7 gm. of freshly 
distilled methanol and 1.0 ml. of catalyst solution 
was heated at the reflux temperature under nitro 
gen and with agitation in an all-glass vessel for 2 
hrs., 40 min. An additional 0.6 ml. of the catalyst 
solution was added in small aliquots during the 
reaction to maintain the desired rate of polymeri- 
zation, One-tenth gram of hydroquinone was then 
added and the residual monomer was removed by 
co-distillation with methanol. 

Polyvinyl acetate, high viscosity. In a similar 


Prepared by mixing « saturated equeous solution of sodiem perboret« 
with an equal volume of viny! acetate at 0 deg. ( then recovering end 
Irving the organic lever 
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Small-scale 


showing (A) 


Fig. 1. polymerization apparatus, 





vinyl acetate 





methanol and poly 











merization initiator; (B) nitrogen inlet; (C) me 














thanol, used to remove residual monomer by co 














distillation: (D) reflux condenser to be replaced 








by distillation head during monomer removal 






































manner 7.9 gm. of labeled vinyl acetate, 5.1 gm. 


of freshly distilled methyl acetate and 0.4 ml. of 

















catalyst solution were heated at the reflux tempera- 
ture for 1 hr., 20 min. Polymerization was stopped 


with hydroquinone and monomer was removed as 





dese ribed above. 








Polyvinyl alcohol. A small aliquot of each poly- 








vinyl acetate solution was removed and the balance 








was diluted to a volume of 40 ml. with methanol. 














The solution was heated to the reflux temperature 








and 3 ml. of a 5% solution of sodium methylate in 











methanol was added. The slurry of polyvinyl al- 





cohol which formed was heated with agitation for 





20 min, and the polymer was collected in a Buchner 





funnel. It was washed several times with methanol. 











then dried under an infrared lamp. Viscosities of 








4% aqueous solutions of the two polyvinyl alcohol 








samples were 6 and 64 cp., respectively. 





Films were cast on glass plates from 10% aque 





ous solutions of the two samples. They were ait 





dried for approximately 16 hrs., then dried in a 








circulating oven at 80 deg. C. for 3 hrs. 








Exposure of hlms fo edible fats and ous. Films 












Table 1: Solubility of polyviny! alcohol 
in fats and oils 


Test conditions 


Concentration of PVA 


Oil or Temp. Time 
fat (°F.) 


(days) in recovered oil 








Low-viscosity polyvinyl alcohol 
( ottonseed 
oil 131 0.167 Less than 1 p.p.m 


Cottonseed 


oil 77 21 Less than | p.p.m 
Cottonseed 

oil 35-40 83 Less than 1 p.p.m 
Vreamay” 13 0.167 Less than | p.p.m 
‘Vreamay” 77 21 Less than 1 p.p.m. 


Vreamay” 35-40 83 Variable, ranging from 
1.9 to 4.3 p.p.m. 
‘Vreamay” 35-40 83 


After melting and centrifuging) 


Less than 1 p.p.m 


Butter 131 0.167 Water extract, 240 p.p.m. 
on butter. Fat, 
7-8 p.p.m. 

Butter 100 0.25 Water extract, 52 p.p.m. 
on butter. Fat, less 
than 1 p.p.m. 

Butter 77 21 Water extract, less than 
0.2 p.p.m. on butter. 
Fat, less than 1 p.p.m. 

Butter 540 83 Water extract, ca. 0.1 
p.p.m. on butter. Fat, 
less than 1 p.p.m. 

Peanut oil 131] 0.167 Less than 1 p.p.m 


High-viscosity polyvinyl alcohol 
Cottonseed 
oil 13] 0.167 Less than 1 p.p.m 


( ottonseed 


oil 77 21 Less than | p.p.n 
Cottonseed 
oil 3540s 83 Less than | p.p.m 
“Vreamay” 131 0.167 Less than | p.p.m 
“Vreamay” 77 21 Less than | p.p.m 
“Vreamay” 35-40 83 Less than 1 p.p.m. 
Butter 131 0.167 Water extract, 13 p.p.m. 
on butter. Fat, less 
than 1 p.p.m. 
Butter 100 0.25 Water extract, 2.7 p.p.m. 
on butter. Fat, less 
than 1 p.p.m. 
Butter 77 21 Less than | p.p.m 
Butter 540 83 Less than | p.p.m 
Peanut oil 13] 0.167 Less than 1 p.p.m. 


stripped from the glass plates were cut into strips 


ipproximately 4 sq. in. in area. In tests carried 
out at 13] deg. F. 


ture all fats tested were liquids, the films were 


(55 deg. $e 


}, at which tempera- 
placed in test tubes (1 in. diameter) and covered 
with approximately 20 ml. of the designated fat or 
vil. The test tube was then suspended in a constant- 
temperature bath held at 131 deg. F. for 4 hrs., 


following which the oil was removed and stored in 
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a stoppered bottle. The test carried out with butter 
at 100 deg. F., 


similar manner with an exposure time of 6 hrs. 


(37.8 deg. C.) was performed in a 


In tests carried out at 35-40 deg. F. (2-5 deg. C.) 
and 77 deg. F. (25 deg. C.), at which temperatures 


the vegetable shortening and butter were solids, the 


films were placed in wide-mouthed jars (21-in. 


diameter) and covered with about 20 ml. of the 


designated fat or oil. Butter and shortening were 
softened to assure good contact by heating them 
briefly with an infrared lamp. The jars were capped 
and placed in constant-temperature rooms (77 deg. 
F. for 21 days and 35-40 deg. F. for 83 days). At 
the end of this period the oils were separated from 
the films and placed in stoppered bottles. 

{nimal feeding tests. Solutions of 100 mg. of 
labeled polyvinyl alcohol (high and low viscosity) 
in 2 ml. of water were administered to rats by 
stomach tube and the rats were kept in metabolism 
cages for 24 hrs. At the end of this period the ani- 
mals were sacrificed and their vital organs and 
excrement were carefully segregated and frozen. 
Urine spots on the filter paper at the bottom of the 
cages were assayed at that time. 

4 SSay procedure. \ sample of the exposed fat ol 
oil was placed on a 2-cm.-diameter disk of lens 
tissue mounted on a flat copper planchet. The sam- 
ple was warmed sufficiently to give a uniform dis- 
tribution over the whole lens tissue. The amount of 
oil or fat per sample was usually between 18 and 
30 mg. The activity per unit of polyvinyl acetate 
(polyvinyl alcohol precursor) was determined by 
measuring the activity of dibutyl phthalate solu- 
tions of the polyvinyl acetates under the same con- 
ditions used for the fats and oils. At a total sample 
weight of 20 mg. of solution the activity was equiv- 


alent to 440 c./min./microgram (ug.) of high- 


viscosity polyvinyl alcohol and 400 c./min./ug. of 
the low-viscosity polymer. The background of the 
internal sample counter used was about 29 c./min. 
A count of 5/min. above background can be con- 
sidered definitely significant, thereby giving a sen- 
sitivity of at least 1 p.p.m. by direct measurement 
of oil samples. 

The recovered butter samples were not homogene- 
ous and to facilitate assaying additional water was 
added with heating and stirring. The mixtures were 
centrifuged while still hot and aliquots of both the 
water and the oil phases were collected. 

For assaying purposes the feces were dried at 100 
deg. C. and dry ground in a Wiley mill. An aliquot 
of the dry powder was then wet ground with glass 
beads in a glass jar to give a slurry from which the 
final assay samples were made. The whole gastro- 
intestinal tract was homogenized with the addition 
of water in a Waring Blendor equipped with a 
special small stainless steel metal head. Assay sam- 
ples were prepared from this suspension, The other 
rat organs were treated in the same fashion. 

Water extracts of butter, dispersions of the feces 
and the dispersions of the homogenized rat organs 
were deposited on 2-cm.-diameter lens tissue. The 
controls for these samples were made by evaporat- 
ing known amounts of water solutions of the poly- 
vinyl alcohols on lens-tissue disks cemented to cop- 
per planchets. At a total sample weight of 4.5 mg.. 
polyvinyl 


the activity level of the high-viscosity 


alcohol was 1277 c./min./ug, and the low-viscosity 


1164 ec. 
weights were also obtained from which calibration 


min./ug. Values at intermediate sample 


curves were prepared and used for making self- 
absorption corrections. In the assay of the water 
extracts of the butter samples, much higher sensi 


tivity was obtained than by direct measurement on 


Fig. 2. Some conventional equipment which is used in radioisotope experi 


mentation: (A) 


(C) a line voliage regulator; and (D) a laboratory monitor 


a proportional windowless flow counter: (B) 


an Autosealer 





Table Wl: Activity of various organs of rats 


fed radioactive polyvinyl alcohol 
(Assays made on aliquots of homogenized samples) 


Indicated total 

Organ polyvinyl alcohol content 
Low-viscosity polyvinyl alcohol, Rat No. | 

Brain No detectable activity 

Kidney 


Liver 


Irace of activity, about 0.8 ug. 
2, 3.9, 3.6 weg 
High-viscosity polyvinyl! aleohol, Rat No. Ll 
Brain No detectable activity 
Kidney No detectable activity 
Liver lrace of activity, 0.8-0.9 yg. 


the fat because of the higher activity per unit weight 
and also because a sample representing a larger 
amount of butter could be assayed. The sensitivity 
of the measurements was equivalent to about 0.1 
p.p-m. on the whole butter sample. 


Discussion 


The amounts of high- and low-viscosity polyvinyl 
alcohols extracted from the films by the various oils 
examined are given in Table I. It is readily apparent 
that those oils containing relatively little water 
cottonseed oil, peanut oil and “Vreamay” shorten- 
ing—show little or no tendency to dissolve poly- 
vinyl alcohol. 

The sample of “Vreamay” exposed to low-viscos 
ity polyvinyl alcohol at 35-40 deg. F. for 83 days 
was slightly active. This sample may have become 
contaminated by moisture, or a small amount of 
polyvinyl alcohol may have been introduced mechan- 
ically during the recovery of the fat. When the prod- 
uct was melted and centrifuged it became inactive. 
Samples of “Vreamay” contacted with polyvinyl 
alcohol at higher temperatures were essentially in- 
active. 

The data also indicate that a fat containing a 
significant amount of water, in this case butter, will 
extract a small amount of polyvinyl alcohol from 
films at elevated temperatures, At two temperatures 
employed in this study at which butter was liquid 
(100 and 131 deg. F.), relatively large amounts of 
low-viscosity polyvinyl alcohol were found in the 
recovered samples. However, samples exposed at 77 
deg. F. contained very little polymer. When films of 
high viscosity polyvinyl alcohol were used, only the 
sample exposed at 131 deg. F. was significantly 
active. This is in agreement with the observation 
that low-viscosity polyvinyl alcohol dissolves in 
water at a more rapid rate than high-viscosity poly 
mer under comparable conditions. 

Data obtained in the feeding experiments are 


summarized in Table Il. Rat No. | was given 100 
mg. of low-viscosity polyviny! alcohol in 2 ml. of 
water by stomach tube, while a solution of 100 mg. 
of high-viscosity polyvinyl alcohol was adminis- 
tered in a similar manner to Rat No. Il. Radio 
assays of the homogenized organs and feces of Rat 
No, I indicated that about 77% of the polymer was 
in the feces and about 23% remained in the gastro- 
intestinal tract after 24 hrs. For Rat No. II about 
20% of the activity was found in the feces and about 
80% remained in the gastrointestinal tract. Aliquots 
of the samples assayed were such that less than 
| ug. of polyvinyl alcohol in the total organ was 
capable of being detected. 

When the final assays were run, urine spots on 
filter paper were found to be active. It is believed 
that this activity resulted from slight staining by the 
highly active feces. No activity was detected with a 
Geiger counter in urine stains where the paper had 
not come in contact with feces. No detectable activ- 
ity was found in the brain of either rat. A trace of 
activity which corresponded to no more than 0.8 
ug. of low-viscosity polyvinyl alcohol in the total 
organ was found in the kidney of Rat No. I. The 
kidney of Rat No. II was inactive. A maximum of 
1.2 lg. of low-v iscosity polyvinyl alcohol (0.0072% 
of dose) was found in the entire liver of Rat No. I, 
while only 0.8 to 0.9 ug. of high-viscosity polyvinyl 
alcohol was found in the liver of Fiat No. II. 


Summary 

Polyvinyl alcohol labeled with carbon-14 was ex- 
posed to typical edible fats and oils under conditions 
representative of those under which packaged foods 
might be kept. The oils were then recovered and 
assayed. Those containing only a negligible amount 
of water did not extract significant amounts of the 
polymer from the films. Butter, which separated 
into an aqueous and a nonaqueous phase at ele- 
vated temperatures, did dissolve a small amount of 
polyvinyl alcohol. 

On the basis of the data presented above, the 
lederal Food & Drug Administration has stated that 
it has no adverse comment to offer concerning the 
use of polyvinyl alcohol as a, component of wrap- 
pers for fatty foodstuffs such as butter, lard, short- 


ening, oleomargarine, bacon, nuts and doughnuts. 
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Cathode-ray irradiation 
of cellophanes 


Changes in conventional types of moistureproof cellophane indicate 


that coatings may have to be modified if they are to be used 


on high-moisture foods processed by irradiation 


R..... work in the field of radiation sterilization 
of foods and drugs shows the feasibility of using this 
method for certain limited applications (2, 5)*. 
More extensive applications are indicated in the 
future. 

Radiation as a means of sterilization or pasteuri- 
zation would allow the use of cheaper and more con- 
venient containers than those currently used for 
heat-sterilized products. 

One of the problems that arise in this connection 
is the possible effect of ionizing radiations on pac k- 
aging materials. Considerable work has been carried 
out recently on radiation-induced effects on certain 
plastics (8). Most of these studies, however, have 
been devoted to the effects of pile radiations on 
plastics which are of interest as structural materials 
for applications in highly intense radiation fields. 
Little attention has been paid, so far, to the effects 
of sterilizing doses of ionizing radiations on the 
functional properties of packaging materials. 

In a preliminary investigation, the authors (6) 
found that some undesirable changes in the prop- 
erties of cellophanes were produced by irradiation. 
These results were in accordance with those of 
Saeman, et al.. (7) who found that ionizing radia- 
tions cause depolymerization and degradation of 
cellulose 

Since moistureproof cellophanes are used exten 
sively for packaging of foods, an investigation to 
obtain further information on the effect of irradia- 
tion on such materials was undertaken: the results 


of some recent studies are presented in this paper. 


Experimental 


Radiation. The radiation source used was a Van 
de Graaff electrostatic generator that produced a 
beam of accelerated electrons of uniform energy 


* The authors are with e De 
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(9). The applied doses were calculated from the 
voltage and current meter readings of the generator ; 
2 Mev cathode rays were used throughout the ex- 
periment. The dose actually absorbed by the samples 
was calculated on the basis of the known density of 
the films and the characteristics of 2.5 Mev cathode 
rays. All doses mentioned in this paper are based 
On TEPgs- 

Materials used. The materials used in this study 
were supplied by E. I. du Pont de Nemours & Co.., 
Inc., and were stored before being irradiated and 
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Fig. 1. Ultraviolet absorption spectra of water 


irradiated in contact with PT cellophane 
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Fig. 2. Ultraviolet absorption spectra of wate: 
irradiated in contact with MSAT-80 cellophane 


10® REF 





40 SO 


WAVE LENGTH 


Fig. 3. Ultraviolet absorption spectra of water 


radiated in contact with MSAT-87 cellophane 


tested in a constant-temperature room at 25 deg. C. 
and 50° R.H. The chemical composition of the ma- 
terials as described by the manufacturer is presented 
in Table I. 

Water-vapor permeability. Water-vapor perme- 
ability is one of the most important properties of 
moistureproof cellophanes, Since this property de- 
pends on the nitrocellulose coating and since nitro- 
cellulose was found to be affected by radiations (1), 
it seemed desirable to ascertain the possible effects 
of radiation on the moistureproof cellophanes. 

In a series of experiments, samples of MSAT-80 
and MSAT-87 cellophane were exposed to two dif- 
ferent doses of 2.5 Mev cathode rays. The irradia- 
tion was conducted on flat samples which were 
placed on a cellulose sponge in order to obviate pos- 
sible thermal effects from the moving belt. 

After irradiation the samples were tested for 
water-vapor permeability using an electric hygro- 
metric method which has been described previously 
(3). The results of these tests are shown in Tables 
IT and III. 

Irradiation with 3.5 by 10° rep cathode rays did 
not affect considerably the permeability of samples 


that were kept flat during irradiation. Irradiation 


with 7.0 by 10’ rep, however, caused a considerable 


increase in the water-vapor permeability which be- 
came especially apparent when the tests were con- 
ducted at higher humidities. 

In a second experiment the effect of irradiation 
was tested on films in contact with distilled water. 


Table 1: Compositions of cellophanes 


described 


PT Plain cellophane 
Regenerated cellulose 
Plasticizer—approximately 20% glycerine 


Surface sizing agent 


Il. MSAT-80—Base film similar to I (PT) with a nitro- 
cellulose coating on one side. Coating formulation 
consists of the following: 

\. Wax—for moistureproofness 

B. Resins—for heat sealing and anchorage 

C. Plasticizer—for flexibility—glycerine 

(approximately 20% ) 

Coating weight represents about 10% of total 
film weight distributed on one side only. The 
coating is applied from a mixed solvent solution, 
dried, solvent is evaporated and the roll rewound. 


lil. MSAT-87—Base film similar to I (PT) with the ex 
ception that ethylene glycol (approximately 16% ) 
s used as a plasticizer in place of glycerine. A 
nitrocellulose coating is present on both sides 
the coating formulation being similar to that 
in Il. Coating weight represents about 109% of 


film weight—equally distributed on both sides. 
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Tabie I: Effects of 2.5 Mev cathode rays on 
the water-vapor permeability of cellophane 
MSAT-87, 300 gauge, irradiated flat. 


Permeability (gms./24 hrs. 
Dose Conditions 100 sq. in.) corrected to 


(rep) of test 100% RH. differential 


0 i LJ 
e . OOCe vs. : O% 
$5 x 10 1007 vs. 5-1 1.4 


7.0 x 10° R.H. at 37.8°C. 


0 
5 x 10° 
7.0 x 10° 


100% vs. 15-25% 


R.H. at 37.8°C. 


0 
35 x 10° 
7.0 x 10° 


100% vs. 50-65% 
R.H. at 37.8°¢ 


In this experiment cellophane bags were filled with 
distilled water and heat sealed. After irradiation the 
bags were emptied and a portion of the bag was used 
for the determination of water-vapor permeability. 
Before being tested the samples were conditioned 
for 48 hrs. at 25 deg. C. R.H. Control 


samples, which were treated in an identical manner 


and 50% 


except for irradiation, were also tested. The results 
of these tests are shown in Table IV. 

These results indicate that irradiation in contact 
with water produced an increase in permeability 
which was much higher than that observed after the 
irradiation of flat films. 

In a further series of experiments, samples of 
irradiated and nonirradiated cellophanes were 
tested for oxygen and carbon dioxide permeability 
at 25 deg. C. using the method of Landrock and 
Proctor (4). The results of the tests are presented 
in Table V. The irradiation with 10° rep caused 
little change in the permeability of the film to dry 
gas; the permeability to oxygen and carbon dioxide 
at 60% R.H., however, was increased considerably. 

The results of these experiments indicate that 
irradiation when applied at doses in excess of 3-5 x 
10° rep, causes deterioration of the moistureproof 
qualities of cellophanes, especially when the irradi- 
ation is conducted on films in contact with moisture 
and when subsequent storage is at medium or high 
probable that these 


humidities. It seems highly 


changes are due to chemical decomposition of the 


coating. 

Studies on transfer of irradiation products from 
irradiated cellophane, During the irradiation studies 
described above it was observed that distilled water 
irradiated in cellophane bags acquired a character- 
istic and unpleasant taste. This taste was absent 
when water was irradiated with similar doses in 


glass containers and when water was stored in 


Table 1!: Effect of 2.5 Mev cathode rays on 
the water-vapor permeability of cellophane 
MSAT-80, 300 gauge, irradieted flat. 


Permeability (gms./24 hrs 
100 sq. in.) correc ted to 


100% RH. differential 


Dose Conditions 


(rep) o} test 


0 100% vs. 5-10% 
7.0 x 10° R.H. at 37.8°¢ 


0 
3.5 x 10’ 
7.0 x 10° 


100% vs. 15-25% 
R.H., at 37.8°C. 


0 
3.5 x 10° 
7.0 x 10° 


100% vs. 50-65% 
R.H. at 37.8% 


cellophane bags for corresponding periods of time 
without being irradiated. 

This observation seemed to indicate an interaction 
between the cellophane and water in presence of 
high doses of cathode rays. The assumption was con- 
firmed by changes in the light absorption character- 
istics of the water. 

In order to determine the extent and character- 


istics of the components transferred into the water 
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Fig. 5S. Ultraviolet absorption spectra of water irradiated 
ind stored for 24 hrs. in LSAT cellophane bags 


from the cellophane under the influence of irradia- 
tion, the following experiment was staged. 

Pi. 
were subjected to 
cathode ray with distilled 
water. This was accomplished by placing a small 


Samples of each of four types of cellophane 
LSAT, MSAT-80 and MSAT-87 
irradiation in contact 
portion of each film (approximately 100 mg.)in a 
glass ampoule with 5 cc. of distilled water. The am- 
poules were irradiated with 2.0, 4.0 and 10.0 x 10° 
rep of cathode rays. 

After the irradiation, the samples, together with 
an unirradiated control, were stored for 24 hrs. at 
room temperature (approximately 25 deg. C.). 
Ultraviolet absorption spectra of each water sample 
were then examined with a Beckman DU spectro 
photometer. 

The results, which are shown in Figs. 1 to 4, indi- 
cate that irradiation increased the transference of 
optically active compounds from the cellophane in- 
to the water. Some absorption was also observed 
in water samples exposed to cellophane without 
irradiation. The intensity of absorption in these 
control samples, however, was considerably lower 
than that of irradiated samples and the absorption 
characteristics differed from those of the irradiated 
samples. 

Water irradiated in glass ampoules without the 


presence of cellophane showed no change in ultra 


violet absorption. 
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Fig. 6. Ultraviolet absorption spectra of pure glycerol it 
radiated with 2.5 Mev cathode rays. 


ec, olf water were 


In further LO 
placed in 10 by 10 cm. bags made of different types 


experiments 


of cellophanes. The bags were irradiated, stored at 
25 deg. C. for 24 hrs., after which the water was 


analyzed. The absorption characteristics were simi- 


Table IV: Effects of 2.5 Mev cathode rays on 

two types of cellophane 

irradiated in contact with water 

Permeability (gms. 

24 hrs./100 sq. in.) 

orrected to 100% R.H 
differential 


Test 
conditions 


Dose 


Vaterial f rep) 


MSAT& 0 
10° 
x 10° 


50-65% 
R.H. at 
37.B°" 


100% vs 
15-25% 
R.H. at 
37.8°¢ 


MSAT-80 


0 100% vs 
Ox 10 50-65% 
5x 10 R.Hat 
37.8°C. 
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Table V: Effect of irradiation on the 
oxygen and carbon dioxide 
permeability of cellophane MSAT-80 
O., permeability CO. permeability Vumber 
Y /24 hrs.f/ cc./24 Ars./ or 
I sq. m./1 atm, l sq. m./1 atm, samples 
, 10% R.H. on both sides 
6,917 10 
7.163 10 
10% R.H. on dry side 
lest conditions: : 60% RH. on wet side 
3,180 8,150 10 


5,250 13.630 10 


lar to those obtained with corresponding types of 
cellophane that had been irradiated in water-filled 
glass ampoules (Figs. 2 and 5). 

Studies on plasticizers. The absorption spectra of 
the water irradiated in contact with cellophanes 
showed characteristics peculiar to carbonyl com- 
pounds, Since arbonyl compounds are known to he 
formed by the oxidation of compounds such as 
glycerol and ethylene glycol, it seemed of interest to 
determine whether irradiation of cellophane plasti- 
cizers would produce spectra similar to those ob- 
tained in water irradiated in contact with plasticized 
cellophanes. 

Experimental. The irradiation of the pure plasti- 
cizers and of aqueous solutions thereof was con- 
ducted in 2-in. crystallizing dishes, Ten cubic 
centimeters of sample were used for each test, which 
was carried out with 2.5 Mev cathode rays from a 
Van de Graaff accelerator. 

The dose was computed from the voltage and 
current meter readings of the generator. 

The ultraviolet absorption spectra were obtained 
with the use of a Beckman Model DU spectropho- 
tometer. 

The pH ol sample Ss was determined using a Beck- 
man Model H-2 pH meter. 


Results and discussion 
Samples of pure glycerine irradiated with cathode 


rays of doses of 1.75, 2.0 and 4.0 x 10° rep showed 
a pronounced change in the ultraviolet absorption 
spectrum, as is indicated in Fig. 6 and in Table VI. 

he ultraviolet absorption spectra showed marked 
similarities to the absorption characteristics of gly- 
ceraldehyde and dihydroxyacetone, The thiobarbi 
turic acid reaction of irradiated glycerol, however, 
was different from that of these compounds (Fig. 7). 
Although the conclusion that irradiation caused the 
formation of carbonyl groups is indicated by these 
results, it has not been possible, as yet, to determine 


the exact chemical nature of the compounds formed, 
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Fig. 7. Thiobarbituric acid reaction of irradi- 
ated 2% glycerol compared with the reaction of 


1% dihydroxyacetone and 1% glyceraldehyde. 


rhe extinction coefficient of the irradiated glycerol 
increased with irradiation dose throughout the spec- 
trum. Irradiation with 1.75 and 2.0 x 10° rep did 
not change the pH of the sample, but a slight de- 
crease in pH was observed after irradiation with 4.0 
by 10° rep. | Continued on page 146 | 
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Fig. 8. Ultraviolet absorption spectra of 50% glycerol iy 


water, irradiated with 2.5 Mev cathode rays 


Table Vi: Summary of optical properties and of pH of irradiated-glycerol solutions 


Dose Vax Vin 


Sam ple (rep) miu 


Pure glycerol 0 275 
Pure glycerol 2.0 x 10° 


Pure glycerol 10 x 10° 
50% gly« erol 0 
50% glycerol 10° 
50% glycerol 10° 
20% glycerol 

20% glycerol . 10° 
20% glycerol 10° 


5% glycerol 


5% glycerol 


*« aly« erol 


Fifty per cent glycerol irradiated with 2.0 by 10' 
rep and 4.0 by 10° rep gave ultraviolet absorption 
curves of a pattern similar to curves of irradiated 
pure glycerine, but of higher extinction coefficients 
at ail wave lengths (Fig. 8). 


Samples of 20% aqueous solution of glycerol 
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Fig. 9. Ultraviolet absorption spectra of 20% glycerol 


in water, irradiated with 2.5 Mev cathode rays 


Extinction coefficient 


at selected wave lengths 
240 a 70 280 


0.66 0.41 0.44 
1.1 2.3 1.73 
2.02 2.68 2.22 
0.59 0.54 

1.86 23 

2.47 3.60 

15 

6.85 

19.6 


0.7 


1.75 and 4.0 by 10 


ode rays showed a pronounced increase in the ab- 


irradiated with rep of cath- 
sorption of ultraviolet light. 

After irradiation with 1.7 x 10° rep the curve 
had characteristics of general absorption. The ex- 


tinction coefficient at all wave lengths was consider- 
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Fig. 10. Ultraviolet absorption spectra of pure ethylene 
glycol irradiated with 2.5 Mev cathode rays 
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Olin Cellophane Sells The Truth 


Walter Landor, package designer, says: 
‘Shoppers are becoming calloused to competitive 
sales claims. More and more, they want to see 
before they buy 

‘“‘Because it allows people to sell themselves on a 
product, transparent Olin Cellophane offers a simple 
answer to the problem of motivating the ‘show-me- 
or-else’ consumer. Properly designed cellophane 
packaging reaches people deep down in their sub- 


conscious where the heart strings release the purse 


A Packaging Decision Can Change the Course of a Business 


strings...to move your products faster off the shelf.” 
Walter Landor’s advice reflects the most advanced 

thinking in package design. If the appearance and 

quality of your product are assets, let an Olin con- 

sultant help you or your designer repackage to meet 

the challenge of today’s 

more critical shoppers. Film 

Division, Olin Mathieson 

Chemical Corporation, 655 

Madison Ave.. New York 21. ra 


* 


OLIN MATHIESON 
CHEMICAL CORP 
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Fig. 11. Ultraviolet absorption spectra of 5% 


ethylene glycol irradiated with 2.5 Mev cathode rays. 


aqueous 


ably higher than that of the samples of undiluted 


glycerine irradiated with the same dose (Fig. 9). 
The pH of the solution was decreased considerably. 
After 1.0 


showed a new type of absorption curve with a mini- 


irradiation with 10° rep the sample 


mum of 235 mu and a peak at 242 mu, The extine- 


tion coefficients at all wave lengths were consider- 


ably in excess of those of the pure glycerol samples 
irradiated with the same dose. Considerable lower- 
ing of the pH of the solution was also observed. 

Samples of 5% glycerol solution irradiated with 
2.5 Mev cathode rays showed absorption curves 
which were similar in shape to those obtained with 
20% glycerol solutions irradiated with the same 
doses. The extinction coefficients of the more diluted 
solution, however, were considerably in excess of 
those observed in the 20% solution. The pH was 
lowered significantly. 

It appears from these results that: 

l. Irradiation causes changes in glycerol both 
undiluted and in solutions of various concentrations. 

2. The effect of irradiation seemed *o increase 
with dilution of the samples. 

3. The products of irradiation of undiluted glyc- 
erol and 50% glycerol solutions show absorption 
characteristics of carbonyl groups. 

1. The products of irradiation of dilute glycerol 
are apparently more complex. 

The lowering of the pH seems to indicate the pres- 
ence of carboxyl groups. 

Samples of undiluted ethylene glycol, irradiated 
with 2.0 and 4.0 X 10° rep showed changes in the 
ultraviolet absorption spectrum (Fig. 10). 

The characteristic features of this change were: 

1. A marked increase in absorption in the far 
ultraviolet region. 

2. A shift in the minimum from 249 mu to higher 
wave lengths. 

Both effects increased with the dose and could be 
explained if the production of a substance with high 
absorption in the lower [Continued on page 202) 


Table Vil: Summary of optical properties and of pH of irradiated ethylene glycol solutions 


Dose Max Vin. 


Sample (rep) mis mu 230 


249 


255 


0.545 
0.740 
1.050 


glycol 0 
2.0 


4.0 


Pure eth. 
eth 
eth 


Pure glycol 


Pure glycol 


0% eth. 
0% eth 
sth eth 


0.520 
0.800 
1.100 


gly ol 
gly ol 
glycol 


eth 
eth 
eth 


0.400 
10° 1.300 
10° 2.200 


gly ol 
give ol 
glycol 


eth 
eth 
eth 


0.600" 
10° 5.100 
10° 8.100 


glycol 
glycol < x 
1.0 x 


glycol 


Extinction coefficient* at selected wave lengths 


97 
ad 


240 260 280 


0.25 0.290 
0.260 0.290 
0.315 0.340 


0.100 
0.170 


0.255 


0.130 
0.245 
0.445 
0.310 0.310 


0.320 0.330 
0.350 0.340 


0.200 
0.240 
0.340 


0.220 
0.350 
0.550 


0.200 
0.400 
0.675 


0.320 0.320 
0.375 0.350 
0.475 0.425 


0.200 


0.775 
1.100 


0.3000 
1.100 
1.800 


0.260" 
1.000 
1.550 


0.300" 
3.100 
5.100 


0.200" 
1.900 
3.100 
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Tri-Sure Closures 
protect RICHFIELD products 


cans and pails 


.) 


oy 
\ Riche 


8-36) 


ee 


ee 
RICHLUBE 


i 


The Richfield Oil Corporation uses Tri-Sure* Closures to give complete 
protection to its Richlube 10— 30 Motor Oil, Richluoe Extra Duty Motor 
Oil, Richfield Eagle Oil, and the new Richfield Super Circle C Motor Oil— 
whether they are shipped in 55 gallon drums or 5 gallon cans and pails. 


Tri-Sure Drum Closures — with their interengaging Flange, Plug and Seal — 
make Richfield drums leak-proof and tamper-proof. 


Tri-Sure Utility Can Closures make Richfield cans the kind that their 
customers /ike—easy to handle, pour, and refill. 


Tri-Sure Reversible Spout Assemblies make Richfield pails easier to pour 
from, and easier to stack. 


More and more companies, like Richfield, are utilizing Tri-Sure Closures 
Double Hex Cap gives two to give additional sales advantages to their complete line of packages. 
sizes for pouring. Large filling Improve all your containers—for all your products—by specifying Tri- 
opening makes re-use easy Sure Closures whenever you order drums, cans, or pails. Write for full 
information now on the complete line of Tri-Sure fittings for drums and 
light containers. 


AMERICAN FLANGE & MANUFAC TURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
CHICAGO, ILL. + NILES, OHIO - LINDEN, N. J 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
Tri-Sure S/A Inddstria e Comércio, Sao Paulo, Brazil 
American Flange & Manufacturing Co. Inc., Villawood, N.S.W., Austratia 
B. Van Leer N. V., Stadhouderskade 6, Amsterdam, Holland 
Van Leer Industries, Ltd., Seymour House, 17 Waterloo Place, Pall Mall S.W. 1, London, England 


*The “Tri-Sure” Trademark is ‘ 
a mark of reliability backed by speclly 
over 35 years serving industry always 


Spout is protected inside 
pail during shipment or = 


stacking. Long spout with TRI-SURE THE WORLD OVER 


reducer cap is ideal for 
7 CLOSURES 


pouring into all openings. 





& 


This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
ether identification will not appear with any published answer. 


Laminating foil to paper 


Q. We have just begun to laminate 
aluminum foil to paper and are ex- 
pertencing trouble with breakage o/ 
the foil. The same machine has been 
entirely satisfactory for combining 
various papers and plastic films, Is 
a special design or special attach- 
ment necessary to prevent breakage 


of the foil during lamination? 


A. Most 


equipment can be modified to per- 


well-designed laminating 
form satisfactorily to combine paper 
and aluminum foil. Aluminum foil 
in thin gauges is low in tensile 
strength and also in tear resistance. 
As a result, the foil web can be 
broken or torn by poor alignment 
of the roll, by erratic drives or by 
excessive pull on the foil roll. 

It is desirable to place the foil roll 
very close to the combining rolls so 
that the free span of the foil is as 
short as possible. In many cases the 
breaks will occur if the laminator is 
brought up to operating speed too 
tast 

It is suggested that you contact 
your foil supplier, who can give you 
advice and assistance in both modi- 
fying your equipment and in train 
ing your operators to laminate alumi 


num foil to paper successfully 


Stretchable labeling 
Q. We would like to apply a label 


to a product that is soft and stretch 
able. Paper labels adhere well, but 
split when the product is bent or 
pulled. Can you suggest a label ma 
terial and method that would solve 


this problem? 


A. There are many plastic films that 
can be printed and adhered to a 
product and undergo severe distor- 
tion without breakdown or deterio- 
ration 

The plastic film or sheeting should 
have a high value of elongation, that 
is, stretchability, and be printed with 


inks that are well bonded and flexi- 
ble. Such plastic films as polyethy]l- 
ene, saran and some grades of Plio- 
film and vinyl are probably most 
suitable. 

The printed plastic label can be 
attached with a solvent-resin type of 
adhesive used with pressure and 
warmth to insure and accelerate ad- 
hesion. Such a label and adhesive 
system can be developed which 
would undergo severe distortions and 
remain in good condition. 


Polyethylene oil resistance 


Q. Why does polyethylene film shou 
such different results in holding var- 
ious kinds of oils and greases? Also, 
will the new low-pressure resins 
make film that will be better in this 


respec t7 


A. Present commercial polyethylene 
film is made from high-pressure- 
process resin having a density of 
about 0.92 and a crystallinity of 
about 75%. Film made from such 
resin is soft and is penetrated by 
many types of oils or greases or 
by some of their low-melting frac- 
tions. The mechanism of this pene- 
tration and transmission is not easy 
to explain, but it appears to take 
place through the amorphous or non- 
crystalline phase of the resin. 
Apparently certain oils or fatty 
substances wet the resin and diffuse 
into and through it to form an oily 
film on the surface. If this oily film 
is not removed, then the process 
stops; but if the outside oily film is 
absorbed by paper in contact with it, 
then the process will continue to 
function and severe staining of a 
package can result. 
The low-pressure process can 
make resins having a density of 
around 0.96 and erystallinities of 
about 95%. Such resin can be ex- 
pected to show great resistance to 
the absorption or penetration of oils 


and greases. Films made from these 


resins will be greaseproof for all 
practical purposes. However, it is 
always advisable to test thoroughly 
any plastic film when new package 
constructions are being considered, 
or when new products are being de- 
veloped. 

It should be kept in mind that 
both the high-pressure and the low- 
pressure process for making poly- 
ethylene are in a state of develop- 
ment and that both appear capable 
of making resin with a wide range 
of properties. For this reason, it is 
desirable to designate polyethylene 
resins by their important character- 
istics rather than by their process of 
manufacture. 


Change in bottle closure 


Q. We have been using a lined metal 
screw cap in a small glass bottle 
carrying one of our liquid cosmetics. 
Recently we changed to a linerless 
polyethylene cap. However, we have 
had some troubles with the threads 
slipping when the cap is firmly tight- 
ened. Is there a simple way we can 


solve this problem? 


A. The metal screw cap and bottle 
finish were properly designed for 
each other and gave no difficulties in 
making a tight closure. Both threads 
are rigid and can take heavy torques 
However, the polyethylene cap is 
flexible and may be slightly over- 
sized. Also, the glass finish may need 
to be changed. 

It is suggested that you bring the 
bottle and cap supplier together so 
they can jointly make changes that 
will result in a tight closure that 
will eliminate the danger of the cap 
loosening. 

It is doubtful if anything can be 
done with the present supply of bot- 
tles or caps unless you can get a 
positive closure with less tightening 
torque. but this should be carefully 
tested and controlled before going 


into large-scale production. 
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TECHNICAL SERVICE AND SUPPLIES 
FOR THE PRINTER - - 6y Welsokite 


WRITE FOR FULL 
INFORMATION AND 
SAMPLES 


Wilsolite laboratory service or Wilsolite trained field 
technicians working in your own plant are always 
available to give you whatever assistance you need 
to help solve any problems you may have. 

In addition, Wilsolite carry a full stock of the 
finest printers’ supplies available: 


GO DFVYEAR Rubber: Natural and Synthetic— 
o Molding and Engraving 


BAKELITE MATRIX MATERIALS 





1827 NIAGARA STREET « BUFFALO 7,N.Y 
Canadian Affiliates: Fort Erie, Ont., Toronto, Ont 





SEALER 


New low-price model puts automatic label 
sealing within the reach of even the smallest 
business. Seals bags of cellophane, 
polyethylene, pliofilm, etc., and attaches 
saddle labels in one fast, automatic operation. 


7) Complet 
MERCURY —_ 

MEAT SEALING EQUIPMENT CO 
heat-sealing 
equipment 


Write for information about this and our 
Deluxe Vacumatic Sealer 


2607 NORTH HOWARD STREET 
PHILADELPHIA 33, PENNSYLVANIA 


Cevtainers- 


J-E invites your inquiry on semi-rigid plastic packaging 
designed to give your product maximum sales appeal 
at the point of purchase. 


“2 Distinotive Plastic 


} 
AI 


Te 
. aa 


PLASTICS MFG. CORP. 


© ? NEW YORK 








First award, polyethylene bags and pouches—RECORD OF 
THE MONTH envelope by Wrapture. ‘Four mil polyethylene 
dramatically printed by a flexographic process provides 
fine protection both in shipping and for home reuse .. . 


appears applicable as replacement for hard albums.” 


First award, polyethylene sheets and rolls—LADY PEPPERELL 
blanket package by Nashua. “Printed polyethylene wrap 
affords complete protection, encourages dramatic display, 
reveals entire color line at a glance, effects substantial 
economies over the bulky boxes formerly employed.” 


award-winning designers use 
VISQUEEN film 
to score top honors 


in first national contest for flexible packages. Take both firsts, 
both seconds, five of six honorable mentions. 


most 


CONE 


ahing cloth 


Henerable mention—WALTON-MARSH CO. by 
Herb-Shelly. ‘A rather unattractive product 
covered by 2 mil white polyethylene. Gold 
and black design provides sales appeal, dis- 
play needed for impulse sales. Design on back 
emphasizes many uses, carries printed usage 
directions. Foltop feature permits removal, 
easy replacement, storage at home, in stores. 


152 


Honorable mention—c. H. SIMON CANDY CO. 
by Boyertown Packaging Service Corp. 

“Delightful Pennsylvania Dutch design is 
appe: _ and suggests candy origin. The 
heat-seal 3 mil polyethylene gives adequate 
protection for difficult product formerly in 
glass. Breakage eliminated, new outlets 
opened. Sales have increased consistently.” 


Honorable mention—J. P. STEVENS INC. by 
Container Corp. of America. ‘““This 14 mil 
printed polyethylene bag replaced rigid 
acetate containers which required parti- 
tioned shipping cases. Novel shape, tasseled 
closure, affords dramatic display, adds qual- 
ity touch and smart appearance. Package has 
completely eliminat wd breakage probiem.” 


VODER 


N PACKAGING 





Second award, polyethylene sheets and rolls—HONEYSUCKLE 
BIRDSEYE DIAPERS package by Milprint. ““Unique combina- 
tion of gravure and flexographic printing permits realistic 
halftone and line reproduction . . . gives product visibility, 
inventory control and quality distinction.” 


Second award, polyethylene bags and pouches—ARROW SHIRT 
package by Bemis. ‘‘F lip-close top of this polyethylene bag 
affords protection, yet provides easy inspection and return 
to package. Gusset bottom opens to exact collar height, 
yet avoids usual rabbit ears. places shirt box.” 





Henorable mention—sSAKS FIFTH AVENUE 
shoe bag by Wrapture. ‘Polyethylene bag 
rovides protection from abrasion, replaces 


Whatever the problem, whatever the product, 
leading designers turn to VISQUEEN film for 
flexible packages. Textiles, produce, foods, 
novelties that need both protection and dis- 
play are naturals for VISQUEEN film. Packages 
resist breakage in transit and at point of sale. 
VISQUEEN’s unmatched uniformity, stiffness 
and body mean better, faster performance on 
the production line, cut packaging cost up to 
50%. VISQUEEN won’t crack, dry out or get 


— 


brittle, is unaffected by display lights. VisqUEEN 
keeps moisture where you want it—in or out 
of the package, performs well at temperatures 
as low as minus 70 degrees. 

Got a packaging problem? Ask for the help 
of our technicians. 


THE VISKING CORPORATION 


Plastics Division, Terre Haute, Indiana 


World's largest producers of polyethylene sheeting and tubing 


IN CANADA, 


VISKING LIMITED, LINDSAY, ONTARIO 


IN ENGLAND 


BRITISH VISQUEEN LIMITED, STEVENAGE 


Honorable mention—PEPPERELL MFG. CC 
sheet package by Nashua. ‘Gravure printed 
polyethylene designs are the latest in a series 


a tissue wraps. Appreciated by con- 
sumers for re-use in traveling. Carries store 
name home in attractive form. This pack- 
age won an honorable mention in outstand 
ing package category, all types.” 


that was started in 1952. The eye appeal of 
harmonious designs and pastel sheet colors 
insures permanent display and quick con- 
sumer selection.”’ Pepperell has used flexible 
packages since 1948. 
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Three German-made machines 
Potdevin International, Ltd., 285 North St.. Teterboro, 
N.J., is sales agent for three German-made machines 
a bundling ma- 
chine, a varnish- 
ing and coating 
machine and a 
folding-box glu- 
er for small and 
medium 
Illustrated 
bundling 


b OX 
runs. 

the 
machine, 

reportedly 
dles 
sified products as 
labels, 


pa- 


is 
which 
han- 
A , 
suc. diver- 


cartons, 


Fa = 
bur, 
nie 
Ce 


cardboard. 
etc., simply by changing dial settings. With the 
exception of feeding, this portable machine is 


math It 


pers, 
auto 
process 25 bundles in 
ll 


can per min., sizes 


long. 1°, to 6%4 in. wide and 2 
Che 
machine reportedly can over-all coat sheets up to 50 
59 > 


25 
folding-box 


from 2°4 to in 


to 3% in. height. varnishing and coating 


wide and min. 


The 


tors, features quick change-over for a wide range of 


in, in. long at rates up to per 


gluer which requires two opera- 
sizes at speeds up to 200 ft. per min., according to 
the company. Range of adjustments are from 1% ,, 
to 121%), in. folded flat and 4 to 1534 in. in length. 
More functional polyethylene for film 

\ higher density polyethylene, tradenamed “Poly-Eth 
Hi-D,” 2504, for making film that is stiffer, boilable 
The 
Spencer Chemical Co., Dwight Bldg., Kansas City 5. 


and less permeable has been announced by 


Mo. The new polyethylene film can withstand temper- 
and it 
It is said to exhibit high clarity 


atures up to 240 deg. F. retains flexibility at 
70 deg. F. 
and greater yield strength than conventional film and 
it has excellent slip characteristics. It will not block. 


making it easy to roll the film or open bags for pack- 


minus 


iging. “Hi-D” film can be processed on conventional 
film-making equipment. 


High-gloss paper boasts new colors 


Drum-finished paper for high-style box wraps and 
of colors, 
according to Champion Paper & Fibre Co., Hamilton, 
Ohio. Metallic inks 
the the 


process of mixing standard inks with the metallic inks 


labels can now be enhanced by a variety 


silver and gold—heretofore were 


only ones paper would receive, but a new 
makes possible a-much wider selection of colors, ac- 
cording to Champion. Samples of paper printed in 


this manner are available from the company. 


Skin packaging in cast viny! film 

Krene cast vinyl film is being produced by the Bakelite 
Co, Div. Union Carbide & Carbon Corp., 260 Madison 
Ave., New York 16, for use in skin packaging. The cast 
vinyl film is said to be especially advantageous for skin 
packaging because it has excellent strength and dimen- 
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nd materials 


sional stability. It offers excellent clarity, handles well 
on vyacuum-forming equipment and will not curl the 
paperboard backing when it cools. According to the 
producer, there is practically no moisture absorption, 
no blushing or clouding. The film is now being used 
successfully to skin package hardware, toys, ball-point 
refills and similar items. 


Catsup bottle cap reseals airtight 
\ new cap for catsup bottles 
that is easily removed and 
which forms an airtight seal 
when replaced has been de- 
veloped by the White Cap 
Co., a subsidiary of Continen- 
tal Can Co., Inc., 1819 N. Ma- 
jor Ave., Chicago. The new 
twist-off 
quick quarter-turn to open 
and to reseal. It is reported 
to efficient 
por-vacuum seal reclo- 
For the 
new closure is said to permit 
the and efh- 
ciency in capping operations 
that is possible with the 
established White Cap va- 
por-vacuum method of seal- 
ing. The 
recommended by the supplier for packaging such foods 
as preserves, pickles, peanut butter and mayonnaise. 


cap needs only a 


maintain an va- 
on 
sure. packer, the 


same speed 


new cap is also 


New, compact photo-electric controls 

Miniature construction of the new Robot-Eye photo- 
Standard Instrument 
Corp., Robot- 
Eye Photo Con- 
trol Division, 
657 Broadway. 
New York 12. 


their 


electric controls by 


= 


permits 
installation 
quarters. 


announced 
| 
ar aaaee 
' ; in 
close 
Light and cell 
unit swivel 
mounted for 
ease of installation and alignment. The unit will fol- 
low operations up to 600 per min. and can work from 
being con- 


is 


direct beam, reflection from the object 


trolled, or mirror reflection. 


New licensee for ‘Tetra-Pak’ paper 

The Swedish firm of Akerlund & Rausing has licensed 
The Dobeckmun Co., P.O. Box 6417, Cleveland 1. 
Ohio, to produce “Tetra-Pak” paper in the United 
States. This paper, a bleached kraft, wax coated on 
the outside and polyethylene coated on the inside, is 
designed for use on Tetra-Pak machines to produce 
the economical, tetrahedron-shaped, Tetra-Pak carton. 
long popular in Europe for packaging milk, cream, 
yogurt, fruit juices, ete. The machinery on which the 
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Thermogrip Applicator Model A mounted on tuber in bag making plant. 


THERMOGRIP — The new adhesive in coils — bonds polyethylenes, foil, 


PE coatings, glassines and a vast range of plain or treated papers and boards at 
your highest machine speeds. For example, a } 


a %” wide seam can be produced at 

up to 1000 feet a minute. 
This particular THERMOGRIP applicator melts just the right amount of 
adhesive and applies it continuously. Gone are all problems of adhesive charring, 


vaporizing, degradation, evaporation, lumping and slow drying. The THERMO- 
GRIP principle also eliminates adhesive preparation, mess and clean-up. 


fa 
Industrial Sales Division J rm g g ic <j 


SHOE MACHINERY CORPORATION 
140 Federal Street, Boston 7, Mass. 





Can high speed, 
continuous bonding 
of tough-to-stick 
materials increase or 
improve production 
for you? Write us now 
about your particular 
application. 


Thermogrip — Manutactured by 
B.B Chemical Co., Subsidiary 
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packages are formed is available to dairies on a lease 
basis from “Tetra-Pak” Corp. in New Jersey. 
Price marking spots on molded closures 
Price-marking space can now be molded in the tops 
of plastic closures as the result of a new method 
of manufactur- 
ing closures de- 
by the 
Owens - Illinois 
Glass Co.. Tole- 
do, Ohio. For 
years supermar- 
kets have been requesting that some method be de- 


veloped 


vised for price marking these closures in order to 
speed up shelf stocking of items in retail outlets. To 
provide a price-marking space a raised section the 
same size as the price spot is formed on top of closure. 


Galion and half-pint plastic containers 

Plastic containers suggested for packaging ice cream. 
sherbet, salads, candy, nuts, etc., are now available 
in half-pint and one-gallon sizes from Premium Plas- 
ties, Inc., 2440 S. Indiana Ave., Chicago 16. The new 
sizes are made of high-impact styrene, with a snap-on 
polyethylene lid for the gallon container. Both direct 
lid imprinting and labelling methods will continue as 
a service on the new sizes. 


New case-filling machine 
\ whole carton full of containers can be filled right 
in the carton with the new MRM case-filling machine, 
according to the manu- 
facturer, MRM Co., Inc., 
191 Berry St., Brooklyn 
11. The machine consists 
of an adjustable, multi- 
ple head-filling mecha- 
nism. The number of 
supplied 
sponds with the number 
of containers packed in 
a case. Each head is ad- 
justable to compensate 
for variations in con- 
tainer sizes. The case- 
filling machine can han- 
dle from 6-0z. up to 


heads corre- 


gallon-size containers of 
glass, metal 
or plastics. Illustrated is a semi-automatic model, but 


any type 


unit can be supplied for completely automatic opera- 


tion in either vacuum, gravity or pressure types. 


Vinyl! film adhesives 

Three water-base adhesives for vinyl chloride films 
have been announced by National Adhesives Div., 
National Starch Products, Inc., 270 Madison Ave.. 
New York. Resyn Emulsion 33-8020 is recommended 
for adhering vinyl! film to cloth, paper and paperboard. 
Emulsion 33-8030 is recommended for the wet com- 
bining of vinyl chloride to paperboard and wood. Both 


of these may be applied by reverse roll coater, gravure 
or air knife. Resyn Emulsion 33-8010 is suggested for 
laminating vinyl film to latex saturated paper and is 
recommended for knife coating. 


Automatic butt splicer 

A new butt splicer that joins a new web onto an ex- 
piring web automatically while a press is running at 
high speed was recently announced by the Champlain 
Co., 88 Llewellyn Ave., Bloomfield, N. J. The new unit 


is designed for inline operation with roll-fed presses. 
Its single-cycle operation synchronizes the speed of 
the new web with that of the expiring web, simul- 
taneously cuts both, ejects waste material, and butt 
splices the two webs with pressure sensitive tape. lt 
is said to perform at press speeds up to 300 f.p.m. 
and will handle any width of paperboard. It is avail- 
able in three sizes— 26 in.. 36 in. and 44 in. 

New cans for chemical specialties 

An improved non-drip can and a new pressure can 
have been announced by American Can Co., 100 Park 
Ave., New York. Illus- 

trated is the Accu-Por 

which has a 

one-piece formed top in- 


container 
corporating a  non-drip 

nozzle to cut off the flow 

of liquid after pouring. 

It is available in the 16- 

and 32-o0z. sizes and will 

take a metal screw cap 

(shown in photo), or an 

aluminum closure. It can 

be used for any liquid 

product now packaged in 

cans that does not require 

an interior coating, according to the company. The 
new pressure can is the 8-oz. Queen Size. 


Boilable polyethylene film 

\ new series of calendered polyethylene films of the 
low pressure or linear type to supplement its existing 
Polyken polyethylene films has been announced by 
Kendall Co., 309 W. Jackson Blvd., Chicago 6. Greater 


heat resistance, lower gas permeability and improved 
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Eliminate costly hand-made partitions 


Your production costs can be slashed with the Inman 
automatic adjustable partition machine 


From roll stock to finished partition in one operation 


Only one operator required 


Clean cut, accurate and uni- 
formly made partitions 


Machine fully equipped and 

easily adjustable for a wide range 

of sizes 

Production of 100 or more tucks per minute 


Will handle partitions up to 7”’ deep 


Production proven 








heat-stable 
silicone release agent 
Speeds packaging and 
iabeling—keeps films, waxes, 
adhesives and other packag- 
ing materials from sticking to 
heat-sealing equipment. 
Reduces maintenance and 
cleaning costs — keeps equip- 
ment clean and sanitary . . . pre- 
vents pile-up, browning and ink- 
smeocr. 
Available in Compound or Spray—for quick, efficient applica- 
tion to all types of packaging and labeling equipment. Compound 
—2 and 8 oz. tubes; 10 Ib. cans. Spray—12 oz. aerosol bombs. 


Save money with Slipicone. Write today for list of distributors. 


Address Dept. 7613 


DOW CORNING CORPORATION 


MIDLAND, MICHIGAN 
ATLANTA « BOSTON « CHICAGO 

. anne 
(Silver Springs, '4d.) 


pow conning 
SILICONES 
_ DETROIT « LOS ANGELES « MEW YORK « 


JANUARY 1957 





NEW! High Spoatt 
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UNSCRAMBLER 


to wolking beam is very gentle, 
without any contact of contoiners. 
Invaluable in the distillery for odd 
shape flasks, in the drug ond cosmatix 
industry for unusual ofter-shove ond 
hond-lotion bottles, os well os other 
industries wherein not only round but 
also unusvol shapes and sizes must 
be handled ot high speeds. 


MAIL THIS COUPON FOR FULL DETAILS 


FR ° ISLAND EQUIPMENT CORP. 


27-01 Bridge Pieza North 

Long Island City 1, N. Y. 
Sounds interesting. Send me full details on your 

WALKIE-PUSHIE UNSCRAMBLER 


COMPANY 
NAME 
ADDRESS 


ciry STATE 


Dept. MP-1 ] 


187 
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chemical resistance make this a good film for boilable 
food packaging, vacuum forming, chemical and _ in- 
dustrial packaging and other uses where additional 
thermal properties are necessary, according to the 
company. New films are available in natural and black, 
in gauges from 0.004 to 0.025 in. and in widths up 
to 32 in. 
High-speed, low-cost liquid fillers 
Two new “Little Giant” models added to the Colton 
100 series line of liquid fillers by Arthur Colton Co.., 
3400 E. Lafay- 
ette. Detroit 7, 
Mich.. are de- 
signed primarily 
for smaller man- 
ufacturers and 
are also suggest- 
ed for use by 
larger manufacturers for small lots or samples filled 
in small quantities. Model 117 (illustrated) is single- 
nozzle and Model 119 is double-nozzle. Both feature 
high-speed, volumetric filling in a low-cost, compact. 
bench-type machine. They are equipped with the re- 
cently announced Colton-patented metering cylinder 
that permits accuracies within less than 1% variation, 
according to the company. They will handle a wide 
variety of liquids ranging from aqueous penicillin to 
paint, from alcohol to cream oil consistencies. 


New, lower-cost stapler 

Che International Staple & Machine Co. Herrin, IIl.. 
is manufacturing a less-expensive end stapler for 
closing filled cartons that reportedly does as fast, 
eficient and economical a job of stapling all kinds 
of end-open cartons as that of the more expensive de- 


luxe end stapler. It accommodates an end-open er 


center-slot carton. The table is 19 by 24 in. and is 31 


in. high; staple position is 12 to 15 in. above table. 


Versatile electronic package inspector 

\ wide variety of packages can be inspected for uni- 
formity by the new Photobell Package Inspector de- 
veloped by the Photobell Sales Corp., 13 Vesey St.. 
New York 7. The new inspection unit is based on the 
use of high-frequency current passing through the 
entire package. Materials respond to this current in 


proportion to their own electrical properties, as well 
as to the volume of materials present. The machine 
will sort out and remove from a conveyor cracker 
packages which have less than the proper number of 
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wax-wrapped inserts inside or which are slightly under 
weight. It will remove cartons which do not have the 
correct number of bottles or bottles which are not full. 
It will remove packages which have no metal caps, or 
cartons which have no tube inside. It will sort 
out cans which do not have a high-enough level of 
contents, prior to capping. Any package containing 
materials that can affect the flow of high-frequency 
current may be similarly examined and sorted. 


Semi-automatic beverage inspection unit 

\ new semi-automatic inspection machine designed to 
meet the requiremen’s of smaller beverage-bottling 
plants, announced by Radio Corp. of America, 30 
Rockefeller Pl.. New York 20, speeds and facilitates 
visual inspection of bottled beverages on the produc- 
tion line. It runs at operating speeds of up to 220 
bottles per minute. processes standard boitles ranging 
in size from 6 to 12 oz. and is reported to permit 
rapid inspection of pulpy and even partially opaque 
beverages. The unit will be available in the spring. 


New corrugated box-printing machine 

An automatic box-printing machine with a workable 
hopper feed attachment has been designed for in-plant 
operation by Algene Marking Equipment Co., 232 
Palisade Ave.. Garfield, N.J. This machine is said 


to overcome the previous difficulties encountered due 
to the uneven bulk of corrugated boxes. Machines 
can be made to suit the individual manufacturer's 
printing requirements and to accornmmodate their range 
of box sizes. Up to 3,000 cartons per hour, depending 
on size, can be handled by this machine which will 
print anywhere from one panel to every panel, flap 
and side of a flat box. A metering device has been in- 
corporated in the new Algene printer. 


Improved bread wrapper 

4 new bread wrapper with improved sealing and 
printing qualities is reported by Marathon Corp., 
Menasha, Wis. The new Tyton wrapper is described 
as whiter, stronger, smoother and glossier, with better 
printing qualities. 


Folder-creaser for thermoplastic sheets 

A new dual-purpose machine with a fast production 
cycle for both folding and creasing of cast and ex- 
truded thermoplastic sheet from 0.005 to 0.020 in. 
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Immediate Delivery on Stock Items 


(from % oz. to 
Private Molds 


13 gal.) 


Packaging & Technical Service 


CALL YOUR LOCAL 
PLAX DISTRIBUTOR 








ATLANTA 3, GEORGIA 
H. Smith Bottle Supply Co. 


BALTIMORE 2, MARYLAND 
Atlantic Glass Company 


BOSTON 27, MASSACHUSETTS 
S. H. Ansell & Sons 


BROOKLYN 17, NEW YORK 
J. Rabinowitz & Sons, Inc. 


BUFFALO 4, & SYRACUSE, 
N. Y. 

Empire State Bottle & 
Barrel Co., Inc. 


CHICAGO 8, ILLINOIS 
Continental Glass Company 


CLEVELAND 15, OHIO 
L. $. Kaufman & Sons 


DETROIT 11, MICHIGAN 
M. Jacob & Sons 








DOWNSVIEW, ONTARIO 
Plastic Bottle Sales Limited 


JACKSONVILLE 3, FLORIDA 
Smith Bottle Supply Co. 
of Jacksonville, Inc. 


MEMPHIS 2, TENNESSEE 
Wurzburg Brothers Inc. 


MILWAUKEE 4, WISCONSIN 
W. 8. Bottle Supply Co., Inc. 


MINNEAPOLIS 11, MINN. 


Twin City Plastic Package Co. 


PHILADELPHIA 46, PENNA. 
Zuckerman-Honickraan, Inc. 


PITTSBURGH 19, PENNA. 
Samvel Mallinger Co. 


ST. LOUIS 7, MISSOURI 
Northwestern Bottle Company 




















Put your product in 
a transparent bag 


and give it 


IMPULSE 
SALES 
~ POWER! 


Here is the low-cost packaging 


machine that makes it possible 


The AMSCO 
BAG SEALER), sae ep 


Ce 


fe 
e seals 
e header-labels 
¢ imprints 
e punches and 
e code-dates 
the bag! 


Write Dept. MP-1 
for descriptive 


literature 


nineiiatidiiaiieaiiil - 
oe 3 
A AASCO PACKAGING MACHINERY, (0. 

31-31 40th Avenue, Long Island City 1, < 
REPRESENTATIVES IN PRINCIPAL CITIES 
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in thickness is the new Taber Thermatic Folder- 
Creaser Model 178, manufactured by the Taber In- 
strument Corp., 111 Goundry St., North Tonawanda, 
N.Y. This machine rapidly forms right-angle (90 deg.) 
creases used in making rectangular transparent boxes 
and covers. It also forms 180 deg. flat folds. Blade 
readily accommodates folds up to 30 in. in length. 


New polyethylene resins for high-clarity film 

lwo new film-grade polyethylene resins that are said 
to offer greatly improved clarity at no price increase 
are announced by the Bakelite Co.. Div. of Union 
Carbide & Carbon Corp., 260 Madison Ave., New 


York 16. One of the resins is a completely new formu- 
lation which is still undergoing field evaluation. Illus- 
tration at right shows model and chart as photo- 
graphed through film made from this new resin. The 
other new polyethylene resin for making film is a 
modification of an existing resin—in the same demon- 
stration (see middle photo), letters are legible though 
slightly fuzzy. Photo at left shows model through film 


made from conventional resin 


Machine forms, prints foil caps 
British 


machine that 


\ new 


forms and prints 
aluminum foil 
caps at the rate 
of 7,500 an hour 
is announced by 
Fords (Finsbury) 
Limited, Chantry 
Ave., Kempston, 
Bedford, Eng- 
land. T’.e ma- 
chine’s punch 

and die, report- 

edly, will remain 
in perfect alignment. Kraft Foods Co. has on order 
two of the new machines for capping its line of Party 


Snack cheese packages. 


New tubing that withstands sterilization 

A new sterilizable polyethylene tubing, tradenamed 
“Steripol,” has been announced by Food Film, Inc., 
Box 258, Caldwell, N.J. It is available in the same 


widths as the company’s “Standard” tubing of 2 in. 
through 4% in. and with gauges from %4 mil to 2 mil. 


The new tubing is suggested for packaging medical 
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materials or instruments to be sterilized in the pack- 
age and for frozen foods to be cooked in the package. 
It is made by patented methods and machines 
developed by Milo R. Gerow, Montclair, N.J., and 
licensed to Food Film, Inc. 


Conveyor-line marker for light packages 

\ small conveyor-line marker for imprinting light 
packages and other items requiring type impressions 
that do not exceed *g in. in height has been added to 
the line of heavy-duty units manufactured by Wm. A. 
Force & Co., Inc., 216 Nichols Ave., Brooklyn 8. The 
new model, No. 3AC “x, is an automatic, continuous 
rotation conveyor-line marker of small diameter and 
narrow wheel. It can be mounted either horizontally 
or vertically on either right or left of conveyor. 


Air-operated tape dispensers 

New, fully automatic, air-operated tape dispensers 
for pressure-sensitive tapes are reported by the manu- 
facturer, Air 

Fixtures, _Ince., , 

202 W. Main St., 

North Manches- 

ter, Ind., to elim- 

mate all push 

buttons, levers 

and foot pedals. 

When the opera- 

tor removes a piece of tape from the dispenser a mi- 
croswitch automatically sets in motion the next de- 
livery cycle. Illustrated is the Model AFET-822 which 
handles filament, glass fibre, cloth, heavy paper, plas- 
tic film, cellulose and acetate fibre tapes in widths up 
to 4 in. and lengths up to 21 in, 


Paper-bag method for cushioning bottles 
Cushioned paper bags 
which fit snugly around 
each bottle within a 
shipping case are said 
to substantially reduce 
bottle breakage, elimi- 

; nating the need for sep- 

arators. Jet-Pak, Inc., 859 Summer Ave., Newark, N.J.. 

manufacturer of the Jet-Pak bags, reports that this 

new method of packing bottles has already saved one 
distiller many thousands of dollars in breakage costs. 


New vacuum packs for meats 

Printon Corp., 304 FE, 23 St.. New York 10, is manu 
facturing two new types of vacuum pouches and has 
developed new printing techniques for them. Printovac 
MSP is composed of coated Mylar polyester film and 
an adhesive which is laminated to 150- or 200-gauge 
polyethylene. It is recommended for vacuum packaging 
all types of air-sensitive products such as meats. 
cheese and similar products that exceed | in. thickness 
when the package is laid flat. Extensive laboratory 
research has been conducted in an attempt to find a 
material which would restrain greening of frankfurters. 
Results have shown that at various relative humidities 
a direct relationship exists between the greening and 
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Kodapak Sheet 


to make this 
safer, surer 


for everyone! 


Critical merchandise—hypodermic syringes! 
In fact, breakage was a very serious problem with one 
manufacturer until he started packing his syringes in 
shock-absorbing cradles of tough, crystal-clear 
Kodapak Sheet 

Most grateful were the hospital users. Now when 


a nurse opens a dozen package, she knows she has 


] 5 


For full information about Kodapak Sheet—call 


new syringes ready for the sterilizer our representative or write for literature 


The packager was pleased, too. Uniform Cellulose Products Division 
table, Kodapak Sheet draws without blushing. Eact EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
sheet produces its specified quota turns in MAKES GOOD MERCHANDISE SELL BETTER 
marsximum pront 


Sales Offices: New York, Chicago, Atlanta. Soles Representatives: Cleveland, Philadelphia, Providence. Distributors 
San Francisco, Los Angeles, Portland, Seattle (Wilson & Geo. Meyer & Co), Toronto, Montreal (Paper Soles, itd.) 
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For mix-it-yourself paints 


ALCOA'S 
HEADLESS 
WONDER 


This neckless tube was de- 
signed to fill a special re- 
quirement for the pigment 
industry. Needed was a tube 
capable of dispensing every 
last measured drop of its con- 
tents. This was vital if mix-it- 
yourself consumers were to ar- 
rive at exactly the color tones 
they sought. Result: this 
blind-end tube. The consumer 
snips off the entire end . . . and 
all the pigment dispenses read- 
ily. It would be usable for 
many other products, too. 


The “headless wonder”’ is a 
special Alcoa® Tube, designed 
to do a special job. Alcoa 
makes a number of types of 
standard conventional tubes. 
Most of them have necks and 
wear caps. One of them proba- 
bly will package your product 
in great style. If not, Alcoa 
stands ready to design a tube 
that will. 


Aluminum Company of America 
1711-A Alcoa Building, Pittsburgh 19, Pa. 


We are interested in packaging 
in Alcoa Tubes. Please have an Alcoa 
salesman contact us 


Your Name__ 

‘ Firm . 
Guide Street Address 

to the Best in City and Stete___ 


Aluminum Value... 
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MSP re- 
portedly was found to increase store life about three 


the film’s gas transmission rate. Printovac 
times when compared with conventional poly-cello 
laminations. The rotogravure process for tone and 
line printing on MSP is said to permit intricate art 
work or kodachrome. Printovac CSP is a coated cello- 
phane adhesive laminated to polyethylene. It is sug- 
gested for packaging sliced cheese, meats, cold cuts 
and other products which are less than 1 in. thick 
when the package is laid flat. Printing is done in 
rotogravure. Meat packers using Printovac include 
Merkel, Inc., and Ideal Provision Co. for frankfurters; 
and Eagle Brand Products, Inc., for beef knockwurst 
and pastrami 


Low-cost deluxe polyethylene containers 
One-piece polyethylene containers that are said to 
provide low-cost deluxe packaging with good re-use 
value have been = an- 
nounced by Werner Mfg. 
Co., 4401 First Ave., Ly- 
ons, Ill. They resist re- 
peated flexing of the 
hinges, according to the 
manufacturer, who re- 
ports that important pro- 
duction savings are real- 
ized because the entire 
box—base, cover, hinges 
and fastener—is molded 
as a unit in one operation. 
Containers can be sup- 
plied in standard sizes or 
made to fit any require- 
ments. Partitions can be 
furnished and a large variety of colors is offered. It is 
claimed that a rich brown or tan color together with 
the soft, flexible feeling of the material makes the new 
polyethylene container closely resemble leather. 


Colorful plastic for cottage-cheese 
Standard-sized 1-lb. cottage-cheese containers, injec- 
tion molded of a combination of Styron 475 and Styron 
80, Dow Chemical Co.’s new 
high-impact polystyrenes, are 
now available in green, yellow, 
red, coral and blue from 
Bopp-Decker Plastics, Ince., 
Clawson, Mich. Because they 
have no false bottoms, the new 
“Yankee Cups” are said to effect a 20% savings in 
space at the plant, in transit and in the dairy case. 


Collapsibie wooden shipping containers 

A completely collapsiblo hardwood plywood shipping 
container with sides flexibly pre-joined for speedier 
assembly has been developed by the Atlas Plywood 
1432 Statler Office Bldg., Boston 16. The new 
Ply-Bound containers, which are stored flat and are 


Corp = 


squared up when ready for use, are pre-joined at the 
seams by wire bands and cleats. After the product to 
be shipped has been bolted to a base, the squared-up 


container is slipped over the unit. Closure is com 
pleted by driving nails or staples through the top and 
bottom of the container. 


Flexographic printing for ice cream wraps 

A miniature, au 

tomatic, flexo- 
graphic printing 
unit that = im- 
prints the flavors 
and the brand 
names on the 
ice cream brick 
wrappers during 
the packaging 
operation was 
announced by 
Adolph Cotts 
cho, Inc.., Hill- 
side 5, N. J., 


makers of auto 





matic code-dat 
ing and imprint- 
ing machines. De- 
signed for easy 
attachment to brick machine, unit imprints paper wrap 
as it is fed from the roll just prior to being cut and 
wrapped around the brick. 


Fast, uutomatic double seamer 

Bottoms and tops are put on round fibre cans by a new 

automatic double seamer announced by Potter & Jonn- 
ston Co., Paw- 
tucket, R. L., at 
speeds ranging 
from 100 to 
0 cans per 
min. The ma- 
chine 
modates any 
can heights 
from 3 to 8 in. 
and accurate 


accom- 


change-over re- 
portedly can be 
made within 
minutes. The 
continuous, un- 
interrupted op 
eration without 
jamming or spiliing is said to be insured by positive 
synchronization of intake and discharge star wheels 


New beer can process protects flavor 

A new shock-resistant lubricant protects the lining of 
beer cans in the critical shoulder area against abra- 
sions where the can ends are rolled onto can bodies 
100 Park 


developed the new compound, 


under great pressure. American Can Co., 


Ave. New York 17, 
Cerafilm “Shoulder Guard,” which is said to be wholly 
inert to beer, give longer shelf life and improve pro 
tection to the quality of the product 





Beginning this month, the Monsanto 
Chemical Ce.’s Plastics Div. will join 
forces through a distributorship agree- 
ment with Plax Corp., Hartford, Conn., 
to develop and expand U. S. markets 
for Plax’s Polyflex 100 film and sheet- 
ing. It is described as an unusual mar- 
keting idea whereby Plax can supple- 
ment its own sales and development 
activities with the re- 
sources of Monsanto’s 
large while 
Monsanto can expand the 
range of products it offers 
to its many customers. 
Monsanto will enlarge its 
present sales facilities to 
handle Polyflex as well as 
its own plastic packaging 
materials. 
Thorn formerly manager of 
Management Assn.’s_ pack 
aging division, has been named western 
regional sales manager for Plax. 


organization 


Thorn 
as Bie 


American 


Dairypak, Inc., Cleveland, Ohio, re- 
cently purchased all the common capital 
stock of The Butler Paper Products 
Co. Toledo, Ohio. Clarke Marion, 
president of Dairypak, said that Butler 
Paper would continue to operate as a 
separate company and no changes were 
contemplated in policy or personnel. 


Recently appointed exclusive U. S. sales 
agent for Jagenberg-Werke of West 
Germany, Potdevin International Ltd. 
Teterboro, NJ., will distribute and 
service three types of machines. Accord- 
ing to the company, the folding-box 
gluer, varnishing and coating machine, 
and the bundling machine will comple- 
ment Potdevin’s own line of converting 
machinery 


At United Shoe Machinery Corp., Bos- 
ton, Mass., Robert McA. Lloyd has been 
appointed manager of the industrial 
sales division's newly established pack- 
aging department. Lhe department mar- 
kets Thermogrip industrial adhesives 
and applying equipment and Boxmaster 
carton-forming machines. 


The box division of Warner Bros. Co. 
Bridgeport, Conn., has appointed Ed- 
ward C. Kozlowski as director of pack- 
aging development. In this newly cre- 
ated position, Mr. Kozlowski will pro- 
vide specialized package development 
service to customers which will empha- 
size creative design. 


The first bulk shipment of Freon pro- 
duced on the west coast, 37,000 pounds, 
was delivered from Du Pont Co.'s new 
multimillon dollar plant at Antioch, 
Calif., last month, to the premises of 
G. Barr & Co. Los Angeles. Antioch 
is the fourth plant producing Freon 
compounds in the U. S. 


Du Pont’s “Kinetic” chemicals divi- 
sion has appointed Robert Wright, Jr., 
as technical sales representative of 
Freon refrigerants and aerosol propel- 
lents in the St. Louis area. Mr. Wright 
replaces Thomas J. Amann who re- 
signed. John H. Grant has been named 
sales correspondent in the New York 
district for the same commodities. 


The Toledo division of The Ottawa 
River Paper Co. has appointed three 
new sales packaging engineers. William 
J. Brown is assigned to the greater 
Cleveland area, Claude F. Glick to 
southern Michigan, and William M. 
Robertson, Jr., to northwestern Ohio. 


Edwin H. Schmitz has been named vice 
president for sales at Wrap-King Corp. 
of Holyoke, a subsidiary 
of Crompton & Knowles 
Corp., Worcester, Mass. 
Prior to his present ap- 
pointment, Mr. Schmitz 
was in the management 
consulting field with Ed- 
win H. Schmitz & Son, in 
Providence. Previously, he 
: was general sales manager 
Schmits for Standard Knapp Div. 
of Emhart Mfg. Co., Portland, Conn. 
While with Standard Knapp, Mr. 
Schmitz was president of the Packaging 
Machinery Mfrs. Institute. 


Aer-O-Fil Engineering Corp. 1188 
Main St., Bridgeport, Conn., and 837 
Great Plain Ave., Needham, Mass., has 
been appointed exclusive eastern sales 
representative for Alpha Engineering & 
Machine Works, Inc., Mount Prospect, 
il. 


The Arvey Corp. Chicago, recently 
elected Seott Campbell a vice president. 
Formerly general manager of the four 
product divisions in Chicago, Mr. Camp- 
bell joined the corporation in 1955. He 
had been previously with McGraw Elec- 
tric Co. 


An agreement has been approved by the 
board of directors of the Mead Corp. 
Dayton, Ohio, providing for the affiia- 
tion of Atlanta Paper Co., Atlanta, Ga., 
with Mead as a wholly owned sub- 
sidiary. The transaction purports to 
strengthen Mead’s position in the paper- 
board industry by using Mead kraft 
liner board from adjacent Macon and 
Rome plants for converting operations 
in the Atlanta plant. Mead is extending 
its line of products to include folding 
boxes, multiple unit packaging and 
carry home cartons. Atlanta Paper, con- 
tinuing under its same management and 
policies, will benefit through Mead’s re- 
sources in finance, research and develop- 
ment, and raw material. 


President Henry B. Katz of Greenwood 
Packaging Supply Co. and Jet-Pak, 
Inc., Newark, N.J., has completed nego- 
tiations with the Edwin H. Fitler Co. 
of Philadelphia, wholly owned subsidi- 
ary of Columbian Rope Co., Auburn, 
N.Y., giving Fitler a five-year option to 
purchase a majority of stock in both 
companies. Fitler will help to expand 
both companies by supplying adequate 
working capital. 

A new sales office and warehouse has 
been opened for Jet-Pak in Chicago, at 
2520 N. Pulaski Rd., with Robert J. 


Cramer in charge. 


The Cadillac Plastic & Chemical Co., 
15111 Second Ave., Detroit, Mich., now 
distributes rubber-modified styrene and 
linear polyethylene sheets for Campco 
Div., Chicago Molded Products Corp.; 
also decorative cast acrylic sheets for 
the Acrylite Div. of Wasco Products, 
Inc. Cadillac will maintain national 
coverage for both lines. 


A new design firm has evolved from 
the merger of Robert I. Goldberg As 
sociates and the E. Leonard Koppel 
Design Organization. Known as Asso- 
ciated Industrial Designers, the new 


set-up is at 284 Fifth Ave., New York. 


The Riegel Paper Corp., New York, 
has appointed Aaron P. Mitchell senior 
vice president 
for sales. His 
former posi- 
tion as vice 
president and 
general sales 
manager has 
been filled by 
Frederick S. 
Mitchell Leinbach oe = 
joined the corporation in 1923, was 
previously secretary of the organization. 
Prior to his present appointment, Mr. 
Leinbach was vice president and assist- 
ant general sales manager. 


The Bridgeport Brass Co., Bridgeport, 
Conn., has appointed Kuhns Brokerage 
Co., 301 S. Wichita Ave., Wichita, Kan., 
to represent its aerosol division. 


At its Kraft Center, Pensacola, Fla., the 
St. Regis Paper Co. maintains a lab- 
oratory for the development and manu- 
facture of adhesives to be used in all 
its bag factories. Continuous research 
and actual testing are carried on and 
technical advice is given to St. Regis 
licensees, Presently limited quantities of 
adhesive are sold to bag and paper cus- 
tomers, including label adhesive. 
Rhinelander Paper Co., Rhinelander, 
Wis. a subsidiary of St. Regis, an- 
nounces the resignation of Folke Becker 
as general manager. Mr. Becker came to 
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“The box gives extra 
mileage, tool” 


Your product gets extra brand 
identity when your shipping box 
strongly resembles your unit package. 
Want family packaging ideas? 

Better see H & D. 


~ HINDE & DAUCH 


» Subsidiary of West Virginia Pulp and Paper Company 


AUTHORITY ON PACKAGING + SANDUSKY, OHIO 
14 FACTORIES + 42 SALES OFFICES 





—_—_ nme ee tll, a, Atay, Ay, le ln Mle, de, Lit, Ae, dt ll ln. dl, le ill, Ain. lin, li. ill, ill, lle, ili. ln, ili. ili i, il, i, ln, Al A i A A 


JANUARY 19 165 





New Code-Dating and Imprinting Attachments 


combine compactness and easy-installation 
features with precision printing performance 


‘ For Wrapping 


Machines 


Model “700” ROLAPRINTER® 
machine...compact wrapping 
machine attachment that im- 
prints code-dates, flavors, 
weights, colors, brands, etc., 
on package wraps of cello- 
phane, polyethylene, glassine, 
foil, paper. Makes accurately 
positioned imprint anywhere 
on wrap, adjusts for any cut- 
off length. 


For Conveyor 
Attachment 


TB MARKOCODER® . . portable, 
space saving unit that imprints 
codes on bottoms of jars, bot- 
tes, cans, etc. Imprint surface 
may be flat or concave, flush 
or recessed. 


For Conveyor 

or Case Sealer 
Attachment 

Model “100” ROLACODER mo- 
chine . . . friction operated, 
makes single accurate “spot” 
imprint of brand names, varie- 
ties, code-dates, lot numbers 
on one side or top of con- 
tainers as they travel on con- 
veyors or through case-sealer. 
Prints from 1 to 5 lines of copy 
up to 12” long from easily 
interchangeable rubber type. 


These new units are fully automatic, register imprints accu- 
rately; operate at high speeds to synchronize with packaging 
machine or conveyor. 


Write for descriptive illustrated bulletin, 
specif ying model in which you are interested 


Ho ADOLPH GOTTSCHO, INC. | 4/°7°"< 
Production-Line 
6 Dept.A, Hillside 5, N.J. | CODING, MARKING 
IMPRINTING 


In Canada: RICHARDSON AGENCIES, LTD. Toronto & Montreal | MACHINES 








the company in 1926. He was elected 
president in 1935 and has been chair- 
man of the board since 1954. Mr. Becker 
will continue as board chairman of 
Rhinelander, as president of the R-W 
Paper Co., Longview, Washington, and 
as a director of St. Regis. He will serve 
as a consultant to the entire St. Regis 
organization. Benton R. Cancell, presi- 
dent of Rhinelander since 1954, will 
assume the additional duties of general 


manager. 


The board of directors of Crown Zeller- 
bach Corp., San Francisco, recently 
elected Alfred 
B. Layton 
president to fill 
the position 
vacated by J. 

. D. Zellerbach 
who is now 
chairman of 
the board. 
Reed O. Hunt 
replaces H. L. 
Zellerbach as executive vice president. 
Truman W. Collins, president of the 
Collins Pine Co., Portland, Ore., and a 
director of Crown Zellerbach, was 
elected a member of the executive com 
mittee replacing Alexander R. Heron 
who has retired. Mr. Layton, formerly 
vice president for administration and 
finance, has been with the company for 
32 years in many and various capacities. 
Mr. Hunt, who has had a varied 29-year 
career with Crown Zellerbach, had been 
vice president of operations since 1954. 
David J. Benjamin has taken over 
the responsibilities of general manager 
of the Western-Waxide Specialty Pack- 
aging Div. of Crown Zellerbach, San 
Leandro, Calif. He will also function as 
a member of the senior company’s man- 
agement committee. Mr. Benjamin was 
formerly president of the 


Waxide Paper Co., Kansas 
ar City, which was acquired 


Layton Hunt 


by the corporation last 
year. C. Vernon Page has 
been promoted to the posi- 
tion of sales manager at the 
Los Angeles office of West- 
ern-Waxide. Mr. Page, who 
has been with the company 
since 1950, was formerly 
frozen food sales supervisor for the 
northwest territory and more recently, 
district sales manager, frozen food prod- 
ucts, for the 22 western states. Mr. Page 
replaces Jack McCann who has resigned 
to establish his own business with for- 
mer sales representative, John Giddens. 


Page 


Morgan W. Rider has been named as- 
sistant director of the technical divi- 
sion of Olin Mathieson Chemical Corp. 
New York. The division is located in 
New Haven, Conn., where Mr. Rider 
will be responsible for the pilot opera- 
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If it’s a question of 


tions and technical product departments. 
He was previously with the nuclear fuel 
division. 

Olin’s aluminum division is construct 
ing a plant to produce plain, corrugated 


~ 
various and embossed aluminum sheets and 


pa coils, also plates, circles and blanks. 

The new facility, Omal Rolling Mill, 
S1Zes Omal, Ohio, will be managed by Harry 
E. Gude. 


Dennison Mfg. Co. of Framingham, 
Mass., has named Howard C. Weeks as 
assistant general merchandise manager. 
His former position of purchasing agent 
is being filled by Ronald MacKenzie, 
previously assistant purchasing agent. 
Mr. Weeks has been associated with 
Dennison for 28 years. C. M. Hastings 
is now merchandise manager for 
gummed and coated papers. 


John F. Ovsik is now director of pur 
chases for Vulcan Containers, Inc., of 
Bellwood, Ill. He will buy the materials 
needed for manufacturing a wide variety 
of pails for the steel shipping container 
industry. Mr. Ovsik has been with the 
company for two years. 


Wallace B. Tibbets has been named 
lesder of the packaging division at 
Bakelite Co.'s product & 
process development lab 
oratories, Bound Brook, 
N.J., where he was for- 
merly in charge of the 
evaluation and consumer 
packaging group. Mr. Tib- 
bets has worked for many 
years in the flexible pack 
Tibbets aging field and was pre- 

viously associated with E. 


Illustrated is the Battle Creek Model 47, precision engineered “ » . 
“ ~ ~ proces er I. du Pont de Nemours & Co. and with 


to handle packages from $4" to 1242” long, 2” to 742” wide _ 
und 1” tw 455" high at speeds up to 75 per minute. The Dobeckmun Co. 


Among other recent appointments at 
Bakelite is that of Dr. A. W. Downes 


Battle Creek versatility permits wrapping of 
to the position of general manager of 


dozens of different sizes on a single machine 
with as little as 10 minutes changeover time. ; new resins and compounds. Dr. Downes 
Continuous Flow® helps make every package was formerly associate director of de 
an impulse selling showcase, and Battle Creek’s ' velopment. A. A. Boehm is newly ap 
careful engineering gives you efficient, quick- pointed manager of phenolics. He was 
change performance and package handling at production superintendent at the Bound 
lowest cost. Brook plant. Dr. C. M. Blair, Jr. has 
been named general manager — polyole- 


LET US WRAP YOUR PRODUCT. Send us samples of your prod- fines. Dr. Blair formerly supervised Car 
ucts (or if they are perishable, describe the packages and sizes) bide & Carbon Chemicals Co., Seadrift, 
and tell us the kind of overwrapping you require. We will either Tex. Former manager of the molding 
vrap and return them promptly with our recommendations, or and extrusion department, J. E. Brister 
sive you our best suggestions in answer to your inquiry. If you is now general manager—polystyrene. 


have specific questions, we would welcome a letter from you. New general menager—ciages to R. D. 
‘ Glenn who formerly was assistant works 


manager for Carbide & Carbon Cheni- 


“ icals. 
ae Pion- Floyd A. White, Jr. has been named 
sales manager of the southeastern re 
WT Pa zi for Vule Steel Container Co. 
, gion for Vulcan n r 
B. i TTLE CREEK New sales manager for the southwestern 


packaging machines, ine. region is Charles B. Little who will be 


responsible for sales in Louisiana, Texas, 


102 TWELFTH STREET, BATTLE CREEK, MICHIGAN Arkansas, Oklahoma and southern Mis- 
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sissippi. Mr. White will cover Tennessee, 
Georgia, Virginia, Florida, and the Caro- 
linas. Both men will headquarter at Vul 
can’s main office in Birmingham, Ala. Pre-assembled 
George E. Dyke, chairman of the board -.-tustom-made... 4 , 
and president of Robert Gair Co., Inc. . 
prior to that company’s PA eanbace),. % 
merger with Continental 
Can Co., Inc., New York, + 
lea tien shaded deal for Protective 


man of the board of Con- 


- 
tinental. Two former senior Packaging 


vice presidents of Gair, 
Raymond F. DeVoe and made to your exact 


Norman F. Greenway, and specifications 
Robert L. Fitts, previously 


a Gair vice president, are : for faster packing 
at lower cost! — 


Dyke 


three new vice presidents of Continental 
Can. Under the general supervision of 
Mr. Dyke, the activities of the Robert . 
Gair Div., and Continental’s paperboard a WRITE, PHONE or WIRE 
and fibre drum divisions, will be ad BAS for QUOTATIONS on 
ministered. The three new vice presi- YOUR REQUIREMENTS 
dents will exercise responsibility within . Si a 
the same ge neral area ; : 
Kenneth H. Lillis has been named 


a packaging engineer for the Robert 


Gair Div. Before joining Continental, 

Mr. Lillis was a packaging engineer for ‘ PETE PA e 

Western Electric Co., Inc., Kearney, N.J., ry 

and previously for the “g raft ¢ yr sem Manufacturers of Cordboard Partitions 
orp., arri 


son, NJ. 124 BOERUM PLACE BROOKLYN 1, N.Y. 


Continental’s 

metal division ™ Telephone: TRiangle 5-4033 

announces the 

appointment of 

Bruce R. 

Petersen as 

sales manager 

for the beer 

and carbonated 

beverage cans. Mr. Petersen, who joined 





Lillis Petersen 


the company in 1947 as a sales repre 
sentative, was district sales manager in 
Milwaukee previous to taking over his 
new duties. He has also served as staff 
assistant in the eastern division offices 
and as district sales manager in Boston 
r. J. Hughes is now sales manager, gen 
eral line for the eastern metal division 
of Continental. His former position as 
district sales manager for the Paterson, 
N.J., district, will be filled by W. H. 
Palmer who is presently assistant sales 
manager in the Florida district. 


C.F Lawrence is new 0 PRODUCTION INCREASE FOR 
district sales manager in 

Chicago for the Plast DISPLAY MAKER WHO SWITCHED 
ontainer iv. oO on 

tinental. He will handle 0 FROM GLUE TO BOSTITCH STAPLES 


sales from headquarters at 
2930 N. Ashland Ave. Mr. 
(| Lawrence was formerts Bostitch staples were so much couldn't compete at all before 
with Crown Cork & Seal faster than glue that this ad- Even odd sizes and shapes are 

Lawrence (Co vertising display maker doubled easily fastened with staples. 
Dr. E. J. Ripling is lab his output. 
oratory director of mechanical metal 
lurgy at Continental's new Central Re- 
search & Engineering Div., Chicago. Dr 
Ripling was asst. professor of metallurgy 


Let a Bostitch Economy Man 
And staples brought costs show you Bostitch staplers which 
down so much that the company will cut costs and speed carding 
gets orders now where it or fastening in your plent. 
it Case Institute of Technology 
Fasten it better and faster with 
\ new sales service office for the Bag 
pak Div., International Paper Co. has 
been opened in Camden, Ark. T. A, Me- Look up ‘'Bostitch’’ in your i 0 STITC be 
Cord will manage the office at 121 Jef phone beak op-cvite Geattieh, ; 
ferson St., S.W. The new service is de- 481 Mechanic St., Westerly, R. | 


signed to coordinate the production of 

















Delivers a well settled, nicely squared bag at top, 
bottom and sides 


Pre-scored, double fold, uniformly glued seal 
keeps product in and dirt out 


Uses any standard make of gusseted bag — no 


royalties 
Seal readily opened, yet tamper-proof 


Seals 30 to 50 bags per minute 


Users report costs reduced up to $500.00 per 


month per machine 


Write for complete information 


LONSOLIDATED PALAALING MALHUINERY LOR? 


1400 West Ave Buffalo 13.N Y 








sales orders between nationwide custom- 
ers and producing plants in New Jersey, 
Louisiana and Alabama. 

C. A. Byars is named national man- 
ager of feed bag sales with headquarters 
in Kansas City, Kan. 


The creative art and design department 
of the Sehmidt Lithograph Co., San 
Franciseo, announces the employment of 
Mrs. Hezel Devoy in the label and 
packaging division. Mrs. Devoy was 
previously with Douglas Leigh, Inc., 
New York, and more recently was a free 
lance art director on the Pacific coast. 


William H. Aiken has been promoted 
to the position of director of research 
and development at The 
Gardner Board & Carton 
Co., Middletown, Ohio. 
Before joining Gardner in 
1952 as technical director, 
Mr. Aiken had held the 
post of assistant manager 
of the chemical division of 
the Goodyear Tire & Rub- 
ber Co. He has also au 
thored several articles for 
Mopern Packacine’s technical section 
The Brooks Co., Inc., Springfield, 
Mass., has been purchased by Gardner. 
The newly acquired company manufac 
tures cartons and display containers and 
does color lithography. Its new title will 
be Gardner-Brooks, Inc. Area of opera- 
tion includes New England and parts of 
New York and New Jersey. J. Loring 
Brooks, Jr. will continue as president 
with other members of the management 
retaining their original positions. 


Aiken 


A $5 million construction program will 
be launched this month by the Crossett 
Co., Crossett, Ark. Slated to modernize 
and expand facilities at Crossett Paper 
Mills, plans include expansion and im 
proved ediciency of chemical recovery 
units, pulp storage and wood handling 
at the kraft paper mill. 


New and enlarged quarters at 120 E. 
56th St., New York, have been taken 
over by Raymond Spilman, the indus- 
trial designer. 


Howard W. Hall has recently joined 
the Stromberg-Carlson Co., a division 
of General Dynamics Corp., Roches- 
ter, N.Y., as packaging engineer for the 
telecommunications division. 


New duties for Charles A, W. Phinney, 
as assistant sales manager of Sure-Hold 
Div., Nashua Corp., Nashua, N.H., will 
include administration of sales pro- 
grams, sales direction and field sales as- 
signments. Mr. Phinney, who was pro- 
moted from sales administrator, joined 
the corporation in 1953 

In the technical department of 
Nashua three appointments were an- 
nounced, Chief chemist, Austin E. Davis, 
was named directer of laboratories, 
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Spout assembly is held in inverted position by 


screw-on cover cap. All fittings are recessed. Flat. 
cover ilaiela- speeds stac king, Toh s +B ilelgelel mi elelas ; Hq Ow 






if.) pour Y nply nscrew and remove 
and protective metol seal. Spout is lifted out 
elite MellelateM lam elelibileg) for pouring. As illustrated 
above, two openings in the spout provide choice 
of fast or slow pouring speeds. For slow pp 
ing, simply remove the! small cap on the first 
Opening. Spout is fastened with the screw-down 
cap you o ginally re ved m the cover 
Entire operation is completed ome ilek 


J e Large aperture for easy, 
& ti ity fast refilling. 


e Ideal for nesting and stacking. 
Saves storage space. 


- mM C ¢ No shipping cartons required. 
ar an e Welded wire handle 


facilitates carrying. 
= Write today for information on how new 
Ye f J&L all-purpose shipping and storage pail 
saves time and money. 
self-storage 
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STEEL CORPORATION 
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405 Lexington Avenue * New York 17, New York 









ABSOLUTELY ACCURATE 
2 VALVE FILLER 


Efi 


fARNS 473 war 


‘TWIN’ 


The Perfect Filler for Glass, 
Plastic and Tin containers. 
Accurate Ingredient Fill for 
The Elgin “Twin” is a rapid, faultless producer. Aerosol Packing 
This Filler features a unique method for control- 


ling the piston stroke, resulting in two speeds: Write for 


complete literature 


high-speed on cylinder filling, low-speed on con- P I 
' Address Dept. M71 
tainer filling. Easily adapted to a broad range MM ress Dep’ 


of products and container sizes, the Elgin “Twin” 

insures an accuracy of fill you can rely on for ELGIN 

either liquid or viscous products. Easily cleaned JA ANUFACTURING 
—ideal for light or heavy packs and ideal for COMPANY 

ae ing—t Igin “Twin” its wa , = 
arene taces, or sap oe Y 200 Brook Street - Elgin, Illinois 
in labor and product savings! 








PACKAGING MACHINE | 
there is a place where —_—we 
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Pins MITE). | SLICONE SPRAY 


FLUID SPRAY MOLD RELEASE 


WILL CUT 
YOUR COST 





IMS SILICONE SPRAY will cut your scrap and stoppage rate—Save 
You Money! Try it on your packaging line—you'll see why almost 
overnight this amazing anti-stick material has become a necessity 
in the modern high-speed packaging field! 


PRICES: $ 72.00 Per Sample Can Delivery FREE 
$ 18.00 Per Unbroken Dozen Anywhere in 


$197.40 Per Unbroken Gross ne a 


till lower prices on larger orders 

INJECTION MOLDERS SUPPLY CO. Rereeraennenncpers 
3514 lee Road Cleveland 20 Ohio schedule you request 
WYoming 1-1424 











Willam L. Lawton was appointed chief 
chemist in charge of research and de- 
velopment, and Willam Y, Winey was 
named chief chemist in charge of wax 
ing and printing section. 


Thomas B. Buchanan has been ap- 

pointed assistant general sales manager 

for Sinclair 

and Valentine 

Co., New York, 

manufacturers 

of printing 

inks. Howard 

C. Wikoff re- 

places Mr. Bu- 

ae chanan as man- 

Buchanan Wikoff ager of the 

company’s Phil- 

adelphia branch. Mr. Wikoff was pro- 
moted from the sales staff. 

George Jillich, present manager of 
the Chicago branch, has been named 
manager of a newly created district in- 
corporating the Chicago, Detroit and 
Kalamazoo branches. Also included are 
the sales districts of Milwaukee, Min- 
neapolis and Indianapolis. 

Bush Federal Ink & Roller Co., Ltd., 
Toronto, Canada, has been acquired by 
Sinclair & Valentine. Walter Kitchen, 
president of Sinclair & Valentine Co. of 
Canada, Ltd., will continue operation of 
Bush Federal as a division of the S&\ 
organization. W. H. Merry, president, 
and other officials and employees will 
continue in their present positions 


Harold Ottesen has left his position as 
manager of the Owens-Illinois Glass 
Co.’s Clarion, Pa. plant, to take up the 
duties of manager of the company’s glass 
container manufacturing plant under 
construction in Atlanta, Ga. He has 
been replaced by D. B. Adams. Mr. 
Ottesen has been with Owens-Illinois 
since 1936. 

Henry S. Wade, vice president of 
Owens-Illinois, has been elected presi- 
dent of California Mfrs. Assn. Mr. 
Wade has been with the company for 
31 years and is general manager of the 
Pacific coast division. 

Having completed the general sales 
training program, Charles H. Pietsch 
has been promoted to salesman. He will 
operate from Hartford, Conn. 


John H. Wright is now with the Market 
Development Dept. of American Viscose 
Corp.’s Film Div. in Philadelphia. He 
will assist in the package development 
laboratory. 


Minnesota Mining & Mfg. Co. St. 
Paul, has promoted Richard T. Flaherty 
to supervisor for Scotchpak films, prod- 
ucts control department, industrial 
trades tape division. Mr. Flaherty joined 
MMM in 1953 as a technical service en- 
gineer. Also in the industrial trades tape 
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FASTER We 
STRONGER 
Heat 
Sealing 


SENTINEL* 
PACEMAKER= 


The Sentinel Pacemaker, made by pio- 
neers in heat sealing, is a thermal im- 
designed and 
engineered to give you these advantages: 


pulse sealing method, 


Light Weight, compactness, low cost 
Requires no skill 

insures a safe, FAST and positive 
seal with ease 

Precision automatic controls for 
correct pressure, heat dwell time 
and COOLING dwell time 

Seals varied thicknesses of Polyethe- 
lene, Saran, Pliofilm, MYLAR, Acetate 
and Vinyl, etc 

No fussy installation. Just plug in 
and start sealing 

Economical — draws current only during 
seconds when heating element is 
energized 

Simple, rugged, no service troubles 
Will soon pay for itself in faster 
production, improved seals 


Sizes: 9, 13, 25 and 45 inches sealing 
Hand or foot operated. 

For heavy-duty, large dimension jobs, 
the Sentinel High Speed Band Rotary 
Sealer — (Continuous Motion) and the 
Sentinel Jaw Type Sealer. Sentinel equip- 
ment meets U. S. Military Specifications. 


areca 


Write for detailed literature 

















division, James B. Gergen has been 
premoted to the post of assistant man- 
ager for the new products, research and 
business development department. Mr. 
Gergen has been with MMM since 1949, 


4 new consultant firm has been formed 
1 meet the needs of the expanding aero- 
sol industry. Lodes Aero- 
sol Consultants, Inc., 730 
Fifth Ave., New York, with 
Frederick G. Lodes as 
president, will devote itself 
exclusively to the problems 
of pressurized packaging. 
The new group will serve 
the industry with technical 
assistance, consultations on 
the foreign market and 
provide surveys for proposed business 


Lodes 


acquisitions. Mr. Lodes recently resigned 
from the Precision Valve Corp., Yonkers, 
* & was an officer and di- 
rector, to start the aerosol consulting 


Ww here he 


venture, 


W. D. formerly manager of 
customer service for the crown & closure 
Cork & Seal 


division manager of 


Regnier, 


division of Crown Co., 


Inc., has become 
sales of the machinery 
ceeding Ralph E. Costa 
resigned. Mr. Regnier has 
project engineer 


division, suc- 
who recently 
both 


and sales manager of 


been 
packaging machinery. 


Donald A. Washburn will represent the 
Black-Clawson Co., Dilts Div., Fulton, 
N.Y., as executive engineer in 
Wisconsin, Minnesota, Illinois, Missouri 


sales 
and western Indiana. He will locate at 
894 Grove St., Glencoe, Ill 


Edward W. Ward, general sales man- 
ager. and Edward H. Miller, manager 
of sales development, both 
with the Plastics Div. of 
Celanese Corp. of Amer- 
ica, were honored for their 
pioneer service with the 
division and its predecessor 
the Celluloid Mfg. Co., 
which became the present 
Plastics Div. in 1941. Mr. 
Ward has been general 
Ward 
sales manager of the plas- 
tics division since 1940 before which he 
worked in the sales departments of vari- 
ous divisions, including one period when 
he was packaging division sales director. 
Mr. Miller was assistant treasurer before 
assuming his present post with the or- 
ganization. 


Ata meeting of the board of directors 
f The Flexographic Corp., Mason, 
Yhio, Carl Ireton was elected president 
elected were, G. E. 
Bourne to of vice president in 
harge of sales, Joseph Hockzema to 
post of vice president in charge of pro- 


ther officers 


post 








Fired-On Screening 


keyed to the 
product... 


Product packaging can pose 

many problems. 

Example: Max Factor’s “Secret Key.’ { 
Problem: Separation of liquids 

in the bottle. 

Ceragraphic Solution: 

A handsome, brilliant ceramic 
coating that completely conceals 
while it enhances. It’s Ceragraphic’s 
exclusive Ceracoat process. 
Ceragraphic’s know-how and 
experience has made it a leader 

in the field of fired-on screening. 
Whether your particular 
packaging problems are physical 
or financial, Ceragraphic’s 
representative will be happy 

to discuss them with you. 


from design of the container, 
to design on the container. 


CERAGRAPHIC,: 


171 Newman St., Hackensack, New Jersey 
Tel. HUbbard 9-8260 
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Created by Avon to make feminine hands lovelter 


Tubes by Wheeling for Product 
Protection, Consumer Attraction 


The hands of millions of American women are kept velvety soft, luxuriously lovely 
with Avon Hand Cream, one of the many fine cosmetics created and sold by Avon 
Products, Ine. The Avon quality standards are assured protection through tubes pro- 
duced by Wheeling’s packaging engineers, whose meticulous laboratory analyses 
established product and tube compatibility. 


Avon is one of the many proud names served by Wheeling. We would like to add your 
name to this imposing list of those who prefer Wheeling Tubes for their products. 


WHEELING STAMPING CO. wuteune, w. va. 


Consult Your Classified ‘Phone Directory for Sales and Service in These Leading Cities: 
New York * Boston * Philadelphia * Chicago * Cleveland * Cincinnati * St. Louis * Minneapolis * Los Angeles 


* Aluminum, Tin and Lead Collapsible Tubes * Molded Caps for Tubes and Bottles + Plastics Specialties 
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duction and Thomas Ryan as secretary- 
treasurer. Formerly with the Specialty 
Papers Co., Dayton, Ohio, Mr. [reton 
has been in the packaging field for 26 
years. Mr. Bourne also was with the 
Specialty Papers Co. prior to his pres- 
ent appointment. 


Western sales manager for Automatic 
Molding Machine Co., Los Angeles, is 
newly-appointed George B. Croft. Pre 
viously with the Nathan R. Smith Mfg. 
Co., S. Pasadena, Mr. Croft will organize 
sales for all states west of the Missis 


sippi. 


New sales manager of the Chicago divi 
sion of Fort Wayne Corrugated Paper 
Co., is Thomas E. Kigin. He will !seate 
at 4500 S. Kolin Ave., Chicago. Previ 
ously, Mr. Kigin was assistant sales 
manager of the division. He has been 
with the Fort Wayne, Ind., company for 
five years. 


to the MW INTERNATIONAL SERIES 50-51 | Water. toewy is now in chase o 
Kleen-Stik Products, Inc., Chicago. Mr. 


... the most versatile ROTARY Lae Sia hoo seoveed bo te eae 


and film converting fields for the past 


| 30 years. He will conduct research into 
LIQUID FILLER ma e bo product development and quality con 


trol. 





300 28MM quart containers per minute fill- 
ing bleach or other free-flowing liquid on 
36-head rotary. 


Miss Mary Saunders has 
recently joined the re- 
search department of the 
Peterson Filling & Pack- 
aging Co. Danville, Il. 
From 1955 until her pres- 
ent appointment, Miss 
Saunders was with the 
Liberty Powder Co. a 
subsidiary of Olin Mathie- 


Rotary liquid fillers available with 24, 36, 48 or 72 
filling valves with speeds up to 600 CPM. Step forward 
in automation. Replace outmoded filling machinery with 
an International rotary to increase output on a wide 





variety of liquids including heavy oil, pharmaceuticals, Se oe Mites che had 
chemicals, still beverages and food products. had ten years experience as an analytical 


and development chemist with E. | 
© Fluid drive ® Von-marring worm feed © Automatic du Pont de Nemours Co., Inc. in this 
one-shot lubrication @© Cam action heads © New type company’s pigments research and film 
non-drip Curefill valves add to versatility in handling department, 


glass, polyethylene, and round and rectangular tin on the The year 1957 marks the 80th anni 


same machine ® Single crank adjustment for fine fill versary of the Hamersley Mfg. Co., 
height while machine is in operation © Single crank papermakers of Garfield, N.J. The firm 
adjustment for different size containers @ Three ma- has been owned by one family continu- 
chines in one—straight gravity, straight vacuum or com- ously since its founding. Arnold G. 


Hamersley is its current president. Over 
this period, it has been actively involved 
in the development of protective paper 
for all types of food and perishable 
products. H. A. Smith and H. Lang are 


bination gravity-vacuum by merely turning a dial. 





A master engineered machine 


that will increase production vice presidents; A. Schwab is managing 
on any liquid filling line. director; S. C. Fairbanks directs re 

Long lasting. Easy to operate. search and A. R. Melker handles sales 
Low in maintenance cost. promotion. 


Ed Burgers, Jr., is now eastern sales 


INTERNATIONAL FILLING MACHINE CORPORATION manager at Kraft Bag Corp. Mr. Bur 


Petersburg, Virginia, U.S.A. gers was formerly sales promotion man- 
ager. He will operate from the home 


igo Age Ago Bgo hee Geo hae age gn hee bge ge Bge Bg | ofce at 630 Fifth Ave, New York. Ted 





176 MODERN PACKAGIN¢ 





ee = MERCURY MACHINES — PACESETTERS FOR THE FOLDING CARTON INDUSTRY 
ole RRS 
L_ = 
$ 


INCE 1933 


“A Symbol of fine ; << the : ’ 4 


- 9 " ; 
CRAFTSMANSHIP oat: Cee J 


World Leadership : ag | 
in Web-Fed, In-Line woo = tam o| 
Production Equipment ctins 





Cutting Laminating as 
Creasing Embossing 
Printing Rotary Stripping 
i 
: Drying Rotogravure 
: 


Mercury IN-LINE machines prove their worth every 
day — on the job all over America. With Mercury 
you achieve new peaks of profitable production... 
you get IN-LINE with today’s needs and tomorrow’s 
demands, Every machine bearing the Mercury 
Emblem is designed by men who know the needs 
and preferences of paper converters. For short runs 
er long — for complex or simple jobs — Mercury 
* 
equipment is: unsurpassed, always giving long, de- 
pendable service . . . around the clock perform- 


ance, year in and-year out. 





_ Profit Producing Machinery 
for Paper Convertors 


| Ce | 








provocative packages 


put punch in your sales picture ! 
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The Ideal Re-Use Container 


Women will love this stunning, water- 


proof, all-purpose carrying case. Per- 
fect for the beach, for travel, for 
shopping. Odorless, alcohol and per- 
fume proof. Easily cleaned in hot 
water 

Send for Re-Use Packaging 
Catalog M-2 for many diverse 
packaging containers such as 
cosmetic kits, jewel boxes, 
candy dishes, handbags, etc. 


AVAILABLE IN TWO SIZES: 8” dia., 342” 
deep and 5” dia., 242” deep; with or 
without polyethylene squeeze bottles. 


PLASTIC 


JEWEL CO., INC. 


RR 








SOMETHING REALLY NEW 
IN A PAPER BAG CLOSING MACHINE 


FRY CONTINUOUS MOTION BAG CLOSING MACHINE 


MODEL GS-54 — Continvous-Motion Bag Closing Machine 
double-folds, heat seals and/or Glues for sift-proof Closures. 


Write for informative folder on this and other models. Please submit bag and product samples. 





Belfit has been named sales representa 
tive for the Pennsylvania, New Jersey 
and metropolitan New York area, taking 
over the duties relinquished by John 


Wallace. 


Recently elected vice presi 
dent of Container Labora- 
tories, Inc., Chicago, James 
A. Sargeant will continue 
in his capacity as manager 
of the Chicago division of 
the nation-wide firm. Facil 
ities under his supervision 
include consultation, re- 
search, design and testing 
in the fields of packaging 
and materials handling. Before joining 
Container Laboratories in 1953, Mr. 
Sargeant was chairman of the Army 
packaging board and chief of the pack- 
aging section, Army general staff. 


Sargeant 


{ four-month strike at the Mechani 
ville, N.Y., plant of West Virginia Pulp 
& Paper Co., New York, has been 
settled and work is again in fuil swing 


Avery Adhesive Label Corp., Monrovia, 
Calif., held open house to mark com- 
pletion of a $450,000 expansion of 
equipment, plant and office facilities. 

At its recent annual meeting, the 
hoard of directors of Avery elected R. S. 
Avery as chairman of the board. Russell 
Smith succeeds Mr. Avery as president 


The Dow Chemicai Co., Midland, 
Mich., announces the appointment of 
Leo B. Grant to the newly created posi 
tion of sales manager of the chemicals 
department with headquarters at Mid- 
land. James Day, presently supervisor 
of chemical sales in New York, will suc 
ceed Mr. Grant as manager of the New 
York office. Mr. Day has been with Dow 
since 1936. 

G. J. Williams has been appointed 
assistant to the sales manager, a newly 
created post in the plastics department 
Succeeding him in his former capacity 
as sales manager of the textile fibers 
department, is Amos L, Ruddock. 

J. W. Mighton has been promoted to 
head of the molding section of the plas- 
tics technical service. He succeeds Gor- 
don B. Thayer, recently named plastics 
specialist. He is succeeded in his previ 
ous post as head of the sheet forming 
section by Richard J, Lee, formerly e 
customer service engineer in the film 
section. 

Though he has retired as director of 
the company’s Edgar C. Britton Organic 
Research Laboratory at Midland, Dr. 
Edgar C, Britton will continue to serve 
as a research consultant with Dow. 
He is succeeded by Dr. Ralph P. Per- 
kins who was his former assistant. 

Dow Chemical Co. now produces syn 
thetic glycerin in commercia! quantities 
at its Texas division glycerin plant util 
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izing propylene as the basic raw mate- 
rial. Current market estimates for 1956 
are that 235 million pounds ef glycerin 
will be used, and of this amount approxi- 
mately one-third will be synthetic. 
Dow’s glycerin, U.S.P., will be sold in 


drums and bulk. 


The Sun Tube Corp. of Canada, Ltd. 
a subsidiary of Sun Tube Corp., Hillside, 
N.J., has appointed A. E. Watts as vice 
president in charge of plant operations 
at Ottawa. Vice President in charge of 
sales is W. D. McDonald, who joined 


the organization in 1950 


J. L. Stanley, newly appointed head of 
the Chicago sales office, has been re 
placed by George W. Peck as manager 
of the Philadelphia container sales 
office of Thatcher Glass Mfg. Co., Inc., 
Elmira, N.Y. Mr. Peck joined the com 
pany in 1946, served as advertising man 
ager until 1951, and until his recent ap- 
pointment, was in the Rochester sales 
office handling the northeastern New 


York area 


Yale Materials Handling Div., The Yale 
& Towne Mfg. Co., Philadelphia, has 
appointed two new regional sales man- 
agers. Neal J. Kemp, who was a hoist 
ing equipment sales manager in Detroit, 
has been named midwestern regional 
sales manager. Louis W. Jander, former 
general sales manager of the Henry 
Disston Div. of H. K. Porter Co., Inc., 
will cover the eastern region, which in 


cludes portions of eastern Canada. 


Kaiser Aluminum & Chemical Corp.'s 
foil kraft division has commenced oper 
ations in its new aluminum food con- 
tainer plant at Wanatah, Ind. The new 
facility, costing more than a million dol 
lars, will supply frozen food, bakery and 
other food processing industries in the 
east and midwest and is to augment pro 
duction at the Los Angeles plant. 
Lane-Bender, Inc., package designers 
and design consultants, have doubled 
the facilities of their office at 157 W. 
57th St., New York 


James W. Hutchison has been ap 
pointed vice president in charge of re- 
duction at Olin Revere Metals Corp., 
New York. Mr. Hutchison was formerly 
plant manager at Reynolds Metals Co.'s 
Jones Mill Reduction Plant in Arkansas. 
His headquarters will be at Omal, Ohio. 


Colonel Robert G. Peck, U. S. Army 
Retired, died on Nov. 12, at the age of 
77. In 1922, Colonel Peck became asso- 
ciated with The Arider Co., of Chicago, 
now a division of Ball Brothers Co, He 
was president of the company until his 
retirement from business in 1945, 


After a lengthy illness, Gilbert B. Ding- 
ley, long-time New York district sales 
manager for Crown Cork & Seal Co. 
Inc.. of Baltimore, Md., died in New 
York at the age of 59. Mr. Dingley 
joined the company in 1921. 


A quiet revolution 
in packaging... 
the Kehr 


For the first time 
... the properties 
of a can 

with the flexibility 
of a bag... 


Take a good look at the 
package on the right. What 
you see is the Kehr “Can- 
valope,’’a quiet revolution 
in packaging, because it 
combines the fiexibility of 
a bag with the properties 
ofacan...super-strong 
eift-proof, and moisture 
proof! It is an ideal c 
tainer for products ha 
extreme fineness, 


sitivity to moist 
i.e., powders, 
drugs, etc. exclusive 
Kehr develgpment, it may 
f new economy 
y in the packag- 
one of your prod- 
‘rite for samples 


Who started this 
quiet revolution 
in packaging ¢ 


This is the first.national ad 
vertisement for the Kehr 
Products Co. In a quiet 
way, weve been design 
ing ond manufacturing 
flexible packaging for over 
40 years a ch aL el 
speak up. We think we can 
lower your packaging costs 
with the same kind of tech 
nical skill that developed 
the “Canvalope Try us 


The Kehr “Canvalope”’ offers 
you these unusual advantages 


SIFT-PROOF—All seams are both heat- 
sealed and glue-sealed to preclude all 
possibility of even the finest powder seep- 
ing or sifting through 


MOISTURE-PROOF—Highest resistance to 
moisture-absorption is provided by an in- 
side coating of a special tough, inert plastic 


SUPER-STRONG—The materials used and 
the exclusive Kehr methods of manufacture 
make this the strongest bag of its kind 
Super-safe for severe handling. 


=iIMPORTANT I 


Two of the lergest food 
componies* were able to 
market new products 
only becowe of the inven- 
tion and ovoilabiity of the 
Ke “Convelope 


“Nome: on /equed 


DOUBLE SEALED 
4 











419 N. BROAD STREET, PHILADELPHIA 8 PA. © WAlnut 5-3356 


Designers ond Manufacturers of: Bags, Pouches, Tubing, “Canvelepes,* Sheets ana Rolls 
from flexible films, foils and papers printed by the flexographic or retegravure processes. 











The 7th Annual Set-Up Paper Box 
Competition, sponsored by the Na- 
tional Paper Box Mfrs, Assn., is open 
for member company entries. All entries 
received by the closing date, Feb. 15, 
will be eligible for awards in each of 
four categories: general superiority ac- 
cording to end use, best surface design 
and exec ution, superiority of construc- 
tion, and best display box. Winners, to 
be selected by a panel of judges in 
Philadelphia in March, will be an- 
nounced during the association’s 1957 
annual meeting at the Eden Roc Hotel, 
Miami Beach, Fla. May 1-4. Entry 
blanks and eligibility rules can be ob- 
tained from the National Paper Box 
Mfrs. Assn., 1101 Liberty Trust Bldg., 
Broad & Arch Sts., Philadelphia 7 


The 1957 National Industrial Pack- 
aging & Handling Exposition, spon 
sored by the Society of Industrial Pack- 
Materials Handling En- 
gineers will emphasize what's new and 
how to do it in industrial packaging, 
transportation and 


aging and 


package handling, 
the relationship of all three to distribu- 
tion. The exposition is scheduled to be 
held in Atlantic City’s Convention Hall 
on Oct. 28 through 31. Also to be 
featured at the event are the annual 
SIPMHE Short Course and National 
Packaging & Materials Handling Com- 
petition. For information on the triple 
event, write to Hanson & Shea, Inc., 
exposition managers, One Gateway 
Center, Pittsburgh 22 

A new SIPMHE Chapter has been 
formed in Pittsburgh. Representatives 
of 20 companies attended the organiza 
tional meeting. Francis Aland, Pitts 
burgh Plate Glass Co., was elected presi 
dent pro tem and Richard Majesky of 
the same company was elected secretary 


treasurer pro tem. 


Entries are being received for the 7th 
Lithographic Awards Competition & 
Exhibit, sponsored by the Lithograph- 
ers National Assn. Awards are to be 
made in 45 major classifications and 
entries must be mailed by Jan. 18 to 
the LNA Awards Competition, Lithog 
raphers National Assn., 420 Lexington 


Ave., New York 17, 


The following officers were elected at 
the recent 41st annual meeting of the 
Label Mfrs. National Assn.: president 

Robert J. Rodgers, H. S. Crocker Co 
Clifton B. Batch- 
elder, Epsen Lithographing Co.; treas 
urer—Lorenz L. Schmidt, Schmidt Lith 


Inc.; viee president 


ograph Co., and executive director 
Osear Whitehouse, Five new members 
of the board of directors are Mr. 
Batchelder: A. G. Alexander, G. A 
Ackermann Printing Co.; Raymond P. 
Kane, U. S. Printing & Lithograph Co.; 
George R. Langlois, Muirson Label Cx 
Inc. and Alfred J. Weinsheimer, 
Magill-Weinsheimer Co. 
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For your information 


T. M. Dutton, executive vice president 
of Wonder Bakeries, Ltd., Toronto, was 
elected president of the executive com- 
mittee of the Packaging Assn. of Can- 
ada at the recent 5th Canadian National 
Packaging Exposition. Dates set for the 
1957 exposition are Nov. 5-7, Automo- 
tive Bldg., Toronto 


T. H. Mittendorf, executive vice presi- 
dent of the Hudson Pulp & Paper Corp., 
has been elected president of the 
Gummed Industries Assn. Inc., for a 
second term. R. T. Meyer of Tape, Inc., 
was re-elected as vice president and 
Philip O. Deitsch was again named as 
managing director. The Eden Roc Hotel 
at Miami Beach will be the site for the 
association’s next meeting in May. 


Sixty technical papers will be presented 
during the 17 sessions of the three-day 
Annual Technical Conference of the 
Society of the Plastics Engineers, to be 
held at the Sheraton-Jefferson Hotel in 
St. Louis, Jan. 16-18. Arrangements for 
attending the conference may be made 
through the registration chairman, 
Harold Holz, 122 N. Kirkwood Rd., St. 
Louis 22, Mo. 


An informative brochure has been pre 
pared by the Forest Products Div. of 
Olin Mathieson Chemical Corp. to ex- 
plain how kraft paper is made. This 
division of Olin Mathieson produces 
paper, bags, corrugated containers and 
multiwall bags. For copies of the book 
let, write to Olin Mathieson Chemical 
Corp., Public Relations Dept., 460 Park 
Ave., New York 22. 


Harry E. Peterson of Peterson Filling 
& Packaging Co. has been named presi 
dent of the Chemical Specialties Mfrs. 
Assn. Dr. Emil G. Klarmann of Lehn 
& Fink, retiring president, was named 
to the association's board of governors 
along with Anton E, Budner of S. C. 
Johnson & Son, Inc., and Russell G. 
Puhle of The Borden Co. Other new 
officers, elected at the association's re- 
cent 43rd annual meeting are: first vice 
president, James E. Ferris, Hooker El 
trochemical Co.; second vice president, 


Donald M, King, Masury Young Co 


Technological advances in the recondi 
tioning of steel drums during the past 
year were stressed during the 15th an 
nual convention of the National Barrel 
& Drum Assn., held in New York re 
cently in conjunction with a Suppliers’ 
Industrial Exhibit displaying drum re 
conditioning machinery and other in 
dustry supplies 


The 58th annual meeting of the Na- 
tional Wooden Box Assn., Washington, 
D. C., will be held at the Boca Raton 
Hotel and Club, Boca Raton, Fla., Jan 
sl to Feb. l. 


A new motion picture dealing with the 
physics of color has been released by 
Interchemical Corp., manufacturer of 
IPI printing inks. Produced by Wilding 
Picture Productions and filmed in East 
man color, “This 4s Color” is a aon 
technical film with sound and has a 
running time of 27 minutes. The film 
may be borrowed through Interchemical 


Corp., 67 W. 44 St., New York 36. 


Newest addition to the Hinde & Dauch 
“Little Packaging Library” series is en- 
titled “How to Save Labor Costs With 
Corrugated Boxes.” The handy reference 
manual demonstrates that even the 
smallest economy in packaging proce- 
dures can bring substantial savings over 
an extended period. Copies of the new 
booklet may be obtained on request to 
Hinde & Dauch, Sandusky, Ohio. 


\ 16-week course on Industrial Packag- 
ing being offered by the Industries 
Training Scliool of Stevens Institute of 
Technology, begins on Feb. 4. The 
course is designed to provide engineer- 
ing fundamentals and specialized know- 
how to personnel active in all phases of 
the packaging field. Walter F. Fried- 
man, consultant with Container Labora- 
tories, Inc., will instruct the course. 
Further information may be obtained 


from the director of the Industries 


What's doing 


Jan. 16-18—Society of Plastics En- 
gineers, Inc. 13th annual National 
Technical Conference, Hotel Sheraton- 
Jefferson, St. Louis, Mo. 

Jan. 17-24—Independent Housewares 
Exhibit, Morrison Hotel, Chicago. 
Jan. 21-24—National Potato Chip Ex- 

position, Dallas, Tex. 

Jan. 22-Feb. 1—British Institute of 
Packaging, Packaging Exhibition, 
Olympia, London, England. 

Jan. 27-29—National Wood Pallet 
Mfrs. Assn., 10th semi-annual meet- 
ing, Hollywood Beach Hotel, Holly 
wood, Fla. 

Jan. 28-31—Plant Maintenance and En- 
gineering Show and Conference, 
Public Auditorium, Cleveland, Ohio 

Jan. 31-Feb. 1—National Wooden Box 
Assn., 58th annual meeting, Boca 
Raton Hotel, Boca Raton, Fla. 

Feb. 3-14—Chicago Gift Show, Lasall 
Hotel and Palmer House, Chicago. 
Feb. 16-19—National Canners Assn. 
and Canning Machinery & Supplies 
Asen., 50th anniversary conventions, 

Conrad Hilton Hotel, Chicago 

Feb. 17-22—American Paper & Pulp 
Assn., 80th annual convention, New 
York. 

Feb. 18-22—Technical Assn. of the 
Pulp and Paper Industry, conven- 
tion, New York. 
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For Continuous Automatic 
High-Speed Line Operations 


Requiring only a single operator, the versatile “Sure-Way” 
brings important economies wherever it replaces manual or 
semi-automatic package casing operations. 

Man-hours alone can be reduced up to 70 and 80%. Even 
with its high capacity—up to 240 packages per minute —the 
“Sure-Way” is near-human in gentleness to packages, over- 
wraps and labels. 

It’s compact, too—in some installations space require- 
ments are cut as much as 80%. Other features include: 

® Complete safety through automatic controls. © Gentle compressed 

air used for actuation. * Broad flexibility of loading patterns. 

*® Handles variety of case and package sizes. * Loads top. or end 

opening cases. * Small power requirements—one 4 HP motor drives 


both feed and discharge conveyors. © Moderuie capital investment. 
@ Low maintenance costs. 


Typical products handled include cosmetics, cereals, deter- 
gents, bar soap, sugar, cake mixes, small packaged machine 
parts, oleomargarine, cigar boxes, frozen foods, etc. 


*Exclusive Distributors: Food Machinery and Chemical Corporation 


Whatever your problem —can labeling, 
casing, sealing—FMC packaging engineers 
welcome the opportunity of reviewing 
them with you. If your product is packaged 
in a bex, carton, can, or other rigid or 
semi-rigid container, or if the product itself 
takes a rigid shape, chances are you can 
case it better for less with FMC precisicn- 
engineered equipment. Send full details 
for prompt reply. No obligation, of course. 
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Smooth and gentle as its name, the FMC “Non-Shock” caser 
places cans into cases completely free of damaging impact 
to cans, labels or product. 

Speeds up to 1200 cases per hour can be attained, limited 
only by the speed of the single operator. Automatic in 
operation, the filled case lowerator arm and tiered can pusher 
arms are activated as empty carton is slipped over loading 
chute. 

Cans enter machine in upright position, move smoothly 
down woven wire belt. There's no rolling, no seam-to-seam 
impact nor seam-splitting action of steep gravity-roll contact 


Compact and flexible, FMC “Non-Shock” Casers are 
ruggedly built for long life, handle specific can sizes and 
certain combinations from 202x308 packed 6x8, to 
603 x 700 packed 2 x 3. 


FOOD MACHINERY 
AND CHEMICAL CORPORATION 


Canning Machinery Division 


Genere! Seles Offices: 
WESTERN: SAN JOSE, CALIF. « EASTERN: HOOPESTON, fl. 








CASE SEALING WITH 
TAPE AND/OR GLUE... 


® General's taper, a natural for rule 41, tape seals, automatically up to 25 or 
more cases per minute, single-strip, top and/or bottom flaps only, plus end- 
panels, if required. “It’s always ready.” Tape also serves as dust and pilfer-proof 
seal. Machine length 7 feet, minimum. 





Tape Sealer 





®@ General's automatic top flap gluer and/or taper of filled containers has no 
equal. Has closed-system. There’s no need for “clean-up,” it’s always ready. 
Saves % hour production time daily. CLOSED-SYSTEM CAN REPLACE 
GLUE-POT METHOD IN OTHER MACHINES. 

® General's one-man bottom flap gluer and/or taper of unfilled cartons is “the 
best yet.” Does more and better for less. Only 5’ wide by 9’ long. Has “U” 
turn delivery. 

® General's case sealers have all the design features that engineered the un- 
equaled “General Line” for taping or gluing the “manufacturers-joint” in 
container manufacturing plants throughout the industry. It’s really wise to 
General-ize. 


THE BEST NAME IN TAPING AND GLUING 


General Corrugated Machinery Company, Inc. 
Palisades Park ‘ ' New Jersey 








Carton bottom flap-giver 
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BAG-MAKER 


NEW YEAR...NEW PLANS...NEW IDEAS 
NEW EQUIPMENT...NEW EDGE-GUIDANCE 


tion 
Automa’’” IN EDGE-GUIDANCE 


08008 ee 208 FESR by Intercontinental sone tite . 


AT OVERALL SIZE 

NEW For TUFTED CARPETING — Our exclusive original application HIGH SPEED 43” wide, 32" deep, 
edge-guidance device coupled with accurate edge-trimmer 41" maximum height, 

NEW For LACE, GAUZE and NETTING — Only our photo-electronic Rapidly measures, cuts and vends Pliofilm 


method can detect, control and guide these materials Cellophane, Poiyethylene, Mylar, Paper, etc., in flat 
sheets from roll stock. Lengths from 3” to 100". Bags 


Fer superior any exist >dge-gui 
NEW For PLASTICS superior to any existing edge-guidance on are measured and cut from rolled tubular stock 


h srial 4 
thin gauge materials sealed at end. Handles rolls to 24” wide. Anyone 


and entire measuring, cutting and sealing operation 
is completed automatically 


NEW For TEXTILES — Only lint-proof device... applies no force or pres- can operate expertly. Simply select size, press button 


sure to most delicate fabrics eliminates all manual control of 
tubing, rerolling and positioning 
For LAMINATING — Application of automation to present-day obso- pany Aevnnsarion For iaqrasead Vercatiiny 

lete manual and mechanical methods Standard machine is equipped with plug-in panel for 

following accessories: Stacker for automatic stacking 

NE EDGETRONICS a photoelectronic approach to edge-guidance elimination of external static; Pre- Determines ter to No Special 

Instantaneous response and control with no mechanical time lags automatic shut-off at sec quantity; Electr : ; 
result: equipment guaranteed to be an advance on all existing edge-guidance Bork Rack fos ph op ‘an ae: “ant wiring 
devices now in operation. Or better still, use EDGETRONICS and our corps of caner Dale Car feanne mal sare nl et eee Needed 
research and development engineers to solve your specific problem Put this amazing new time-saver to work for you now, ‘] / 


For Full information write for our FREE brochure today Write today Plugs inty 


TH LULIAILIM LLL LiL), LectrOmatic Devices, Inc. | {°"” 


. cycle Cutler 
170 COOLIOGE AVENUE . ENGLEWOOD, NEW JERSEY 3345 W. Addison Street, Chicago 18, Iilinois 
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SAVE UP TO 25% 
with 


plastie malic 


the all-new electronic 
TAPE DISPENSER 


#8 “th in 
Speeds produce bunching 


and bag cicsing operativuns. 
Saves material, too! 


The PLAS-TIE MATIC Tape Dispenser 
holds up to 2,000 feet of Plas-Ties or 
FAS-TIES twist-to-tie tape ready for 
you to use. Simply set the dial to any 
length you desire, from 3 to 16 inches, 
pull the tape and PLAS-TIE MATIC 
delivers it into your hand, cut to 
length, ready to be tied! 


Plas-Ties are the all vinyl-wire produce 
ties and bag closure tapes:—water- 
proof, freezeproof, colorful, re-usable 
FAS-TIES are priced 
twist-to-tie tapes made from polyethy! 
ene, kraft and wire; they stay fresh 
looking longer. 


Change from FAS-TIES to Plas-Ties in 
your PLAS-TIE MATIC in seconds. 


competitively 








complete information 


plasties company 


Manufacturers of Plas-Tie bag closures 
and Fas-Tie paper “twists” 











[raining School, Stevens Institute of 
Technology, Fifth & Hudson Sts., Ho- 
boken, N. J 


Some 2% acres of exhibit space, with 
121 exhibitors participating, will be 
used for the 50th Anniversary Canning 
Machinery & Supplies Assn. “Canners 
Show” to be held Feb. 16 to 19 at the 
Conrad Hilton Hotel in Chicago. The 
show is being held in conjunction with 
the Golden Anniversary Convention of 
the National Canners’ Assn. 


The Package Designers Council will 
announce winners of its Third Ameri- 
can Package Design Competition Feb. 
15 at a luncheon at the Plaza Hotel, 
New York, where some 60 awards will 
be presented. All entries in the competi- 
tion will be on exhibit at Cooper Union 
Museum, New York, Jan. 28-Feb. 20. 
Designer Frank Gianninoto will discuss 
trends in food packaging at the gallery 
Jan. 29 at 8 p.m., for the first in a series 
of special events 


The Shellmar-Betner Flexible Pack- 
aging Division, Continental Can Co., 
has won the Award of Excellence in the 
1956 competition of the Produce Pack- 
aging Assn. The award was given for 
Shellmar-Betner’s “Rolla-Bags,” printed 
polyethylene bags in continuous roll 
form, 


The Bakelite Co. has published two 
new booklets of interest to packagers. 
The revised 1957 edition of the “Con- 
densed Reference File of Bakelite 
Plastics” is designed to help engineers, 
fabricators and designers choose the 
right plastic for any job. 

The company’s “1957 Guide to Im- 
proved Packaging” is a new eight-page 
booklet featuring packages that set new 
styles in merchandising through the use 
of plastics. 

Roth of the booklets may be obtained 
on request to Bakelite Co., a Division 
of Union Carbide & Carbon Corp., 30 E. 
42 St.. New York 17. 


More than 200 exhibitors have reserved 
space for the Fifth British International 
Packaging Exhibition to be held from 
Jan. 22 to Feb. 1 in London. Visitors 
expecting to be in England during the 
time of the show may obtain admission 
tickets to the exhibition on request to 
Provincial Exhibitions, Ltd., City Hall, 
Manchester, England. 


The profit-building possibilities of pack- 
aging for the business man are set forth 
in a new book. “The Selling Power of 
Packaging,” by Vernon L. Fladager 
(McGraw-Hill Book Co., 327 W. 41 St., 
New York 36: $3.50). The author, an 
account executive with D'Arcy Adver 
tising Co., Inc., surveys the revolution- 
ary effects that packaging can produce 
in today’s market. 
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“  FLEXOGRAPHIC ENDPRINTERS 


— 


> SOLD TO ONE CUSTOMER 


CHOSEN ON THE BASIS OF 
PROVEN PERFORMANCE TO RE- 
PLACE OBSOLETE EQUIPMENT. 


SoS ALINA-X-30 


THERE'S THE ‘PROOF OF THE PUDDING!" 


Repeat orders, from users everywhere, attest to 
the worth and dependable performance of H.H.H. 


Alina-X-30 Flexographic Endprinters. 


One firm has reordered 20; another 15, others up 
to six—Only one inference can be drawn from such 
expressions of confidence . . . these H.H.H. End- 


printers must be good. 


Send for literature and see for yourself why “Hundreds of Users can't be wrong!" 


111 EIGHTH AVENUE 


mm al a) he Mee NEW YORK 11, NY. 


WAtkins 4-6970 
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3) FILL IN the information requeste: 


Oo SELECT the items you want | ; : E : 
(2) CIRCLE the corresponding numbers on the post cara H , LPFU L LITERAT U RE ‘ 4 
The i : ehie! worn ts to you 


4) MAIL — no postage réquired ‘ 
nithe literature and sample: 


EQUIPMENT - SUPPLIES + SERVICES 


RE-USE GIFT CONTAINERS. Folder contains CASE SEALING ADHESIVES. Literature de- EQUIPMENT FOR HANDLING LIQUIDS. Folder 
illustrations of specialty containers suit- ; illustrates describes fl han 
able for such re-use as jewel boxes, sew- i materials for filtering and handling. 
ing kits. Illustrates embossed, leatherette i synthetic dhesives. Includes description of filter filter 
set-up boxes, and metal cannisters. The ee y. paper, filter cloth, vacuum 
S. K. Smith Co. (A-751) 7; > srhmemens 

aan iia, 


FILLING, PACKAGING, WEIGHING MACHINES. 


MOLDED PLASTIC BOXES. Catalog folder il- illustrates and 


lustrates and describes extensive line of es 

clear, rigid ~ — wonee & in oval, ing an - 

ompartmen: rectangular top sealing, carton o~ 

shapes. Tri-State Plastic Molding 44 : ‘ ‘ gc bas 
(A-752) 


BLISTER PACKAGING, Literature descri 
and illustrates semi-au 


CORROSION INHIBITOR PAPER. Folder illus- 

trates and describes chemically impreg- 

nated volatile corrosion inhibitor paper 

= ell A753 lined, ; 
Cromwell Paper Company. 753) H. Fry >. 


SHIPPING CONTAINER CLOSURE. Illustrated 

literature describes metal closure device FILLER FOR FOODS. Literature descri 

for use with plywood ship containers automatic machine that fills cut 

and illustrates proper of applica- fruits, and vegetables into jars up 

tion. Metalstamp Inc. (A-754) quart and cans up to #10 size at 
to 150 a minute. Solbern 


STATIC ELIMINATOR FOR FILM. S-page book- “°F Poration. (A-764) 


——— Proieline ie apparetus HEAT SEALER CATALOG. Ca’ 

an es ap MARKING panees. Illustrated literature 

that eliminates static electricity on goachines mark describes, and —-s 

and sheeting by ionizing the Kd 4 es line of thet line of thermal 

air, United States Radium Corporation. contoured containers, ogelgunent for ak “wet 
operated models. Vertrod 


RIGID PLASTIC CONTAINERS. Catal e 

scribes line of stock boxes available in FOIL PAPER SAMPLE KIT. Folder contains 

clear, colored ©, multi-colored over 60 of colored and a 

spray, and etched in aluminum he ge suitable for seals, 

and shapes. Prices are included. labels, wraps, box coverings. H. D. 
tes. (A-766 Catty a (A-771) 


Fill ovt and mail this card now 


HEAVT-DUTY CORRUGATED CONTAINERS. 
Folder of 


contains representa- 

tive types of containers with triple rows 
of fluting said to withstand compressive 
fant ap Se 2080 Be. per Rneel See, 
Wall Containers, Inc. (A-758) 
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MANUFACTURERS’ LITERATURE SERVICE 

Please send me the free items circled below. [| 1 am a non-subscriber* 
lam (] a subscriber 

A-751 A-752 A-753 A-754 A-75S5 A-756 A-757 A-756 A-759 A-760 A-761 
A-762 A-763 A-764 A-765 A-766 A-767 A-768 A-769 A-770 A-771 A-772 


A-773 A-774 A-775 A-776 A-777 A-778 A-779 A-78O0 A-781 A-782 A-783 
A-784 A-785 A-786 A-787 A-788 A-789 A-790 


[oe pemees. j¢-page illustrated 4 
ustrates an ves 
lime of catvaders oth ik in. to 2,18 ss 








*1 you de nef have « 4 iption and would the te receive the 


tweive nenthiy e 
pat $7.00; si iano eee ei! Pe Ua chen batt tes ; 
() Check enclosed 0) Send bili 











(This card cannet be honored after April 15, 1957) 
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© CIRCLE the 
on FILL IN the 


SELECT the items you want 


corresponding numbers on the p 


information requested 


FREE wus HELPFUL LITERATURE 


worth do 


in th iterature and samples des¢« 


bed 


EQUIPMENT 


PLASTICS CONTAINER CATALOG. 44- 
catalog contains and 

cations for more than 150 styles of molded 
plastic containers with names and ad- 
dresses of suppliers. Includes information 
on cape, sizes, and 


uses. (A-773) 


WRAPPING 
M4 e catalog = and " 

ment wrapping = J 
aging beled ound food products 


AND PACKAGING EQUIPMENT. 


and pa products Includes — 
tions, ony eens @f euptastions for each 
machine. Packaging 


Ma- 
chines, it’ (A-774) 


MATERIAL FOR PACKAGING INSTRUMENTS. 
8-page booklet discusses factors involved 
in the packaging of delicate instruments. 
Discusses properties of rubberized hair 
and its uses as a "py 
Armour & Company, Curled Divi- 
sion. (A-775) 


CONTRACT AEROSOL PACKAGING. Brochure 

illustrates and describes facilities and pro- 

sy involved in Illinois company’s 
ckaging st aerosols. Also 


(A-776) 


Fill ovt and mail this card now 


4) MAIL no p 


elcdieh’. 


SUPPLIES 


TRANSPARENT PLASTIC PACKAGES. 8-page 
illustrated catalog gives ques 

of standard and Seen oe  M “uch 
parent plastic packa ding su 
types as “blister” oa ailp-aneel 


ages. Plastic Artisans, Inc. \A-777) 


TESTING PACKAGING MATERIALS. 12- 
handbook illustrates and describes 
various tests used for determining suita- 
jaw dl . ennens mat materials and con- 
i. ‘cen ao gp 


catia, Inc. (A-778) 


PACKAGING EQUIPMENT CATALOG. Illus- 
trated describes 


Ryder Company of Pennsylvania. (A-779) 


PORTABLE HEAT SEALER. Folder describes 
4% Ib, hand operated heat sealer suitable 


for 


METAL CLOSURE FOR CONTAINERS. Folder 
describes and illustrates working princi 
of a “snap-on” Progr Eye 
o ae _ 
’s nozzles, spouts, seals 
quand, Gesell Products Corp. 
(A-781) 
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stage required 


SERVICES 


FILM CONVERTING MACHINERY. File folder 
contains illustrations, ou ptions, and 


poe ok magne a mga Folder 
lustrates stock plastic 
se jewel bores, 


machine 
Seales chadien band 
minute. Tipper 
(A-786) 


of 30 8 


SHIPPING CONTAINERS. S2-page brochure 
illustrates and company’s facili- 
on ane a ted 8 
man 
shipping coutnes. inked 
(A-787) 


DRAWPRESS FOR BOX COVERS. Illustrated 
folder describes for 


(A-788) 


PAPER CONVERTING MACHINERY. [ae 
illustrated booklet describes a line 
mitable er the ae, including -4. 
suitable for the Se gua Les 


ting, pent 
ing and 


a aoe Dilts Division, gf vt 
(A-789) 
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Only the new 


gives you straight-through packaging 
with no reciprocating motions 


Here’s another example of Package engineering leadership—the Versaflow-150 

In the Versaflow, you will find an entirely new concept of handling over a wide size 
range. Packages move straight through the machine on a single level without 
changing direction. Continuous, uninterrupted speed, from infeed to discharge, 
assures gentle wrapping without upsetting package contents. There are no clevators, 


no reciprocating motions. 


A special transfer feature on the Versaflow-150 enables you to feed directly from your 
production line. No direct drive hook-up is required. Belt infeed receives packages 
automatically, feeds them to the chain drive. Sealed ball bearings on all turning 
shafts eliminate maintenance, another Package ‘plus’ feature 
Che Versaflow-150 wiil handle packages from 6" to 14" long, 3" to »" wide, 1" to 5" 
high. Variable speed drive permits operation up to 150 packages a minute. It wraps 
with cellophane, wax paper or heat-sealing foil. To get complete details, contact 


your nearest Pac kage representative 


EAST LONGMEADOW, MASSACHUSETTS 
NEW YORK «+ PHILADELPHIA «+ ROSTON + CLEVELAND «+ CHICAGO « ATLANTA 
DALLAS + DENVER + LOS ANGELES + SAN FRANCISCO + SEATTLE « TORONTO 


MACHINERY COMPANY 


JANUARY 1957 





U.S. patents digest 


This digest includes each month the more important patents of interest to those 
who are concerned with packaging materials. Copies of patents are available 
from the U. S. Patent Office, Washington, at 25 cents each in currency, money 
order or certified check; postage stamps not accepted. Edited by H. A. Levey. 


Apparatus for Folding Box Blanks, 
Leon E. La Bombard (to International 
Paper Box Machine Co., Nashua, N. H.). 
U. S. 2,764,918, Oct. 2. Mechanism for 
infolding an articulated flap of a flat box 
blank, while simultaneously pressing the 
main body thereof down on the paper 
line of a folding machine 


Foldable Carton for Canned Goods, 
Arthur J. Murray, Minneapolis, Minn. 
S. 2,765,073, Oct. 2. A carton for 
snugly packaging and for carrying, in 
row formation, a plurality of generally 
cylindrical containers of the type having 
closed top and bottom ends thereof 


Closure, Robert B. Ryan, South Gate, 
Calif. U. S. 2,765,094, Oct. 2. A cover 
assembly for use on an open-top recep 
tacle comprising: a cover member of 
flexible plastic material having a peri 
pheral flange for releasable engagement 
with the rim of said receptacle 


Detachable Box Lock, Ewing L. Sharpe, 
Beverly Hills, Calif. U. S. 2,765,096, 
Oct. 2. A box of resilient material hav- 
ing a hinged cover on the box and a 
perforated lip downwardly projecting 
from the front edge of the cover. the 
box having ribs projecting from the 
rear surface of the front wall thereof 


Closure for Use With High Pressures, 
Einar E. Tangard (to Combustion En 
gineering, Inc.. New York, N. Y.) U. S. 
2,765,098, Oct. 2. In a closure for a 
pressure vessel, a hollow cylinder closed 
at its ends by a pair of generally flat 
plates normal to the axis of the cylinder, 
& pressure-resistamt support framework 
disposed within said cylinder intermedi- 
ate said plates and comprising a plural- 
ity of hollow frustrums of a pyramid. 


Lug Box, James W. Lively, San Jose, 
Calif. U. S. 2,765,099, Oct. 2. In a lug 
box having inclined side and end walls 
formed integrally with a depressed bot 
tom, having a recessed surface defining 
1 shoulder running adjacent the ends 
thereof 


Hollow-W alled Boxes, Marshall I Wil 
liamson, New Haven, Conn. U. S. 2, 
65,113, Oct. 2. A hollow-walled folding 
box comprising, in combination, a main 
bottom panel and a pair of side-wall 
structures on opposite sides of the main 


bottom panel 


Apparatus for Weighing and Closing 
Flexible-Walled Containers, Harold \ 
Kindseth, et al. (to Bemis Bro. Bag Co.. 
Minneapolis, Minn.) U. S. 2,766,001, 
Oct. 9. In a bag-weighing apparatus hav- 
ing a weighing station and a stranded 
endless conveyor for delivering a bag to 
said station 


Extrusion Apparatus, William E. Vel 
vel (to E. L. du Pont de Nemours & Co., 
Inc., Wilmington, Del.). U. S. 2,765,492 
Oct. 9. A film extrusion apparatus com 


188 


prising a body member having a length- 
wise channel in its bottom surface, a 
U-shaped sleeve in said channel and 
spaced therefrom. 


Wirebound Box Lidding Machine, 
John R. Richards, (to Food Machinery 
& Chemical Corp., San Jose, Calif.). 
U. S. 2,765,730, Oct. 9. In a machine for 
lidding wirebound boxes of the type 
having a hinged lid and having box- 
supported fasteners and lid-supported 
fasteners adapted to interengage upon 
closing the box lid 


Bead Orienting Device, Milton R. Sea- 
brooke, Mars, Pa. U. S. 2,765,900, Oct. 
9. Apparatus for orienting articles which 
are heavier at one end than at the other, 
comprising a vibratory parts feeder. 


Tape Roll Support, Robert M. Dunning 
and Russell J. Hennessey, St. Paul, 
Minn., (to Waldorf Paper Products Co., 
St. Paul, Minn.). U. S. 2,765,907, Oct. 
9. A pad in combination with a tape 
roll having a hollow core, the pad in- 
cluding a flat paperboard pad body hav- 
ing a series of tabs cut therefrom. 


Corner Hinge Construction, James R. 
Watkins, North Haven, Conn. U. S. 2,- 
765,947, Oct. 9. A wire hinge for con- 
necting the overlapping corners of ad- 
joining panels of a collapsible crate 
with said panels, having overlapping 
slats and cleats 


Container, Swan Hillman, Rockford, 
Ill, U.S. 2,765,949, Oct. 9. A container 
having in combination, a rectangular 
open-topped body having parallel side 
walls, a flat rectangular cover adapted 
to rest on the top edges of said body 
walls and having a pair of ears pro- 
jecting downwardly from its rear end. 


Container Devices, William H. Wheeler, 
New York, N. Y. (to Airkem, Inc., New 
York, N. Y.). U. S. 2,765,950, Oct. 9. 
A container device of the character de- 
scribed comprising a container part of 
relatively fat and circular contour hav 
ing a central hub portion providing a 
socket therein 


Container Devices, William H. Wheeler, 
New York, N. Y., (to Airkem, Inc., New 
York, N. Y.). U. S. 2,765,951, Oct. 9. 
\ container device comprising a con- 
tainer part of relatively flat and circular 
contour having at the axis thereof a hub 
portion providing a socket therein. 


lear-Strip Can Opener, Andrew Sorum, 
Crookston, Minn. U. S. 2,765,952, Oct 
9. A device for opening metal containers 
having tabbed key-strip closures, com 
prising a holding structure having a 
hand grip and an open-ended sleeve se- 
cured rigidly and laterally to the outer 
end of said handle 


Paperboard Cartons, Rolf A. Samsing, 


Braintree. Mass U. S. 2,765,972, Oct 


9. A folding carton embodying a one- 
piece paperboard blank folded onto it- 
self along two parallel fold lines at the 
two side margins of the blank and into 
adhesively attached overlapped relation. 


Bag and Closure Therefor, Cornelius 
M. Phipps, Neenah, Wis., and Donald R. 
Zimmerman, Wheaton, Ill. (to Mara- 
thon Corp., Rothschild, Wis.). U. S. 
2,765,974, Oct. 9. In combination, an 
article-containing bag and a closure 
therefor, the bag having a pair of oppo- 
site main panels and a pair of inwardly 
folded bellows panels connecting sides. 


Apparatus for Applying Tear Strings 
to Wrappers, Fred C. Van Arsdell, Me- 
dina, Ohio, (to The Quaker Oats Co., 
Chicago, Ill.). U. S. 2,766,665, Oct. 16. 
In combination with a belt conveyor 
carrying spaced-apart wrappers project- 
ing laterally beyond one edge of the 
belt, apparatus for depositing a length 
of string linearly on each wrapper. 


Machine for Forming Windowed Car- 
tons, John G. Vergobbi, Quincy, Mass., 
(to Pneumatic Scale Corp., Ltd., Quincy, 
Mass.). U. S. 2,766,666, Oct. 16. In a 
machine for forming windowed carton 
blanks, a conveyor for continuously ad 
vancing carton blanks having precut 
window openings, said conveyor includ 
ing spaced fingers for engaging and ad 
vancing successive carton blanks. 


Plural Compartment Vials and Syringe 
Cartridges, Joseph F. Greene, Vine 
land, N. J., (to Owens-Illinois Glass 
Co.). U. S. 2,766,755, Oct. 16. In a 
plural-compartment vial, or syringe 
cartridge, a pair of open-ended glass 
cylinders arranged end to end in axial 
alignment and a frangible partition. 


Vacuum and Seal Type of Receptacle, 
Earl S. Tupper, Upton, Mass. U. S 
2,766,796, Oct. 16. A combined seal and 
receptacle comprising a lower shallow 
article-receiving member of resilient 
plastic material having a central flat, 
horizontal wall and having an upward 
ly offset peripheral and inverted groove 
relative thereto. 


Gathering Device, George T. C. Cowen, 
Somerville, N. J. U. S. 2,766,797, Oct 
16. A gathering device of the character 
described comprising a_ substantially 
rectangular fabric sheet, a grommet 
secured in and extending through said 
sheet adjacent each corner thereof and 
a flexible strand 

Apparatus for Securing Thermal- 
Activated Adhesives, Harry L. Gibson, 
Los Angeles, Calif. 1 S. 2,766,810, 
October 16. In the sealing apparatus of 
the class described, a floating platen re 
siliently mounted to yieldably move into 
alignment with a mating operating 
platen 


Dispensing Cartons Provided With 
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AN INTEGRAL PART OF THE CONTAINER 
WHEN MARYLAND GLASS TAKES 
OVER YOUR DESIGN PROBLEM! 


When you drop a packaging problem in our lap, the end result 
is more than a glass container. It is an idea . . . born of restless \4 STOCK DESIGNS 
imagination, shaped by skilled hands, backed by years of sound : —A variety in blue or flint 
experience. Our creative staff gives you a selling package that packs — glass and a complete range 
weil, ships well and pushes your product on the shelf. For a of sizes od ready for 

, , immediate shipment. 
successful solution to your design problem, contact MARYLAND 
GLASS CORPORATION, 2147-53 Wicomico St., Baltimore 30, Md. 


PACK TO ATTRACT IN 


BLUE OR FLINT 
JARS AND BOTTLES 





Carnation 
Instant Milk oatiret 


Cutters, Wendell T. Burbank, Three 
Rivers, Mich., (to Sutherland Paper Co., 
Kalamazoo, Mich.). U. S. 2,766,877, 
Oct. 16. A dispensing carton including 
a front wall and a cover having a closure 
flap positioned on the inner side of the 
front wall 


Carboy Crate, James Russell Wallace, 
Lansing, Mich., (to Carrier-Stephens 
Co., Lansing, Mich.). U. S. 2,766,899, 
Oct. 16. A protective crate for a bottle 
comprising a plurality of substantially 
square frame members, one of which 
forms the top of said crate and one of 
which forms the bottom. 


Reinforced Paper Strap and Bag Con- 
taining Same, Harford K. Steen, New- 
burgh, N. Y., (to Interstate Bag Co., 
Walden, N. Y.). U. S. 2,766,925, Oct. 
16. A paper strap consisting of a con- 
tinuous flat strip composed of relatively 
thin tough paper, folded to form a strap. 


Flexible-Walled Containers, Jay D. 
Thompson, Minneapolis, Minn. (to 
Bemis Bro. Bag Co., Minneapolis, 
Minn.). U. S. 2,766,926, Oct. 16. A 
tubular bag of flexible material adapted 
to be infolded to flat condition. 


Disposable Receivers, James S. Wal- 
lace, Seattle, Wash. U. S. 2,766,927, 
Oct. 16. A receiver for the purpose in- 
dicated, comprising an envelope of im- 
pervious flexible material, open along 
one edge only, with its open edge por- 
tion folded back exteriorly of the en- 
velop proper, as a cuff. 


Acylation of Refined Wood Pulp, Ken- 
neth Russell Gray, Judson Harry Hollo- 
way and Berwyn Brainerd Thomas, 
Shelton, Wash., (to Rayonier Inc., Shel- 
ton, Wash.). U. S. 2,767,169, Oct. 16. 
As a new article of manufacture, rela- 
tively dry refined wood pulp in sheet 
form, having incorporated therein a gly- 
col ether compound. 


Clasp, Donato J. a Je North 
‘ _ Providence, R. L., (to Fulford Mfg. Co., 
SEAL-SPOUT is the aluminum pouring R. 1). U.'S. 2,767,452, Oct. 23. A clasp 


i j isi for securing sheaves of material to- 
Ss wi ] peal. ° 
pou th h gh merchandising ap I gether, comprising two upstanding arms 


Packages with SEAL-SPOUTS are— having means joining them together at 


one end thereof. 


easier to open Label Assembly, David B. Harris, San 
° Gabriel, Calif. U. S. 2,767,495, Oct. 23. 
easier to pour A proteeted label assembly or the like, 
comprising a generally rectangular label 


easier to close sheet adapted to receive indicia on the 


front side thereof and having a pressure- 


better to store sensitive adhesive coating on the back 


side thereof. 


Housewives favor these conveniences Paper and Paper-Like Materials Hav- 
: ing a Remoistenable Adhesive Coat- 


They mean less spillage in using and ing, Harry A. Toulmin, Jr., Dayton, 

. : Ohio, (to The Commonwealth Engineer- 
storing—a greater protection of ing Co. of Ohio, Dayton, Ohio). U. S. 
products. 2,768,096, Oct. 23. Pre-gummed paper- 
. ; like sheet material having a normally 
For details, contact substantially non-tacky but potentially 


SE. adhesive-by-moistening coating. 
AL SPOUT Corp. Heat-Sealing Thermoplastics, Victor H. 
Hasselquist, Akron, Ohio, (to B. F. 


; ; ji Goodrich Co., New York, N. Y.). U.S. 
EE Ie eee a ee SED ES aia 2 767.769, Oct. 23. ie temas useful 
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MORNINGSTAR yew: 


PAISLEY years 


FREE... 
Morningstar-Paisley Anniversary Folder... 


describes starches, dextrines, resins, adhesives 
used in the manufacture of paper and paper- 
board, and of packages and paper products of 
all kinds. Every step of the way from paper 
mill sizings, surface coatings, finishes, 
through all converting into cartons, shipping 
cases, cups, fibre cans, bags, envelopes, to the 
final sealing and labeling for consumer out- 
lets, paper packaging is served—from begin- 
ning to end—with Morningstar-Paisley scien- 
tific service. 


PLANTS: Morningstar-Paisley, with plants 
and warehouses from coast to coast, proc- 
esses all our raw materials, which we then 
manufacture into products for all American 
industry. 


LABORATORIES: Wherever you are, our 
skilled chemists are near, Familiar with all 
raw materials known to the science of 
paper, paperboard manufacture and ad- 
hesion, chances are they can help you in- 
crease production, cut costs, improve 
quality. 


PACKAGING: For 25 years, Paisley has 
kept ahead on new mass production tech- 
niques and improved machinery in paper 
converting and packaging. We supply 

| packaging adhesives for every labeling, 
sealing, wrapping, assembling and shipping 
operation 


SERVICE: Write for “Operation Data 
Sheet”. Free scientific laboratory analysis 
of your data pinpoints ONE best, most 
economical product and method for your 
specific operation. Trial shipment on ap- 
proval, if wanted 


PAISLEY PRODUCTS, INC.—MORNINGSTAR, NICOL, INC. 
530 W. Sist Street, New York 19, New York 
1770 Canaiport Avenue, Chicago 16, Ilinols 
Gentiemen: 
Please send me at once a copy of your free Anniversery 
Folder .. also information or date sheets indicated. 


[)] Adhesives [| Water Soluble Gums [| Resin Emulsions 
|.) Starch and Dextrines [| Paper Mill Sizings 

















Peters Model SG Carton and Tray Forming and Gluing Machine 


produces cartons and 
trays at speeds up 
to 175 per minute 


At cost-cutting high speeds, the fully- 
automatic Model SG converts low cost 
blanks into perfectly shaped glued car- 
tons and trays for packaging many 
products . . . cookies, crackers, confec- 
tions, frozen foods, cigarettes, fruits, 
vegetables and others. 





closes up to 150 
cartons per minute 


Investigate Peters Model CCY Car- 
ton Folding and Closing Machine 

. it automatically folds and tucks 
carton tops to securely close up to 
150 cartons per minute. 








Write for your 
copy of the col- 
orful new cata- 
log describing 
these and other 
Peters machines 





Gutenburg had his problems too .. . 

But wasn’t nearly as lucky as you 

He didn’t have McCutcheon in the picture 
to hand him ink of the perfect mixture... 


"cause 


Mc CUTCHEON 
Thinks in ink 


McCUTCHEON BROS. & QUALITY, INC. 
Manufocturers of Fine Printing Inks 
2653 N. REESE ST., PHILADELPHIA 33, PA 
BRANCHES 
ST. LOUIS @ SUFFALO @ ROCHESTER 





IMPRINTING 


CODING 
THE MULTIPRESS 


MARKINGS OF PRINTING-PRESS-QUALITY ON 


FOLDED CARTONS + LABELS * MATERIALS + 
PAPER PRODUCTS * BAGS + ADVERTISING 
LITERATURE + FLAT CONTAINERS 


IMPRINTING 


LOT NUMBERS + DATES + FLAVORS «+ SIZES «+ 
PRICES * CONTENTS * COLORS * STYLES * CATALOG 
NUMBERS + BLOCKOUTS + DEALER IMPRINTING 


CONSULT VERNER ON IMPRINTING PROBLEMS 


B. VERNER & CO., INC. 


52 DUANE STREET, NEW YORK 7,N.Y. BA7-1466-7 
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in heat sealing thermoplastic materials 
comprising rigid material engaging and 
pressing means. 


Oscillating Shear for Cutting Trape- 
zoidal Shapes, Simeon Budlong and 
Frederick M. Littell, Chicago, Ill., (to 
F. J. Littell Machine Co., Chicago, Il.). 
U. S. 2,767,789, Oct. 23. In oscillating 
shear mechanism, the combination of a 
frame providing cutting knives for cut 
ting metal strip material. 


Package-Disperser for Rolled Strip 
Material, Milton W. Hedin, St. Paul, 
Minn., (to Minnesota Mining & Mfg. 
Co., St. Paul, Minn.). U. S. 2,767,833, 
Oct. 23. An article of manufacture com- 
prising a single blank of cut and scored 
material which, when folded and secured 
into container formation, is adapted to 
constitute a package dispenser for a 
roll of strip material wound upon an 
annular core. 


Tape Dispenser and Applicator, Ben 
ton W. Laverty, San Francisco, Calif. 
U. S. 2,767,872, Oct. 23. An attachment 
for a hollow tape holder having a 
central hub adapted to support a roll of 
tape for rotation thereon and which 
holder has an outlet at one side for tape 
from such roll. 


Labeling Machine, Alten E. Whitecar, 
Westville, N. J., (to Smith, Kline & 
French Laboratories, Philadelphia, Pa.). 
U. S. 2,767,873, Oct. 23. In a labeling 
machine adapted to apply a label to a 
container surface, supports for opposite 
ends of a container, one of said sup- 
ports being retractable. 


Handled Cartons, Kenneth T. Buttery, 
Kalamazoo, Mich., (to Sutherland Paper 
Co., Kalamazoo, Mich.). U. S. 2,767,- 
901, Oct. 23. A collapsible-handled car- 
ton formed of an integral cut and scored 
blank comprising hingedly connected 
front, rear and end walls and having col 
lapsibly associated bottom members. 


Envelope or Like Article Adapted for 
Attachment to a Button, Walter Lee 
Hiersteiner, Kansas City, Mo., (to Ten 
sion Envelope Corp., Kansas City, Mo.). 
U. S. 2,767,902, Oct. 23. An envelope 
for attachment to a garment by means 
of a button secured to the garment. 


Weighing Unit, James W. Ballard and 
William R. Horst, Dayton, Ohio, (to 
The Commonwealth Engineering Co. of 
Ohio, Dayton, Ohio). U. S. 2,767,974, 
Oct. 23. In a weighing device, a pair of 
load cells positioned in side-by-side re- 
lation to be similarly accelerated by 
transient torces 


Weighing Device, William R. Horst 
and James W. Ballard, Dayton, Ohio, 
(to The Commonwealth Engineering 
Co. of Ohio, Dayton, Ohio). U. § 
2,767,975, Oct. 23. In combination, a 
weighing device wherein the device is 
subject to acceleration other than that 
due to gravity. 


Push Button Control System for Elec- 
trically Actuated and Controlled Tape 
Measuring and Dispensing Machines, 
Herbert W Hempel, telleville, THl.. (to 
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STANDARD BRIGHTWOOD 


“Versatility” is the word 


... for the Brightwood Box Machine. 
If you have one box size or 100 sizes, 
you can make them profitably on the 
Brightwood. Well squared, perfectly 
glued boxes are formed in one opera 
tion from flat printed blanks — one- 
piece hinged cover, two-piece tele- 
scope or lid, trays, tapered cartons, 
etc. — for a multitude of uses — 
screws, hardware, cigarettes, bakery 
goods, candy, cheese, playing cards, 
wax paper, etc. Write US today and 


get the facts 


U.S. AUTOMATIC BOX 
MACHINERY Co., INC. 


122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 


Sranch Offices: New York . Chicago + Springfield, Missouri 
James C. Hale Co., Los Angeles, San Francisco «+ R.S. Gold, Toronto 





ROTAX 


Tablet-capsule counting and filling machine 


Comes complete... 
no additional parts 
needed for any operation! 


Adapts to more counting-filling jobs 
than any other machine available 
fills ‘into any container! 


Changeover time from item to item: 
approximately 5 minutes. 


Will stack lozenges and tablets of 
all sizes 


Standard machine, with no extra 
parts, is capable of counting and 
filling uncoated tablets from 
3/16” up .. . capsules from No. 
5 to No. 000 . . . coated tablets 
from 9/32 to 19/32 inches. 


Unmatched for ease of operation 


and clean-up. Why not write today for descriptive brochure. 


THE BURNET COMPANY 
East Midiand Avenue Paramus, N. J. COlfax 1-2250 


Established 1889 _ 
Sole U.S. and Canada distributor of Rotax 





America's most versatile packaging spevielittt b 


| a 


4 


" BLISTER PACKAGES... 
TRANSPARENT PLASTIC CONTAINERS 
FOR BETTER SALES 


Your product will be singled out at the point of 
purchase through our custom-made creative packaging .. . 
Blister packaging in all forms, beaded transparent 
boxes (quonset and rectangular), acetate boxes 
rectangular, round and oval), tubes, and sleeves. 
@ Thermoforming @ Plastic partitions and platforms 


@ Industrial parts @ Toy components 


We mule your inquirtes on 


pac k aging pi oble mis. 





Marsh Stencil Machine Co., Belleville, 
Ill.). U.S. 2,767,981, Oct. 23. In a tape 
measuring and dispensing machine 
comprising a supporting frame, a tape- 
strip feed roller rotatably mounted 
thereon. 


Container, Donald W. Hill, Ladue, Mo. 
(to Crown Cork & Seal Co., Inc., Balti- 
more, Md.). U. S. 2,768,667, Oct. 30 
A generally box-like container having a 
plastic body, said body comprising a 
bottom and outwardly tapering side 
walls extending upwardly therefrom. 


Severing Means in Web-Feeding Ma- 
chines, George Richard Roberts, New 
Born, Longfield, Kent; Ronald Thomas 
Heathcote, Dartford, Kent, and Ernest 
James Lister, Orpington, Kent, England 
(to Bowaters Development & Research, 
Lid., London, England). U. S. 2,768,- 
690, Oct. 30. In a web-feeding machine 
having means for drawing said web 
from a supply, web-severing means com- 
prising a pair of rotatable drums be- 
tween which said web passes in the 
course of its travel. 


Picture-Tube Shipping Container, 
Robert Benjamin Callahan, Emporium, 
Pa., (to Sylvania Electric Products, 
Inc.). U.S. 2,768,737, Oct. 30. A pack- 
age comprising a carton, rectangular in 
cross section. a lower pair of spaced- 
apart vertical partition walls resting on 
the bottom of the carion. 


Carton for Cylindrical Objects, Grover 
C. Currie, Charlotte, N. C., (to Dacam 
Corp., Charlotte, N. C.). U. S. 2,768,- 
741, Oct. 30. In an open-ended carton 
having side, top and bottom walls 
adapted to receive a plurality of cylin- 
drical articles having a rim on each end 
edge. 


Sealing Members or Elements, Eugene 
Guinet, Lyon, France, (to William 
Herter, Paris, France). U.S. 2,768,762, 
Oct. 30. A re-usable resilient cap seal 
for a container having an opening de- 
fined by an annular wall 


Carton, Arthur J. Weiss, West Engle- 
wood, N. J., (to Robert Gair Co., Inc., 
New York, N. Y.). U. S. 2,768,776, 
Oct. 30. A folding carton having a bot- 
tom panel, side walls and end walls ex- 
tending from the edges of the bottom 
panel, said side walls and end walls 
having inwardly folding flaps. 


Cover-Locking Cartons, William F 
Barrington and William Skillen, Lon- 
don, Ontario, Canada, (to Somerville, 
Ltd., London, Ontario, Canada). U. S. 
2,768,777, Oct. 30. A cover-locking car- 
ton comprising a base having front, rear 
and end walls forming a carton shell 
open at the top and a cover hingedly 
connected to the rear wall thereof. 


Sliced Bacon Package, John H. Bonini, 
Appleton, Wis. (to Marathon Corp., 
Rothschild, Wis.). U. S. 2,768,779, 
Oct. 30. A paperboard blank for wrap- 
ping a material which is characterized 
by relatively thin, generally rectangular 
slices arranged in edge-overlapping re 
lation to form a generally curvilinear 
upper contour 
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To all the other flexible 
features of POTDEVINS 
F&S machine, perforated 
cut-off has been added. 
Preferred by converters 
for its outstanding high 
speed and patented ver- 
tical delivery. Produces 
practically all popular 
sizes. Can be connected 
to a Potdevin multi-color 
flexographic printing 
press. 


POTDEVIN 


Flat and Square 
Specialty 
Bag Machine 


Send for literoture 
\s¥¥o 4 
YPN, POTDEVIN macuine co. 
294 North Street » Teterboro, N. J. 


ers and monvfacturers of equit 
Coating, Laminating 





no need to, once you discover 
the SIMCO “Midget” Static Eliminator ! 


Why cut out paper dolls when you 

can cut out static much more easily ? 

The SIMCO "'Midget”’ Static Eliminator 
is guoranteed to be the most effective, 
yet least expensive means available 

for all packaging machinery, including 
cutting, slitting, bagmaking, wrapping, 
and filling machines! It is also adaptabie 
to all types of materials, including paper 
and synthetic films. Write today for 

full information about your problem 


the SIMCO company 


920 Walnut § 


Street, Lansdale, Pa. 





SPECIALTY PACKAGINI 


If it can be packaged in paper or plastic, 
Kennedy can do the job faster, better 
and at lower cost. That’s because 
Kennedy has specialized in flexible ma- 
terial for fifty years... specialization 
through constant research of methods 
and moterials. 


With a mile long line of men and 
machines, Kennedy is prepared to 
handle any job quicky and efficiently. 
No short cuts, no pilfering of quality 
to make an extra dime... your order 
is given the care and promptness that 
puts you at ease in today’s race for 
industrial efficiency. 


If your product needs protection 
or sales appeal, there is good 
reason to call your nearest 
Kennedy Packaging Engineer, a 
man trained to sense and solve 
your problem. 





Investigate today. A 
phone call will bring the 
kind of product and serv- 
ice to more than return 
your investment and 
reword your confi- 
dence in Kennedy 
Packaging. 


CAR LINER AND BAG INC 
SHELBYVILLE 6, rey 


NEW YORK DETROIT CLEVELAND PORTLAND PHILADELPHIA 
SAN FRANCISCO ATLANTA CHATTANOOGA CHICAGO 
SEATTLE DENVER JACKSONVILLE LOS ANGELES BUFFALO 





Plastic research aims 


New plastics tough enough for auto- 
mobile bodies, aircraft and struc- 
tural members for buildings are pre- 
dicted by Dr. Harold Gershinowitz, 


products Paola’ president of the Shell Development 


Co. New bombardment processes, he 
improve your package said, will change the neues of the 

ordinary material, giving it extraor- 
dinary new properties and opening 
the way for new products and new 
industries. 

Shell’s new 3-million-volt electron 
accelerator is being used in research 
designed to develop new plastics and 
to study the effects of radiation on 
oil products. Studies made with the 
accelerator will be part of the broad 
program of industrial research at 
the 1,500-man Emeryville, Calif.. 
laboratory. It was in this laboratory 
that vapor-phase-inhibitor chemicals 
and new anti-oxidant chemicals for 
packaging were first developed. 

“While the goals of such research 
are the utilization of available raw 
materials and the creation of prod- 
ucts, it is Shell’s policy to base the 


work on fundamental studies of 


els solve q new physics and chemistry,” Mr. Ger- 
shinowitz pointed out. Experience 


rekela dole liars) reyge)o) (-Yan) has shown that very practical results 


have come from this apparent “ivory 
tower” approach, he added. He 
credited such basic research with 
POLYETHYLENE PLUGS — Available with dispensing ori- 
fice or as sealing plug with solid top. 

POLYETHYLENE APPLICATOR — Fits most standard ; . ° 
caps. Packaging procedure: Fill bottle, drop in appli- | resins, glycerine, acrolein and per- 
cator, screw on cap. Liner flange snaps securely behind oxides. The epoxy resins are used in 
threads. Well-type caps unnecessary. 

POLYETHYLENE SNAP CAP — Provides positive seal for 
use with cosmetics, foods, pharmaceuticals and indus- 
trial type products ... in conjunction with glass, metal 
or “Poly” containers. Cans 
POLYETHYLENE “SPOUT ‘n CLOSURE” — Multi-purpose 
unit provides excellent primary seal (closed spout) 
snip tip dispenser, attached re-seal closure. that formerly was required for sol- 
POLYETHYLENE LINER — Molded with concentric seal- 
ing rings, provides cushion resiliency for positive, 
lasting seal. For metal and plastic caps. 
POLYETHYLENE “CAP ‘n BRISTLE” — Revolutionary, one | lithography in preference to paper 
piece bristle topped closure dispenses and brushes in labels is a pronounced trend. Where 
one easy motion. 

POLYETHYLENE “CAP ‘n CLOSURE” — Provides excellent 
primary seal. One piece action-type design combines ' : “e] 
functional dispensing action with easy-to-use re-seal oped for coating the seam with 
caps. Vertical or horizontal atomizer, directional dis- enamel matching the background 
penser and dropper effects can be achieved. 
POLYETHYLENE FUNNEL—A practical promotional item. 
Handy, lightweight, unbreakable unit for cosmetic, Z 
chemical or similar products. both function and convenience, are 
legion. Among them: 


Shell Chemical Corp.’s production 
of allyl chloride, allyl alcohol, epoxy 


adhesives and can coatings 


Continued from page 106 


dering. Increased attention to con- 


tainer appearance and greater use of 


soldered side seams still must be 


used, a technique has been devel- 


color of the label. 


Improvements in construction, for 


STULL products are available in a range of popular sizes and colors. ; 
Send for FREE illustrated Stull “Sealiner” catalog 7 Improved tracking of the key on 


of over 75 stock fitments and closures. key-opening cans, consisting of a 
beaded rip strip that acts like tiny 
railroad tracks; each turn of the 
key automatically locks one section 

ENGRAVING COMPANY of rip strip against the next. 
223-B Banta Avenue, Garfield, New Jersey > Elimination of the exposed cut 
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ROL-FEED 


Heat-Seal 
DUMATIC LABELERS 


These up-to-the-minute ma- 
chines are designed to take 
labels from a continuous roll— 
cut them to the desired length, 
position them and affix them 
in one complete automatic op- 
eration. Whatever your need— 
partial or complete wrap 
around, whether for round, 
square or odd-shaped contain- 
ers, a Dumatic machine will do 
the job at speeds up to 100 or 
more per minute. As optional 
equipment a coding device for 
imprinting size, date, price, etc., 
is available. 
Write today for brochure ‘‘K’’ 


GLOBE TICKET COMPANY 
A Nation-Wide Serwice 


112 N. 12th St., Phila., Pa. 


the customer helps 


again 
again 


you sell him 


when you use 
again 


Lermer 





plastic 


containers 


Shatterproof, Lermer plastic containers have high 





utility in themselves. Your customers will find them 
useful for keeping anything from fishing flies to pins 


and needles. You benefit too, from these extra uses 


you SAVE MONEY... imprint BETTER 


The customer places new values on your Lermer packaged 
merchandise, and the extra brand exposure you get assures 


recognition when he buys again 


COMPARE THESE UNEXCELLED ADVANTAGES OF § 
LERMER PLASTIC CONTAINERS: 


* Can be Printed or Decorated 
During Manufacture 

* Always Uniform for Easy 
*~beling, Filling ond 
Capping 

* Available with Metal or 
Plastic Closures 


* They Are Shatterproof, As- 
suring Customer Good Will 

* 75°, Lighter Than Glass, 
Saving You Money in Pack- 
ing and Shipping 

* Not Affected by Alcchols, 
Alkalis, Weak Acids 

* Tasteless and Odoriess 

* Available Clear or Opaque, 
in a Host of Bright, Lustrous 
Colors 


If you want better imprinting at lower cost for 
bigger Profits, the Rainbow Coder is your 
answer! 


Special head and pressure arrangement assure 
sharp, clear quality controlled impressions in 
a wide color range—on any material or surface 
that will accept hot re!l leaf imprinting. Ap- 
prox. 200 impressions cost about one cent! : ) 


Write for complete catalog . 
information end samples 

Detail your problems and 

let our creative staff heip 

Lermer is famous for Ex 
perience, Service and 
Creative Engineering. 


Easy and economical to install, the Rainbow is 


synchronized with packaging machine speed it 
serves—and does not require an operator. No 
ink, no makeready, little maintenance. 


For complete details, write today. New marking 
equipme nt catalog available on re que st. De pt.MP 
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ermer 


WDIASTICS ne 


$02 South Avenue, Garwood, New Jersey 
REPRESENTATIVES IN THESE CITIES: Rochester, Memphis, Mam 
Cincinnati, Cleveland, 


Cicago, Detroit, Minneapolis. 


Columbus. 
San Frarcises, Los Angeies, Terente, Pritadsiphia 








sone 
ne Ink & Color Co. 


Proudly Presents 


SPECTRUM 


The Most Important Advance in Printing Ink Service 
Since Printing Ink Was invented 


Crescent’s Spectrum Service is created to reduce your costs, 
save you money, and make your work more profitable for 
you. It gives you all the eiantane of complete custom ink 
service plus the economies of mass production. With 
Crescent’s Spectrum Service you gain these advantages: 


1. it Saves Time. Press down 3. tt Seves Moteriol. The 
ime is reduced. Waiting for proper amount of ink is al- 
‘lor okays is practically elim- ways on hand or easily pre 
vated. There are no delays pared. No overestimates are 
for ink at critical moments necessary—and that means n 
2. It Seves Money. Crescent's de inventory on you! 
Spectrum Service uses a smal 
assortment of carefully select 
d inks to cover 95% of the 
presswork in most shops.° 
You buy and stock them 
the best economic units for 
your needs, at the best quan 
ity prices. Purchases of smal 5. It Enables Better Planning 
xpensive trial batches are dis- and Production Control. With 
arded. But most of all, faster all operations under your con 
press preparation ind les trol, planning and production 
wn-time save real money ire more easily handled 


4. Our Knowledge and Expe- 

rience Is Added to Yours. 

This builds “know-how” and 

flexibility in your organization 
a valuable plus asset. 


Send for Brochure Giving Full Details 
ese Inks Cont Du Pont ‘‘Valror 
Look to Crescent for Ink Leadership 


—_ 
( 4csce"* ink & COLOR COMPANY 


o- 6 oe ® adeiphis 23, Pe 


i ae err enreess 








Roll Paper on Hand 


Meets Any Rush Demand 


Stretching printing budgets is an old Carey 
custem with a new economy twist — thanks 
to our unique roll-fed presses. For unusual 
printing facilities that top firms depend on, 
call 

Art Friedman, Sales Manager « CH 4-1000 


62 YEARS OF ACHIEVEMENT 
PACKAGE INSERTS cab ig 
CIRCULARS AND CATALOGS § 

BOOKS AND PUBLICATIONS 
SCHOOL WORK BOOKS 
REFERENCE MANUALS 
DATA BOOKS AND DIARIES 
PHOTOGRAPHIC BOOKS 

CAREY PRESS CORP. * 406 W. 31st ST., N. Y. 





New Package 
for Family of 





BEST SELLERS .. 


Designed for self service and open 
display selling is this new package 
for the entire family of best sellers 
produced by the Schacht Rubber 
Co., Huntington, Ind. The 
merchandise is displayed in a 
precision pressure-formed 10 pt. 
cellulose acetate cavity which is 
heat sealed to the front 


of a single thickness card 


WORTH CAPITOL AVENUE . INDIANAPOLIS 6. 15 
OPFICES. CHICADO, DETROIT. CHvciNNA TT ALLIANCE Offs 


= 
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edge on the ring of cans used for 
water-base paints, rolling it under 
to the outside. 

> An end seal for beer cans that 
virtually eliminates double-seam 
metal exposure, accomplished by 
special application of the end-seam 
compound. 

> A shock-resistant lubricant that 
protects the beer can’s enamel lining 
in the critical shoulder area against 
abrasions when the ends are “rolled” 
onto can bodies under great pres- 
sure. 

>» Polyethylene nozzles with no-drip 
features and corrosionproof plastic 
caps for detergent cans. 

>» A round, lock-top removable cap 
for cans which is said to combine 
ill the desirable features of hermetic 
sealing. tamperproofness and easy 
reclosure used initially for instant 
coffee. 

> Stacking facility for nozzle-top 
cans by providing a corresponding 


recess in the base of the can. 


What’s ahead 


So rapidly are things moving, it 
has been authoritatively predicted 
that the metal cans of five years 
from now will be virtually unrecog- 
nizable by today’s standards. Not 
only, it is said, will the future can 
be tinless—it will be more efficient, 
more economical and capable of 
handling a great many more prod- 
ucts, 

Aluminum has been investigated 
through the years and is again under 
test as an alternate material for tin, 
steel or both. Commercially pure 
iluminum and its alloys show prom- 
ise for some food products either as 
a base material or as a coating on 
the steel base, although aluminum 
so far doesn’t have the universal 
applicability of tinplate in many in- 
stances, 

Aluminum coatings have been ex 
perimentally applied to steel strip 
in three ways: electrolytically, using 
a special solution; by cladding (roll- 
ing aluminum and steel together), 
and by vapor deposition in a 
vacuum. 

Aluminum cans have been used in 
England, Norway and other Euro- 
pean countries for noncorrosive 
foods and have proved satisfactory 
there because of quicker turnover 
of foods, the higher cost and lower 
availability of tinplate or sheet steel 


in those countries ind the slow 
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get out from under 


your packaging problems 


Chances are we can improve your packaging 
picture considerably—we’'ve been solving flexibl 

‘kaging problems for many of America’s “blue 
chip” products for over 30 years in paper 
foils, films, laminates. 


We have the men, the machines, the experience 
to tackle any packaging puzzle. . . and the hors 
sense to know that even the best packaging in the 
whole history of packaging isn’t worth a hoot 


; 


unless it’s in your plant when you want it t 


just most of the time, but every time! 


Why not get in touch with us. We’d like nothing 
7 


better than to sit down and talk packaging prob- 
lems with you——your problems! 


neidaa 
PAPER PRODUCTS, INC. 
1© Clifton Bivd., Clifton, N. J. 


Los Angeles, Cal. @ Baltimore, Md. @ Centralia, if. @ Sales Offices tn Principal Cit 


es 





rc— 
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Bracon | ... sQuUEEZE-TO-USE PACKAGING 


SALES SOAR...when package travels ! 


Give a lady a hand cream that soothes, softens and is con- 
venient to carry and she'll make it her constant companion. 
She gets all this with Northam Warren’s new Cutex Hand 
Cream now packaged in a lightweight plastic tube. BRACON’s 
new internal coatings inside the polyethylene tubes keep the 
sheer lanolin, silicones and essential oil formula safe and 
always ready for application. 
. cream, liquid or powder . 
there’s a BRACON container to increase its merchandising ap- 
peal. Striking multi-color printing attracts buyer’s attention 
and they buy again because BRACON tubes, bottles and 
squeeze cans will not dent, tear, corrode, crack, crush, break or 
leak. BRACON tubes never roll up and this whole line of 
rugged, yet pliable, packaging offers unique point-of-sale 


Whatever your product 


opportunities, 

Would your sales soar your markets expand, if your 
product enjoyed all day use? Get all the details on BRACON 
packaging from your Bradley representative or write: 


BRADLEY CONTAINER CORPORATION 


Maynard, Mass. New York, Chicago, Los Angeles, Toronto 





speed and less highly mechanized 
operations there in both manufacture 
and canning. 

An unusual approach to the alu- 
minum container here has been the 
test marketing of aluminum oil cans 
with a reclaiming procedure for 
filling stations. In Germany a brew- 
ery operates a fully integrated line 
which takes raw aluminum in ingot 
form, rolls it, stamps it, forms a can 
by impact extrusion, labels the can 
by a roller process, fills it with beer, 
seals it and cartons and ships the 
finished filled package. A similar 
line is now in test operation by a 
Western brewer in this country who 
hopes to reclaim and remelt used 
cans. One-piece, impact-extruded 
aluminum aerosol cans have recently 
been announced in this country. 

Research on modifying manufac 
turing practices to improve the cor 
rosion resistance of steel sheets and 
the development of chemical surface 
treatments of the resulting sheets 
are now in progress and give prom- 
ise of yielding improved products. 

Looking further into the future. 
we see the possibility that entirely 
different production methods based 
on this research may eventually ob- 
solete present can plants and pro- 
duction equipment. The amount of 
machinery and the sizes of factories 
may be reduced by half and the 
smaller plants, it is said, will be 
even more productive than the larger 
ones we have today. 

Some of the things to come which 
will reflect better and cheaper con- 
tainers are use of precoated coil 
stock in place of sheet steel and 
other improved manufacturing tech- 
niques which should boost produc- 
tion speeds up to 1,000 cans per 
minute. Improved soldering tech- 
niques (and eventually high-speed 
welding to eliminate soldering) will 
produce better containers at a re- 
duced cost. 

New organic sealing materials for 
cemented-side-seam cans to with- 
stand high-temperature processing 
will be developed and increased at- 
tention will be given to container 
appearance and design of new con- 
tainers on a_ broader functional 
hasis 

In 147 years, no rival container 
has been able to displace the metal 
can as the all-around workhorse of 
the consumer-packaging field. And 
with the improvement still to come, 


no new champion is in sight. 
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STOP ic MOLDING 
stmaxt | AND ENGRAVING 
RUBBER 


| at these convenient 
Chronchogleally refrigerated 


records actual 
on-and-off time 


\ by duration. 4 pply 
. Gives absolute sou rces oO su 
RECORDE time-study data 


per eperanton. Molding and engraving rubber from “U. S.” assures the 
+ TOTALIZER Establishes true : finest printing results. Why? Because “U. S.” grows its 


. , cost accounting. ; : 
gives complete production : own natural rubber, compounds its own synthetic rub- 
: : ermits supervision e 

data continuously .. . automatically™ of parts replacement, ‘Wi ber and has complete control of manufacture all the 


Now get complete, accurate, eR. Ses. way. It has the vast resources, the experience, and the 


locumented production data on sno ae qaseting skilled technical staffs. 
any machine, process, operation. feed or belt-line. 
Eliminates costly, inaccurate spot- Get always fresh “U.S.” rubber from any of our dis- 
checks. time studies Allows ability to : "B55 on: 2 . . : 
checks, time studies. A anticipate equipment tributor’s, Williamson & Co., four refrigerated stocking 


paih a 'e , servicin 
TR+T records on continuous 4-month . plants. 


tape. Uses no ink. No maintenance. Caldwell, New Jersey - Bryan, Ohio 
Thousands in use in large and small plants. San Francisco, Calif. * Grimsby, Ont. 
; or contact us direct at Providence, R. I. 


STANDARD INSTRUMENT CORP. pull! Mechanical Goods Division 


DIVISION OF HEAT-TIMER CORPORATION 


657 BROADWAY + NEW YORK 12, N.Y.- | oe United States Rubber 











FOR HELP WANTED 





f or results. vi act TO BUY OR SELL USED 
A px EQUIPMENT 


uting your 
and salary 


call on “classified . | TO FIND A JOB 








TO DISPOSE OF 
SURPLUS STOCKS 





FOR ESTABLISHING 
Time and again, individuals and companies in the BUSINESS CONNECTIONS 


packaging field have found solutions to their difficul- 





ties by advertising in the Classified Advertising 
section of Mopern Packacinc. Here, the buyer and 
the seller have a chance to meet, the prospective 





employer and the prospective employee get an 
opportunity to look each other over, the manufac- 


turer can shed his surplus materials or buy up 
someone else’s. MODERN 
Rates are most reasonable. It costs but a few 
dollars to put your message before the entire PACKAGING 
“ . . ” . » Mision seatbial 
packaging-minded” audience of Mopern Packacine. A BRESKIN PUBLICAT 
1ON 


Just refer to CLASSIFIED ADVERTISEMENTS in the 
magazine for rates. Then .. . call on “classified.” 575 MADISON AVENUE, NEW YORK 22, NN. Y¥ 








Daggett & Ramsdell, Inc., ‘‘creators of perfect 
beauty preparations,’’ chose Scott closures for the 


perfect plastic cap to “‘top”’ off their French Lilac 
Toilet Water! 


For beauty .. . for sell-ability . . . for eye-appeal 
.. » leading manufacturers turn to Scott Engineer- 
ing for their products crowning glory. Custom 
closures by Scott are produced by the millions, 
flawlessly, economically and speedily! 


Give a boost to your sales—investigate Scott 
it may be the thrifty thing to do! 


Standard Closures . . . mony sizes .. . any color... 
fast delivery. Write on Company Letterhead for standard” 
closure samples and prices. 


410 WINDSOR STREET 
HARTFORD 5S, CONN. 








Coupon-printed bags 


A novel premium idea is the coupon 
which Chase Bag Co., Chicago, is 
printing on the back of polyethylene 
bags fer produce and citrus. House- 
wives who buy produce in these bags 
simply clip the coupon, mail it to 
Chase with a small remittance to re- 
ceive a variety of kitchen special- 
ties—potholders, appliance covers. 
aprons, barbecue mitts, etc., made 
by Chase of vinyl or cloth. Chase 
Bag handles all the details including 
processing the coupon and cash sent 
for the premiums. The shipper, ter- 
minal packer, wholesaler or retaile: 
has nothing to do except to orde 
their supplies of bags with the cou 
pon printed on the back. 


.Cathode irradiation 
Continued from page 148] 


wave lengths were assumed. Such 
absorption might be attributed to 
C=C bonds. 

The pH of irradiated samples was 
decreased significantly after irra- 
diation. 

Samples of 50% aqueous solution 
of ethylene glycol showed effects 
similar to those shown by the undi- 
luted ethylene glycol. 

Samples of 20% and 5% ethylene 
glycol irradiated with 2.5 Mev cath- 
ode rays had the following changes 
in their absorption spectra: 

1. As in the more concentrated 
samples, a marked increase in ab- 
sorption at low wave lengths was 
observed. 

2. The minimum at 248 to 250 mu, 
and the maximum at 274 mu, were 
extinguished (Fig. 11 and Table 
VII). 

The pH changes were similar to 
those observed in the more con- 
centrated samples (Table VII). 


Conclusions 


A consideration of these results 
gives rise to the following conclu- 
sions: 

1. Irradiation of some packaging 
materials in contact with water may 
cause undesirable changes at levels 
of 3.5 x 10° rep or higher. 

2. These changes appear to be 
due to effects of radiation on the 
plasticizer and on the coatings. 

3. The conventional types of 
moistureproof cellophane may have 
to be modified if they are to be used 
for the packaging of high moisture- 
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Love Your Brand! 


When your food products woo shoppers with Western-Waxide 
Taste Excitement wrappers, they kindle a lifelong love affair! 
Taste Excitement scientifically combines colors, brand identifica- 
tion and mouthwatering, full-color serving suggestions. It gives 
your food products a “package personality” with spur-of-the- 
moment buy appeal! It provides instant and favorable recognition 
of your brand. It pays off in profitable repeat sales. 


Boost your sales with Taste Excitement! Bring your packaging 
problems to Western-Waxide, or consult a qualified package 


designer of your choice. 


Increased Sales... by Design! 


CROWN ZELLERBACH CORPORATION 


WESTERN-WAXIDE SPECIALTY PACKAGING DIVISION 


D SALES OFFICES: SAN LEANDRO AND LOS ANGELES, CALIF. « NORTH PORTLAND, ORE. « ST. LOUIS AND KANSAS CITY, MO 


DFFICES: Akron « Atlonto « Chicago « Dailas « Denver « Memphis « New York City « Omaha « Salt Loke City « Spokane « Seattle 











content foods processed by irradi- 
ation. 

4, Work is now in progress to 
evaluate various cellophanes with 
different coating compositions and 
there are indications that these types 
of cellophane may be suitable for 


use in irradiation processing. 
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NEW! INNERSEALER 
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Automatic innerseal machine for selecting and ap- 
plying standard innerseals to various types and 
sizes of tin cans as cormmonly used in the oil in- 
dustry. 
Capacity: 60-120 per minute. 
Seals from 7/,” to 11/2”. 
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Striped tooth paste 


An intriguing packaging novelty is 
Lever Bros.’ collapsible tube that 
actually prints pink stripes on tooth 
paste as it is extruded from the ori- 
fice. The tooth paste, appropriately 
called “Stripe,” comes out looking 
and tasting—very much like pepper- 
mint candy. 

A tube taken apart shows how it 
works. The striping, accomplished 


with what is reportedly a harmless 
vegetable coloring. is _ effected 
through two simple plastic fitments 
placed inside the neck and shoulder 
of the otherwise conventional metal 
tube. 

One fitting is a hollow plastic 
plug, slightly more than 1% in. long, 
molded with five lengthwise grooves 
on the outside, ending in notches at 
the upper end. The plug is forced 
part way into the tube nozzle, from 
the bottom, before filling. A small 
quantity of the vegetable coloring 
matter, of paste-like consistency, is 
then placed in the tube around the 
outside of the special plug. The 
coloring matter is held in place by a 
disk of semi-flexible plastic sheet 
material, which exactly fits the tube 
shoulder and has a center hole fit- 
ting over the bottom end of the white 
plug. The tube then is filled in the 
conventional manner with white 
tooth paste. 

When a tube is squeezed, the 
white tooth paste extrudes normally 
through the hollow plug fitment, but 
as it does so, pressure of the prod- 
uct against the plastic diaphragm 
forces a bit of the coloring matter 
up through the groove openings so 
that five narrow stripes of pink are 
picked up. 

“Stripe” was introduced in San 
Diego, Calif., and Peoria. Ill, test 
markets late fall 
Credit: Tube, fitme 
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R.O. Seals have it bo@ ways. They are practical, giving a perfect 
hermetic seal. They handsome, with their colourful designs 
and superb finish. Evet seal is tailor-made to suit the individual 
bottle or jar screw thf@ad rolled by the R.O. sealing machine. 
Made in three types—with Plain skirt, with Pilferproof perforated 
security band or with the new SecuRo contra-thread security band. 
Whichever type you need for your containers, you can be sure that 
the R.O. is the most distinctive closure for any product. 


ENGLAND 





To the customers of Hazel-Atlas — indeed, to any 
manufacturer or processor who needs glass pack- 
aging — Continental Can extends a warm welcome. 
For the same skilled designers and craftsmen who - 
have made Hazel-Atlas one of the nation’s leading 
makers of glass containers, are now at your 
service when you call Continental. 








HAZEL-ATLAS GLASS COMPANY 


~ HAZEL-ATLAS GLASS joins 


...to bring you the most complete 


Beyond this, you now have at your disposal the 
facilities of one of the world’s leading makers of 
containers of all kinds. The Continental Can Com- 
pany, through its various divisions, provides a 
wide range of technical services and merchandis- 
ing assistance. Its research laboratories are 
nationwide in scope, up-to-the-minute in equip- 
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ment, and staffed by the foremost 

cessful packaging. : oo. 
Continental's ever-growing facilities can 
summed up in terms of benefits to you— 
packaging service to meet 

backed up by assured fast 

your plant may be located. 
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Standard Packaging Corporation | Retrospect, prospect 
keeps costs down...qualityup |. 


adequately enough by single units. 

One of the most effective ways of 
packaging small items for today’s 
busy stores—particularly if the izem 
has two or more components—is to 
put it in a polyethylene bag with a 
paperboard header, and one of the 
most efficient ways of stocking and 
displaying such packages is to hang 
them on wire racks or pegs by a hole 
punched in the header. The progress 


Nw 
‘I 


of this type of package in house- 


>. 
- 


wares, hardwares, toys—almost any 


» 
- 
* 
_ 


product that looks for rack-jobber 
distribution—was one of the high- 


a ee Te) en + : 


lights of the year. 
From every angle, packagers are 
concentrating on using shelf and 


9 


display space more _ effectively. 
Heinz’s polystyrene “roll rack” for 
baby foods (Oct., p. 110) is an in- 
genious approach to the problem of 
orderly product grouping and first- 
in, first-out selling rotation; the 
principle should have application to 
far more than baby foods. Mead 


PES penne 
—— 


Johnson, by a simple change of 
dimension, now gets 24 of its Pab- 
e lum cartons in the same shelf area 
x that formerly held only 20 (July, p. 
100). 


” with low-cost, lightweight, interchangeable | yacninery 
“D-MOUNT’’® RUBBER PLATE SLEEVES | © ® ssiomstic that new types o 


Patent Pending | packaging never make real volume 

There are six good reasons why Standard Packaging Corporation gains until the operation can be 
uses Mosstype “D-MOUNT” Sleeves — 1. “D-MOUNT” Sleeves backed up with machinery. The 
cost far less than shafted plate cylinders. 2. They retain their con- progress in this field is both broad 


centricity permanently, assuring precision printing results. 3. They and continuous. Even so, certain 


take up less storage space. 4. They are easier to handle because of 
their light weight. 5. They make it practical to keep more jobs 
standing for future re-runs. 6. They have less tendency to whip 
when presses run at high speeds. 

“D-MOUNT” Sleeves are the remarkable shaftless slip-on print- 
ing cylinders made of featherweight alloy metal... specially designed 
to fit interchangeably on a single shaft. Assembled and disassembled 
in minutes by unique system that assures centering of shaft in 
sleeve bore in exactly the same true position every time. 

Standard Packaging started using “D-MOUNTS” only a year 
ago—today over 300 are in use in the company’s Clifton, New Jersey 
plant. Isn’t it time for you to investigate the “D-MOUNT” system’s 
advantages? 


machinery developments stand out. 

Atlantic Refining’s new tempera- 
ture-sensitive fill-control device rep- 
resents an important advance be- 
cause it solves a costly overfill prob- 
lem (Aug., p. 158). Other automatic 
systems for fill control are under 
development. 

Non-stop label gluing as adopted 
by Lea & Perrins (Aug., p. 126) 
illustrates the important new ma- 
chinery trend to the use of the rotary 
screw-feed principle, found also on 


“D-MOUNT” Sleeves are also available the latest variable-speed cartoners. 
with rubber plates mounted in position... The heat-transfer method of label- 
or with vulcanized all-over design. | ing and the rope-fed adhesive, both 


Write for illustrated “D-MOUNT” bulletin and price list previously mentioned in this article, 


are based on the development of suc- 


cessful new machines. 
Recent growth of both aerosol and 


squeeze-bottle packaging are based 


150 Franklin Turnpike, Waldwick, N. J. | ——— 


5 See “Packages for Multi-Unit Merchandising,’ 
Movenn Pacxacrne Encyclopedia Issue for 1957 
p. 19 





A complete production service for converters and package printers everywhere 
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on mechanical developments elimi- 
nating most of the hand operation 
that formerly restricted their accept- 
ance. The impressive new Bloom- 
field, N. J., plant of the Mennen Co. 
incorporates the latest in both types 
of packaging. The Mennen aerosol 
line was reviewed in January (p. 
109). 

Perhaps the most significant event 
of the year for the entire packaging- 
machinery industry was the success- 
ful staging of the first Packaging 
Machinery & Materials Exposition 
(Oct., p. 153). The show was an 
evidence of the industry’s belief that 
packaging machinery has grown to 
the point where it can be studied 
most effectively in a separate expo- 
sition where nothing but machines 
and the related materials to be run 
on them are displayed and demon- 
strated. Visitors and exhibitors both 
liked the idea as presented at Cleve- 
land, with the result that the show 
has now been placed on a biennial 
basis, with the next. event scheduled 
for the spring of 1958 at Atlantic 
City. 

Generally, considering the wide 
variety and deep impact of packag- 
ing developments in 1956, it would 
seem too much to expect that 1957 
could match the pace. Yet, such is 
the momentum of this dynamic field, 
it is altogether likely the next 12 
months will bring another bumper 


crop of milestones 


* eas 
Non-stick silicone 

Asphalt for pipe-covering is kept 
from sticking to 50-lb. containers by 
a semi-organic silicone coating. Leon- 
ard Refineries, Alma, Mich. simply 


2 4 
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fog coats the cans with a spray gun 
just before filling the asphalt at 500 
deg. F. Customers merely slash 
down container to strip it clean. Sili- 
cone coating (Dow Corning 1107) by 


Dow Corning Corp., Midland, Mich. 


JANUARY 19 





* 


THERE'S NO LIMI 


YOU CAN SOLVE WITH 
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NIEMANE 


BROS. 
TUBULAR PAPER PACKAGING 


For a package that’s rugged . . . or at- 
tractive...or both. If money means 
nothing or if every penny counts... 
remember, NIEMAND BROS. TUBULAR 
PAPER PACKAGING can do the job 
better! Available plain or printed — 
with decorative papers and with pa- 
per, metal or plastic closures. 


Mlustrated literature showing many in- 
feresting tubular pockege applications, 
evailable on request. 


NIEMAND BROS. INC. 


Manufacturers of Paper Tube Paoducts 


37-01 Thirty-Fifth Avenue © Long Island City 1, W. Y. 


WRAP-ADE 
UNIT PACKAGER 


WITH 


CONVEYOR FEED 


PACKAGES ADJUSTABLE WITHIN RANGE OF 1"x2” up to 6”x12” 




















This manually fed conveyor is 
the ideal feeding system for 
packaging small textile prod- 
ucts, flat food items, toys, 
bandages, or any other reo 
sonably flat small product 

OTHER MODELS AVAILABLE 


FOR LIQUID, TABLETS, 
POWDERS, etc. 


Wrap-Ade Unit Pockagers 
perform an entire cycle of 
packaging operations includ 


Z PLASTIC ing feeding, filling, forming 
ITEMS © and sealing practically every 
type of heat sealing mote- 


HARDWARE §& rials. Photo Electric registro- 
tion ovoailable. 
: Send us a sample 
PREMIUMS, ™ 
TOYS P i of your product today 
for ovr prompt quotation 


MACHINE CO., INC. 

Monvutocturers af Packaging Mochinery for over 20 yrs. 
83 VALLEY STREET, BELLEVILLE 9, NEW JERSEY 
PHONE—PLYMOUTH 9-6150 
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Packaging’s value: $15 billion 


Continued from page 121 


he currently estimated at $10 billion. All types of containers have bene- 
ae In studying the accompanying fited from the population growth, 
table, it 131 million 


should be borne in mind which increased from 

that the figures represent the value in 1939 to 164.4 million in 1954, but 

MARKEM of sales, at manufacturer’s selling in the case of paper and paperboard 
prices, for the items indicated in the the per capita consumption has also 

selected years, based on data pro- risen from 206 pounds in 1939 to 

solved these vided by the Bureau of the Census 324 pounds in 1954. 

° where such values are available from Included under the “Other Con- 

marking problems that source. The total only is given tainers and Packaging Materials” 

for items under the heading “Other group are many items which have 


“a : " " ) t-kagi y >} . ; ; > oe £f ac 
imprinting bulky, / : gra I a “ kaging Mate i- only come into prominence ro A - 
. : als,” tor which values are estimated, aging in more recent years. Although 
multi-wall bags “ee oe ' 





: based on information obtained from the sales figures for these items are 
Hand-stamping large, trade associations and other indus- estimated and therefore not listed 
unwieldy shipping bags 


; try sources. This group represents individually, many of the individual 
before filling with raw I I ally 











Comp 16.0% of the aggregate in 1954. sales gains are impressive. For ex- 
slow, costly and poor in tip Sig For convenient comparisons, the ample, according to Mr. Clunan, 
— j ; : , 

quality. The Markem various container products have films for packaging show a per- 
Method now does it faster been grouped in accordance with the centage gain of 490% since 1939 to 
and better — using a 
Markem 25A machine to 
imprint consecutive lot > L . 
number, type, color, grade, * SG it glass and textiles, supplemented by terials 650% and pallets and skids 
etc. Quality is excellent, , the group called “Other Containers 1067%. 

production has doubled. 


basic material from which they are 1954, aluminum foil for packaging 
constructed, i.e., paper, metal, wood, 1014%, cushioning and packing ma 


Lai and Packaging Materials.” 
\! 


~ The percentage gains over the 15- 


itive i i i ear period since 1939 to 1954 for : 
positive identification of year peri 
TV tubes by manufacturers each of the component product Packaging course 
, groups, are as follows: Opening lecture ‘9 Feb. 6 for Co 
tub om anal ah % Gain lumbia University’s course, GSIE 24 
ubes by the manufacturer 


— with trademark Vaterial product group 1939-1954 Package Engineering Part II. This 


code number, etc. — - eins: course in industrial packaging will 
must be clear, durable, Paper and paperboard ’ be given Wednesdays from 7:10 to 
fast-drying — and Metal 9 p.m., Engineering Bldg., 116 St. 
match production rates Wood 
as well. Markem 52A 
machines answer all nes . 
these needs, and add lextiles wishing to complete Columbia’s 30- 














and Broadway, New York. Registra- 
Glass 302 tion is from Feb. 1 to 5. Anyone 


J 


oa... the advantage of Other 37 week series may take Part II now 
“10 marking tubes in cartons, endl Bhace 1 ene Gascher. 


on conveyor lines, even In reviewing the percentage gains — 
1 = i — Guest lecturers assisting Prof. 


— | F. C. Winter include J. P. O'Hanlon, 
peepee ye pri! << Glenn Mather, Paul H. Paulsen, 
noted that those which were we \ F. GC. Raikes. Wil- 


Frank Pocta, 
established back in 1939 (such as 


those installed in sets. for the respective material product 
¥ 


screen process printing 
plastic bowls ——— 


liam E. Huges, Thomas J. Muldoon, 


fi | » oO riass > iles » 
( \ | metal, wood, gla and textiles) in the 


After using a slow, costly, y John Nordenson. 
spray gun-and-stencil show the lower percent of gain. An William Sederlund. Charle 4 
a oeder a, Ne 28 A. 


y 
EP OY 
BELOW Ly Ri ) 
method to mark plastic exception to thi reneralizati o- 
s generalization i : : om - oe 
bowls, the manufacturer j th mee eel eieerd sreue Southwick, Jr. (Technic al Editor of 
/ 1€e ape < ‘ paperpDoar¢ y . " . — 
begon screen Erinting them Myce i, pal at I MopERN Pac KAGING)}, Earl W. Sti 
with the new Markem 90S Here, apparently, technological ad- sate, nates W Goo 
_— = 
~—/ > 


machine. Two distinct, vances resulted in substantially 
durable and fast-drying lower costs and have allowed paper- 
‘ wet 3 . 

eee ee eee oe base containers to open up broad 


CORRECTIONS 


The device for salvaging underweight 





each bowl, at rates to 600 . 
per hour. Adjustable new markets, often in replacement 


gauges handle various } of containers made from other ma- containers, described in the Equipment 
& Materials Dept., page 180 of November 
more important growth items in the Vopern Packacinc, has a Pyrex cylin 
Let the modern Markem Method make paper and paperboard area have der of 230-cc. capacity. 

your product identification and deco- been: 
ration economical and attractive. Write 
Markem Machine Co., Keene 1, N. H Corrugated and solid 


bow! sizes . a terials. For the 15-year period, the 


Photos of Barton’s Bonbonniere fold 
ing boxes were erroneously illustrated 
as “old” and “new” on page 121 of No 
fibre containers 190% vember Mopern Pacxkacinc. Photo des- 
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sefgLeLo ? Sanitary food containers 1415% ignated as “old” actually shows base de- 
ro AME YOUR TD Paper bags and sacks 554% sign of new boxes 
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...they pay their way on your capping line 


because 
they speed up production through 


consistent uniform performance 
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BERNARDIN BOTTLE CAP CO.INC 


EVANSVILLE. INDIANA 





Inaeclitudlog 
F7232,/3 Unilg 


/4.220, 763 Maite 


a 


Koom Lodo 
2, 10,180 linitd™ 


77238 sG3 Unig 


Let General Chemical help you get 





Here is your 
shortcut to 
aerosol marketing: 


Capable Contract Fillers 
You don’t have to invest a cent in 


plant, special equipment or personne!! 
There are many capable Contract Fil- 
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lers throughout the country who will 
put up your product in aerosol form 
for test marketing . . . or sustained 
volume production. 


These Contract Fillers offer a wealth 
of accumulated experience that is in- 
valuable to the new aerosol marketer. 
And General Chemical stands ready 
to supplement their service with help- 
ful market data . . . with expert tech- 
nical assistance in formulating your 
product in aerosol form . . . and in 
providing the right propellant for 
your product. 


Here are the right 
propellants for every 
aerosol need: 


AEROSOL 
PROPELLANTS 
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About Aerosols? 


1955 sales figures, as reported by Chemical Specialties Manufacturers Association, Inc. 
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into this high-profit field the low-cost way/ 


First choice of leading contract fillers 
and aerosol marketers for formulating 
household, drug, cosmetic, agricul- 
tural, industrial and other types of 
aerosol products, ““Genetrons” pro- 
vide the right pressures, the rightcom- 
patibilities, for every aerosol product 


and every type of container. 


CALL GENERAL CHEMICAL TODAY! 
For helpful facts and figures on the 
aerosol market, including data on 
many promising new types of aero- 
sols... for help in developing the 


Write to 


“Genetron” Department 


GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
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right propellants and formulations 
for your product—without cost or ob- 
ligation! Ask for our special brochure: 
“How To Push Up Profits With Aero- 
sols.” It contains a list of Contract 
Fillers who can help you get into 
aerosols the easy, economical way! 


Basic Chemicals for 


American Industry 





Classified Advertisements 


Machinery and 
Equipment For Sale 


FOR SALE—2 only Model AA” Wagner 
Automatic taping machines, equipped for top 
taping of 2 dozen pint cartons and for at- 
tachment to Standard Knapp Glueing ma- 
chines. These units purchased new in August 
1954 and were never used. Insvection wel- 
comed. John Labatt Ltd., 150 Simcoe Street, 
London, Canada 


FOR SALE: 1 Neo Style Celophane bag down 
closer, Model S4; 2 Triangle Carton Sealers 
Model SR2. Attractively priced to move. For 
details and prices reply Box 581, Modern 
Packaging 


WORLD'S LARGEST STOCK OF WRAP- 
PERS—Rebuilt and guaranteed. At great 
saving. All types and sizes of wrapping ma- 
chines now available for immediate delivery. 
Pneumatic Scale late style Packaging Unit 
with Automatic Feeder, Bottom Sealer, 
Filler, Top Sealer and all interconnecting 
conveyors. For giant size box. Package Ma- 
chinery FA2QT Wrapper with Overhead 
Carriage and Electric Eye. Package Machin- 
ery Co. FA, FA2, FA3 and FA4 Wrappers, 
with and without Electric Eye. Hayssen ad- 
justable Wrappers—3"-7", 5°-11", 7”-13”", 
7°-17", 9-19", 12°-24", 15”°-25". With and 
without Electric Eye. For cellophane or wax 
paper. Heat seal or glue seal. Hudson Sharp 
Campbell Models 2W6, 2W8 and 2W10 Cello- 
phane Wrappers. Oliver Model 799-J Wrap- 
per. Stokes and Smith Model B Transwrap 
with Auger Feed and Fin Seal. Jones Auto- 
matic Carton Forming and Filling Machine 
Standard Knapp 429 Automatic Carton 
Sealer. Tell Us your Requirements. Write 
Wire, Phone Collect. Union Standard Equip- 
ment Company, 318-322 Lafayette Street, 
New York 12. N.Y 


Machinery and 
Equipment Wanted 


WANTED: Used machinery in operative 
condition to equip small Polyethylene Bag 
Plant. State age, type and make. Reply Box 
577. Modern Packaging 


Help Wanted 


PLANT MANAGER—Well established, grow- 
ing Poly and Cello converter in N.Y.C. seeks 
factory manager. Excellent career opportu- 
nity for man experienced with bag making 
equipment. flexographic processes and effi- 
cient operating procedures. Compensation 
commensurate with background Submit 
resume. Replies held strictly confidential 
Reply Box 579, Modern Packaging 


SALESMEN WANTED: Large firm manufac- 
turing Polyethylene bags and drum liners 
desirous of locating salesmen throughout the 
United States to handle these products on 
commission basis. We are also qualified to 
manufacture protective covers from fabric 
vinyl or coated materials. Novelty Bias Bind- 
ing Company, Webster & Spencer Ave., Chel- 
sea 50, Mass 





FLEXIBLE PACKAGING 
REPRESENTATIVE 

We need a Technical Service field repre- 
sentative with sound experience in poly- 
ethylene, cellophane or other flexible 
packaging films. Opportunity exists for 
growth with top rated, rapidly expand- 
ing national manufacturer. Send com- 
plete resume and salary requirements 
Reply Box 573, Modern Packaging 








PLANT MANAGER—Polyethylene Blown 
Tubing & Flat Film. Chemical Engineer 
thoroughly familiar with technique and 
plant management. Important managerial 
position with large Eastern Established Pro- 
ducer. Salary open. Experience absolutely 
essential. Write fully. Reply Box 572, Modern 
Packaging 


FLEXOGRAPHIC PRINTER: Well estab- 
lished, growing Poly and Cello converter in 
New York City seeks printer with experience 
on Flexographic Presses. Excellent oppor- 
tunity Compensation commensurate with 
background. Submit resume. Replies held 
strictly confidential. Reply Box 580. Modern 
Packaging 





MAN WANTED 


With engineering skill to take charge 
of packaging made of molded paper. 
Modern plant lolcated in Brooklyn. Mass 
production. Terrific opportunity. Write 
in strictest confidence. Puritan Pulp & 
Paper Co., 251-255 Seventh Street, Brook- 
lyn 15, N. ¥ 











PACKAGE DESIGN Sales Executive . . . one 
of the larger package design consultants in 
the New York vicinity has an opening for a 
sales executive to solicit nationally known 
products. He should have the following back- 
ground and characteristics: A knowledge 
of merchandising, materials and techniques 
Problem-solving ability, creative, imagina- 
tive, yet practical. Able to verbalize ideas 
rapidly whether oral or written. Ability to 
understand motives of others and ti size up 
complicated human _ relations situations. 
Enjoy contact work and find persuading 
others rewarding. Able to work with sus- 
tained concentration and to pay proper at- 
tention to both details and the overall as- 
pects of the job. An effective organizer and 
administrator able to grow into a position of 
top level responsibility and decision making 
Our staff knows of this ad. Replies will be 
held in strict confidence. Box 583, Modern 
Packaging 


CAREER OPPORTUNITIES in sales are of- 
fered by AAA-1 manufacturer of flexible 
packaging. We have an opening in Metropol- 
itan New York for a salesman of printed 
Polyethylene Bags. Also two additional op- 
portunities—in New Englalnd and the South 
Atlantic States—for salesmen for our diver- 
sified line of paper and Polyethylene Bags 
Prior experience in these fields highly desir- 
able. Write in detail about your background 
Salaries commensurate with experience and 
ability, but give us an idea as to your re- 
quirements. Reply Box 582, Modern Pack- 
aging 


We are interested in employing two sales- 
men, age 27-45, for our Paper Coatings Divi- 
sion, selling decorative and functional coat- 
ings in Eastern and Midwestern territories 
Chemical, paper, or allied sales experience 
required. Salary and expenses. Write Man- 
ager, Paper Coatings Division, Jones-Dabney 
Company, Newark 5, New Jersey, giving de- 
tails of experience and salary requirements 


Employment 
Business Opportunities 


Used or Resale Equipment 





UNUSUAL OPPORTUNITY 
FOR ADVERTISING MANAGER 

OR ASSISTANT MANAGER 
Large producer of packaging materials 
requires well grounded creative advertis- 
ing man, familiar all phases of adver- 
tising and promotion. Metropolitan New 
York location. Age to 40, salary open. 
Our advertising employees have been ad- 
vised of this ad. Send resume (mark 
“Confidential” if so desired). Reply Box 
584, Modern Packaging. 











WANTED — SALES REPRESENTATIVES — 
Printers, designers and converters of top 
notch flexible packaging, New York organi- 
zation, leader in field, recent winner of 5 
awards N.F.P.A. competition . . . Desires rep- 
resentatives all territories . . . Must be expe- 
rienced brokers or packaging reps with fol- 
lowing Will accept men who handle 
allied lines . . . Complete facilities available 
for Flexographic Printing . . . 6 color presses 
Manufacture bags, pouches, wraps, 
sheets, in foil, Cello, Poly, or other material 
Staffed to deliver the goods from art, 
design, plates to finished job. Write details 
and territory desired on firm stationery .. . 
Our men know of this ad. Reply Box 576, 
Modern Packaging 


Situations Wanted 


DESIGN DIRECTOR: Labels, folding cartons 
—with 16 years varied experience in design 
and development handling food, drug and 
cosmetic accounts. Have worked closely with 
plant, sales and management personnel. Am 
package engineer. color B & W artist, age 
43, married. Would prefer to locate within 
20-mile radius of N.Y.C. Have most excellent 
business and personal references. Reply Box 
578, Modern Packaging 


Miscellaneous 


WANTED: Following back issue of Modern 
Packaging: 1943, Vol. XVII, Nos. 3, 7 and 9. 
Reply Box 574, Modern Packaging 


PLASTICS FACTORY looking for liquid 
packaging machinery representation. Send 
propositions to Tapones Plasticos.-Poniente 
146 #725.-Industrial Vallejo.-Mexico, D.F 


EXCLUSIVE LICENSE Available For Revo- 
lutionary Packaging Method. Patented 
method of producing an extremely econom- 
ical container for any refrigerated product. 
Ideal for marketing food products, such as 
ice cream, Jell-o, salads etc., in attractively 
shaped servings (individual or bulk). May 
also be used for liquids. By this method 
containers would be made and filled in a 
continuous operation in processor's plant. 
This is a revolutionary method of packaging 
nothing like it on the market. Exclusive 
license available to progressive manufac- 
turer of packaging machinery. Reply Box 
575, Modern Packaging 





Up to 60 words $10.00 
Up to 60 werds (boxed) $20.00 





All classified advertisements payable in advance of publication 
Closing date: 10th of preceding month, e.g., Jon. 10 for February issue 
Up to 120 words 
Up to 120 words (boxed) $40.00 


For further information address Classified Advertising Department, 
Modern Packaging, 575 Madison Avenue, N. Y. 22, N. Y. 


Modern Packaging reserves the right to accept, reject or censor classified copy 


Up to 180 words $30.00 
Up to 180 words (boxed) $60.00 
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CARTONS IN ACTION! 


for example: 


““Family-related” packages for 
products and parts heip manufacturers 
build strong recognition throughout 
their channels of distribution. 


ideas that create 


new marketing 


Carton ideas that will be the talk of the trade 
tomorrow are on Gaylord’ drawing boards today. 
They'll play a vital part in solving sales problems 
and stimulating merchandising campaigns. Further- 
more, you'll find that these new Gaylord carton 
ideas are as practical as they are ingenious... 
engineered for fast, efficient packing, reliable pro- 
tection and long-lasting good looks. 

For the freshest carton ideas in your field... and 


for assistance with your specific problems . . . call 
your nearby Gaylord sales office today. 


a 


oe ee 


GAYLORD CONTAINER CORPORATION - ST. LOUIS 


DIVISION CF CROWN ZELLERBACH GORPORATION 
FOLDING CARTONS + CORRUGATED AND SOLID FIBRE BOXES » KRAFT BAGS AND SACKS « KRAFT PAPER AND SPECIALTIES 
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Allen Hollander Co. 

Allied Chemical & Dye 
Corporation, General Chemical 
Division 

Aluminum Company of America 
Collapsible Tube Division 

Aluminum Foils, Ine. 

American Flange & 
Manufacturing Co., Inc. 

American Rondo Corporation 
Amsco Packaging Machinery, 
Inc. 

Anchor Hocking Glass 
Corporation 
Arkell and Smiths 
Armstrong Cork Company 
Auto Wrappers (Norwich) Ltd. 


Bakelite Company, A Division 
of Union Carbide and Carbon 
Corporation 
Baldwin-Lima-Hamilton Corp. 
Bartelt Engineering Co. 

Battle Creek Packaging 
Machines, Inc. 

Bensing Bros. and Deeney 
Berles Carton Co., Inc. 
Bernardin Bottle Cap Company, 
Inc. 

Bingham Brothers Company 
Bostitch 

Bradley Container Corporation 
British Cellophane Limited 
Burnet Company, The 

Burt, F. N. Company, Inc. 


Cameo Die and Label Company 

Carey Press Corporation 

Celanese Corporation of 
America, Plastics Division 

Cellu-Craft Products Corporation 
Ceragraphic, Inc. 

Champlain Company, Ine, 

Chem-Pack Ine. 

Cheslam Corporation, Division 
of Chester Packaging Products 
Corp. 

Classified 
Cleveland Container Company, 
The 
Cochran Foil Company 
Incorporated 
Cenapac Corporation, Wal-Gan 
Division 
Consolidated Packaging 
Machinery Corp. 

Container Equipment 
Corporation 
Continental Can Company 
Hazel-Atlas Division 
Proprietary Cans 
r Shellmar Betner Division 
Crescent Ink & Color Company 
Crown Zellerbach Corporation, 
Western-Waxide Specialty 
Packaging Division 


Dixie Wax Paper Company 
Dobeckman Company 

Dow Corning Corporation 

Dusenbery, John, Co., Inc 


Eastman Kodak Company 
Ekeo-Alcoa Containers Ine. 
Elgin Manufacturing Company 
Ever Ready Label Corporation 


Flint. Howard, Ink Ce. 
Fluid Chemical Company Inc. 


181 


178 


84, 85 


214, ; 


208, 209 


184 
165 


197 


172 


» 

‘ 
99 
é 
) 


207 


Food Machinery and Chemical 
Corperation, Canning 
Machinery Division 

Fry, George H., Company 


Gardner Board and Carton Co., 
The 

Gaylord Container Corporation 
General Chemical Division, 
Allied Chemical & Dye 
Corporation 

General Corrugated Machinery 
Company, Inc. 

Gering Products, Inc. 

Gibbs Automatic Moulding 
Corporation 

Gilman Paper Company 

Globe Ticket Company 
Goodyear Tire & Rubber Co., 
The Packaging Films Dept. 
Gottscho, Adolph, Inc. 


Growers Container Corporation 


Harcord Manufacturing Co., Inc. 
Hazel-Atlas Glass Division, 
Continental Can Company 
Heinrich, H,. H., Company 


Hinde & Dauch 


Industrial Marking Equipment 
Company, Ine, 

Injection Molders Supply 
Company 

Inman Manufacturing Co., Inc. 
Inta-Roto Machine Co., Inc. The 
Intercontinental Dynamics 
Corporation 

International Filling Machine 
Corporation 

Island Equipment Corp. 


J. E. Plastics Mfg. Corp. 
Jones & Laughlin Steel Corp., 
Container Division 


Kaiser Aluminum & Chemical 
Sales, Inc., Foil Kraft Division 

Kehr Products Company 

Kennedy Car Liner and Bag 
Co., Ine. 

Kidder Press Co., Inc. 
Kimberly-Clark Corporation 
Kleen-Stik Products, Inc. 


Lassiter Corporation 
LectrOmatic Devices, Inc. 
Lermer Plastics, Inc. 


Markem Machine Co. 
Maryland Glass Corp. 
McCutcheon Bros. & Quality, 
Inc. 

Mercury Engineering 
Corporation 

Mercury Heat Sealing 
Equipment Co. 

Metal Closures Ltd. 


Inside Back Cover Michigan Carton Co. 


167 


23 


210 
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Milprint Inc. 
Minnesota Mining and 
Manufacturing Co. 

Mosstype 


Nashua Corporation 
National Can Corporation 


Inside Front Cover National Starch 


69 
211 


Products Ine. 
New Jersey Machine Corporation 
Niemand Broe., Ine. 


124, 


66 
147 


199 
125 


187 


41-43 
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174 
191 
65 


39 
45 
202 
190 
49 


Oil Equipment Laboratories, Inc. 
Olin Mathieson Chemical Corp. 
Film Division 

Oneida Paper Products, Ine. 

Owens-Illinois 


Package Machinery Company 
Package Products 

Packaging Industries 

Paisley Products, Inc. 

Paper Machinery & Research, 
Inc. 

Paper Package Company 
Peerless Tube Company 
Permacel Tape Corporation, 
Johnson & Johnson Company 
Peter Partition Corp. 

Peters Machinery Company 
Plastic Jewel Co., Inc. 
Plas-Ties Company 

Plastofilm Ine. 

Plax Distributors 

Pneumatic Scale Corp., Lid, 
Potdevin Machine Co. 

Potter & Johnston Co., 
Subsidiary Pratt & Whitney Co. 


R. C, Can Company 

Redington, F. B., Co. 

Resina Automatic Machinery 
Co., Ine. 

Reynolds Metals Company 
Rhinelander Paper Company, 
Subsidiary of St. Regis 
Paper Company 

Riegel Paper Corporation 

Risdon Manufacturing Company, 
The 

Rotogravure Packaging Inc. 


Rowell, E. N., Co., Ine. 


St. Regis Paper Company 
Schultz Engineering Corp. 
Scott Plastics 

Seal Spout Corp. 

Sefton Fibre Can Company 


Back Cover Shellmar-Betner Division 


Continental Can Co. 
Simco Company, The 
Simplex Packaging Machinery, 

Division Food Machinery & 

Chemical Corp. 

Sinclair and Valentine Co. 
Standard Instrument Corp. 
Steigerwald, A. M., Co. 
Stokes & Smith Co. 

Stone Container Corp. 
Stull Engraving Company 


Taber Instrument Corporation 
Tri-State Plastic Molding Co. 
Tupper Corporation 


Union Carbide and Carbon 
Corporation, Bakelite Company 
United Shoe Machinery Corp. 
U. S. Automatic Box Machinery 
Co., Ine. 

United States Rubber Company 
Mechanical Goods Division 


Venesta Ltd. 
Verner, B., & Co., Inc. 
Visking Corporation, The 


Wal-Gan Division of Conapac 
Corporation 

Warren, 5. D., Company 
Waxed Paper Merchandising 
Council, Ine. 
Western-Waxide Specialty 
Packaging Division, Crown 
Zellerbach Corporation 
Wheeling Stamping Co. 
Wilsolite Corp. 

Wirz, A. H., Ine. 

Wrap-Ade Machine Co., Inc. 
Wright Machinery Company 
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STEIGERWALD 
‘SENSI-STICK 


LABELS 


Pressure Sensitive 






PERMANENT 
OR 
REMOVABLE 







Easy to Apply ... Sure to Stick! 


Gone is the glue pot! Gone is water! Steigerwald Sensi- 
Stick pressure sensitive labels eliminate forever old-fash- 
ioned start-up and clean-up labeling machine jobs. 
Sensi-Stick simplifies labeling to a 1, 2—pick and stick 
quick way—Individual labels or Dispenser automatically 
feeds individual labels on a tape ready for rapid application. 


Economical — Faster 
Better for all surfaces 
Steigerwald Sensi-Stick labels hold securely on all surfaces 

won't buckle, curl or rub off even where others fail and 
nothing else will hold—choice of permanent or easy-to- 
take-off, surface safe adhesives 


Beautiful designs an 
Reproduce your present label just as it is on Sensi-Stick or ‘Tiabelsmiths 
consider a new design with a choice of gold or silver foil; 
embossed ; lustrous papers and sparkling inks to add an 
extra note of quality to your product. Use Sensi-Stick to 
show you the way to the world’s fastest hand labeling 
operation 


A. M. STEIGERWALD CO. 


910 W. Van Buren Street 


Chicago 7, Illinois 
TAylor 9-5400 


CORPORATION, NEW BRUNSWICK, NEW JERSEY 
a Gohmonafohmen compan y 


MODERN PACKAGING 





Selling cutlery? 


Then remember... 


... America reaches for MICHIGAN Cartons ! 


and you can rely on helpful personal service from your Michigan Carton salesman 


MICHIGAN CARTON co.;/ BATTLE CREEK, MICHIGAN 
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IF IT’S A FLEXIBLE DAIRY PACKAGE—WE MAKE IT! 


TRANSPARENT 


——. 
a és et 
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LAMINATION 


in a bright, neat 
Cello-Poly pouch 


ales when you "glamor-wrap” your dairy 
, powdered milk, butter, cream cheese—take on 
in a Shellmar-Betner flexible package. Whether 
onaieniaae or shimmering Bencoseal foil, we have the 
aftsmanship to make your product 
Let us design a package for you— 
na then watcn tne sa 


results. Call Shellmar 
and let's talk it ver ™ 





makes customers buy. 


j TMP” means “To Made Pack- 
CONTINENTAL (Cc CAN COMPANY ong” kind ha ses he 


sales appeal. You'll sell your 


~ , ether m, foil or paper, 
ii SHELLMAR-BETNER DIVISION we create packages with built-in 


Y PRINTERS AND CONVERTERS OF FLEXIBLE PACKAGING MATERIALS 
ts best, with TMP 














